IDTIRTISING  PiGES  Rr’iOVTP 


THE  PITTSBURGH 

'un^le^mfhi 

CARHIES  I 


*12  Mos.  1940  Media  Records,  Inc. 

represented  NATIONALLV  By  THE  RODNEY  E.  BOONE  ORGANIZATION 


OF  ALL  LOCAL 
and  NATIONAL 

REFRIGERATION 

ADVERTISING 


IN  THE  EVENING 
ond  SUNDAY  FIELD 


,a/nce 


There^s  something  to  be  said  for  the  people  who 
yearn  to  turn  back  the  clock  to  days  when  the 
news  reflected  a  calmer  and  saner  world. 

The  New  York  Times  Back-number  Depart¬ 
ment  does  a  constant  and  sizable  business  with 
escapists,  historians,  and  others  interested  in 
yesterday's  newspapers.  It  amounts  to  about 
$10,000  a  year! 

This  is  not  surprising  when  you  remember 
that  The  Times  is  accepted  as  “the  newspaper  of 
record."  Libraries,  universities,  U.  S.  and  foreign 
governments — and  475,000  readers  (800,000  on 
Sundays) — look  to  The  Times  for  a  presentation 
of  all  the  facts,  “without  fear  or  favor,”  concern¬ 
ing  “all  the  news  that's  fit  to  print.” 
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ISSUED  EVEBY  SATDBDAT  FOUNDED  IN  U84 


Advertiser  Says  Newspaper  Rate 
Practices  Limit  National  Linage 

Procter  6c  Gamble  Executive  Favors  Space  and 
Frequency  Discoimts  os  Spur  to  Wider  Use  of 
Dailies  .  .  .  Asks  Survey  of  Newspaper  Rotes 


Editor's  Note:  At  the  invitation  of 
the  Newspaper  Representatives  Asso¬ 
ciation  of  Chicago,  A.  N.  Halverstadt 
of  the  advertising  division  of  Procter 
4  Gamble  recently  delivered  an  off- 
the-record  talk  on  the  need  for  news¬ 
papers  to  revise  their  rate  structures 
from  the  standpoint  of  attracting  more 
favorable  attention  from  the  national 
advertiser.  Because  of  the  importance 
and  interest  in  the  subject  of  fre¬ 
quency  discounts  and  volume  rates, 
Edror  &  Publisher  obtained  Mr.  Hal- 
verstadt’s  permission  to  release  for 
publication  his  remarks  before  the 
representatives  association.  Herewith 
ii  the  complete  text  of  Mr.  Halver- 
stadt's  talk: 

• 

I  HAVE  BEEN  ASKED  to  make  a  few 
remarks  on  the  subject  of  the  de¬ 
sirability  of  incorporating  quantity  and 
frequency  discoimts  in  newspaper  rate 
structures.  This  is  a  big  question — 
and  an  involved  one — and  I  feel  very 
humble  indeed  in  attempting  to  tackle 
it  in  the  presence  of  so  many  news¬ 
paper  experts.  But  perhaps  I  may  be 
able  to  make  some  contribution  to 
your  thinking  by  giving  you  the  point 
of  view  of  at  least  one,  and  perhaps 
other,  national  advertisers. 

However,  I  am  not  speaking  for  ad¬ 
vertisers  generally,  and  I  hope  you 
will  pardon  therefore  the  frequent 
bobbing  up  of  the  personal  pronoun 
in  the  remarks  which  follow. 

Rate  Developments  Reviewed 
Fust,  put  yourself  in  the  place  of 
the  national  advertiser,  if  you  will, 
and  review  briefly  rate  developments 
in  the  media  field  for  the  last  10  to  12 
years. 

In  1928  the  circulation  of  the  aver¬ 
age  women’s  service  magazine  was 
yoO.OOO.  A  typical  cost  per  four- 
color  page  per  thousand  was  $4.61. 
Today  the  average  circulation  of  these 
nugazines  is  well  over  three  million — 
and  they  are  better  magazines — im¬ 
proved  in  quality  and  scope  of  their 
Kiitorial  content;  improved  in  their 
appearance;  improved  in  their  layout 
And  today  their  composite  cost  per 
our-color  page  per  thousand  is  ap- 
Jroximately  $3.34,  a  decrease  of  29%. 
flae  black  and  white  cost  per  1000 
hrculation  has  dropped  from  $3.35  to 
2.47,  a  31%  decrease.  This  is  not  a 
pMial  example.  Similar  cost  trends 
anve  occurred  in  the  case  of  most  of 
he  other  leading  magazines, 
l^t’s  look  at  radio.  In  1929  it  was 
climated  that  there  were  9,000,000 
adio  homes  in  the  United  States.  In 
935,  this  figure  rose  to  21,400,000;  and 
■aday  it  is  calculated  at  around  29,- 
1)0,000,  with  21,000,000  additional  sets 
a  use  due  to  a  large  proportion  of 
lomes  having  more  than  one  set  and 
lue  to  car  radios.  During  this  period 


from  1929  to  1940  radio  time  costs 
have  increased  but  the  cost  trend  per 
1000  radio  homes  reached  has  been 
sharply  downward,  the  present  cost 
being  half  what  it  was  in  1929. 

Consider  outdoor  advertising. 
Through  the  joint  co-operation  of  that 
industry,  agencies  and  advertisers, 
traffic  flow  has  been  audited  in  him- 
dreds  of  towns  and  scientific  principles 
of  poster  location  developed  with  the 
result  that  advertisers  buying  outdoor 
today  can  do  so  with  the  assurance 
that  they  are  getting  more  for  their 
money  than  they  were  ten  years  ago. 

According  to  my  information,  there 
were  approximately  1,939  daily  papers 
in  the  United  States  in  1928  with  an 
aggregate  circulation  of  37,900,000  and 
a  composite  milline  rate  of  $3.08.  To¬ 
day  we  are  told  that  1,691  daily  pa¬ 
pers  deliver  an  aggregate  circulation 
of  39,600,000.  The  composite  milline 
is  $3.16.  Not  much  of  a  rate  improve¬ 
ment  from  the  advertiser’s  point  of 
view.  Of  course,  the  newspaper  today 
is  a  better  product,  it’s  better  printed; 
layout  has  been  improved;  it  has  at 
its  disposal  more  fully  developed 
newsgathering  organizations;  it  offers 
its  readers  more  services.  But  the 
trend  in  newspaper  rates  has  not  com¬ 
pared  favorably  with  that  of  other 
leading  media. 

[EIditor’s  Note:  Mr.  Halverstadt’s 
information  on  newspapers  is  wrong 
in  certain  details,  according  to  the 
1941  Editor  &  Publisher  Year  Book. 


He  cites  the  total  number  of  daily 
newspapers  as  1,691.  The  Year  Book 
shows  1,878  daily,  morning  or  evening. 
He  cites  a  total  daily  circulation  of 
39,600,000.  The  Year  Book’s  total  for 
daily  circulation,  as  of  Oct.  1,  1940,  is 
41,131,611  net  paid.  His  composite 
milline  rate  for  all  daily  papers  today 
is  $3.16,  an  increase  of  8  cents  over 
the  1928  milline.  The  calculation  from 
the  Year  Book  for  the  present  milline 
rate  shows  it  at  $3.11.  His  figures  for 
1928  are  approximately  correct.] 
Influeneas  Madia  Thinking 

Now,  I  don’t  mean  to  draw  invidious 
comparisons,  but  I  do  want  to  point 
out  the  contrast  between  rate  trends  in 
the  newspaper  field  imd  in  other 
media,  l^is  is  a  picture  that  the  na¬ 
tional  advertiser  has  constantly  before 
him,  in  a  day  when  more  emphasis 
than  ever  before  is  being  placed  on 
sound  media  appraisal  and  buying. 

I  believe  that  this  contrast  has  been 
a  vital  factor  in  bringing  about  the 
present  unsatisfactory  national  linage 
situation  in  newsp^iers  today.  I  don’t 
see  how  it  can  fail  to  influence  the  ad¬ 
vertiser’s  media  thinking  and  selec¬ 
tion. 

There  are  undoubtedly  a  lot  of  rea¬ 
sons  why  newspaper  rates  have  not 
come  down.  It  may  be  contended,  for 
example,  that  newspaper  rates  were 
virtually  at  rock  bottom  back  in  1928, 
and  have  simply  maintained  that  level 
ever  since;  rates  in  other  media  are 
simply  being  brought  into  line.  Per¬ 
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PRESEINT  newspaper  rate  structures 
limit  national  advertisers  says  A.  N. 
Halverstadt,  Procter  &  Gamble,  who 
advocates  space  and  frequency  dis¬ 
counts.  (Page  3) 

AP  members  will  vote  on  two  amend¬ 
ments  to  by-laws  at  annual  meet¬ 
ing — change  in  hours  of  publication 
and  restatement  of  objects  of  the  as¬ 
sociation.  (Page  4) 

AN  airplane  picture  of  the  British 
battleship  King  George  V  bearing 
Ambassador  Lord  Halifax  to  the  U.  S. 
won  first  prize  in  New  York  Press 
Photographers  contest.  (Page  5) 

HOUSE  APPROVES  $1,500,000  for 
permanent  office  of  Government 
Reports.  (Page  6) 

PUBLISHERS  OWNING  radio  stations 
meet  in  New  York  to  discuss  FCC 
hearings  on  newspaper  ownership  of 
stations.  (Page  6) 

PRESS  should  ignore  British  ship 
movements  in  American  waters. 
Navy  Secretary  Knox  claims.  (Page 
7) 


NIEMAN  FELLOWS  cite  freshening 
and  broadening  of  perspective  as 
benefits  of  plan,  in  confidential  re¬ 
ports.  (Page  10) 

CIRCUS  press  agents  start  season 
tour  with  promises  of  more  and 
larger  newspaper  advertising.  (Page 
12) 
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haps  costs  in  newspaper  publishing 
have  risen  more  drastically  than  in 
the  case  of  some  of  the  other  media. 

There  may  be  a  variety  of  explan¬ 
ations.  The  fact  remains  that  the  na¬ 
tional  advertiser  is  not  conversant  with 
the  cost  of  doing  business  in  news¬ 
paper  publishing.  All  he  can  see  is  the 
failure  of  newspapers  over  a  period  of 
years  to  find  ways  and  means  of  keep¬ 
ing  pace  ratewise  with  other  media. 
Moreover,  the  serious  disparity  be¬ 
tween  local  and  general  rates  is  stuck 
in  his  craw — and  will  continue  to  stick 
as  long  as  that  kind  of  disparity  exists. 

Other  practices  in  the  newspaper  in¬ 
dustry  get  under  his  skin — such  as  in¬ 
creases  in  national  rates  on  the  part  of 
some  papers,  without  equivalent  local 
rate  increases.  Then  there  are  the 
forced  combinations. 

I  believe  that  these  factors,  along 
with  advertisers’  successful  experi¬ 
ence  in  other  media,  are  responsible 
for  today’s  lower  than  normal  national 
linage  in  newspapers.  Or  to  put  it 
another  way,  a  frame  of  mind  may 
have  been  developed  by  national  ad¬ 
vertisers  that  results  in  money,  which 
might  be  most  efficiently  spent  in 
newspapers,  going  into  other  media. 

If  this  is  the  case — and  I  am  in¬ 
clined  to  think  it  is — the  question  be¬ 
comes:  What  steps  can  and  should  be 
taken  to  correct  a  situation  where  in¬ 
equalities  exist — or  a  situation  where 
perhaps  they  do  not  exist  but  the 
national  advertiser  believes  they  do? 

Hears  "Vagae  Talk" 

First,  and  most  important,  it  seems 
to  me,  is  the  necessity  for  new^apers, 
as  an  industry,  to  find  a  way  to  give 
advertisers  some  newspaper  education. 
For  instance,  I  will  hazard  the  guess 
that  the  average  advertiser  has  been 
given  little  or  no  facts  concerning  the 
actual  cost  increases  during  recent 
years  in  publishing  a  newspaper.  I 
know  I  haven’t. 

I  hear  vague  talk  of  higher  costs  of 
newsprint  but  the  information  isn’t 
given  to  me  in  a  way  to  mean  any¬ 
thing  to  me.  I  may  even  be  given 
the  actual  newsprint  cost  figures,  but 
that  is  no  clue  to  me  as  to  the  result¬ 
ant  increased  cost  of  the  finished  prod¬ 
uct.  The  same  applies  to  labor  costs. 
In  the  main,  all  I  know  is  that,  from 
time  to  time,  a  paper  here  and  a  pa¬ 
per  there  raises  national  rates,  and 
the  reason  given  is  increased  produc¬ 
tion  costs.  Sometimes  the  rate  in¬ 
crease  is  mathematically  comparable 
to  a  circulation  increase  over  the  cir¬ 
culation  delivered  when  the  former 
rate  was  put  into  effect.  Sometimes 
not.  Sometimes  there  is  a  comparable 
increase  in  local  rates.  On  the  other 
hand,  sometimes  the  local  rate  is  in¬ 
creased  to  a  lesser  degree;  sometimes 
not  at  all.  In  many  instances,  the  ex¬ 
planation  given  the  national  adver¬ 
tiser  seems  to  him  unsatisfactory  or 
inadequate.  Perhaps  it  is  impertinent 
for  the  advertiser  to  ask  what  may 
be  fairly  intimate  questions  concern¬ 
ing  your  business.  But  it’s  his  money 
you  are  asking  for  in  return  for  space 
in  your  papers — and  as  long  as  he’s 
shelling  out  his  money,  the  chances 
are  he’s  going  to  want  to  know  why 
when  he  is  called  on  for  more. 

Consequently,  if  your  industry 
would  find  a  way  to  give  the  adver¬ 
tiser  a  better  behind-the-scenes  pic¬ 
ture,  I  believe  it  would  bring  about 
(Continued  on  page  32) 
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AP  Membership  to  Vote 
On  Two  By-Law  Changes 


Proposed  Amendment  Restates  Objects  of 
Association  .  .  .  Special  Committee  Urges 
Changes  in  Publication  Hours  After  Referendum 


A  RECOMMENDED  CHANGE  in 
hours  of  publication  by  Associated 
Press  members  eliminating  the  present 
6  to  9  p.m.  “dead  time,”  and  another 
proposal  to  change  Article  1  of  the 
AP  by-laws,  outlining  the  objects  of 
the  association,  have  been  received  by 
the  membership  for  action  at  the  an¬ 
nual  meeting  in  New  York  April  21. 

Already  the  membership  has  ap¬ 
proved  in  mail  polls  the  hours  of  pub¬ 
lication  change  and  it  has  been  recom¬ 
mended  by  a  nine-to-one  vote  of  the 
special  committee  appointed  last  year 
to  study  the  subject.  Out  of  405  re¬ 
plies  to  the  committee’s  questionnaires 
sent  to  members,  195  were  favorable, 
60  unfavorable  and  150  commented  on 
the  proposed  change.  The  replies  rep¬ 
resented  approximately  one-third  of 
the  1,250  domestic  AP  members. 

Text  of  Rosoliition 
George  F.  Booth,  Worcester  Tele¬ 
gram  and  Gazette,  the  committee 
chairman,  in  a  letter  to  the  member¬ 
ship  dated  March  17,  announced  that 
the  following  resolution  was  adopted, 
with  Hulbert  Taft,  Cincinnati  Times- 
Star.  casting  the  only  dissenting  vote; 

“WTIERKAS  this  Special  ('ommittre,  acting 
upon  the  resolution  pertaining  to  hours  of 
publication  v^'hich  was  adopted  at  the  Annual 
Meeting  April  22,  1940,  has  given  the  t»p- 
IK>rtnnity  by  two  separate  communications 
during  the  past  six  months,  to  each  member 
of  the  Associated  Press  to  express  opinion  in 
writing  regarding  the  proposed  changes  in 
hours  of  publication,  and 

“WHEREAS  the  great  majority  of  the  re¬ 
plies  from  the  individual  mem!)crs  indicated 
that  the  sentiment  of  the  memliership  is  fa¬ 
vorable  to  the  proposal,  and  less  than  five  per 
cent  of  the  members  expressed  themselves 
unfavorably, 

“THEREFORE  PE  IT  RESOLVED  that 
the  Committee  recommend  the  following  as  a 
substitute  for  the  present  lly-Laws  on  Hours 
of  Publication: 

“The  time  limits  for  the  receipt  and  pub- 
licatifm  of  news  by  memliers  shall  he  (Stand- 
aT<l  Time  in  all  cases  at  the  place  of  publica¬ 
tion)  as  follows:  Aforning  pai>ers  to  receive 
not  later  than  9  A.M.  and  to  publish  not  earlier 
than  7  P.M.,  except  that  for  editions  to  be 
circulateti  only  outside  of  the  city  of  pub¬ 
lication  not  earlier  than  the  billowing  morning, 
morning  pajiers  may  not  publish  earlier  than 
5  P.M.;  afternoon  papers  to  receive  not  later 
than  7  P.M.  and  to  publish  not  earlier  than 
9  A.M.;  provided,  that  the  Hoard  of  Directors 
may  authorize  that  upon  extraordinary  ficca- 
sions  the  Associated  Press  dispatches  may  lie 
used  in  extra  editions  or  for  bulletins  outside 
of  the  hours  named.** 

Toft  Statei  Objections 

Mr.  Taft  disapproved  the  resolution 
for  the  following  reasons; 

“The  proposed  hours  of  publication 
might  well  induce  morning  papers  to 
come  out  as  early  as  seven  o’clock 
and  evening  papers  to  continue  publi¬ 
cation  as  late  as  that  hour.  That  would 
mean  increased  expense,  with  little 
compensating  benefit.  I  also  think 
that  the  argument  about  ‘dead  time’ 
between  five  and  nine  p.m.  lacks 
reality.” 

The  committee  included  four  eve¬ 
ning  paper  members,  four  morning 
paper  members,  and  three  members 
concerned  with  the  publication  of  com¬ 
bined  morning  and  evening  dailies. 
One  committee  member,  Julius  Ochs 
Adler,  Chattanooga  Times,  was  un¬ 
able  to  serve  because  he  is  in  army 
service. 

’The  hours  of  publication  question 
was  raised  at  the  last  annual  meeting 
because  “the  situation  confronted  by 
members  in  competitive  fields  and  by 
the  Associated  Press  itself  in  compe- 
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tition  with  the  news  agencies  pre¬ 
sented  a  serious  cause  for  considera¬ 
tion.” 

Under  the  present  by-law,  evening 
papers  can  receive  for  publication 
only  bulletins  between  4  and  6  p.m., 
and  nothing  at  all  of  the  AP  report 
after  6  p.m.,  while  morning  papers 
cannot  receive  the  report  for  publica¬ 
tion  before  9  p.m.  According  to  Mr. 
Booth,  “if  an  AP  paper  wants  to  pub¬ 
lish  an  edition  in  the  now  forbidden 
hours  (between  6  p.m.  and  9  p.m.)  it 
must  buy  another  news  service.” 

In  many  cities,  however,  agreements 
on  publishing  hours  are  in  effect 
among  the  publishers  and  the  AP  has 
never  become  involved  unless  a  mem¬ 
ber  thinks  he  is  at  a  disadvantage  if 
another  member  prints  out  of  the  pub¬ 
lishing  hours  specified  by  the  by-laws. 

If  the  recommended  change  in  pub¬ 
lishing  hours  is  approved  at  the  April 
21  membership  meeting  it  will  prob¬ 
ably  be  effectuated  by  the  board  of 
directors  at  its  adjourned  meeting  the 
next  day. 

Proposal  to  Rostato  Objocts 

Kent  Cooper,  AP  general  manager, 
in  a  letter  to  the  membership  March 
17,  announced  that  the  members  will 
“consider  and  act  upon  a  proposal  to 
amend  the  by-laws.  Article  1  (based 
upon  an  opinion  by  counsel  that  the 
Article  should  conform  with  the 
Charter),  as  follows: 

“The  memhers  of  this  corporation  are  cer¬ 
tain  individuals,  corporations,  partnershiits, 
limited  liability  companies,  joint  .stock  and 
other  associations  united  in  a  mutual  and  co- 
ojierative  organization.  Other  individuals, 
corporations,  partnershiir,.  limited  li.-ifsility 
companies,  joint  stock  anil  other  associatiims 
from  time  to  time  may  be  elected  to  member¬ 
ship,  either  regular  or  associate,  in  the  man¬ 
ner  and  upon  and  subject  to  such  conditions, 
regulations  and  limitations  as  may  be  pre¬ 
scribed  by  these  by-laws,  and  no  individuals, 
corporations,  partnerships,  limiteil  liability 
com|)anies,  joint  stock  or  other  associations 
not  so  elected  shall  have  any  right  or  interest 
in  the  Corporation. 

“The  objects  and  purposes  for  which  the 
Corporation  is  formed  are  to  gather,  obtain 
and  procure,  by  its  own  instrumentalities,  by 
exchange  with  its  members  and  others,  and  by 
any  other  appropriate  means,  any  and  all  kinds 
of  news,  information  and  intelligence:  literary 
property  of  all  kinds  including  that  which  is 
informative,  educational  and  otherwise  of 
public  interest;  news,  pictures,  pictorial  news 
and  art  of  any  and  all  kinds  and  to  furnish 
and  supply  the  same  to  its  members  and  others 
entitled  to  the  use  thereof,  and  under  and 
subject  to  such  regulations  and  conditions  as 
may  be  prescribed  by  these  by-laws  and  the 
mutual  co-operation,  lienefit  and  protection  of 
its  memhers.  In  furtherance  of  its  said  ob¬ 
jects  and  purposes,  the  Coriioration  shall  have 
power  to  purchase  and  acquire  in  the  State 
of  New  York,  and  elsewhere,  such  real  and 
personal  estate  and  property  as  may  be  nec¬ 
essary  or  pro|ier,  and  to  mortgage  the  same 
and  to  secure  the  payment  of  any  Itonds  which 
may  be  issued  by  the  Corporation,  and  gener¬ 
ally  to  do  any  and  all  things  which  may  be 


business  conference,  Madison. 

March  31 — New  Jersey  Press 
Assn.,  annual  meeting,  Trenton. 

March  .31-April  1 — Pennsyl¬ 
vania  Newspaper  Publishers’ 
Assn.,  annual  mechanical  con¬ 
ference,  Americus  Hotel,  Allen¬ 
town. 

April  3-5  —  Wisconsin  Press 
Association,  annual  convention, 
Madison. 

April  3-5 — Illinois  Newspaper 
Short  Course,  School  of  Journal¬ 
ism,  Northwestern  University 
and  University  of  Illinois,  jointly, 
Sherman  Hotel,  Chicago. 

April  4-5  —  Sales  Managers 
Association,  Pacific  Coast  con¬ 
ference,  Ambassador  Hotel,  Los 
Angeles. 

April  7-9 — Institute  of  Con¬ 
sumer  Education,  third  national 
conference,  Stephens  College, 
Columbia,  Mo. 

April  9 — Managing  editors  of 
Associated  Press,  tristate  meet¬ 
ing.  Sioux  City,  Iowa. 

April  1 1-12  —  Allied  Daily 
Newspapers,  spring  meeting, 
Loneview,  Wash. 


necessary  or  proper  in  connection  with  its 
objects  and  purposes,  which  may  not  lie  con¬ 
trary  to  law. 

“The  Corporation  is  not  to  make  a  profit 
nor  to  make  or  declare  dividends.” 


W.  T.  Dewart,  New  York  Sun,  has 
informed  the  AP  Nominating  Com¬ 
mittee  that  he  will  be  unable  to  serve 
as  a  director  and  asked  that  his  name 
be  withdrawn.  Mr.  Dewart  was 
among  the  seven  members  nominated 
for  six  directorships,  in  addition  to  the 
five  directors  who  are  candidates  to 
succeed  themselves. 


Hall  Succeeds 
McCambridge  As 
AP  Traffic  Chief 


NEW  GUILD  CONTRACT 

Raising  minimum  pay  of  five-year 
editorial  workers  from  $40  to  $45  and 
increases  ranging  from  $2  to  $4  in  the 
business  office  are  included  in  the  new 
year’s  contract  signed  last  week  by  the 
Memphis  (Tenn.)  Publishing  Co.  and 
the  Memphis  Newspaper  Guild.  After 
negotiations  that  extended  over  a 
fjeriod  of  six  months,  the  contract, 
covering  guild  members  on  the  Com¬ 
mercial  Appeal  and  Press-Scimitar, 
was  signed  by  Enoch  Brown,  president 
of  the  publishing  company,  and  K.  D. 
Moffett,  president  of  the  Memphis 
Guild.  A  military  clause  guarantees 
jobs  back  in  peace  time. 


Joined  Organization  in 
Chicago  33  Years  Ago 
As  Telegraph  Operator 


L.  Percy  Hall,  for  many  years  as¬ 
sistant  to  William  J.  McCambridge,  has 
been  named  chief  of  traffic  of  the  As¬ 
sociated  Press 


L.  Percy  Hall 


with  the  shift  of 
the  former  AP 
assistant  general 
manager  to  head 
the  newly  formed 
subsidiary.  Pres 
Association,  Inc. 
as  general  man¬ 
ager. 

Mr.  Hall  has 
taken  over  tlx 
traffic  duties  from 
M  r .  McCam¬ 
bridge,  who  was 
in  charge  of  the 


traffice  department  for  eight  years  be¬ 
fore  he  became  assistant  general  man¬ 
ager  of  the  AP  in  1935  and  continued 
to  supervise  that  branch  of  operatiooi 
until  P.A.  was  formed. 

The  new  traffic  chief  has  worked  in 
both  the  news  and  traffic  department! 
since  he  joined  the  AP  in  Chicago  as 
a  telegraph  operator  33  years  ago.  As 
an  operator  he  worked  in  virtually 
every  state  of  the  Union.  The  only 
break  in  his  AP  service  occurred  vdien 
he  served  overseas  in  the  Signal  Coipi 
during  the  first  world  war. 

Mr.  Hall  has  spent  most  of  his  tine 
in  the  traffic  department  since  IflS. 
He  served  as  acting  correspondent  h 
Pittsburgh,  Pa.,  and  from  1922  to  UE6 
he  was  division  traffic  chief  in  chai|e 
of  the  Western  Division  at  San  Fran¬ 
cisco.  He  served  as  a  field  reprexn- 
tative  for  a  year  and  then  went  to 
Bogota,  Colombia,  as  correspondoL 
He  returned  to  New  York  to  asnst 
Mr.  McCambridge  when  the  latter  wis 
named  chief  of  traffic  and  has  been  ai- 
sociated  with  him  until  the  recent 
change. 

Mr.  Hall,  born  in  Stockton,  England 
in  1884,  came  to  the  United  States 
when  he  was  10  years  old.  He  worited 
as  a  telegraph  operator  with  Wester 
Union  and  Postal  Telegraph  befo« 
he  went  to  Leadville,  Colo.,  on  his  fits 
AP  job  in  1908. 


ONE-DAY  STRIKE 

Taylorville,  Ill.,  March  24  —  The 
strike  of  pressmen  and  stereotypers 
which  suspended  the  Taylorville  (Ill.) 
Daily  Breeze-Courier  for  one  evening 
issue  last  week  has  been  settled  tem¬ 
porarily.  An  agreement  was  reached 
whereby  the  strikers  returned  to  work 
until  such  time  as  C.  F.  Jewell,  man¬ 
aging  editor,  is  able  to  negotiate  with 
them.  He  is  a  patient  at  St.  Vincent 
hospital  in  Taylorville. 


CLAPPER.  BRUCKER.  CARY  ARE  AYER  JUDGES 

JUDGES  were  named  this  week  for  the  11th  Annual  Exhibition  of  News¬ 
paper  Typography  to  be  conducted  at  Philadelphia  by  N.  W.  Ayer  & 
Son,  Inc.  More  than  1,000  daily  newspapers  from  all  parts  of  the  country 
will  participate.  The  jury  will  consist  of  Raymond  Clapper,  columnist  and 
veteran  Washington  newspaperman;  Melbert  T.  Cary,  president  of  the  Ameri¬ 
can  Institute  of  Graphic  Arts;  and  Herbert  Brucker,  assistant  dean  of  the 
Columbia  U.  School  of  Journalism  and  author  of  “The  Changing  American 
Newspaper.”  Winners  in  the  contest  will  be  announced  during  the  second 
week  in  April,  after  which  the  winning  papers  will  be  exhibited  in  Phil¬ 
adelphia  and  other  cities.  ’This  year,  as  in  past  years,  the  jury  of  three  is 
made  up  of  a  leading  representative  of  the  working  press  (Clapper),  a  rec¬ 
ognized  authority  on  typography  and  make-up  (Brucker),  and  a  recognized 
authority  on  printing  (Cary). 


UQUOR  PRICE  BILL 

A  bill  to  prevent  mention  of  pricel 
in  newspaper  liquor  advertisemaiE| 
was  passed  this  week  by  the  A.shembI 
of  New  York  state  and  sent  to  th 
senate.  If  it  becomes  law  the  bill  imj 
seriously  curtail  the  volume  of  reta 
liquor  store  advertising,  especially  i; 
New  York  where  price  competition 
unusudlly  keen.  In  addition  to  new 
papers,  price  lists  would  be  taboo  tj 
letters,  periodicals,  and  signs  expose; 
to  view  from  the  exterior  of  the  .stop 
Another  bill  passed  by  the  Assemb! 
would  require  all  liquor  dealers  to  ex 
hibit  price  lists  inside  their  stores  ar. 
would  prohibit  sales  below  that  price 


NEW  AGENCY  V-PS 

Appointment  of  Floyd  S.  Sparll 
and  of  R.  S.  Nicholson  as  regiorJ 
vice-presidents  is  announced  by  RolJ 
ert  P.  Holliday,  president,  of  WeS' 
Holliday  Co.,  newspaper  advertisi;:^ 
representatives.  Mr.  Sparks,  for 
years  with  the  organization,  has  be^ 
named  vice-president  in  charge  * 
Northern  California.  Mr.  Nicholso 
for  13  years  with  West-Holliday,  w; 


selected  to  perform  a  similar  role  fiiunu 


Southern  California. 
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AIRPLANE  PHOTO  OF  BATTLESHIP  WINS  NEW  YORK  PHOTO  PRIZE 


"Ambassador's  Ferry."  by  John  S.  Hammer  of  New  York  Daily  News,  winner  of  Deuell  "Life  in  the  'Dead  Pan,'  "  by  Joseph  Costa,  New  York  Daily  Nows,  first  in  new  class 
Memorial  Trophy  for  best  spot  news  picture.  for  speed-lite  photos. 


Hemmer  Wins  Grand  Prize 
Of  N.  Y.  Photogs’  Show 


“AMBASSADOR’S  FERRY,”  a  strik¬ 
ing  airplane  shot  of  the  arrival  of 
Lord  Halifax  made  by  John  G.  Hem¬ 
mer  of  the  New 
York  Daily  News, 
won  the  grand 
prize  for  spot 
news  pictures  in 
the  Sixth  Annual 
Exhibition  of  the 
Press  Photogra¬ 
phers’  Associa¬ 
tion  of  New 
York,  which 
!  opens  to  the 
!  public  March  29 
:  in  the  New  York 
Museum  of  Sci- 
!  ence  and  Indus¬ 
try.  RCA  Building,  Rockefeller  Ceriter. 

Winners  of  first  prizes  in  other 
classes  were  Ernest  Sisto,  of  Wide 
World  Photos,  sports;  Jess  Strait,  New 
York  Daily  Mirror,  feature  class;  Alan 
Fisher,  PM,  pictorial;  and  Joseph 
9®sta,  New  York  Daily  News,  speed- 
lite  class. 

The  flourish  of  real  showmanship 
which  makes  this  year’s  exhibition 
unusual  in  many  respects  is  evidenced 
>n  the  preview  program  arranged  for 
Friday  night,  March  28.  It  will  be  a 


John  G.  Hemmer 


formal  affair  attended  by  a  distin¬ 
guished  company  including  admirals, 
socialites,  stage  and  screen  stars.  The 
presentation  ceremonies,  at  which 
Wendell  Willkie  will  award  the  prizes, 
will  be  broadcast  by  NBC  and  MBS. 

"Historic  Symbolism"  in  Photo 

“Ambassador’s  Ferry,”  adjudged  the 
first  prize  winner  in  the  spot  news 
class,  won  for  Hemmer  the  Harvey  V. 
Deuell  Memorial  Trophy.  It  is  a  close- 
up  picture  of  H.M.S.  King  George  V 
as  it  arrived  in  American  waters  car¬ 
rying  the  new  British  Ambassador. 
Hemmer  snapped  the  shot  showing 
Lord  and  Lady  Halifax  on  the  war¬ 
ship’s  bridge  before  President  Roose¬ 
velt  went  out  on  the  yacht  Potomac 
to  greet  them  in  Chesapeake  Bay, 
setting  historic  precedent.  The  Daily 
News  plane,  piloted  by  Duke  Krantz, 
was  forced  down  at  Baltimore  by  bad 
weather  on  the  return  trip  to  New 
York. 

A  citation  by  the  judges  accompany¬ 
ing  Hemmer’s  photograph  said  this 
picture  represented  “exceptional  pho¬ 
tography  of  an  unusual  event,  showed 
enterprise  and  daring  on  the  part  of 
the  photographer,  and  is  of  historic 
symbolism  and  lasting  news  value.” 


Sisto  captured  first  prize  in  the 
sports  class  with  “He  Floats  Through 
the  Air,”  a  dramatic  picture  which 
shows  Billy  Myers  of  the  Cincinnati 
Reds  being  put  out  by  first  baseman 
Babe  Young  of  the  New  York  Giants. 
Another  sports  picture,  “Life  in  the 
‘Dead  Pan,’  ”  was  first  in  the  speed- 
lite  class,  a  new  classification  this 
year.  In  this  shot  the  usually  dead- 
panned  Joe  Louis,  his  face  twisted 
into  a  vicious  mask,  smashes  a  left 
uppercut  to  the  blood-stained  face  of 
Arturo  Godoy. 

In  the  feature  class,  “Smoke  Eaters,” 
showing  firemen  fighting  a  four-alarm 
blaze  in  a  Brooklyn  lumber  yard 
which  resulted  in  the  deaths  of  five 
persons,  won  first  prize  for  Strait. 
Fisher,  now  on  PM,  won  his  first 
award  in  the  pictorial  class  with  a 
study  entitled,  “Jerome  Meyers,  Art¬ 
ist,”  made  while  Fisher  was  on  the 
World-Telegram  staff. 

Second  and  third  place  in  the  spot 
news  class  went  to  M.  J.  Ackerman, 
Acme  Newspictures,  and  Ted  Kell, 
New  York  Herald  Tribune,  re¬ 
spectively.  Ackerman’s  “Dunking  a 
Dreadnaught”  showed  the  launching 
of  the  U.S.S.  North  Carolina  at  the 
Brooklyn  Navy  Yard  last  May  13.  The 
judges,  in  awarding  him  second  prize, 
commented  that  what  the  picture  por¬ 
trayed  is  “our  own  national  defense.” 
Kell’s  third  prize  picture,  “Held  at 
Bay,”  shows  a  policeman  holding  a 
group  of  youthful  speed  law  violators 
at  pistol  point  while  his  partner 


searches  their  car  on  the  highway. 

Runners-up  in  the  various  classes 
were: 

Spf)t  News  ('lass:  Honorable  Mentions: 
George  H.  Alexanderson.  Wide  World,  ‘‘Quan¬ 
dary”;  William  T.  Iloff,  Hoff  Ph(»tos, 
“Momsy”;  Osmund  Leviness.  Daily  News, 
“Alone  at  Last”;  Anthony  Sande,  Acme,  “Safe 
Again”;  Robert  Seelig,  Daily  News,  “Devas¬ 
tation.” 

Sports  Class:  Second  Prize,  Carl  Tlnis- 
gaanl.  Acme,  “Private  Battle’’;  Third,  Charles 
A.  Roth.  Hackensack  (N.  J.)  Bergen  Evening 
Record,  “I’s  Tired.”  Fionorable  Mentions — 
Jack  Frank,  Herabl  Tribune,  ‘“Deceptive  Drib- 
ni*'g”;  Henry  Olen,  Daily  News,  “Camera  Is 
Quicker  Than  the  Kye”;  Anthony  Sande, 
Acme,  “Stretch  Play.” 

Feature  ('lass:  Second  Prize,  William  T. 
Hoff,  Hoff  Photos.  “Up  to  Dry”;  Third,  Carl 
Thusgaarfl.  Acme,  “Henry  Hits  the  Floor.’* 
Honorable  Mentions — Victor  Amato,  Brooklyn 
Eagle,  “Butch  in  Miniature”;  Harry  Harris, 
Associated  Press.  “Beauty  of  the  Ice  Ballet”; 
Philip  Levine.  Daily  News,  “Between  In¬ 
nings”;  I..eo  Lieb.  PM.  “Susie — Who’s  Afraid 
of  the  Big  Bad  Dogs?” 

Pictorial  Class:  Second  Prize:  Samuel  F. 
Mellor,  Jr.,  New  York  Post,  “March  I7tir’; 
Third.  Pat  Mulligan,  New  York  Sun,  “Sailor 
Take  Warning.”  Honorable  Mentions — Joseph 
Costa,  Daily  News,  “Inside  a  16-Inch  Gun,” 
and  “Aqua-blitz”;  Walter  J.  Durkin,  AP,  “None 
Hut  the  Brave”;  Alan  Fisher,  PM,  “Psst!’’; 
Harry  Harris,  AP,  “Back  from  the  Grave¬ 
yard”;  V’incent  Lopez,  New  V’ork  Sun,  “The 
Magic  of  Manhattati’*;  Arthur  Sasse,  Inter¬ 
national  News  Photos,  “Spinning  Yarn  at 
Sailors*  Snug  Harbor”;  William  H.  Zerbe, 
Herald  Tribune,  “Trees  Oily  (io«I  Can 
Make.” 

Speed-Lite  Class:  Second  Prize,  Joseph 
('osta.  Daily  News,  “So  Near  Yet  So  Far”; 
Third,  Frank  Jurkuski,  INP,  “Flying  School.” 
(Continued  on  page  34) 
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Radio-Owning 
Publishers 
Meeting  in  N.  Y. 


House  Passes  $1,500,000 
For  Permanent  O.  G.  R. 


4-A  Hits  90-Day 
Cancellation  Qouse 


Harrisburg,  Pa.,  March  24— Replyiiwl 
to  a  report  on  advertising  at  the  Penn.  I 


WASiraGTOH,  D.  C  ^  25-By  test  it  Y.t  n.,  on.  dngl.  to  w?' iS 


Discuss  Proposed  FCC  «  P®”®"  appeared  before  the  commit-  recommended  ninety-day  canwllati* 

Hearings  on  Newspaper  ^  “  opposition  to  this  legislation."  clauses  as  “desirable  in  order  to 

Ownership  of  Stations  ment  Reports  reiMtina*Ae  oDOosUton  Bender  insisted  “censorship  already  t^  publishers  m  the  event  of  rapidly. 

,  .  .  -  *  cxists,”  declaring:  changmg  conditions”  m  advertisu* 

Alarmed  by  the  announcement  of  argument  that  it  constitutes  the  enter-  contracts,  W  A  Fricke  of  the  Anm 

the  Federal  Communications  Commis-  ing  wedge  for  press  censorship.  “The  Office  of  Government  Reports  :  Association  of  Advertising  a^' 

Sion  to  hold  “immediate  future  hear-  The  bill  has  gone  to  the  Senate  for  has  already  ‘invited  the  executive  advised  the  PnSi 

ings”  on  joint  ownership  of  newspa-  conc^rence.  The  party-lme  vote  in  to  clear  their  ne^  tl^ou^  ..  ^  n^en  .  .  .  conrid* 

pers  and  radio  stations,  a  group  of  the  House  is  taken  as  mdication  that  the  Office  of  Government  Reports.’  In  ^  obstniction  to  the  wiZ 

station-owning  publishers  or  their  the  upper  chamber  wiU  concur.  the  last  few  months  the  feeling  has  newspaper  advertisine  ” 

representatives,  or  those  seeking  Representative  John  Cochran,  Mis-  grown  in  Washington  that  this  invita-  the  follow!.. 

standard  or  FM  stations,  were  to  hold  souri  Democrat,  led  the  fight  for  the  tion  may  become  an  order.  A  story  ^hy  ^gney  men  are  oo^ 

a  meeting  Friday,  March  28,  at  11:00  appropriation,  arguing  “there  is  no  published  in  a  national  magazine  only  short-tem  wntract- 

am.  in  the  Astor  Gallery  of  the  Wal-  individual  or  government  agency  that  a  few  months  ago  tells  us  that  a  Wash-  ••pirsf  They  deter  the  advertk. 

dorf-Astoria  Hotel,  New  York  City,  to  ^  Power  in  pea-time  to  cenwr  in^on  corr^ndent  was  recratly  planning  more^ 

discuss  the  situation.  either  ei^ression  by  yoice,  radio,  asked  to  find  out  whether  a  wrtam  ^  ^ 

One  hundred  and  fifty  invitotions  to  press,  or  m  any  other  way.  clergyman  had  been  appom  ed  as  a  ei^cumstances,  continuance  of  a«C 

attend  were  sent  out  by  Cranston  WU-  Leader  of  the  opposition.  Represen-  chaplain  m  the  Army.  He  telephoned  ^  particular  newsoa^/i. 

liams,  general  manager  of  the  Amer-  |?tive  George  H.  Ben^r,  OWo  Repub-  several  soi^ws  of  infoimation  but  peri<^  ^ 

ican  Newspaper  Publishers  Associa-  h^  res^nded:  “Tlmt  is  exactly  was  immediately  referr^  to  pother.  ..gecond:  In  some  caseTpart  of  the 

tion,  who  was  asked  by  the  group  to  what  thw  bill  h^  m  mmd— the  estab-  He  finely  made  six  <^ls,  and  when  appropriation  ia  held  in  reserve  end 

arrange  for  a  meeting  place  and  send  lishment  of  a  bureau  of  propaganda  the  sixth  person  told  him  to  ^1  the  ,  space  used  because  of  the 

the  notices.  The  meeting  is  in  no  way  and  cenTO^ip,"  but  Cochran  an-  man  he  had  contacted  origmally,  the  ^  increase,  which  ^ 

sponsored  by  Mr.  WUliams  or  the  swered:  ‘If  there  were  any  danger  reporter  threw  ^  1^  hands  in  dis-  advertiser  cannot  definitelv  fore^ 
ANPA.  of  censorship  in  any  legislation  pend-  gust  and  said.  That  s  where  I  came  fU-ca  ,-irr 

T.F.™.l.te«..  to  before  to  Cowete.  e^perten  fa.’  Itormeto  of  to  kfad  ito-  edSSS 

'Piwp  rvteimo  !r>  fiiio  <n-n,in  could  not  gct  ui  the  office  buUdings  or  trates  how  jittery  Washmgton  offices  •  ^  11  ^  ^ 

ha^b^n  Amon  Carter,  Worth  ^®  Capitol  of  the  news-  have  already  become  over  distributing  SH^sudTrei^e  is  setup 

Star-Telegram;  Barry  Bingham.  Louis-  papermen  who  would  be  here  to  pro-  the  most  harmless  information.  and  some  paper  or  papers  invoke  2 


ville  Courier-Journal  and  Times;  Gene  _  _a  T*  *  a 
Howe,  Amarillo  Globe  and  News;  and  il©pOrt©r  in©S  tO 


I^  J.  Grant,  Milwaukee  Journal,  'p^on©  Go©bb©ls 
all  owners  of  radio  stations.  *  , 


11AV/9I>  AACRAiSAAC^O  AilAX/A  I  AACi  VAVfS  I.  •  •  •  • 

and  some  paper  or  papers  invoke  the 
snnp'KTjQ  QP'igA’I'P'  cancellation  clause  to  raise  rates,  lin- 

aEJ.y/\lE«  ggg  must  be  cut  or  some  newspaper 

Anthony  W.  Wirry,  legislative  re-  contracts  cancelled.” 


s 


all  owners  of  radio  stations.  •«.  »»  i.  o.  /-■  porter  for  the  Associated  Press  in  _  ■ 

The  publishers  feel  that  if  the  FCC  Richmwd,  va.,  ^^ch  24  —  Ger-  Madison,  Wis.,  appeared  recently  be-  HGCfT  FTC  CoMlialcrint  rr 
hearings  are  called  within  two  or  ®  Proi»gmda  blister  Joseph  fQj.g  Wisconsin  State  Senate  and  ^  w  a  w  ^  Kl 

three  weeks  they  are  totally  unpre-  isn  t  the  easiest  man  m  the  testified  on  his  interview  with  Con-  Oil  Acl  All0WailC©S 

pared  to  state  their  case.  Between  y®  ^ephone,  as  servation  Commissioner  Mark  Catlin,  The  first  hearing  of  an  FTC  coo*  Ol 

75  and  100  publishers  or  their  repre-  Gil^,  rep^er  for  the  Horner  ^rhich  the  latter  had  denied  previous-  plaint  on  advertising  allowances  mi 

sentatives  were  expected  to  attend  the  County  H^ald-Pro^ess,  publisnra  at  jy  from  the  same  stand.  Mr.  Wirry  completed  before  a  New  York  trU  CV 
meeting.  Va  fo^d  out  at  a  cost  of  ^^3  asked  to  appear  and  did  so  volun-  examiner  recently  after  six  wit- 

They  were  to  elect  a  chairman,  dis-  j  ® ,  j  sleep.  tarily  stating  Ae  circumstances  of  the  nesses,  five  of  whom  were  retailai 

cuss  the  FCC  action  and  perhaps  9““*  j  ®  u  !  mterview  in  which  Catlin  had  pre-  testified  that  the  White  Swan  Uniform 

formulate  a  program.  dismissals  in  his  depart-  Co.  had  offered  all  of  them  co-open- 

Harold  V.  Hough,  general  manager  “itler  tmnlw  ot  the  leaM-lend  bin.  ment.  Mr.  Wirry  was  praised  edi-  tive  advertising  on  a  50-50  basis.  Ti* 

of  the  Fort  Worth  Star-Telegram  sta-  ™  would  have  called  me  Fu^rer  forially  by  many  newspapers  in  the  case  has  been  sent  to  the  FTC  for  1  \ 

tion,  who  was  in  New  York  this  week  hin^lf  exc^t  for  toe  fact  that  he  gt^fg  fgj.  fijg  testimony.  decision.  I 

after  attending  a  board  meeting  of  the  ^  u  .,  j  __  ■  The  FTC  developed  the  case  on  die  Aip, 

Natio^  -^iation  of  Broadcastere,  g^^^gj^^g  RgbSold'exTan^ Aat  NEA  Nam©S  Notionol  theory  that  the  uniform  company  h«i  StoU 
was  handling  advance  arrangements  ®rewr  at  me  nicimona  exenange  mat  _  ^  violated  provisions  of  the  Robinm  w , 

for  the  meeting.  he  want^  to  ^k  to  Herr  Goebels,  L©giSlatlV©  ComilUtt©©  Patman  Act  which  in  general  provide  ^ 

Carrying  the  veUed  threat  of  a  con-  Announcement  of  formation  of  a  na-  that  allowances  made  to  one  retailer  • 

test  in  the  event  the  Federal  Com-  ^  answered,  ‘^e  voire  smd  committee  on  legislative  affairs  must  be  made  to  all  retailers.  No  mi 

munications  Commission  finds  joint  9*^^^^®,^“  was  made  today  by  Roy  A.  Brown,  violations  were  reported  to  have  beet 

ownership  of  newspapers  and  FM  ister  would  rail  back  when  hi^ot  up.  jjjjgkgr^  5un  Rafael  (Cal.)  Inde-  found.  The  complaint  originated  wifli 

radio  stations  incompatible  with  pub-  „  ^g  pendent  and  president  of  the  National  a  competitor  of  the  uniform  coo¬ 
lie  interest  and  refuses  to  issue  licenses  ®  houra  aftre  toe  first  c^l,  me  £jj*^rial  Association  P®uy  who  was  uncertam  as  to  d* 

on  that  ground,  the  NAB  earlier  this  telephone  ^  ^hland  rang  agam  ai^  committee  is  composed  entirely  extent  of  the  law’s  application. 

week  publicize  the  foUowingresolu-  the  New  York  o^^tor  ^ted^^  Although  no  other  advertota, 

tions:  knw  who  was  ^1^  C^bbels,  why,  everv  Congressional  district  in  allowances  cases  are  pendmg  h  « 

NAt  Reselotiea  aud  ^amzation  Ae  caller  rep-  Sw  nationTemrefntS  FoimJtion  of  understood  that  the  FTC  is  intereitad 

••TOi.  *1.  UH  u  t  resented.  Gillis  said  he  was  ]ust  a  ^®  “auon  rep  eseniea.  romaiion  01  setting  up  judicial  nrecedence  ior 

Whereas  the  philosophy  of  Amer-  the  committee  comes  just  a  few  weeks  seiiing  up  juaiciai  precroence  m 

ican  broadcasting  as  expressed  in  de-  P  .  -nvihinv  Thi.^1  before  the  annual  convention  of  the  “tierpretation  of  the  provisions  of  d* 

dsions  of  the  Supreme  Court  of  the  ^^e  woul^^li  back  to  National  Editorial  Association,  to  be  ®®t.  ^ 

United  States  and  the  applicable  ,  i,/,,,,-  1^®1<1  lu  Florida  during  the  fourth  xar/’MkjrmkT  na  nwr  TWKTKm 

statutes,  envisages  control  of  programs,  t  .l»ns«l  th.  week  of  April.  WOMEN  PLAN  DINNER 

of  business  management  and  of  policy  rsiUs  M*"-  Brown,  who  sees  distinct  possi-  Washwcton,  D.  C.,  March  24--^ 

to  the  broadcaster  and  not  subject  P  *^11  ’  t  a  t  ♦ii/k  bilities  for  widespread  service  and  Franklin  D.  Roosevelt  and  Mrs.  W* 

to  the  supervisory  control  of  the  gov-  _  j  aai/i°«Vie  wmilH  safeguards  for  a  free  press  to  the  <1®!!  Willkie  will  meet  for  the  to 

eminent:  move,  pointed  out  that  the  committee  time  April  1,  when  they  will  be  g^ 

“Now,  therefore,  be  it  Resolved:  -  o  „  „  will  be  formative  only.  Chief  objec-  fJ'®  Women’s  National  Press  (W 

’That  to  order  to  preserve  the  freedom  :  «  riiiic  c«ii  ♦/»  ^*ve  will  be  to  scan  legislation  to  the  af_  if*  annual  “stimt  dinner”  at  4i 


xnai  m  orucr  presKjnrtr  uic  uytcuwii  _  . _ ,  ___.  ,»  ^jii  live  wui  »e  lo  si 

Of  radio  to  accordance  with  the_pat.  “Sfl  formative  stages. 


Willard  Hotel. 


01  muiu  UI  aixuiwuitx  wiui  uic  p«u.-  ._i,  ^  loriiiaiive  suiKes.  - — 

tern  of  democracy,  the  B<m^  of  Di-  ,  ^  „  i,_  “The  National  Editorial  Association  —  -  -  -  »  Var  »  e 

rectors  go  on  record  as  opposing  any  /-.-lUo  if  tirnni,)  knwo  »v»sf  him  b®li®ves  it  can  best  serve  newspaper  CALLENDER  IN  S.  A. 
legislative  or  admtoto^ve  action  $1^70  if  h«t  Ctoebbels  had  ansSerSE  Publishers  by  t^i^  “  Harold  Callender,  veteran  fo. 


which  directly  or  fadirecUy  imifaini  V" 
tt..  right,  (which  it  heUeve.  to  be 


preventative  legislation  rather  than  to  correspondent  more  recently  assi 

UlC  ^^wiiiui  ii>  uciitTvca  wj  wc  .  c*  Tklii  o  1  +  f  r  attack  legislation  to  the  courts  after  to  the  Washington  bureau  of  the  N 

guaranteed  by  statute) ,  of  broadcasters  8  ,  P  ^  ®®P-  ^as  become  a  law,”  Mr.  Brown  said.  York  Times,  left  last  week  on  an  1 

to  have  complete  control  of  programs  oc*U  -  “Newspapers  today  are  anxious  to  definite  tour  of  South  America  to 

and  program  material,  business  man-  NJPA  o5th  ME£TLNCx  co-operate  wholeheartedly  for  defense  where  he  will  send  to  the  Hmes  n< 

agement  and  operating  policies,  and  The  New  Jersey  Press  Association  aud  to  perform  unsttottogly  the  mani-  and  features.  He  will  not  be  repla 
further  goes  on  record  as  being  to  will  hold  its  85th  annual  meeting  at  fold  services  necessitated  by  the  pres-  in  the  Times  bureau  while  he  is  aw 
favor  of  any  legislative  or  admtoistra-  the  Trenton  Country  Club,  March  31.  ent  state  of  emergency.  .i.-i.-w  n wt n 

tive  action  which  strengthens  such  Harry  Flory,  European  manager  of  “Simultaneously,  newspapers  must  ELECTED  TO  ANA 

ri^ts.  United  Press,  will  speak  at  the  ban-  safeguard  their  freedom  against  cen-  William  Wrigley  Jr.  Co.,  Chic 

“And  be  it  further  Resolved:  That  quet  on  “The  World  at  War,”  and  sorship,  against  any  discriminatory  has  been  elected  to  membership  in 
the  President  and  Executive  Commit-  Governor  Charles  E.  Edison,  follow-  legislation  and  against  any  discrim-  Association  of  National  Advert! 
tee  be  directed  to  take  appropriate  ac-  ing  a  long-standing  precedent,  will  toatory  taxation  which  would  neces-  Inc.  H.  A.  Dudley,  consumer  ! 
tion  to  the  end  that  surii  rights  may  be  deliver  a  governor’s  message  to  the  sitate  curtailment  of  basic  newspaper  manager,  will  represent  his  comp 
adequately  protected.”  delegates  at  the  luncheon  meeting,  functions,”  Mr,  Brown  added.  to  the  ANA. 
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CABTOONISTS  FIND  NEW  ROLES  FOR  UNCLE  SAM  AND  THE  HOME  FRONT  ABROAD 


-Cj  Hungertord  in  Pittsburgh  Posl-DUpateh,  March  22. _ —Hal  Donahey  in  Cleveland  Plain  Deaier,  March  21.  —John  Chase  in  New  Orleans  Item  and  Tribune,  llarch  19. 


Knox  Asks  Quietus 
News  of  British 
Ship  Movements 

Says  Press.  Radio 
Should  Ignore  Their 
Arrivals  Here 


Washincton,  D.  C.  March  25 — British  ashore 
diips  arriving  in  ports  of  the  United 
States  for  repairs  have  been  added  to  ^ 


in  any  of  the  following  categories:  conductor  learned  on  convincing  au- 

1.  Actual  or  intended  movements  of  thority  that  convoy  of  shipments  to 

vessels  or  aircraft  of  the  U.  S.  Navy,  Great  Britain  will  be  undertaken 
of  units  of  Naval  enlisted  personnel,  shortly.  He  made  mental  classifica- 
or  divisions  of  mobilized  reserves,  or  tion  of  the  item  and  decided  it  fell 
troop  movements  of  the  U.  S.  Marine  into  the  proscribed  class.  He  had 
Corps.  his  judgement  confirmed  later  in  con- 

2.  Mention  of  “secret”  technical  U.  versation  with  colleagues  at  the  Na- 

S.  Naval  weapons  or  development  tional  Press  Club.  Sunday  night,  four 
thereof.  days  after  the  columnist  had  passed 

3.  New  U.  S.  Navy  ships  or  aircraft,  over  the  story  as  not  useable  under 

4.  U.  S.  Navy  Construction  projects  the  Navy  Department  request,  the 

ashore.  information  was  included  in  two  radio 

Definition  Impossible  broadcasts. 


S;!!!  marshall  named 

by  press  and  radio  °  ^  guides  for  specific  Washington,  D.  C.,  March  27 — Clar¬ 
is.,  u  .  -•  .u  cases  were  told  such  a  system  is  im-  ence  G.  Marshall,  Washington  news- 

4  *  I*?  possible  of  exact  definition.  paperman,  has  been  appoinLi  by  Sec- 

M  ^  1  ^  Ji  ^  ®  result,  situations  of  which  the  retary  of  Commerce  Jesse  Jones  as 

£  ’  “•••  ^ox  released  foU^wing  is  typical  have  arisen:  Last  Chief  of  the  Division  of  Current  Infor- 

^^iiowi^  statmra  . _  week  a  nationally-syndicated  column  mation  for  the  Department  of  Com- 


‘Tress  radio,  and  photographic  agen¬ 
cies  have  requested  the  Navy’s  views 
to  reporting  the  movements  of 


FTC  REVIEW  ON  REFRIGERATOR  AD  EXPENSES 


British  vessels  which  may  arrive  in  WASHINGTON,  D.  C.,  March  25 — The  Federal  Trade  Commission’s  review  of 


this  country  for  repair,  outfit,  or  re-  financial  aspects  of  the  refrigeration  equipment  and  air  conditioning 
in  accordance  with  pro-  industry  indicates  advertising  sales  expenses  amounting  to  3.4%  of  sales. 
'Tsions  of  the  lend-lease  act.  Surveyed  were  five  companies  which  do  19.6%  of  the  business  reported  by 

Of  Valve  to  Enemies  the  entire  industry.  Production,  as  reported  to  the  Bureau  of  Census,  totaled 

In  my  opinion,  the  movements  S278,645,540  in  1939.  The  gypsum  and  asbestos  products  and  roof  coating 


not  be  reported,  photographed,  (except  paint)  industry,  reported  advertising  costs  nmning  to  2.1%  of  total 
broadcast.  Such  information  would  sales.  These  figures  were  taken  from  a  review  of  12  concerns  whose  product 
of  inestimable  military  value  to  actuaUy  exceeded  in  value  the  total  reported  by  the  industry  to  the  Census 
of  a  country  whose  defense  Bureau.  Sales  of  the  12  firms  aggregated  $271,752,881;  reports  compiled  by 
President  deems  vital  to  the  de-  the  Census  Bureau  show  national  sales  of  $214,843  x05.  The  disparity  is 
of  the  United  States.”  accounted  for  by  the  fact  that  some  plants  producing  these  materials  report 


President  deems  vital  to  the  de- 
of  the  United  States.” 


Hus  marked  the  first  specification  imder  other  industry  titles. 


»ubject-matter  heretofore  covered 
four  general  categories  of  informa- 


TWO  NEWSMEN  NAMED  GUGGENHEIM  FELLOWS 


set  out  by  Secretary  Knox  as  TWO  Southern  newspapermen  named  to  do  writing  projects  were  among 
material  for  voluntary  censor-  ^  recipients  of  fellowships  from  the  Simon  Guggenheim  Memorial  Foim- 
in  fact  it  was  an  expansion  of  dation  annoimced  March  23  in  New  York.  They  are  Wilbur  J.  Cash,  a 
Secretary’s  original  proposal,  re-  member  of  the  Charlotte  (N.  C.)  News  staff,  and  author  of  “The  Mind  of 
Jan.  15,  in  that  it  concerns  South,”  who  will  go  to  Mexico  to  write  his  Fellowship  book,  and  Brainard 
affairs  of  a  nation  other  than  Cheney,  a  member  of  the  Nashville  Banner  staff,  and  author  of  a  novel, 
ted  States.  In  that  respect  it  “Lightwood.”  The  Guggenheim  Fellowships  are  granted  to  scholars  and 
the  voluntary  censorship  to  artists  who  by  their  previous  work  have  shown  themselves  to  be  persons 
involving  Great  Britain’s  de-  of  imusual  ability.  The  stipends  are  usually  $2,500  for  a  year. 

“TAH  GOVERNOR  SIGNS  CHAIN  STORE  TAX  BILL 


^**buable  military  value  to  enemies  SALT  LAKE  CITY,  March  24 — Governor  Herbert  B.  Maw  today  signed  into 
f  •  country  whose  defense  the  Presi-  ®  taxing  Utah  chain  stores  to  “prohibit  a  few  compcinies  from 

deems  vital  to  the  defense  of  the  obtaining  monopolies  on  the  retail  business  of  the  state.”  He  disregarded  an 
pnited  States.”  opinion  by  Attorney  General  Grover  Giles  that  a  section  of  the  bill  “freez- 

I  fn  January,  Secretary  Knox  asked  mg”  the  number  of  stores  permissible  within  the  state  would  be  tmconstitu- 
no  publicity  be  given,  without  tional.  The  law  provides  an  additional  tax  ranging  from  $1,000  to  $5,000  an- 
ppartment  approval,  to  events  falling  nually  on  all  chain  stores  established  after  July  1,  1941. 


merce.  Formerly  managing  editor  of 
the  United  States  Daily  and  its  suc- 
successor,  the  United  States  News,  Mr. 
Marshall  was  a  member  of  the  Asso¬ 
ciated  Press  staff  at  one  time  and  later 
was  general  news  editor  of  Consoli¬ 
dated  Press  Association  with  head¬ 
quarters  in  New  York. 

n 

Morning  and 
Afternoon  Papers 
Merge  in  Lowell 

Management  Combines 
Both  Into  P.  M.  Daily, 

The  Citizen-Leader 

Lowexl,  Mass.,  March  27 — As  of 
next  Monday,  the  morning  Lowell 
Courier-Citizen  and  its  evening  part¬ 
ner,  the  Leader,  will  be  merged,  and 
called  the  Citizen-Leader,  published 
afternoons. 

Formal  editorial  announcements  of 
this  merger  in  the  Courier-Citizen 
March  24  follows: 

“The  retail  price  of  the  Citizen- 
Leader  will  be  two  cents.  Paid-up 
subscribers  to  the  Courier-Citizen  at 
its  three-cent  rate  will  be  entitled  to 
receive  the  Citizen-Leader  for  the 
time  covered  by  their  subscriptions 
pro-rated  to  the  new  two-cent  rate. 
Naturally  so  radical  a  change  is  made 
only  because  of  changing  times, 
altered  economic  conditions,  rapid  in¬ 
crease  in  the  costs  of  manufacture, 
and  a  growing  preference  (manifested 
the  coimtry  over)  for  afternoon, 
rather  than  morning,  newspapers  in 
any  but  the  very  largest  communi¬ 
ties. 

“The  Citizen-Leader  will  combine 
the  best  features  from  both  the 
Courier-Citizen  and  the  Evening 
Leader. 

“Politically,  the  Citizen-Leader  will 
be  independent,  without  partisan  bias, 
but  courageous  enough  to  have  a  soul 
of  its  own  and  opinions  honestly  held. 

“The  present  editorial  and  business 
management,  together  with  a  very 
capable  reportorial  staff,  will  con¬ 
tinue.” 


ADOPTION 


THE  TABLE’S  TURNED 


the  fellow  who  built  a  siege  gun 
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How  Ads  Helped 
Metropolitan  Life 
Sell  2,500  Farms 

Farm  Loan  Division  Runs 
Ads  in  165  Southern  and 
Western  Newspapers 

Glenn  E.  Rogers,  from  the  farm 
State  of  Iowa  and  a  former  county 
agent,  has  a  story  to  tell  of  how  news¬ 
paper  advertising  is  helping  to  solve 
the  problem  of  selling  some  10,000 


farms  acquired  by  his  company 
through  foreclosure  during  the  de¬ 
pression  years. 

Mr.  Rogers  is  third  vice-president 
and  manager  of  the  Farm  Loan  Divi¬ 
sion  of  the  Metropolitan  Life  Insur¬ 
ance  Company.  In  1917  the  Metro¬ 
politan  began  to  invest  a  part  of  the 
assets  that  it  holds  for  the  benefit  of 
its  policyholders  in  first-mortgage 
loans  on  prime  farm  properties.  As 
farm  prosperity  reached  its  peak  in 
1919  and  1920  and  during  the  rest  of 
that  decade,  the  total  of  such  loans 
accumulated  to  a  substantial  figure. 
In  1932,  however,  agriculture  dropped 
to  the  lowest  point  of  depression  in  at 
least  a  30-year  period.  With  com¬ 
modity  prices  greatly  depressed,  many 
farmers  were  unable  to  keep  up  pay¬ 
ments  on  their  loans,  and  the  Metro¬ 
politan  in  the  interest  of  its  policy¬ 
holders,  was  forced  to  foreclose. 

Doager  of  Doprotstd  Prieot 

A  life  insurance  company  is  not 
diartered  to  go  into  the  farm  busi¬ 
ness.  However,  if  it  should  throw 
onto  a  depression  market  a  large 
number  of  farm  properties,  it  would 
depress  land  prices  without  helping 
either  the  policyholders  or  agricul¬ 
ture. 

llie  Metropolitan  obtained  permis¬ 
sion  to  dispose  of  the  acquired  farms 
in  an  orderly  manner,  and  began  to 
rehabilitate  its  farms  and  put  them  in 
better  running  order  than  ever  as  a 
first  means  of  attracting  buyers.  Mr. 
Rogers  and  his  organization  were  as¬ 
signed  the  job  of  rehabilitating,  man¬ 
aging,  and  disposing  of  the  farms. 

Early  in  1938  Mr.  Rogers  with  about 
7,400  farms  on  his  hands,  began  think¬ 
ing  of  advertising  as  a  means  of 
stimulating  sales.  Previously,  sales 
had  been  carried  on  through  brokers 
and  field  representatives  of  the  Farm 
Loan  Division,  with  no  supporting  ad¬ 


vertising  or  merchandising  effort. 
Young  &  Rubicam,  the  agency  han¬ 
dling  the  advertising  account  of  the 
Metropolitan,  pointed  out  the  nice  job 
that  consistent  advertising  was  doing 
for  the  company  as  a  life  insurance 
institution.  After  some  discussion  a 
test  campaign  was  prepared. 

That  campaign  broke  in  a  limited 
number  of  newspapers  and  farm  jour¬ 
nals  in  the  Middle  West  in  1938.  Pre¬ 
liminary  results  were  encouraging. 
The  following  year  the  company  went 
in  the  whole  way,  running  200  or  300- 
line  display  ads,  or  classified  advertis¬ 
ing,  once  a  week  thro\ighout  the  year 
in  165  daily  newspapers.  Two  thirds 
of  these  papers  were  in  the  coimty 
seats  in  the  Middle  West  and  South. 

Sold  2,500  Forms 

What  happened?  Well,  in  1938,  the 
year  of  the  test  campaign,  the  Metro¬ 
politan  sold  approximately  6  million 
dollars  worth  of  farm  land.  The  next 
year,  the  first  that  had  the  full  sup¬ 
port  of  the  newspaper  campaign,  11 
million  dollars  worth  was  sold.  In 
1940,  with  a  similar  campaign  the 
Metropolitan  sold  farm  acreage  val¬ 
ued  at  13  million.  All  told  some 
2,500  farms  in  the  Middle  West  and 
South  have  been  sold. 

The  1941  schedule  is  for  approx¬ 
imately  the  same  volume  and  type  of 
advertising  as  used  in  1940.  A  further 
increase  in  the  total  value  of  farm 
land  sold  is  expected,  and  at  present 
the  Metropolitan  plans  to  use  continu¬ 
ous  newspaper  and  farm  journal  ad¬ 
vertising,  year  after  year,  as  long  as 
it  has  farms  to  sell  and  advertising 
will  help  to  dispose  of  them.  How¬ 
ever,  the  company  does  not  expect 
to  acquire  any  additional  properties. 

Whenever  possible  ads  are  booked 
for  the  real  estate  section  of  the  Sun¬ 
day  editions.  In  dailies  that  have  no 
Sunday  issues,  the  Monday  editions 
are  used. 

Copy  appeals  to  the  human  desire 
for  ownership  and  security  and 
stresses  that  Metropolitan  farms  can 
be  secured  for  a  small  down  payment 
and  6%  yearly.  “Opportimlly  Farm” 
is  the  word  coined  by  the  copywriters 
to  denote  a  farm  that  has  been  taken 
over  by  one  of  the  150  agricultural 
experts  in  the  employ  of  the  Metro¬ 
politan  and  rounded  into  shape. 

Flay  Dowr  Name 

The  Metropolitan  plays  down  its 
name  in  the  display  ads,  figuring  that 
a  prospective  purchaser  will  be  more 
inclined  to  make  inquiries  if  he  sees 
the  name  of  the  local  representative. 
Transactions  can  also  be  made  through 
local  brokers  and  at  the  bottom  of  the 
ads  is  a  line  reading:  “Co-operation 
of  real  estate  brokers  welcomed.” 
Usually  the  only  art  work  in  the  ads 
is  a  small  line  cut  of  a  man  and 
woman  facing  the  setting  sim. 

In  counties  where  there  are  less 
than  10  farms  to  sell  the  Metropolitan 
often  uses  classified  ads  with  effective 
results.  Classifieds,  which  are  placed 
by  the  local  representatives,  have  been 
used  most  extensively  in  the  South. 

Mr.  Rogers  believes  in  consistent 
advertising.  Some  sort  of  Farm  Loan 
Division  ad  runs  every  week  during 
the  year,  but  the  display  space  is  in¬ 
creased  in  size  from  August  to  Decem¬ 
ber,  the  buying  season  for  farms.  In 
the  middle  west  farmers  like  to  move 
in  aroimd  March  1  and  in  the  south 
aroimd  January  1.  And,  according  to 
Mr.  Rogers,  once  they  move  into  an 
“Opportxinity  Farm”  they  seldom  move 
away.  The  Metropolitan  has  repos¬ 
sessed  less  than  3%  of  the  farms  it 
has  sold. 


Henry  Merit 


Among  Advertising  Folk 

HENRY  W.  MARKS  is  the  new  ad¬ 
vertising  director  of  the  Printers’ 
Ink  Publications.  He  has  been  a 

_  member  of  the 

f  Printers’  Ink  staff 

for  24  years  and 
for  more  than  16 
years  has  been 
manager  of  the 
readers’  service 
department. 

John  L.  Mc- 
Quigc  has  been 
^  named  vice- 

president  of 
Geyer,  Cornell 
&  Newell,  Inc., 
Henry  Merit*  and  manager  of 

the  Detroit 
branch.  For  the  past  three  years,  Mr. 
McQuigg  has  been  account  executive 
in  charge  of  the  Nash  Motors  adver¬ 
tising  account.  He  will  continue  in 
this  capacity. 

Ruthrauff  &  Ryan  announces  the 
appointment  of  John  D.  Anderson  as 
account  executive.  Mr.  Anderson  has 
recently  been  associated  with  J.  M. 
Mathes  as  an  account  executive  on 
Canada  Dry. 

Lynn  Baker  Company  announces 
the  appointment  of  Shelton  Weeks, 
formerly  sales  and  advertising  man¬ 
ager  of  Lion  Brewery  and  before  that 
with  J.  Walter  Thompson  Company, 
as  account  representative.  Norman 
Robbins  has  joined  the  copy  staff. 

Elon  G.  Borton,  president  of  the 
Advertising  Federation  of  America 
and  director  of  advertising  at  La  Salle 
Extension  University,  Chicago,  is 
scheduled  as  the  principal  speaker  at 
a  special  meeting  of  the  Ad  Club  of 
St.  Petersburg,  Fla.,  April  15. 

W.  Houlton  Blankley  has  been  ap¬ 
pointed  district  sales  manager  of  the 
accessories  division  of  Stewart-Warner 
Corporation,  Chicago.  He  was  for¬ 
merly  in  the  classified  advertising  de¬ 
partment  of  the  Chicago  Daily  News 
and  in  the  sales  division  of  Standard 
Oil  Company  of  Indiana. 

Marion  Law,  Jr.  has  been  appointed 
public  relations  director  of  the  Ed¬ 
ward  G.  Budd  Manufacturing  Com¬ 
pany,  Philadelphia.  He  succeeds  W. 
Howe  Sadler,  who  has  formed  his  own 
public  relations  firm. 

Garrick  M.  Taylor,  formerly  with 
Mitchell-Faust  Advertising  Company, 
Chicago,  has  joined  the  creative  staff 
of  Goodkind,  Joice  &  Morgan,  Chi¬ 
cago  agency. 

E.  J.  Collins  has  been  named  man¬ 
ager  of  the  Dayton,  Ohio,  office  of 
Lord  &  Thomas,  and  Arthur  L.  Grimes 
has  been  made  his  assistant. 

Miss  Helen  Bryant  has  been  elected 
a  member  of  the  board  of  directors  of 
Barton  and  Goold,  Inc.,  New  York. 

Mark  I.  Moffett  has  been  elected 
president  and  treasurer  of  Advertis¬ 
ing  Associates,  Inc.,  Charlotte,  N.  C., 
advertising  agency.  He  succeeds  L.  E. 
Hague  who  has  resigned.  Conrad 
Frederick  Smith  was  elected  vice- 
president  and  secretary  of  the  agency. 


Campaigns  and  Accounts 

CRAWFORD  CLOTHES,  INC.  will 
use  7-column  space  in  72  newspa¬ 
pers  from  Detroit  eastward  to  cele¬ 
brate  the  opening  of  its  new  factory 
and  national  headquarters  in  Long 
Island  City,  N.  Y.  A1  Paul  Lefton 
Co.,  New  York,  handles  the  account. 
(Continued  on  page  16) 


Ice  Cream  Maker 
Using  Ads  in 
84  Newspapers 

Breyer  Co.  Placing 
Largest  Campaign 
In  Its  History 

Philadelphia,  March  24 — The  Brey- 
er  Ice  Cream  Company,  which  thj 
year  celebrates  its  75th  annivesaiy, 
broke  recently  the  largest  neW 
paper  advertising  campaign  in  its 
history.  In  announcing  Sie  drive, 
William  J.  Shaw,  general  sales  man- 
ager  of  the  firm,  paid  a  high  tribute 
to  the  medium  which  has  formed  the 
basis  of  Breyer  advertising  for  tw 
decades. 

“This  year,  as  never  before,”  Mr. 
Shaw  told  EIditor  &  Publisher,  ‘Sre 
are  counting  upon  newspaper  adver¬ 
tising  to  tell  our  story  of  consistently 
superior  ice  cream  since  1866.  In  the 
past,  newspapers  have  proved  their 
merit  as  a  visual  advertising  medium. 
This  has  been  the  principal  reason  for 
our  devotion  to  newspaper  advertis¬ 
ing  in  the  past  two  decades.” 

In  84  Newspapers 

A  total  of  84  newspapers  in  seven 
states  will  be  used  in  the  campaign, 
including  8  weeklies  and  one  Sunday 
paper.  The  drive  will  be  concen¬ 
trated  during  the  Summer  months, 
but  will  continue  until  Thanksgiving. 
McKee  and  Albright,  Philadelphia  and 
New  York,  is  handling  the  account 

Insertions  will  be  made  at  least 
once  a  week  in  the  selected  list  of 
papers  in  Pennsylvania,  New  Yoit 
New  Jersey,  Delaware,  Maryland,  Vir¬ 
ginia  and  the  District  of  Columbia 
Before  the  campaign  closes.  Editor  ( 
PuBUSHER  learned,  various  papers  will 
have  received  total  linages  each  of 
9,700,  6,800,  and  3,500.  Spot  radio  and 
billboards  also  will  be  used. 

Brwywr  Slogans 

The  advertisements  will  make  rffec- 
tive  use  of  the  Breyer  slogans  d 
“Consistently  superior  since  186S,’ 
“Pledge  of  Purity.”  The  largest  » 
cream  manufacturer  in  the  world 
the  Breyer  Company  has  plants  ii 
Philadelphia,  New  York  and  Newait 

In  a  dealer  brochure,  calling  atten¬ 
tion  to  the  campaign,  the  Breye 
Company  has  this  to  say  about  news¬ 
paper  advertising: 

“You  have  never  seen  newspape 
ice  cream  advertising  like  this  ne* 
Breyer’s  campaign  for  1941.  StroU 
attractive,  attention  -  compelling —* 
will  appear,  week  after  week  in  H 
newspapers  having  a  combined  circo- 
lation  of  millions.  This  advertising  • 
your  advertising  —  created  to  bui^ 
sales  for  you.” 

■ 

BIG  OIL  CAMPAIGNS 

Imposing  newspaper  advertise- 
schedules  are  being  released  in  Ca:.- 
fomia  and  other  sections  of  the 
cific  Coast  this  month  by  major  c. 
companies.  Shell  Oil  Company’s  caT' 
paign  as  mapped  by  J.  Walter  Thomi 
son  includes  extensive  bleed  coi 
>  copy.  General  Petroleum  has  .starw 
releases  of  color  copy  in  newspapf 
i  through  Smith  &  Drum  and  Standa 
Oil  of  California  is  to  have  extensP 
releases  prepared  by  McCann-Erid 
son.  Tidewater  Associated  Oil,  repP 
I  sented  by  Lord  &  Thomas,  and  Ric- 
‘  field,  represented  by  Hixson -O’Do- 
nell  are  reported  preparing  newspap 
releases  for  later  in  the  season. 
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HERE’S  A  AIRPLANE 

THAT  YOU  CAN  BUY  AND  FLY 


manufacture.  Aluminum  Goods,  Ltd., 

_  Toronto,  has  planned  an  extensive 

institutional  campaign  through  the 
Toronto  office  of  Norris-Patterson, 

,  Ltd.,  to  appear  in  a  wide  list  of 

newspapers  and  magazines  during  the 
rest  of  this  year.  The  copy  says,  in 
part: 

“The  production  of  ‘Wear-Ever’  alu¬ 
minum  cooking  utensils  having  been 
practically  eliminated  by  war  restric- 
,  .  j  tions,  many  of  our  workers  are  now 
■  busy  in  other  fields.  When  things 
IS  me  return  to  normal,  we  will  welcome 
e  au--  thejn  back  with  open  arms— they  can 
'eneral  depend  on  that.  You  can  depend  on 
ia^  ‘Wear-Ever’  aluminum  cooking  uten- 
a  I70D  sils.” 

'  used.  Other  advertisements  in  the  series 
emente  emphasize  the  importance  aluminum 
as  the  is  playing  to  equip  all  branches  of  the 
Coun-  war  services.  “Marketing”  recom- 
>a“  mends  the  firm’s  attitude  to  other 
r  Gen-  manufacturers  who  may  be  thinking 
r  pages  Qf  curtailing  their  advertising  because 
'  ,  ,  of  war  restrictions, 
ed  half 

Cowan  &  Dengler  Check  List 
in  the  COWAN  &  DENGLER,  New  York 
®.  agency,  527  Fifth  Avenue,  has  just 

m  me  issued  an  interesting  mailing  piece 
rs  pri  titled  “Check  List  For  Judging  Adver- 
tising  Agency  Service.”  Five  points 
®  C  considered  in  detail.  Personality 

•  •  of  Agency,  Ability,  Experience,  Co- 

e,  ana  operation  With  Advertiser,  and  Com- 
,  pensation.  Under  the  latter  heading 
’  the  agency  elaborates  on  its  well- 

known  fee  system  as  opposed  to  the 
®  flat  15%  commission  compensation  of 
the  ordinary  agency. 

Outdoor  Firm  Buys  Space  Readable  Financial  Statement 

WE  FIND  that  down  in  Texas  an  out-  HOW  TO  make  annual  financial  state- 
door  advertising  firm,  Matteson-  ments  readable  is  the  problem  many 
Southwest,  Inc.,  of  Houston,  has  been  large  corporations  and  businesses  are 
using  quarter-page  newspaper  space  trying  to  solve  and  many  of  them 
in  the  Chronicle  to  promote  its  ser-  have  done  outstanding  jobs.  Most 
vice.  Titled  “An  Essay  By  Susan  recent  effort  is  that  of  the  Home  Life 
Jane,”  one  ad  had  Susan,  “my  little  Insurance  Company,  New  York,  which 
boy  friend  Mickey,”  and  “Daddy,”  all  has  issued  its  report  as  an  eight-page 
telling  why  they  like  to  read  the  big,  tabloid  newspaper,  replete  with  one 
outdoor  painted  signs.  Susan  says  it  column  and  half-column  cuts.  Vari- 
would  be  dull  driving  on  flat  highways  qus  activities  of  the  company  are  told 
if  it  weren’t  for  the  ‘  big  bulletins.  feature  story  form,  as  is  the  annual 
She  goes  for  the  Matteson  ones,  she  statement.  There  are  numerous  by- 
declares,  because  “they  generally  look  Hne  stories  by  company  officials, 
like  they  just  had  their  faces  washed  There  is  little  doubt  that  in  this  form 
and  their  hair  combed.’  We  hope  this  report  will  be  widely  read. 

Susan  has  plenty  of  buying  power, 

and  Mickey  too.  Daddy  says  that  if  U.  S.  Traveling  Ads  Lavinched 
he  were  in  business  he  would  buy  ^  NEW  advertising  idea  came  to 
Matteson  Painted  Outdoor  Advertis-  fruition  in  Chicago  last  week  when, 

**’8-  after  22  months  of  ground  work. 

Seriously,  this  effort  is  all  to  the  United  States  Traveling  Ads  was 
good,  and  perhaps  one  of  the  first  launched.  Headed  by  Roy  F.  Nylen, 
uses  of  newspaper  advertising  by  an  fhg  organization  sells  advertising  on 
outdoor  firm.  the  sides  of  common  carriers  in  inter¬ 

state  operation,  and  is  the  first  of  its 
Marshall  Field  Ad  Clicks  kind.  'The  U.  S.  has  been  divided  into 

IN  CHICAGO,  the  Marshall  Field  five  divisions  and  some  of  the  out- 
Store  For  Men  recently  placed  a  standing  carriers  of  the  country  have 
striking  ad  titled  “Human  Eyes  Are  been  signed  up,  one  of  the  most  fa- 
Candid  Cameras.”  A  large  line  draw-  miliar  of  which  is  Keeshin  Motor  generally. 


Airplane  Dealers  Given 
Chance  to  Advertise 

By  WARREN  L  BASSETT 


The  Calculator 

which  apply  the  slide-rule  method  in 
figuring  the  annual  advertising  budget 
for  a  retail  business. 

Designed  by  O.  F.  Knoebber,  Chi¬ 
cago  newspaper  advertising  salesman, 
the  calculator  provides  a  rapid  way 
to  determine  the  amount  to  be  spent 
for  advertising,  based  on  selling  costs, 
and  the  percentage  for  direct  adver¬ 
tising,  including  information  on  plan¬ 
ning  a  complete  program.  Supple¬ 
menting  the  clock-like  calculator  is 
the  combination  promotional  diary, 
featuring  special  publicity  weeks,  and 
the  monthly  advertising  guide,  based 
on  the  trend  of  sales  by  months. 

The  calculator  covers  43  retail  busi¬ 
nesses  and  65  different  lines  of  retail 


M  PIPER  CRUISER 

Nm  ■  STAKTmi 


airplane  will  be 
automobile. 


FORM  NEW  AGENCY 

Royal  W.  Ryan,  formerly  vice-presi¬ 
dent  of  the  Swafford  &  Koehl  advertis¬ 
ing  agency  of  Cincinnati,  and  Allen 
Thrasher,  who  served  as  account  ex¬ 
ecutive  for  the  same  agency,  have 
formed  a  new  agency  in  Cincinnati,  to 
be  called  Ryan  &  'Thrasher. 


“To  our  knowledge  this  is  the  first 
cooperative  newspaper  advertising 
ever  made  available  for  airplane 
dealers. 

“Piper  produced,  sold  and  deliv¬ 
ered  more  than  3.000  airplanes  (all 
non-military)  in  1940  and  is  about 
doubling  its  production  this  year.  As 
stated  in  the  advertising.  Piper  out- 


Aliuninum  Ads  Continued 

FROM  Marketing,  weekly  for  Cana¬ 
dian  advertisers,  we  learn  that  the 
“Wear-Ever”  aluminum  cooking  uten¬ 
sil  trademark,  popularized  for  many 
years  by  consistent  advertising,  will  not 
be  allowed  to  be  forgotten  although 
the  government  has  sharply  curtailed 


it  succeeds  may  provide  a  new 
problem  for  space  salesmen. 

Ad  "Calculator"  lor  Salesmen 

THE  Chicago  Herald- American  has 
equipped  its  retail  advertising  sales 
staff  wiffi  the  new  “Advertising  Budget 
Calculator”  and  promotional  diary,  to¬ 
gether  with  the  monthl}'  sales  guide. 


LIFE  SAVER  ADS 

Satisfied  with  results  of  a  newspa¬ 
per  test  campaign  run  last  year  in 
New  York  and  Chicago,  Life  Savers 
Corp.  will  use  approximately  12  news¬ 
papers  this  spring  and  fall  to  adver¬ 
tise  Life  Saver  mints  as  breath  sweet¬ 
eners. 


EDIT 


publishebI 


XTi  intensely  to  two  or  three  subjects.  It 

1  11  fl  IM  F  l^jlAy  R  is  a  mistake  likely  to  be  made,  I  sup- 

^  ^  W  pose,  by  anyone  without  previous  col- 

V  ■  1  V  lege  training.  However,  the  opportu- 

Long-Kange  UutiooK 

feeling  that  I  had  missed  something 
If  j  *1  me’j  v  d  D  i  m  ‘better*  in  some  other  course,  and  has 

ConudGntlQl  Ptocl“l©cir  XiGpOrtS  HGVGQI  C^OrtS«  perhaps  given  me  a  truer  picture  of 

what  the  college  affords  than  if  I  had 
Aims,  Criticisms  . . .  Lengthy  Adjustment  to  confined  myself  to  a  specialized  study.” 

Incidentally,  this  is  the  Fellow  who 
University  Environment  Noted  also  found  time  to  delve  into  a  re¬ 

search  of  the  Cherokee  Indian. 

By  MAXWELL  FOX  Were  the  following  excerpt  not  from 

A  i->r>,noTTmTTikT/-i  X,  -A  one  of  the  confidential  reports,  one 

A  and  broadenmg  o  wl^^ich  newspapermen  may  most  W-  b^and  it  a  solicited  endorse- 

perspective  is  the  greatest  benefit  fuUy  work  for  better  racial  under-  *  .„p,  neatest  value  of  the  fel- 

most  newspapermen  gain  from  their  standing.  Sample  titles  of  books  this  ic  fViat  if  Hofo/^Vioc 

studies  at  H^ard  as  Nieman  Fel-  Fellow  has  read  during  his  first  half  ^ 

lows.  Through  a  special  arrangement  year:  “The  Souls  of  Black  Folk,” 

Ek>iTOR  &  Publisher  has  been  permit-  DuBois;  “Up  From  Slavery,”  Wash-  ^  ^  rbanve*!  hi<!  ^mental  outlook 

ted  to  scan  the  confidential  reports  of  ington;  “The  Negro  Problem,”  Harris  _  i  i^.  .  inrur-tArm 

this  year’s  Nieman  Fellows  in  which  and  Spero,  in  the  Encyclopedia  of  ,  .  ™  '  c  .  ..  . 

Ae  “visiting  firemen’  give  their  can-  ^cial  Scie^e;  The  Negro  Family  in  ^  ^  obscured, 

did  impre^ons  of  them  studies  and  Chicago  lYazier;  The  Tragedy  of  particularly  valuable  if  the 

ertra-c^icular  activihes  at  the  co  -  Lynching,  Raper.  newspaperman,  in  his  daily  work,  has 

l^e  and  more  or  1^  ^  to  ^^ate  wid.  iBtorest  Ro.,*  constancy  striven  for  a  long-range 

the  value  of  their  studies  at  the  mid-  Fortnightly,  the  Nieman  Fellows  in-  viewpoint.  Because  of  the  value  of 
tem  mark.  vite  a  guest  of  honor  to  their  “bull  this  detachment  in  itself  it  seems  of 

N^es  of  the  fallows  cannot  Jx  session”  dinner,  and  among  this  term’s  secondary  importance  how  the  Nie- 
used  in  this  report,  but  even  tlM  guests,  thus  far,  have  been:  Dorothy  man  Fellow  obtains  the  intellectual 
^nymoiu  quotes  are  toteresting  and  Thompson,  columnist;  Roy  E.  Larsen,  stimulation  which  he  seeks  at  Har- 
give  a  fairly  dear  pictore  of  ^rMts  president.  Time,  Inc.;  Palmer  Hoyt,  vard;  whether  from  reading,  from 
thei^er  sanctum  publisher,  Portland  Oregonian;  Ralph  formal  lectures,  or  ^m  informal  131111 
of  the  Foundation.  One  newsp^r-  Ingersoll,  publisher,  PM;  Ralph  sessions.’  Despite  himself,  he  must 

ex^ple,  is  so  engross^  in  Coghlan,  editorial  writer,  St.  Louis  grow  in  knowledge  and  comprehen- 
his  stody  of  government  that  he  is  Post-Dispatch;  Westbrook  Pegler,  col-  sion,  even  though  he  may  seem  (to 
planning  a  comprehensive,  long-ran^  umnist.  In  addition,  there  are  semi-  himself)  to  be  wandering. 

professors;  and  occasional  luncheons 


newspaperman,  in  his  daily  work,  has 
constantly  striven  for  a  long-range 


Fortnightly,  the  Nieman  Fellows  in-  viewpoint.  Because  of  the  value  of 
vite  a  guest  of  honor  to  their  “bull  this  detachment  in  itself  it  seems  of 


own  desk.  Another  Fellow  has  been 


PrebUn  of  Ad|a«fMaiit 

I  am  only  now,  after  four  months. 


in  the  automobUe  industry.  record  to  the  Fellows  Fellows’  problem  of  adjustment 

20  000-Werd  Thesis  ^  ^  some  respects  more  difficult  than 

oxMi  All  1  ii_t  u  -xx  A  Westerner,  who  has  studied  his-  that  of  the  poor  college  freshman. 
SmlanotMr  joumdiW  has  written  philosophy,  Victorian  literature.  While  the  freshman  must  only  adjust 

a  20,000-wom  economics,  diplomatic  history  and  himself  to  a  new  environment  and 

velopmmt  of  rdatfoiw  TCtween  Lon-  mathematics,  comments:  “Possibly  I  follow  a  prescribed  course  of  study, 
wn  s  City  md  uie  British  governinen  have  tried  to  embrace  more  fields  than  the  Nieman  Fellow  not  only  faces  the 
in  the  light  of  oim  o^  American  feasible  for  an  effective  grasp  of  environmental  adjustment  (which 
re^tonr  problem  Thfa  Fellow  re-  This  skittering  about  un-  should  be  no  problem  for  him)  but  is 

po^.  the  research  took  me  urou^  doubtedly  sprang  from  a  feeling  that  confronted  with  the  educational  facili- 

a  dozen  or  more  voli^es,  and  thrw^  ^his  was  my  one  opportunity  at  col-  ties  of  the  entire  university.  To  have 

mrM  of  issues  of  TTie  Ecoiumiisf  of  j^gg  facilities,  and  a  desire  not  to  miss  all  this  laid  on  one’s  lap  at  one  time 
Ixmdon.  In  adffi^n.  Dr.  Bruening  anything  I  should  regret  after  the  is,  to  say  the  least,  bewildering.” 
u^ed  me  a  Mllectim  of  his  cup-  opportunity  had  passed.  Undoubtedly  Another  report  reveals  that  a  news- 
pin^  from  y^oiu  Bnti^  journals  ^he  term  would  have  been  spent  to  paper  writer  came  to  Harvard  with 

^ing  with  the  origto  and  hi^^  of  advantage  had  I  applied  myself  more  than  a  desire  to  study  special 

me  so-called  Share-Pushing  Bill.  A  _ _ _ _ _ _ _ 

copy  of  this  paper  was  requested  by 
and  sent  to  officials  of  the  Securities 
and  Exdiange  Commission.” 

In  contrast,  another  Fellow  has, 
during  his  free  reading  periods,  buried 
himself  in  a  research  of  the  American 
Indian,  setting  up  a  goal  of  an  exten¬ 
sive  bibliography  T^ch  will  fortify 
him  for  a  book  he  plans  to  write  on 
the  Cherokees.  “It  may  be,”  he  ad¬ 
mits,  “that  this  topic  will  seem  some¬ 
what  removed  from  the  problems  of 
today,  but  there  was  a  time  when  it 
was  an  issue  almost  as  momentous 
as  slavery,  and  in  the  allegiances  and 
divisions  it  provoked,  in  more  than 
one  sense  a  precursor  and  harbinger 
of  the  Civil  War.  I  believe  it  to  pos¬ 
sess  the  capabilities  of  a  story  as  mov¬ 
ing,  tragic  and  dramatic  as  the  Exo¬ 
dus,  and  it  is  my  desire  to  tell  this 
story.”  This  same  man  is  also  study¬ 
ing  certain  phases  of  mathematics. 

Raea  Relatioas  JOURNALISM  COUNCIL  MEETS  IN  CHICAGO 

A  Southerner  cites  as  his  major  ac-  Ih*  National  Council  on  Profauional  Education  in  Journalism,  maotin9  at  Evanston, 
tivity  of  the  first  half-year  “my  read-  22-23,  was  informed  tha  council's  survey  of  colla9as  and  univarsitias  offarin9 

ing  in  race  relations,  pivoting  about  four-year  courses  in  journalism  and  recommandations  would  be  ready  for  release  to 
the  Negro,  and  done  under  the  guid-  associations  and  colle9e  presidents  within  the  next  two  weeks.  The  council 

QTiAA  of  Associate  Professor  Buck  of  discussed  araduate  study  in  journalism  durin9  the  two-day  conference  held  under 
the  history  department.”  As  a  sideline  ^edill  School  of  Journalism  at  Northwestern  Univysity.  Those 

on  these  studies,  he  informs  the  Foun-  *.  fr«d  Powja  I,  low.  C.ty  Iowan.  Inland 

dation  that  “several  Fellows,  including  ^r.  Frank  L  Mott  Unyersrfy  of  Iowa;  Dr  Ralph  D.  Casey 

^  I#  •  X  u  ^  •i.i.  ^  University  of  Minnosote;  Profoisor  Roscot  ElUrd,  Columbia  University;  Dean  Kenneth 

myseU,  hope  s^n  to  begm  with  some  g.  oison.  Northwestern  University:  Jerome  D.  B.rnum,  Syracuse  Post  Standard,  chair- 
five  Neyoes  a^nding  Harvard  a  se-  of  Council  and  representative  of  the  ANPA;  Casper  Yost,  St.  Louis  Globe 

nes  of  frank,  formal  discussions  of  Democrat,  representative  of  the  ASNE;  Dean  M.  Lyle  Spencer,  Syracuse  University; 
the  race  question,  looking  to  a  pos-  Dean  Frank  L.  Martin,  University  of  Missouri;  Walter  Crim,  Salem  (Ind.)  Republican, 
Bible  chalking-out  of  avenues  along  representative  of  the  NEA;  and  Professor  Charles  E.  Roqers,  Iowa  State  Colleqe. 


subjects:  “I  feel  that  the  Foundatia  ^ 
and  Harvard  have  provided  the  op  ^ 
portunity  not  so  much  of  an  educs 
tion  for  me  as  for  an  education  of 
True,  I  came  seeking  facts.  But,  mor 
important  still,  I  came  seeking  a  sand  I 
papering  of  perspective,  a  .sharpenisj 
of  critical  faculties.  In  short,  a  wa- 
of  life.  To  say  that  the  light  has  bu^ 
in  on  me,  in  all  its  glory  and  with  i 
finality  that  will  carry  through 
years,  most  certainly  would  be  hy! 
perbole.  But  at  midpassage  —  after 
contact  with  the  university  people  and 
my  books  and  the  Nieman  Fellow, 
collectively  and  individually,  with  all 
their  diversities  of  background  and 
outlook — I  can  say  that  some  of  the 
shadows  have  melted  and  the  horizot: 
seems  rimmed  with  at  least  the  prom¬ 
ise  of  brightness.”  The  Nieman  Din¬ 
ners,  alone,  he  adds,  “would  be  worth 
the  year.” 

Dinner  Sestiens  Popular 

Another  Fellow  also  likes  the  din- 
ner  sessions,  but  with  some  reserva¬ 
tions:  “My  only  criticism  of  the  din¬ 
ners  and  seminars  is  that  they  are  too 
enjoyable.  It  is  a  privilege  to  meet  and 
hear  scholars  and  journalists  whmn 
most  of  us  would  not  encounter, 
otherwise,  but  by  reputation.  Perhaps 
an  even  greater,  if  more  intangible 
value,  was  the  cementing  of  acquain¬ 
tance  and  intimacy  among  the  group 
itself.  Since  we  were  all  strangen 
this,  as  a  social  catalyst,  was  invalu¬ 
able.  Otherwise,  candor  forces  me  to 
register  a  doubt  as  to  whether  we  ob¬ 
tained  much  else.  In  the  seminars, 
the  time  was  too  limited  for  the  guest 
to  be  other  than  cursory.  The  dinners 
we  more  frequently  made  an  oppor¬ 
tunity  to  vent  our  own  prejudices  and 
predilections  than  to  understand  some¬ 
one  else’s. 

“However,  if  we  had  not  done  this 
at  the  dinners  we  would  have  had  to 
do  it  elsewhere.  I  think  it  significaat 
that  Prof.  Shapley’s  ap^arance  was. 
to  my  mind,  the  most  successful  of 
the  dirmers,  and  I  do  not  doubt  but 
what  it  results  from  the  fact  that  as¬ 
tronomy  has  few  if  any  visible  con¬ 
nections  with  the  New  Deal,  the  class 
struggle,  the  CIO  or  any  of  the  other 
objects  we  can  and  do  argue  about 
ad  infinitum.  No  one  likes  a  fight  bet¬ 
ter  than  I,  but  if  the  object  is  to  ob¬ 
tain  more  light  than  heat  from  these 
sessions,  it  would  perhaps  be  wise  to 
seek  it  in  subjects — like  Dr.  Shapley’s 
— about  which  newspapermen  havt 
little  information  (and  would  theI^ 
fore  be  informed)  and  less  preconcep¬ 
tions  (and  woidd  therefore  listen) 
But  I  have  enjoyed  even  those  ses¬ 
sions  where  we  did  little  but  sound 
off  opinion  which  had  been  amply 
expressed  before. 

Priceless  Experleece 

“For  me,  the  year  has  so  far  been  ; 
a  priceless  experience  and  I  do  not 
doubt  it  will  still  seem  so  in  June 
and  thereafter.  If  I  were  forced  to 
enumerate  any  particular  things  I  had 
learned,  I  mi^t  be  unable  to  give  i 
satisfactory  answer.  The  gain  is  i 
difficult  one  to  express,  but  nonethe 
less  real.  Chief  of  all  I  would  count  1 
the  opportunity  to  regard  men  andl 
their  affairs  from  a  greater  distance  I 
than  a  working  newspaperman  seldoin  I 
obtains. — ^I  suspect  every  newspaper-! 
man  has  felt  a  desire  to  go  off  to  I 
Samoa  and  twiddle  his  toes  in  the! 
sand  while,  like  Miniver  CSieevy,  bej 
‘thought  and  thought  about  it.’  Weli 
here  we  have  had  a  chance  to  ‘think  J 
about  it.’  ” 

Every  Fellow  is  associated  with  Oi 
“house”  at  Harvard,  and  one  of  the! 
newspapermen  finds  the  lunch-timei 
chats  with  the  educators  at  his  tabk| 
a  good  substitute  for  the  “coffee  orl 
co^tail  sessions”  with  the  office  gangj 
back  home. 


SELL  NOW  IN  PHILADELPHIA 


The  Philadelphia  Industrial 
Area*,  with  2.4%  of  the  nation’s 
population  has  10.1%  of  the  total 
national  awards  —  amounting  to 
$1,275,346,000  or  an  allotment  of 
$1513  per  family. 

Start  now  to  get  your  share 
of  the  extra  sales  in  Philadel¬ 
phia.  Start  your  spring  sales 
drive  with  advertising  in  Phila¬ 
delphia’s  leading  daily  newspaper 
—  The  Evening  Bulletin  —  daily 
circulation  leader  for  36  consecu¬ 


tive  years  —  read  by  most  Phila¬ 
delphia  families. 

The  Evening  Bulletin  with 
94.7%  of  its  large  circulation 
concentrated  in  the  Philadelphia 
retail  area  will  effectively  carry 
your  advertising  story  to  this 
busy,  prosperous  market.  The 
advertising  cost  per  reader 
in  The  Evening  Bulletin  is 
one  of  the  lowest  anywhere  in 
America.  Consult  your  advertis¬ 
ing  agency. 

*As  defined  by  the  Census  Bureau,  the  Philade’phia  Industrial  Area  comprises  the  counties  of 
Philadelphia,  Montgomery,  Chester,  Bucks.  D  slaware,  Camden,  Burlinf^ton  and  Gloucester. 
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"WE  LOOK  FOR  THE 
LARGEST  SALES  VOLUME 
IN  THE  HISTORY  OF  THE 
DRUG  BUSINESS" 


"THE  RETAIL  TRADE 
LOOKS  FORWARD  TO  THE 
MOST  ENCOURAGING 
GAINS  IN  LAST  DECADE" 


“The  producing  and  distribut¬ 
ing  sections  of  the  drug  indus¬ 
try  for  the  last  quarter  of  1940 
showed  a  very  pleasing  gain  in 
volume  .  .  .  The  predominating 
influence  at  present  is  the 
stimulus  given  to  spendable 
income  by  rapid  increase  in 
manufacturing  activity  ...  In 
this  territory  we  look  for  the 
largest  sales  volume  in  the  his¬ 
tory  of  the  drug  business.”  R. 
G.  Anderson,  Pres.,  Philadel¬ 
phia  Drug  Exchange. 


“The  retail  trade  in  Philadel¬ 
phia  looks  forward  to  the  most 
encouraging  year  it  has  had  in 
the  last  decade.  In  December, 
the  Federal  Reserve  figures 
showed  an  increase  in  Depart¬ 
ment  Store  sales  of  over  seven 
per  cent.;  in  January,  an  in¬ 
crease  of  over  eight  per  cent. 
At  this  writing,  the  trend  is 
definitely  higher."  Arthur  C. 
Kaufmann,  Pres.  Philadelphia 
Merchants  Association. 


"PHILADELPHIA  AREA 
MORE  ACTIVE  TODAY 
THAN  ANY  TIME  IN  PAST 
DECADE" 


"PHILADELPHIA  BUYING 
POWER  HAS  DEFINITELY 
STRUCK  A  NEW  HIGH" 


“The  automobile  business  in 
Philadelphia  is  enjoying  what 
promises  to  be  the  largest  dol¬ 
lar  volume  year  in  history. 
The  last  quarter  of  1940 
showed  a  34%  gain  over  the 
same  period  in  1939.  The  finest 
indication  of  an  all  time  rec¬ 
ord  in  1941  was  reflected  in 
January  used  car  registrations 
which  exceeded  January  1939 
by  36^%.”  /.  Eustace  WolBng- 
ton.  Pres.,  Philadelphia  Auto 
Trade  Association. 


“Residential  construction  Met¬ 
ropolitan  Philadelphia  area 
more  active  today  than  any 
time  during  past  decade.  Last 
quarter  1940  did  20  per  cent, 
more  business  than  the  same 
period  in  1939. 1941  production 
estimate  15,000  new  houses, 
turnover  of  $82,500,000.”  Ed¬ 
ward  A.  Kerr,  Pres.,  Home 
Builders’  Ass’n  of  Philadelphia 
and  Suburbs:  Pres.,  National 
Home  Builders’  Association. 


stance 
eldco 
)aper- 
off  to 


Copyright,  19tl,  Bulletin  Company,  Philadelphia 


i 


! 


4 

I 

i 

1 


' 

„  TH.  SOUTH 
in  RETAIL 
SALES  in 
1940  ^ 
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WORCESTER  NASSACHUSETTS 

G£0RC£  F.  Booth, 

PAUL  BLOCK  ASSOCIATES,  NATIONAL  R  C  P  C  E  S  C  NT  AT  I V  E  S 


Roland  Butler 
Gloats  Over 
"Cachinnations 


18,000  miles  playing  150  cities  on  more  He  doesn’t  believe  that  the  volume 
than  200  show  days.  of  war  news  is  going  to  have  any  de- 

Fourthly,  this  circus  presents  for  terrent  effect  on  the  circus.  The 
the  first  time  a  male  and  female  public  is  going  to  need  a  little  amuse- 
gorilla,  the  main  attraction  in  all  circus  ment,  and  city  editors  are  going  to 
advertising.  Gargantua  now  has  a  grab  at  circus  news  as  a  brightener 
bride,  although  circus  attendants  will  for  their  pages,  he  believes, 
tell  you  she  is  a  bride  in  name  only.  The  circus  is  “legitimate  news”  in 
Their  air  conditioned  cages  will  be  Mr.  Butler’s  eyes.  The  press  repre- 
seen  together  but  whether  the  public  sentatives  that  travel  with  the  circuj 
will  see  them  in  one  cage  is  a  moot  don’t  plant  or  “get”  publicity,  he 
point.  claims.  The  newspapers  use  what  they 

Ad  Expenditare  Larger  want — and  they  want  plenty,  he  says. 

Lastly,  this  year’s  circus  is  going  to  ®otler  is  accompanied  by  his 

spend  more  money  in  newspaper  ad-  ^'oSular  retinue  of  assistants,  all  vet- 
vertising — between  $300,000  and  $350,-  circus  campaigning.  Frank 

000 — than  any  other  circus  has  ever  man;  Gardner  Wilson; 

spent.  All  copy  is  going  to  be  larger —  Beverly  Kelly,  radio 

in  New  York  City  opening  copy  will  Publicity;  Arthur  Hopper  m  charge  of 
be  400  lines  compared  to  last  year’s  ^  men  on  the  outdoor  billing  force; 
200  lines.  Mr.  Butler  says  the  circus  Loomis  Dean,  photographer,  are 
is  gradually  cutting  down  on  adver-  present. 

tising  in  incidental  publications  and  The  big  show  is  scheduled  to  appear 
also  paring  off  its  billboard  expend!-  in  New  York  the  week  of  April  6  and 
tures  using  fewer  but  better  stands,  will  remain  until  May  4. 

Some  outlying  newspapers  near  show  ■ 

towns  and  some  weeklies  will  also  be  WOMEN  HONOR  DAILY 

Bridgeport,  Conn.,  March  21— In 
’This  liberal  attitude  toward  news-  recognition  of  its  outstanding  work 
paper  advertising  is  Mr.  North’s  policy,  in  behalf  of  Americanism,  the  Bridge- 
“Fortunately  for  us,  he  regards  news-  port  Times-Star  today  was  awarded  a 
papers  as  tops,”  Mr.  Butler  stated.  bronze  plaque  by  the  national  head- 


Circus  Press  Man  Has  Fotmd 
New  Word  .  .  .  Spending 
$350,000  in  Newspapers 

Roland  Butler  arrived  in  New  York 
this  week,  with  his  advance  guard  of 
press  representatives  for  “The  Great¬ 
est  Show  on  Earth,”  and  all  aglow 
because  he  has  discovered  a  new  word 
to  describe  his  Ringling  Bros,  and 
Barnum  &  Bailey  Circus. 

It  must  have  taken  many  hours 
pouring  over  a  huge  dictionary  to 
find  this  one  that  even  old  Barnum 
himself  overlooked  and  which  crops 
out  in  the  circus  advertising  like  this: 

“100  Clowns  Compelling  Countless 
Cachinnations.” 

Harbinger  of  Spring  spent  a  reported  $170,000  on  this  ex- 

Mr.  Butler,  according  to  the  annual  f^’^^aganza  and,  by  golly,  frying  cus- 
cliches  that  appear  in  New  York  news-  **  whether 

papers,  is  the  harbinger  of  spring 

every  time  he  arrives  at  the  Piccadilly  Secondly,  the  circus  is  abandoning 
Hotel,  West  45th  St.,  but  this  year  he  the  traditional  “after  concert”  which 
is  also  the  harbinger  of  a  precedent-  Tias  been  a  feature  of  the  road  show, 
shattering  circus — one  that  is  depart-  Butler  believes  the  patrons  are 

ing  from  time-honored  circus  custom,  tired  of  having  their  circus  interrupted 
First  of  all,  the  opening  spectacle  by  an  announcement  that  “if  everyone 
“created,  designed  and  costumed”  by  will  keep  his  seat  he  can  see  an  ad- 
Norman  Bel  Geddes,  staged  by  Al-  ditional  show  for  only  25  cents,”  and 
bertina  Rasch,  and  produced  by  John  then  have  hawkers  pester  them  to 
Ringling  North,  is  no  longer  the  “open-  buy  the  tickets.  In  place  of  this,  the 
ing  spectacle”  but  will  be  held  later  side  show,  which  usually  was  packed 

in  the  show  after  some  statue  work  np  as  soon  as  the  last  show  was  under 

and  the  animal  acts.  This  is  Mr.  way,  will  now  remain  open  for  busi- 
North’s  idea,  according  to  Mr.  Butler,  ness  until  after  everything  else  is 

who  is  sick  and  tired  of  spending  a  dosed  up. 

young  fortune  every  year  on  this  spec-  Thirdly,  the  circus  is  traveling  to 


Roland  Butler  with  a  tl 
Alfred  Court,  the  big 
trainer. 


iger  given  him  by 
show's  wild  animal 


HOUSTON 


WORCESTER  workers  are  tremen- 
dously  busy  turning  out  hundreds 
of  products  indispensable  in  peace 
or  war.  They're  getting  good  wages 

and  spending  them  NOW.  As  National  ^ 

Defense  production  hits  its  stride  they'll  earn  and  spend  even  more 
But  Worcester  is  a  mighty  good  market  RIGHT  NOW. 


than  any  other  Southern  city 


The  place  to  get  yolume  soles  is  in 
o  volume  morket.  Houston  is  the 
volume  market  of  the  South,  topping 
oil  other  Southern  cities  in  retail 
soles,  os  the  figures  below,  from  the 
1 940  census,  show. 


Worcester's  average 
industrial  wage  for 
January  1941  was 


The  Chronicle  SELLS 
Houston — 2nd  fastest- 
growing  U.  S.  big  city. 

Only  one  other  big  city, 
Washington,  grew  taster 
than  Houston  dwing  the 
decade  of  1930  to  1940. 
Houston  grew  32%  in  pop- 
ulotion — but  The 


THE  10  LEADING  SOUTHERN 
CITIES  IN  TOTAL  RETAIL 
SALES,  1940  U.  S.  CENSUS:  .. 

1st  HOUSTON  .  $193,965,000 

2nd  Dollos  .  172,904,000 

3rd  Atlanta....  172,279,000 
4th  New  Orleans  157,062,000 
5th  Memphis  ...  135,486,000 
6th  Louisville  ..  131,004,000 
7th  Richmond  .  .  108,306,000 

8th  Miomi  .  103,215,000 

9th  Son  Antonio  103,028,000 
10th  Birmingham.  100,136,000 


That's  33  per  cent  higher  than  the  Massachusetts  state  average  for 
January  1941,  and  eight  per  cent  higher  than  Worcester's  own  figure 
for  January  1940.  And  this  is  no  sudden  spurtl  In  average  industrial 
wage,  Worcester  In  the  year  1940  showed  an  11  per  cent  gain  over 
1939,  a  28  per  cent  gain  over  193&  In  number  of  employes,  the  gain 
was  18  per  cent  over  1939,  32  per  cent  over  1938. 

This  consistently  prosperous  market  is  covered  by 
The  Telegram-Gazette  alone.  Circulation  more 
than  127,000  average  net  paid  daily.  Population: 

City  193,694.  City  and  Retail  Zone  440,770. 
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STAi^^ufi  €£ 3f^^e€€l€mi 


Here  is  a  cup  so  commonplace  that  the  lowliest  homes  in 
America  take  it  for  granted.  Yet  hags  of  coffee  rot  on  the 
quays  of  South  America  while  Europe  hunts  coffee  sul)* 
stitutes  and  newspaper  correspondents  hunt  adjectives  to 
describe  the  substitutes.  And  to  thousands  of  coffee  work¬ 
ers  thousands  of  miles  away,  the  world  price  of  coffee  is 
the  price  of  freedom— the  difference  between  eating  and 
near-star\'ing. 

The  merchants  of  coffee  —  advertising  their  brands, 
blends,  aromas  and  subtle  differences  to  you  who  live  in 
freedom— are  trying  to  pay  the  way  for  more  coffee  beans. 
So  doing,  they  are  also  helping  to  pay  for  the  news  and 
the  best-informed  opinion  of  the  war-world.  So  doing, 
they  spend  precious  sums  which,  along  with  the  dollars 
of  other  advertisers  and  the  pennies  of  readers,  are  help¬ 
ing  to  keep  free  the  press  of  the  western  world. 


Arabia  and  crossed  from  Egypt  to  Constantinople,  mov¬ 
ing  on  by  slow  stages  to  Venice,  to  Oxford,  to  London, 
and  thence  all  over  the  Continent  where  the  coffee  houses 
and  cafes  became  centers  of  fashion,  of  literature,  and 
of  free  political  discussion.  So  came  the  drinking  of 
coffee— and  now  the  growing  of  coffee— to  the  new  world 
of  freedom.  And  so,  even  to  this  day,  your  drinking  coffee 
—even  as  the  advertising  of  it— is  your  cup  of  freedom 
that  goes  fittingly  with  your  newspaper. 

You  might  put  it  in  the  book.  Where  coffee  is  freely 
advertised,  there  the  press  too  is  free. 


Kcralb 


NEW  YORK 


^tribune 


24  HOURS  OF  WORLD  HISTORY 


It  was  four  centuries  ago  that  coffee  first  came  out  of 


EDITOR  &  PUBLISHE 


Skoti  “Takal 


TIffi  Ogden  (Utah)  Standard-Exam¬ 
iner  state  editor  lays  claim  to  a 
record  of  some  sort  in  regard  to  his 
out-of-town  correspondent  who  al¬ 
ways  “covers  the  waterfront.”  On  one 
notable  occasion,  for  example,  he  sent 
in  a  clipping  from  a  rival  morning 
paper  as  “coverage”  on  a  previous 
day’s  story  he  should  have  sent  in. 
■ 

■np:  Lexington  (Ky.)  Herald-Leader 
just  about  reached  the  ultimate 
in  brevity  in  headlines  recently  when 
it  simply  used  a  punctuation  mark,  as 
follows: 


GOLDSBORO,  N.  C.,  March  22  (AP) 
— To  distinguish  between  Farm  Agent 
Colon  S.  Mints  and  his  four-year-old 
son  and  namesake,  friends  call  the 
youngster  “Semi-Colon.” 

a 

THE  Hew  York  Timet  reports  an  in¬ 
teresting  case: 

“Hie  house  physician  stated  that 
he  found  the  actress  in  a  delicious 
condition,  a  victim  of  amnesia,  and 
rurming  a  temperatiu^  of  103  de^-ees.” 

a 

P""-***"  wiU  pay  ^2.00  for  each 

PULLMAN  AD  MAN 

C^CAGOj^  March  24— Appointment  of 
*«Tvin  S.  Haberer  as  advertising  agent 
of  the  Pullman  Co.,  was  announced 
here  March  20  by  George  A.  Kelly, 
vi<»-president  in  charge  of  public  re- 
latmns.  Mr.  Haberer,  who  hits  been 
with  the  firm  for  20  years,  has  been 
to  a  newly  created  position  in 
the  Pullman  Company, 


Biscuit  Co.  Gives 
Merchandising  Awards 

Silver  plaques  are  held  by  four 
newspapers  in  as  many  classifications 
today  following  issuance  of  awards  for 
merchandising  of  the  National  Biscuit 
Company’s  Snow  -  Flake  Premium 
Cracker  campaign.  Awards,  as  an¬ 
nounced  by  Botsford,  Constantine  & 
Gardner  were: 

Oiv^ion  I— Newspapers  with  circulation 
wer  75, 000:  Plaque  to  Lo,  Angeles  Times. 
Honorable  mentions  to  Portland  Oregonian  and 
San  Diego  Tribune-Sun  Union. 

Division  II — Newspapers  with  circulations 
between  15,000  and  75,000:  Plaque  to  j'oti 
Jose  (Cal.)  Mercury  Herald;  honorable  men- 
Sacramento  (Cal.)  Bee  and  Pasadena 
(Cal.)  Star-Htws. 

Division  III— Newspapers  with  circulation 
brtween  5,000  and  15,000:  Plaque  to  Salem 
(Ore.)  Capital  Journal.  Honorable  mentions 
to  Santa  Monica  (Cal.)  Outlook  and  Monterey 
((^.)  Peninsula  Herald. 

Division  IV — Newspapers  with  circulation 
under  5,000:  Plaque  to  Santa  Crus  ((^.) 
Sentit^;  honorable  mentions  to  Astoria  (Ore.) 
Astonan  Budget  and  Bremerton  (Wash.) 
Hews  Searchlight. 

KELVINATOR  ADS 

Nash-Kelvinator  Corp.  annoimced 
this  week  that  it  was  continuing  its 
newspaper  advertising  campaign  on 
its  electric  refrigerators  through  June. 
Plans  call  for  factory  ads  in  about  500 
newspapers  and  cooperative  dealer  ad¬ 
vertising  in  about  1,200  key  cities.  Ads 

will  measure  from  approximately  600 
to  1,750  lines.  Geyer,  Cornell  &  Newell, 
Inc.,  New  York,  handles  the  account. 

SEEKS  $400,000  AD  FUND 

Hahhisbohg,  Pa.,  March  24— Pennsyl¬ 
vania  may  spend  $400,000  on  advertis¬ 
ing  during  the  next  two  years,  ac¬ 
cording  to  provisions  of  a  bill  intro¬ 
duced  in  the  General  Assembly  by 
Representative  Robert  E.  Woodside. 


0\G 


merchants  teU  the  story  from  citywide 
sales  day  records  of  February  28th. 

A  JEWELRY  STORE:  Volume  almost  twice  a  year  ago. 

A  DRUG  FIRM:  Sales  up  15%  from  same  day  last  year. 

A  SHOE  STORE:  Business  double  our  average  Friday. 

A  DRY  GOODS  STORE:  Second  biggest  day  in  history  of 
basement  and  one  of  best  days  throughout  store. 

A  ^N’S  STORE:  About  four  times  the  volume  of  same 
day  last  year  in  men’s  furnishings. 

^  STORE:  Passed  1940  Dividend  Day  sales  by 

20  o/o  by  2:00  p.m.  ^ 

THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

Nationally  Represented  by  the  Katz  Agency,  Inc. 


About  the  ^^Comics*^ 

Rwprinted  by  p#rfni»»!on  of  tho  TERRE  HAUTE  STAR 


MORE  HUMOR  AND  LESS  BLOOD. 

We  long  have  felt  that  cartoon  strips  were  tend¬ 
ing  toward  masquerade  when  they  assumed  the  title  | 
of  “comics.”  The  Star  has  not  been  alone  in  this 
concern  because  other  newspapers  have  joined  with 
groups  interested  in  juvenile  welfare  in  condemning 
what  the  St.  Louis  Star-Times  once  called  the  “mur¬ 
der.  mayhem  and  arson  strips.” 

In  fact,  we  believe  newspapers  generally  were 
the  first  to  sense  the  public  reaction  against  the  | 
strips  that  could  not  let  a  day  pass  without  a 
violent  death  to  susUin  “interest.”  There  was  a  I 
widespi’ehd  demand  from  the  newspapers  for  reform. 

Almost  simultaneously  with  this  move  on  the 
part  of  the  newspapers,  the  “comic”  magaxines  ap¬ 
peared  and  the  majority  of  them  made  the  news¬ 
paper  strips  assume  the  appearance  of  Idndly  rays 
of  sunshine  thought  up  by  Grandma.  But  the  news¬ 
papers  lost  nothing  in  prestige  by  their  stand. 
Now  the  reaction  has  started  against  the  so-called 
“comic”  magazines. 

I  The  immediate  event  that  bi’ings  all  of  this  to  | 

I  mind  is  a  letter  from  Ernest  Lynn,  comic  art  editor 
for  NEA  Service  from  whom  the  Star  buys  most  of  I 
its  comics.  Because  of  all  circumstances  mentioned,  | 
we  feel  privileged  to  quote  in  part  from  that  letter. 

It  was  not  written  for  the  public  but  for  newspaper  j 
editors. 

“.  .  .  .  E.  T.  Leech,  editor  of  the  Pittsburgh 
Press,  has  sent  an  excellent  letter  to  syndicates  j 
from  whom  the  Press  buys  comics  advising  that  he  j 
is  receiving  an  increasing  number  of  letters  in  pro¬ 
test  against  the  ‘thriller-horror  type’  of  comics  and  j 
urging  the  ssmdicates  not  to  imitate  ouch  magazine 
comics. 

“We  sense  a  reaction.  And  that’s  where  we 
come  in. 

“Rightly  or  wrongly,  NEA  has  attempted  to 
take  a  long-range  view  of  the  comic  business.  Dur¬ 
ing  our  60  years  of  business  life  we  always  insisted 
that  comics  should  be  humorous  or,  if  they  dealt 
with  adventure,  they  should  be  in  good  taste. 

“The  newspapers  and  syndicates  have  built  up 
a  great  American  institution  in  ‘the  comics,’  one 
representing  a  tremendous  investment.  We  have 
felt  that  the  material  featured  in  many  of  the 
comic  magazines  might  in  the  long  run  jeopardiw 
that  institution.  Parents,  disgusted  with  what  their 
children  bring  home  from  the  news  stands,  might 
vent  some  of  their  resentment  against  the  news¬ 
papers  and  classify  all  comics  as  bad. 

“So  we  stuck  to  our  original  conception  of  the 
romic  page.  That’s  where  we’ve  always  stood; 
that's  where  we  stand  today.  We  are  not  asserting 
virtue.  We  think  we’ve  been  practicing  self- 
interest.  ...” 

How  well  the  Star’s  comics  hold  to  this  feeling 
can  be  cited  without  reviewing  all  of  them.  We 
would  call  particular  attention  to  “Out  Our  Way, 
“Our  Boarding  House,”  “Side  Glances,”  and 
“Freckles.”  “Wash  Tubbs”  is  an  adventure  strip 
but  it  is  never  of  the  variety  that  inspires  any  youth 
lo  go  out  on  a  criminal  career  of  imitating  any  of 
its  characters. 

We  would  be  inclined  to  think  that  after  all  the 
whole  business  makes  small  difference  one  way  or 
Ihe  other  if — a  big  IF— surveys  of  reader  interest 
did  not  reveal  the  major  place  held  by  the  comic 
page.  Under  such  circumstances,  the  Star  will  con¬ 
tinue  to  feel  some  responsibility  in  providing  comics 
that  are  humorous  or  at  least  not  offensive  to  good 
taste. 
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JOHN  C.  O’BRIEN 

WMhlncteii  CoiTMpeiidant 
Fmidtnt 

Whit*  Houm  Corraspondantt' 
Attociotion 


If  herever  working  newspapermen  gather 
today,  INQUIRER  men  are  recognized  as  leaders. 

Whether  it  be  in  the  tense  atmosphere  of  the  national 
capital,  sobered  by  the  harsh  realities  of  the  times,  bris¬ 
tling  with  its  horde  of  vital,  difficult  issues  ...  or  in  the 
feverish  hub-bub  of  State  legislative  halls — 

Wffiether  it  be  in  the  forefront  of  daily  news  routine, 
where  leaping  flames  crimson  the  night  and  the  photog¬ 
rapher  dares  personal  hazard  for  THE  picture  ...  or  in 
quiet  University  halls  where  reporters  and  editors,  chosen 
for  their  scholarship,  equip  themselves  painstakingly  for 
abler  public  service  — 

Whether  it  be  in  the  world  of  sports,  where  keen  intel¬ 
ligence,  shrewd  analysis  and  a  sure  instinct  for  implicit 
drama  are  required  .  .  . 

When  newspapermen  gather  in  those  moments  of  grate¬ 
ful  relaxation  after  hours  when  the  desk  lights  are  out 
.  .  .  when  the  symphony  of  telegraph  tickers  has  died  .  .  . 
when  the  heavy  rumble  of  the  presses  is  stilled  .  .  .  when 
the  talk  is  ”shop” — of  the  whimsical  and  the  daring  and  the 
brave — of  yesterday’s  "beat”  and  tomorrow’s  challenge — 

They  choose  their  leaders  for  their  leadership  —  for 
proven  accomplishment — for  maturity  of  experience — for 
loyalty — for  initiative  —  for  integrity  —  and  in  Nineteen 
Forty  One  they  have  chosen  INQUIRER  men. 


RICHARD  L  HARKNESS 
iMrinr  WMklntton  Com«poiidMit 
Mainbar 

Board  of  Oiracfort 
Notional  Proti  Club 


HAROLD  J.  WIEGAND 
laqalrar  Editorial  Writer 
Pratidani 
Tho  Phitodolphio 
Pan  and  PancR  Club 


JOSEPH  H.  MILLER 

Mdrar  Lodtiativo  Corraspoadant 
Pratidant 

Ptnniylvanio  Lagislotiva 
Cenatpondants'  Association 


HARRY  SALTZMAN 
Inqulrar  Staff  Pltototraphar 
Prosidont 

Press  Photographers' 
Association  of  Philadelphia 


■VAN  H.  (CY)  PETERMAN 

Nalrar  Sparta  Calumnlst 
President 

Sports  Writers'  Association 
of  Philadelphia 


ALEXANDER  KENDRICK 

Inaulrar  Staff  Rapattar 
Lucius  W.  Nieman  Fellow 
in  Journalism 
Harvard  University 
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Campaigns  and  Accounts 

continued  from  page  8 


New  campaigns  are  being  released 
throughout  Latin  America  and  in  the 
Philippines  on  the  new  lipstick,  “Lips,” 
manufactured  by  the  Ponds  Extract 
Co.  TTie  agency  is  the  Latin  Amer¬ 
ican  Division  of  the  J.  Walter  Thomp¬ 
son  Company. 

“The  tempo  of  national  defense  is 
attuned  to  the  speed  of  the  airplane,” 
C.  R.  Smith,  president  of  American 
Airlines,  Inc.,  states  in  a  full -page 
newspaper  advertisement  appearing 
this  week  in  54  cities  on  American’s 
coast-to-coast  system.  This  is  another 
in  American  Airlines’  series  of  in¬ 
stitutional  advertisements. 

The  General  Baking  Co.  has  ap¬ 
pointed  Mitchell  Faust  Advertising 
Company,  Chicago,  as  its  advertising 
representative  for  its  Southwest  Divi¬ 
sion,  with  the  exception  of  New  Or¬ 
leans,  which  will  be  handled  by  Ivey 
&  Ellington,  Philadelphia  and  New 
York. 

Geyer,  Cornell  &  Newell,  Inc.,  New 
York  and  Detroit  national  advertising 
agency,  has  been  named  advertising 
agents  for  the  Eureka  Vacuum 
Cleaner  Co.,  of  Detroit.  Advertising 
plans  are  now  being  prepared  for  the 
company’s  summer  sales  drive. 

Eighteen  dailies  and  weeklies  in 
New  Jersey  have  been  added  to  the 
Comet  Rice  Mills’  schedule.  Con¬ 
tracts  released  through  Freitag  Ad¬ 
vertising  Agency  of  Atlanta  call  for  an 
initial  run  of  13  weeks. 

Castle  Films,  Inc.,  has  announced 
the  appointment  of  J.  M.  Mathes,  Inc., 
to  direct  its  advertising  for  commercial 
films  and  8  mm.  and  16  mm.  films  for 
home  projection. 

Land  Title  Bank  &  Trust  Co.,  Phil¬ 
adelphia.  has  appointed  Merill  Ander¬ 
son  Company  to  handle  its  publication 
advertising. 

Edward  Berman,  Advertising  Man¬ 
ager  of  Brentwood  Sportswear  Mills, 
Philadelphia,  annovmced  this  week  the 
appointment  of  J.  M.  Kom  &  Com¬ 
pany,  Inc.  as  advertising  counsel. 

Fifty -one  newspapers  will  be  used 
during  the  next  few  months  to  adver¬ 
tise  Krueger  Beer  and  Ale  in  18  states 
along  the  eastern  seaboard.  The  news¬ 
paper  schedule  calls  for  placement  of 
approximately  300,000  lines  between 
now  and  the  end  of  June.  Compton 
Advertising,  Inc.  handles  the  account. 

W.  W.  Garrison  Co.,  Chicago  agency, 
is  using  newspapers  in  scattered 
points  on  Dr.  Pierre  Chemical  Co., 
Chicago. 


Guenther-Bradford  &  Co.,  Chicago 
agency,  is  using  a  few  newspapers  on 
Othine,  a  product  of  the  Othine  Corp., 
Buffalo. 

Advertising  for  Pritz,  a  waterless 
cleaner  for  walls  and  other  painted 
surfaces,  has  been  placed  with  Federal 
Advertising  Agency.  A  test  news¬ 
paper  campaign  in  New  York  City 
started  March  26. 


Says  Small  Dailies' 
Research  Is  Important 

Los  Angeles,  March  24 — The  day 
has  arrived  when  market  research  for 
the  smaller  daily,  particularly  papers 
published  on  the  fringes  of  large 
metropolitan  areas,  “is  absolutely  nec¬ 
essary  if  we  expect  to  move  on,” 
southern  members  of  the  California 
Newspaper  Advertising  Managers  As¬ 
sociation  were  told  recently. 

Such  statistical  infonnation  is  no 
longer  the  sole  tool  of  the  large  pa¬ 
per,  A.  S.  Adams,  advertising  director, 
Glendale  (Cal.)  Newt-Press,  declared 
during  the  course  of  a  round  table 
discussion  at  the  unit’s  monthly  meet¬ 
ing.  In  two  instances  in  Glendale,  he 
said,  the  job  done  was  of  such  im¬ 
portance  as  to  justify  a  man’s  salary 
for  a  year. 

These  instances  brought  a  heavy 
automobile  schedule  to  the  paper,  and 
a  tire  account,  it  was  explained  by 
Ed  Kellogg  of  the  display  staff.  A 
comparison  of  new  automotive  sched¬ 
ules  late  last  fall  with  previous  sched¬ 
ules  indicated  that  very  little  addi¬ 
tional  linage  was  planned  for  Glen¬ 
dale,  he  said,  whereas  new  car  regb- 
trations  indicated  a  rapidly  develop¬ 
ing  auto  market  in  the  community. 
The  whole  story  was  reduced  to  facb 
and  figures  and  presented  to  a  local 
dealer,  hb  zone  dbtributor  and  the 
agency  handling  the  account.  The 
dbtributor  was  impressed  and  went 
to  the  account  executive  with  the 
story,  with  the  result  that  an  18,000- 
line  campaign  was  authorized. 

While  many  of  the  smaller  papers 
are  reluctant  to  finance  research 
studies  in  their  communities,  it  b  al¬ 
most  imperative  that  they  do  so,  it 
was  pointed  out  by  Marc  Goodnow, 
field  representative  of  the  U.  S.  C. 
School  of  Journalism.  The  commu¬ 
nity  b  always  changing,  he  said,  but 
many  newspapers  act  as  though  they 
were  continually  the  same. 


Standard  of  Indiana 
Using  L700  Papers 

Chicago,  March  24 — Beginning  March 
27,  Standard  Oil  Company  of  Indiana 
will  launch  ib  annual  spring  tune-up 
advertbing  drive  in  newspapers 
throughout  the  Middle  West.  By  April 
10,  the  full  advertbing  schedule  will 
be  in  operation  in  more  than  1,700 
daily  and  weekly  newspapers. 

Thb  year’s  campaign  represenb  ap¬ 
proximately  the  same  amount  of 
newspaper  space  and  again  features 
the  “10  Star  Tune  Up”  first  announced 
in  the  spring  of  1940.  The  “package” 
merchandbing  technique  proved  so 
successful  last  year  that  Standard  Oil 
decided  to  again  offer  this  plan,  repre¬ 
senting  ten  separate  services  to  the 
motorist.  Dealers  will  be  supplied 
with  a  variety  of  dbplay  and  promo¬ 
tion  materbl  to  supplement  the  news¬ 
paper  ads.  McCann-Erickson,  Inc., 
Chicago,  places  the  account. 


Oakleigh  R.  French  Associates,  4235  Lial 
Blvd.,  St.  Louis,  Mo.  Using  newspapers. 

Los  Angeles  Seed  Co.,  735  So.  Central.  L 
Angeles,  Cal. — “Flower  Seeds.”  H.  Ck, 
Sieck,  Inc.,  Ltd.,  650  Sa  Grand  Ave.,  [; 
Angeles,  Cal.  Using  newspapers,  magaii^ 
and  farm  papers. 

Lyndon  Products  Corp.,  6  River,  Nontai 
Conn. — “I..ady  Lyndon  Cosmetics  &  Suay.V- 
Deodorant  for  the  Home.”  Albert  Fraii 
Guenther  Law,  Inc.,  131  Cedar,  New  Yedl 
City — R.  E.  Cullinan,  Acct.  Exec. 
newspapers,  trade  papers,  exp.  papers,  rs:.. 
casting,  counter  displays  and  business  psm 

Michigan  Animal  Food  Supply,  Centediit 
Mich. — “Speak  &  Dinner  Bell  Dog  Fosi’ 
MacManus,  John  &  Adams,  Inc.,  1200  Fake 
Bldg.,  Detroit,  Mich. — Verne  Kirby, 
Exec.  Using  newspapers. 


Bureau  Cites  12  Points 
Favoring  Newspapers 


Advertisers,  Agencies 
Media  Are  Listed 


The  following  new  advertisers,  their 
agencies,  and  the  media  to  be  used 
were  announced  thb  week  by  the 
Standard  Advertising  Regbter: 

Allison  Division  of  General  Motors  Corp., 
Indianapolis,  Ind. — “Liquid-in-Line  Airplane 
Motors.”  Arthur  Kudner,  Inc.,  630  Fifth  Ave., 
New  York  City — R.  J.  Dustman,  Acct.  Exec. 
Using  magazines  and  trade  papers. 

Autogiro  Company  of  America,  Willow 
Grove,  Penna.  Harris  D.  McKinney  Co..  12 
So.  12th,  Philadelphia,  Penna. — H.  D.  McKin* 
ney,  Acct.  Exec. 

Lewin-Mathes  Co.,  East  St.  Louis,  Mo. — 
“L-M-C  Elytrolytic  Copper  Pipe  &  Tubing.” 


The  importance  of  selecting  a  me- 
dium  today  on  the  basb  of  effidm 
returns  for  every  appropriation  dolla: 
b  stressed  in  “How  to  Choose  an  Ad¬ 
vertbing  Medium,”  issued  thb  week 
by  the  research  and  promotion  de¬ 
partment  of  the  Bureau  of  Advertis¬ 
ing,  ANPA. 

Twelve  points  which  distingiii| 
newspaper  space  as  an  efficient 
dium  for  1941  are  cited  in  the  Bum 
folder.  These  include:  reaching  te 
most  customers,  concentrating  on§i 
best  markeb,  timing  ads  propi^, 
addressing  any  or  all  family  merriwj 
building  good  will  as  well  as 
tying  in  with  the  day’s  news,  ad^tgl 
a  local,  home-town  touch,  illusti^ 
the  product  and  ib  uses,  naming  led 
outleb,  winning  dealer  support,  gain 
ing  resulb  quickly  .  .  .  and  acUevin^ 
all  these  ends  at  the  lowest 
cost. 


ON  ORDER 


NEW  UAVEN.^  51  miltb 
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The  three  mentioned  are  larger  than  New 
London,  but  they  are  far  enough  away  not 
to  be  bothersome  competitors  for  trade. 
New  London  haa  a  business  section  second 
to  none  In  the  30,000  population  class. 
Outsiders — some  from  the  larger  cities — 
rome  here  to  buy.  Of  the  17,000  families  In 
the  New  London  trade  area,  15,100  read 
this  newspaper. 

New  London  is  a  self-sufflclent  market  in 
its  OWN  right  The  amazing  national 
advertising  linage  carried  by  Tbe  Day 
srovss  this 


It’s  always  Daytime  in  Southeastern 
Connecticut 
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N  E  W  — 
Product  Usage 
by  Income  Groups 

— per  cent  of  families 
using  each  commodify  in 
four  income  groups. 


Place  of  Purchase 
— of  grocery  prod¬ 
ucts,  cosmetics,  toi¬ 
letries,  drug  products. 

Dealer  Distribution 
— per  cent  of  stores 
handling  each  brand. 

Typical  Products 

Baby  food,  baked  beans, 
baking  powder,  bran 
products,  bleaching  fluid, 
bread,  breakfast  foods, 
canned  milk,  catsup, 
cheese,  chop  suey,  cof¬ 
fee,  cookies,  crackers, 
desserts,  dog  food,  dry 
soup  mixes,  flour,  fresh 
frosted  foods,  lard,  mac. 
aroni,  meats,  canned 
fruits,  peanut  butter, 
peas,  prunes,  vegetable 
shortening,  soaps  and 
cleansers,  canned  soup, 
syrup,  tea,  toilet  paper, 
tuna  fish,  vegetable 
juice,  water  softeners. 

HOUSEHOLD  EQUIP- 
MENT  —  Phonographs 
snd  records,  portable 
ud  home  radios,  wash¬ 
ing  machines. 

tobacco  products 

— Cigarettes,  cigars,  to¬ 
bacco,  pipes,  women 
smoking. 

toiletries  —  Dentri. 
fices,  mouth  wash,  safety 
razors  and  blades,  sham¬ 
poos,  shaving  cream. 

miscellaneous 

—Bottled,  canned  and 
draught  iMer,  ownership 
of  dogs,  electric  shavers. 


Clmtker 


GOLD  MINE  of  FACTS 

in  the  NEWEST  and  OLDEST  Consumer  Survey 

For  the  eighteenth  time  since  1922,  the  annual  Milwaukee  Journal 
Consumer  Analysis  gives  the  answers  on  how  Greater  Milwaukee 
divides  its  buying  among  commodities,  brands  and  stores.  This  contin¬ 
uing  survey  is  the  oldest  of  its  kind  in  America  .  . .  accurate  because  of 
eighteen  years’  experience  and  proven  methods . . .  and  packed  with  new 
facts  on  consumer  buying  for  1941. 

The  Consumer  Analysis  and  its  history  of  sales  on  hundreds  of  com¬ 
modities  puts  Milwaukee  in  a  class  by  itself  as  a  marketing  laboratory. 

For  in  no  other  market  is  there  comparable  information  on  the  trend  of 
popularity  for  so  many  products  and  brands. 

Scores  of  manufacturers  have  made  profitable  use  of  this  information 
in  organizing  test  campaigns,  adjusting  advertising  and  sales  plans  to' 
fit  the  sales  potentials,  the  competitive  situation,  dealer  set-up,  and  buy¬ 
ing  preferences,  "Write  our  General  Advertising  Department  for  a  copy. 

THE  MILWAUKEE  JOURNAL 
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Fourth  Annual 
Photo  Short  Gsurse 
Held  at  Kent,  O. 


Akron,  March  24— When  certiBcates 
were  awarded  to  330  men  and  womeiv 
comprising  news,  commercial  and 
amateur  photographers  at  the  cmse  ot 
an  intensive  four-day  program  Satur¬ 
day,  Kent  State  university  clunaxed 
the  most  successful  of  its  short  courses 
in  news  photography. 

This  was  the  fourth  annual  coxirse 
held  by  the  school  of  joumali^,  ^d 
this  year  the  program  was  under  tne 
direction  of  Dale  Rooks,  former  news 
photographer  for  the 
(Mich.)  Chronicle.  Rooks  jomed  the 
Kent  faculty  this  fall. 

Crovea  Heads  Photogs 

During  the  course  Joseph  Craven, 
IndionopoIU  Star,  was  re-elected 
president  of  the  News  Photo^phers 
Association,  while  James  ^omas, 
Cleveland  Press,  was  renamed  -woe- 
president.  Rooks  was  elected  swretary. 

Charles  Nerpel,  Cincinnati  Post,  was 
the  winner  of  the  Brat  PJC^ 

award.  “Of  an  UmdentiBed 
while  Burrie  Kanter,  Chic^o  Times 
^  second  with  his  Wtilkie  “^ng 
shot.  He  titled  it  “It  Shouldnt  Hap- 
oen  Here.” 

George  Wells,  Atlento  Journal,  wm 
first  among  pictorial  ^*7 

“ConBdential,”  while  Don 
Coshocton  (O.)  Tribune  ^d  Ttmes 
was  second  with  “Water  Chenxh. 

Kip  Ross,  National  Geo^aphtc 
magazine,  Dever  Timmons  o*  Cosh^- 
^  O.,  and  Frank  J.  ^ersAel, 
Milwaukee  Journal,  were  the  J'*°8€S 
of  nearly  500  prints  submi^  and 
hung  in  the  university’s  main  bidding. 

Virtually  every  phase  of  photog¬ 
raphy,  from  the  highly  technical  side 
of  George  Greb’s  description  of  rolor 
work  on  the  Chicago  Tribune,  to  Wal¬ 
lace  Kirkland’s  uproarious  description 
of  his  farm  assignments  for  Life  maga¬ 
zine,  was  offered  to  the  short  course 
stiufents. 

latter  Edacated  Photogs 

A  plea  for  better  educated  photog¬ 
raphers  was  sounded  by 
photographic  manager  of  PM,  New 
York,  who  blamed  low  stand^  on 
low  salaries  and  false  economies,  tie 
labelled  as  false  economy  the  attempt 
to  economize  on  photographic  mate¬ 
rials.  He  cited  PM  as  an  example 
where  there  is  no  limit  to  a 
pher’s  use  of  materials.  Often,  ne 
said,  70  pictures  were  shot  for  a 
l&vout* 

Preceding  Baker  at  the  Bnal  days 
course,  Ralph  Peters,  roto  editor  of 
the  Detroit  News,  gave  photographers 
advice  on  the  type  of  pictures  needed 
for  roto.  He  cited  the  need  for  an 
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“attention-getter”  for  every  roto  lay¬ 
out,  he  pleaded  that  photographers 
not  bring  back  all  vertical  or  all  hori¬ 
zontal  shots  and  he  further  pleaded 
for  proper  identification  of  pictures 
by  photographers.  Peters  asked  pic¬ 
ture  men  to  expose  themselves  to 
criticism  and  suggestions.  He  pointed 
out  that  some  Detroit  News  photogra¬ 
phers  were  taking  courses  in  journal¬ 
ism  in  order  to  be  able  to  do  both 
text  and  pictures  for  roto  layouts. 

Kip  Ross  called  for  the  further  edu¬ 
cation  of  picture  editors  in  photogra¬ 
phy  during  his  discussion  of  “Cameras 
and  Lenses  for  Press  Photography.” 
Ross  emphasized  that  a  good  educa¬ 
tional  background  and  natural  curi¬ 
osity  were  more  important  “tools” 
than  any  technical  equipment. 

Mere  Artistry  Needed 

Too  much  emphasis  is  placed  on  the 
medianics  of  photography  and  not 
enough  on  the  fundamental  idea  of 
artistry,  Dever  Timmons  declared. 
Speaking  on  “Pictorialism  in  News 
Photos”  Timmons  said  “documentary 
photography  is  on  its  way  out;  that 
type  of  photography  is  just  implanned, 
mere  records.” 

Lloyd  E.  Varden,  of  Agfa  Ansco 


Corp.,  Binghamton,  N.  Y.,  spoke  on 
“Films  and  Developers  as  Newsmen’s 
Tools”;  Joe  Craven  discussed  the  dark 
room  of  a  modem  newspaper;  Rich¬ 
ard  Kem,  Belleville  (Ill.)  News- 
Democrat,  spoke  on  “After  'Treatment 
of  a  Negative”;  J.  Winton  Lemen, 
Eastman  Kodak  Co.,  Rochester,  N.  Y., 
on  “Printing  and  Print  Quality”;  and 
Marion  Strahl,  Escanaba  (Mich.) 
Press,  on  “Woman’s  Place  in  Press 
Photography.” 

Other  speakers  included:  “Varying 
Photographs  of  Individuals,”  Perry 
Cragg,  Cleveland  News;  “(jetting  Ac¬ 
tion  into  Sports  Photographs,”  Eck 
Stanger,  Ann  Arbor  (Mich.)  News; 
“Coverage  for  a  New  York  Tabloid,” 
Dick  Sarno,  New  York  Mirror;  “Get¬ 
ting  in  Out-of-Town  Assignments,” 
William  Trayte,  Columbus  (O.)  Dis¬ 
patch;  “Getting  the  Most  Out  of  Your 
Synchronizer,”  Rus  Arnold,  Wabash 
Photolamp  (jorp..  New  York  City; 
“Packing  News  into  News  Pictures," 
Frank  Scherschel,  Milwaukee  Jour¬ 
nal;  “What  Readers  Want,”  Jack  Wil¬ 
lem,  Stack-Goble  Advertising  Agency, 
Chicago;  “Legal  Aspects  of  Press 
Photography,”  Judge  Frank  B.  Mer¬ 
rick,  Cleveland;  “News  Photographers 


— the  City  Ed’s  Point  of  View,”  Paul 
Elliott,  Muskegon  Chronicle;  and  “Pic. 
ture  Page  Photography,”  Stanley  K^. 
ish,  Milwaukee  Journal. 
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It  is  no  longer  factual  to  think  of  the  Johnstown  market  in  terms  of  the  Johnstown  population  of  66,993. 
This  is  an  important  feature  when  the  great,  growing  Buyability  of  an  industrial  center  is  considered — but,  actuallj, 
the  market  is  a  composite  of  18  thriving  boroughs,  bringing  the  total  up  to  105,000 — and  over.  Study  this  list  of 
boroughs — ^and  see  to  what  a  remarkable  extent  the  Tribune  and  Democrat  circulates  in  them! 


GREATER  JOHNSTOWN  POPULATION  FIGURES  AND  TRIBUNE-DEMOCRAT  CIRCULATIONS  COMPILATIONS 


Cireuimiion  Populmtion 


Jokngtimfn  Ciiy  •  . .  I9fll6 

Borough  .  7Ji 

Loroin  Borough  .  230 

Borough  .  1,040 

Soulhmont  Borough  .  093 

WrBtmont  Borough  .  810 

DaUytown  Borough  .  163 

Brownttown  Bifrough  .  328 

Frmtklin  Borough  . 460 

Eo»t  C.onrn%ough  Borough .  962 

Crittoten  Borough  .  370 


Richlond  ToufHthip . 

.Ston^cTMlc  Township  •  . . 
Conrfumugh  Townghip  •  •  • 
Fogi  Taylor  Townghip  •  • . 
IHiddlr  Taylor  Towaghlp, 
Wrgt  Tayl^  Totonship,  ,  , 
Lotcar  Yodmr  Townghip,  ,  . 
Vpprr  Yodor  Townghip,, 


Circulation  Populatigg 


•  Siirroundrd  by  JohiiHtown  City  area  (all  others  immediately  adjoining.) 


Johnstowners  are  Definitely  Newspaper  Readers.  In  the  Continuing  Study  of  Newspaper  Reading,  August, 
it  is  shown  that  the  percenuges  of  readership  of  both  editorial  and  advertising  content  in  these  two  papers  ar 


much  higher  than  that  of  25  studies  of  other  comparable  cities.  Media  experts  NOW'  refer  to  the  market  as 
"GREATER  Johnstown"  not  "JOHNSTOW'N." 
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New  Sales  Manager  foil 
Chi.-Tribune  Service 

Chicago,  Mardi  26 — Appointment  of 
Ray  B.  Mason  as  sales  manager  of  the 
Chicago  Tribune  Press  Service,  a  divi. 
sion  of  the  Chicago  Tribune-New  Yofi 
News  Syndicate,  was  announced  hen 
today.  Mr.  Mason,  formerly  a  611^ 
editor  in  the  news  bureau,  fills  | 
newly-created  position.  Elmer  Jonci, 
formerly  a  filing  editor,  has  bea 
named  bureau  manager  to  succeed 
Major  George  T.  Schreiber,  now  widi 
the  Illinois  33rd  Division  U.  S.  Armi, 
at  Camp  Forrest,  Tenn. 

Mr.  Mason  annotmeed  the  Tribune 
Press  Service  is  offering  a  new  coo. 
densed  news  service  to  newspapen 
in  which  the  prime  motive  will  be  to 
deliver  a  more  compact  report,  em¬ 
bodying  spot  news,  both  domestic  and 
foreign,  along  witii  daily  and  Sundai 
features. 


An  UnuSuallM  Miqh  Pcrcenfciqe  of  Rcodcr  Intcncjf  in  AdvcnH^in- 


The  Treasurer  s  Report 

and 

Mrs.  Smiths  New  Hat 


News  of  the  Treasttrer’s  Report  of  a  lead¬ 
ing  "Industrial"  as  published  in  The 
Examiner*s  Financial  Section — 


A  new  selection  of  hat  styles  —  as  an¬ 
nounced  in  The  Examiner  advertisement 
of  a  downtown  womer^s  wear  shop — 

The  new  hat  which  "Mrs.  Peter  Smith," 
wife  of  a  typical  banking,  bond  or  broker¬ 
age  executive  has  just  purchased — 


At  first  glance  you  may  see  no  connection  be¬ 
tween  those  three  ideas. 

But  they  are  connected — in  a  manner  important 
to  every  merchandiser  —  be  he  manufacturer, 
wholesale  distributor  or  retailer. 

They  are  connected  by  a  recent  Ross  Federal 
Study,  which  shows  that  89.5%  of  Northern 
California's  banking,  bond  and  brokerage  execu¬ 
tives  read  The  Examiner  for  financial  views. 

This  dramatic  evidence  of  interest  on  the  part 
of  those  whom  advertisers  love  to  think  of  as 
“quality  prospects”  is  significant.  For  it  indicates 
what  we  have  always  believed — that  there  is  an 
acceptance  of  The  Examiner  among  a  desirable 
above-average  income  group  in  addition  to  our 
obvious  coverage  of  the  middle-price  stratum 
that  is  resp>onsible  for  the  greatest  volume  of 
unit  sales.  It  means  good  customers  for  apparel. 


furniture,  food  products — in  fact,  for  all  diose 
products  and  services  that  can  be  advertised 
successfully. 

•  It  is  evidence  of  the  “money-ability”  of  The 
Examiner’s  audience  which,  when  added  to  the 
volume  of  circulation,  assures  most  satisfying 
advertising  results. 
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ir  anecdotes  and,  in  other  words,  Biggest  drawback  is  to  determine  PiQ^t  of  la 

anything  off  their  chests.  The  which  organizations  are  “worthy.”  It  . 


get,  XJkM.  vrauwa  v*  w  vra  __  , _  a  •  , 

column  is  proving  highly  entertaining  is  the  newspapers  job  to  investigate  U  IllIXipCIirGCl— JT 101X11110 


to  other  readers  as  well  as  soldiers,  such  organizations  or  representatives 


_  .  ,  ...  1  11  r>  u  *1.  Washington,  D.  C.,  March  2$— Th» 

The  iMjority  of  commumcaUons  am  l^ly.  Perhaps  the  press  ass^w-  decision  of  Judge  Cullen  Ganey  of  tZ 

'r>T>/\>\oKlv  on/\nTrTvi/\iiG  anri  fniicr  Ka  firtnc  wmilH  nn  rwiliMT  fnr _ _ _  .  ”  -  _  ^ 


(This  column  is  dedicated  to  the  probably  anonymous  and  must  be  tions  would  co-operate  on  request  for  jj  «  nicfriot  Tmirf  nf  'P^^ryr^J^  -I 

editors,  serving  as  a  suggestion  me-  edited  carefully.  information  on  the  national  organi-  .  ’ ‘  p,,hij_ViiTic»  '^**'*^ 

dium  for  fresh  treatment  of  news.  zations.  ^ 

City  editors  may  find  herein  ideas  for  Traffic  Death  Idea  _  ■  Dealer  Publis^g  Corn^ 

stunts,  unusual  picture  ond  headline  -tjje  Salt  Lake  City  (Utah)  Tele-  nPMFP  IlTirfM  cases,  m  no  way  unpairs  e  right  d 


treatm^t.  News  men  are  invited^  gram’s  white  flag  system  which  was  Topeka,  Kan.,  March  24— Another  p^yroil  “records,  it  was  insisted^  t^ 
contributo  thetr  brain  chtlaren.  Une  inaugurated  to  promote  traffic  safety  generation  of  newspaper  Carruths,  a  by  Administrator  Philip  B.  Flemin*^ 
dollar  will  be  paid  for  each  contribu-  in  Utah  has  been  sent  to  South  son,  Arthur  J.  Carrufli  IV,  was  bom  this  case  the  court  holds^it 

tion.  No  material  will  be  returned.)  Bend  where  a  similar  plan  may  be  to  Mr.  and  Mrs.  Arthur  J.  Carruth  ^le  subpoena  had  been  improperl. 
Photo  Facts  Column  adopted.  On  each  day  that  passes  III  (telegraph  editor  of  the  State  Jour-  signed  and  dismissed  the  proceeding!,* 

rnoto  racts  ooiumn  without  a  traffic  fatality  m  Utah  met-  nal),  March  1.  His  grandfather,  Ar-  Fleming  said.  “The  subpoena  ^ 

HOW  to  insure  a  regular  flow  of  ropolitan  area,  embracing  Salt  Lake  thur  J.  Carruth,  Jr.,  was  for  25  years  been  signed  by  an  attorney  in  ^ 
feature  stories  into  the  paper  is  a  City  and  coimty,  the  Telegram  prints  managing  editor  and  several  years  co-  regional  office.  The  court  acknoiri- 
problem  for  most  editors.  The  Ottum-  a  i^ite  flag  for  each  unit  of  the  dty.  publisher  of  the  State  Journal.  The  edged  the  right  of  the  Administnhr 
wo  (Iowa)  Daily  Courier  has  Mlved  When  a  death  occurs,  a  black  flag  re-  great  grandfather,  Arthur  J,  Carruth,  delegate  his  power  to  sign  sub- 
it  to  a  large  extent  by  establishing  places  the  white  in  the  unit  where  was  a  newspaperman  in  upstate  New  poenas  to  the  regional  directn 
“Foto  Facts”  column  about  two  years  death  occurred.  York,  Kansas  and  Nebraska  for  many  rooinnnl  riirwtor  but  nil<wl  tk. 


FIFTH  GENERATION 


the  wage-hour  division  to  subpoeni 


It  consists  of  at  least  one  picture,  TJut  Relief  Outfits 


usually  2  columns  in  size,  Md  not-  pRANK  CANADAY  of  the  United  Usher  of  Vineland,  N.  J, 


was  a  newspaperman  m  upstate  New  poenas  to  the  regional  directw  « 
York,  Kansas  and  Nebraska  for  many  ^otbig  regional  director,  but  ruled  ffw 
years.  The  great  great  grandfather,  ^  re-delegation  of  that  power  was  in. 
U.  C.  Carruth,  was  an  editor  and  pub-  proper.  The  decision  must,  then- 


^-long  story  material.  They  are  States  Advertising  Corporation,  To 


feat^  stori^  using  a  stantog  head  suggests  that  newspapere  daUy  LA  BRUM  JOINS  STERN 


fore,  be  considered  a  technical  one. 
concerned  merely  with  the  procedm 
used  in  this  case.” 

This  reasoning,  Fleming  added,  “fol- 


-4ike  any  other  column.  And  bemg  a  reference  list  of  names  and  Thomas  J.  LaBrum,  head  of  a  Phil-  This  reasoning,  Fleming  added,  “fcl- 

Ime  any  other  regul^  colimn,  it  must  addresses  of  all  worthy  relief  organi-  adelphia  advertising  agency  bearing  lows  closely  the  opinion  in  the  cut 
be  jwepared  every  day.  One  man  is  nations  now  serving  the  allies.  He  his  name,  has  been  appointed  public  of  the  Lowell  Sun  Company  of  LowdL 
in  charge,  res^nsible  for^ggmg  up  believes  that  many  persons  would  relations  assistant  to  J.  David  Mass.,  another  newspaper  publishinj 


the  stories  and  pictures.  The  rest  of  contributions  if 

the  staff  helps.  where  to  send  them. 

“Foto  Facts  has  not  become  in-  -  - - 

creasingly  difficult  to  produce  as  time 

goes  on,  as  one  might  suppose,”  says  I  ^ 

A1  Efner,  city  editor.  “Because  it  has  I  M  S 

become  a  regular  department,  report-  \ 

ers  and  editors  usually  have  it  in 
mind  and  readers  call  in  suggestions. 

Readers  look  for  it.”  k  ^  I 


David  Mass.,  another  newspaper  publishiof 


knew  Stem,  publisher  of  the  Philadelphia  company  which  was  ordered  to  pro¬ 


duce  the  record.” 


Local  Suggestions 
THE  Birmingham  Post  has  inaugu¬ 
rated  a  daily  “What  Does  Birming¬ 
ham  Need?”  feature.  Each  day  a 
leading  citizen  sets  forth  his  ideas  on 
the  subject  and  this  is  published 
along  with  his  photograph.  Sugges¬ 
tions  so  far  include  smoke  abatement, 
a  tourist  guide  service,  a  larger  audi¬ 
torium,  better  police  protection,  more 
flowers  and  gardens,  civic  conscious¬ 
ness,  etc. 
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a  Good 

BETTER 


vities 

Market 


i.e.,  Ft.  Worth  and  West  Texas  (covered  by  The  Star-Telegram 


Promotion  lines 

THE  Concord  (N.  C.)  Tribune  has 
added  this  touch  to  its  daily  society 
page:  At  the  top  of  the  page  on  one 
side  is — “Where  are  your  friends?”; 
and  in  the  same  position  on  the  other 
side  of  the  page  is — “What  are  they 
doing?” 

It  is  part  of  the  standing  masthead 
for  the  woman’s  page. 


All  of  those  defense  expenditures  represent  a  “plus"  for  Star-Telearam  adver¬ 
tisers  in  an  area  already  producing  over  1%  of  U.  S.  retail  sales  annually. 


Fort  Worth  firms  in  a  wide  variety  of  classifications  have  received  to  date  over  $10,000,000  in  dsfenu 
contracts,  exclusive  of  architectural  and  engineering  work  done  by  Fort  Worth  firms.  Several  thousasi 
men  will  be  employed  in  construction  of  the  huge  $10,000,000  Consolidated  Bomber  Plant  and  Airport  d 
Fort  Worth,  and  approximately  15,000  aircraft  workers  will  be  employed  at  full  capacity — yearly  payrdl 
estimated  at  $26,000,000. 


Colunm  for  Army  Kcks 
THE  Fort  Worth  (Tex.)  Press  inaug¬ 
urated  something  new  for  newspa¬ 
pers  near  big  Army  training  centers. 
It  instituted  a  daily  column  for  sol¬ 
diers  to  voice  their  grievances,  tell 


Huge  army  training  program  centered  in  West  Texas,  Fort  Worth's  Trading 
Area.  Over  $32,()()0,000  spent  on  these  three  West  Texas  camps  alone. 


Camp  Bowie  (Brownwood)  Training  Camp  for  30,000  men  of  the  36th  Divi¬ 
sion  and  Other  VIII  Army  Corps  Troops,  Cost  $14,100,000. 

Camp  Wolters  (Mineral  Wells)  Replacement  Camp  for  20,000  Men,  Cost 
$11,450,000. 


Camp  Barkeley  (Abilene)  Training  Camp  for  18,000  Men  of  the  45th  Divi¬ 
sion  and  Other  Units,  Cost  $7,050,000. 


Sell  the 


2  Largest  Markets 
in  Ohio 


OtikUnut 

$m4 

Z6  C$uiitk4 


★  ★  ★ 

Wichita  Falls  Will  Receive  a  $6,000,000  Technical  Training  School  to  Offer 
Mechanical  Instruction  to  5,0<X)  Men  for  the  Army  Air  Corps. 

A  $1,000,000  78-Structure  Air  Corps  basic  training  school  has  been  com¬ 
pleted  at  San  Angelo— -of  equal  rank  with  Randolph  Field,  "The  West 
Point  of  the  Air" — and  primary  training  schools  for  Air  Corps  cadets 
have  been  located  at  Fort  Worth,  Brady,  Corsicana  and  Stamford. 


Cover  Fort  Worth  and  West  Texas  at  One  Low  Cost  With  The 


Fort  Worth  Star-Telegram  ^ 
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AMON  O.  C.ARTEK,  Publisher 
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Bush  Jenes,  Nat*l  Adv. 


B  SUNDAY  132,471 

(ABC  Audit  12  MoBths  Ending  Mnreh  Sl,  ItM) 


LARGEST  CIRCULATION  IN  TEXA 


22— C  IRCULATION 


EDITOR  &  PUBLISHE 


Carriers  Organize 
Self-Governing 
NBA  Chapter 

By  GEORGE  A.  BRANDENBURG 


no  yardstick  pu.;  IS  points  in  the  red  for 
each  complaint  thereafter.  TfoW  Ho 

2.  Orders:  For  10  order  pmnU  secured,  S  W  i 

yardstick  pts.;  for  20  order  points  secured,  10  ITjo  StCOTt 
yardstick  pts.;  for  30  order  points  secured,  ^ 

15  yardstick  pts.;  for  40  order  points  secured,  — — 
20  yardstick  pU.;  for  SO  order  points  secured,  T.TKTg  MANY  circulation  managers, 


2S  yardstick  pts.;  plus  2  points  additional  for 
each  10  points  secured  over  SO. 


Walter  G.  Andrews,  Ft.  Wayne 


cacu  IV  puinis  Gccurcu  uver  ju.  er  j  v  %t  n  t  i  i  x  j 

3.  Increase:  Increase  means  an  average  in-  )  NewS-SenUnel,  newly-elected 

crease  either  Daily  or  Sunday  over  your  previ-  president  of  Cen- 


...  .,  .  ,  ous  months  average.  For  example  one  average  tral  States  Cir- 

Realizing  that  circulation  nianagers  0ji,y  and  one  average  Sunday  increase  for  culation  M  a  n  - 

are  concerned  about  legislative  pres-  the  month  would  equal  two  increases  on  the  asers  Associa- 

sure  regarding  “direct  control”  over  yardstick.  One  increase,  10  yardstick  pts.;  .®  started  as  a 
newspaper  carrier  boys  who  operate  increMC,  20  yardstick  pts.;  three  increase,  « 

as  indenendent  contractors  we  nresent  P‘*-:  ‘wo  pomu  for  each  increase  <^ier  boy.  Mr. 

..  over  three.  Five  ooints  in  the  red  for  each  Andrews,  how- 


M  inaepenaem  contrac^rs.  we  Andrews,  hoW- 

this  week  a  plan  devised  by  a*,  decrease  up  to  four  inclusive.  Two  more  ever  began  ac- 
Marshall  Brooks,  Endicott  (N.  Y.)  points  in  the  red  for  each  decrease  over  four,  tjyg  *  newSDaner 
Daily  Bulletin,  known  as  the  “self-  4.  Bill  payment;  Twenty-five  poinU  on  the 

governing  NBA  club.”  yardstick  if  your  bill  is  paid  in  full  by  the  ^ork  m  the  rOW- 

^  .  r  ,  ,  fifth  of  each  month  or  by  Honor  Roll  Day.  gravure  depart- 

The  official  name  of  the  organization  ment  of  the  old 

is  the  Endicott  Chapter  of  the  News-  «  .  j  .  in  1940  Philadelphia 

paper  Boys  of  America,  which  over-  ,  ,  ,  Press  immedi- 

romes  the  direct  control  angle  by  THE  PINK  Sheet  Pl^  is  describ^  as 
means  of  the  boys’  own  officers  and  ha.^^  produced  the  most  resulte  m  ^  » 

n  •  M  .  n  mn  s  1  ...  .a  yM«4^ei/lA  f/\KRme  Vw  Wattt  * 


Walter  G.  Andrews 


Board  of  Control.  The  club  meets  outside  c^ier  towns  by  Paul  Me- 

weekly  in  Ae  council  chambers  of  the  When  J.  E.  Hasenack,  noW  New 


Chicago  Ad  Club 
Honors 

Elon  G.  Borton 

AFA  Head  Cited  for 

Outstanding  Service  .  .  . 

Advertisers  Receive  Awordi 

Chicago,  March  27 — ^Elon  G.  Bortoo, 
past  president  of  the  Chicago  Fed¬ 
erated  Advertising  Club  and  president 
of  the  Advertis¬ 
ing  Federation  of 
America,  was 
presented  the 
award  for  out¬ 
standing  service 
in  having  con¬ 
tributed  most  in 
1940  to  the  recog¬ 
nition  of  Chicago 
as  an  advertis- 


local  mumcipal  buildmg  to  discus  H^e  *e  i^ea  to  Es^Pira^f  circulation  manager,  left  the  center,  at  the 

methods  of  promoting  its  busmess  and  “e  Gi^  island  (Neb.)  I^epe^ent.  ^  ^  second  annual 

increasing  its  efficiency  and  service  to  Mr-  McCowan  describes  the  plan  as  ^  ^  roadman,  serving  five  awards  program 

_ 1 _ •! _ Ai._  fnImvFft*  ...  ’  __®-  xi-_  i _ i  -j 


■ubscribers  of  the  Bulletin.  loUows: 

Boys  Approve  Now  Mombors  .  ^ 

^  w  .  t  **  miracographea  on  a  pink  sheet  of  legal 

Each  boy,  who  operates  as  a  Little  paper,  is  a  plan  for  sampling  by  carrier 


.  ,  «  A  V  years  with  that  newspaper.  He  later  local  ad 

The  pmk  .beet  plan,  ^  ^Ued  because  it  circulator  on  the  St.  Paul  here  today, 

mimeographed  on  a  pink  sheet  of  legal  size  ^  f  iT  •  cx  j  j  r\■^  , 

per.  is  a  plan  for  sampling  by  carrier.  A  Dispatch  and  Pioneer  Press,  becommg  Standard  Oil  ( 


Elon  Borion 


Standard  Oil  Company  of  Indiani 


Merchant,  must  be  voted  in  by  the  copy  of  the  letter  to  be  sent  to  each  of  the  circulation  director.  After  being  won  first  honors  in  the  national  new- 

organization  before  he  is  allowed  a  prospects  is  printed  m  the  left  half  of  the  lured  away  from  newspapers  into  the  paper  campaign  division  for  its  oon- 

route.  Besides  the  business  aspects  ‘fi'  20  advertising  business,  he  returned  to  tinuity  of  large-size  units,  featuiicg 

of  the  club,  members  plan  a  number  ^““of  the"Xrt  thf^ett^  “  member  of  the  bold  illustrations  of  happy  faces  and 

of  social  and  athletic  programs.  Only  to  the  prospects)  is  another  20  spaces  for  proa-  Dc*  Moines  Register  &  Tnbune  organ-  its  tactful  use  of  color.  McCam- 

carrier-salesmen  are  allowed  in  the  pects,  so  that  if  the  sheet  is  folded  length-wise  ization.  Erickson,  Inc.,  is  the  agency, 

organization.  Mr.  Brooks  serves  as  and  *  carbon  inserted,  two  copies  of  prospecu  Upon  the  death  of  Clark  Ferris,  then  Air  Lines  Ad 

club  advisor.  The  group  consists  of  j"***';,  carrier  keeps  ^e  carbon  circulation  manager  of  the  Ft  Wayne  United  Air  Lines  won  first  avani 

xi_  e'sv  .  ®  copy  and  tends  the  original  to  the  office.  This  iur«  uiuiea  /vir  iJines  wun  ur&v  a  wan 

more  than  50  carriers.  letters.  News-^ntmel,  fnr  fKA  Vmm:*  dnalp  national  opwcm. 

“In  the  letter  to  the  prospect  they  are  told  pomted  to  succeed  him  m  1934.  Active 


“Since  our  club  has  been  in  opera- 


Erickson,  Inc.,  is  the  agency. 

Air  Linns  Ad 

United  Air  Lines  won  first  avaid 
for  the  best  single  national  newspa¬ 
per  advertisement  with  its  ad  picte- 


tion,”  writes  Mr.  Brooks,  “we  have  “>«  “>  ‘^c  «>*<:'  “  smrv^  on  ^  jgf^  ^jgj^  ^ 

b^nrejllzto*  .  higher  d.p:«oIeffi.  “e^Sly 

aency  from  the  entire  earner  organ-  ^  delivered  by  the  carrier  the  same  as  if  t^w  nf  tRx  that  Umted  had  “warned  the  readm 

ization  as  a  whole.  There  is  more  in-  they  were  regular  subscribers.  chairman  of  the  ^g  thought  that  a  little  girl  hid 

terest  shown  by  each  individual  mem-  “First,  we  send  each  outside  carrier  a  copy  newspaper  Boy  Committee.  ridden  in  the  plane,  without  hod- 


terest  shown  by  each  individual  mem-  “First,  we  send  each  outside  carrier  a  copy 
ber.  In  production,  it  has  so  far  “f  W‘‘fi  *>'*  weekly  carrier  bulletin, 

proven  to  be  the  best  thing  that  we  The  carrier  i.  asked  to  read  everyth!^  printed 
r'  X  2  j  ^  pink  sheet  and  to  show  it  to  his  parents 

n&V6  ever  triCu.  ^  th#v  can  h#ln  him  dMirahl^  nnm. 


The  carrier  is  asked  to  read  everyth  ii^  printed  RALEIGH  PROMOTIONS 

on  the  pink  sheet  and  to  show  it  to  his  parents  r,  i  •  i.  \ 

so  they  can  help  him  select  desirable  non-  The  Raleigh  (N.  C.)  News  Oo- 


mcluded,  with  two  additional  mem-  ceive  the  newspaper  two  whole  weeks  the  same  ‘  *“  • 

bers,  is  the  main  governing  body  as  a  regular  subscriber.  The  prospective  tub-  OT  a  Y  Marshall  Field  &  Company  won  tto 

which  hands  down  decisions  in  all  scriber  geu  the  letter  Saturday  and  the  sample  awards,  one  for  the  best  lod 

matters  relating  to  the  club  and  the  copies  begin  the  following  Monday.  During  Mr.  and  Mrs.  W.  O.  Paisley,  direc-  newspaper  ad,  devoted  to  handker- 

members’  duties  with  respect  to  our  ‘l*  Marion  (Ill.)  Daily  Repub-  chiefs  in  an  attractive  page  layout 

newspaper.  Any  boy  showing  negli-  careful,  regular  delivery  service  every  day  for  *^®  Marion  Weekly  Leader,  and  the  other  for  copy  in  the  tiTW' 

gence  in  his  duties  is  called  before  the  two  full  weeks  and  to  solicit  every  home  marked  their  Golden  Wedding  Anni-  raphy  division  in  connection  with  ib 

the  board  and  is  reprimanded.”  on  Saturday  of  the  second  week.  versary  March  25.  Mr.  Paisley  is  pre-Christmas  ad,  “State  Stwi 


bers,  is  the  main  governing  body  as  a  regular  subscriber.  The  prospective  sub- 
which  hands  down  decisions  in  all  scriber  gets  the  letter  Saturday  and  the  sample 
matters  relating  to  the  club  and  the  copies  begin  the  following  Monday.  During 

members’  duties  with  respect  to  our 

.  V  1  •  !•  through  our  weekly  earner  bulletin,  to  give 


^1 


that  United  had  “warned”  the  readm 
with  the  thought  that  a  little  girl  hid 
ridden  in  the  plane,  without  head¬ 
lining  the  words  “safety”  or  “a»- 
fort.” 

N.  W.  Ayer  &  Son,  Inc.,  is  the 


“Our  turnover  in  circulation  has  subscriber  names  to  send  to  the  office.  By  server  announced  recently  that  Her-  agency.-- 
been  cut  down  tremendously.  Not  de»>«We  non-subscribers  we  mean  those  who  bert  O’Keef,  assistant  city  editor,  and  Chicago  Title  &  Trust  Company  ira 
only  do  we  feel  that  tiiis  pro^  b  H"  s'”^ra„d"  t"e' 

excellent,  but  the  readmg  public  has  them  and  they  become  regular  subscribers,  they  promoted  to  city  editor  and  paper  'advertising  campaign  m 

taken  interest  and  has  expressed  it-  are  able  to  pay  the  boy.  assistant  managing  editor,  respectively,  complishing  the  difficult  task  of  brini- 

self  as  approving  the  idea.  Sample  for  Two  Weeks  O’Keef,  who  joined  the  staff  two  and  a  jng  estate  problems  to  the  attentioi 

Board  of  Ceetrol  GoverRs  “The  carrier  is  asked  to  send  in  his  list  ago,  succeeds  Charlra  J.  of  readers  in  a  dramatic  manno, 

“The  Board  of  Control  which  is  desirable  non-subscribers  by  Thursday  noon.  Parker,  who  resigned  to  become  head  through  large  space  and  attractbi 

mndp  iin  nf  seven  members  officers  The  letter  will  be  sent  from  the  office  to  the  of  the  State  news  bureau.  Walker  has  copy,  featuring  “thought  waves.”  Euk 

‘^vising  him  that  he  will  re-  been  with  the  paper  since  1936.  Ludoin.  Inc.,  is  the  aeenev. 


Ludgin,  Inc.,  is  the  agency. 

Marshall  Field  &  Company  won  tfo 
first  awards,  one  for  tiie  best  lool 


tile  board  and  is  reprimanded.” 


versary  March  25.  Mr.  Paisley  is  pre-Christmas 


Mr.  Brooks  points  out  that  in  larger  T®'  ‘wo  weeks,  the  pros^iye  president  and  publisher  of  the  daily  Aglow.” 

sf  “ _ z _ . _ ri:  •“b'cnber  getting  a  letter  from  the  office  in  ._j  Mrs  Pnislow  is  uA. 


cities,  district  managers  of  metropoli-  advance,  the  carrier  delivering  the  paper 


and  weekly,  while  Mrs.  Paisley  is  ad-  Other  awards  were  made  for  magi- 


tan  papers  could  aid  the  boys  to  or-  promptly  and  regularly,  and  then  follows 
ganize  into  district  clubs.  through  with  a  careful  solicitation,  the  prospect  tions, 

gets  a  better  picture  of  what  we  have  to  offer 
vj_i-  m  *  shorter  sampling  period.  The  carriers  ^ 

Yardstick  Rating  Plan  are  cautioned  to  see  the  head  of  the  house  at  | 

THE  YARDSTICK  rating  plan  has  'wo  weeks  and  call  back  until 

been  designed  by  the  Portlond  Jour-  ..*TheVafw«T.Tuicd  in  March.  Over 
nol  to  recognize  and  reward  outstand-  200  names  of  desirable  non-subscribers  were 
ing  achievement  and  distinguished  sent  in  by  the  carriers.  The  letters  were  sent 
performance  of  Journal  carrier-sales-  to  the  prospects  from  the  office,  the  carriers 
men,  according  to  Anton  F.  Peterson,  delivered  samples  for  two  weeks,  and  at  the 
T  1  •  i-ii  _  ..U  end  of  the  second  week,  the  carriers  began  to 

Joum^  arculation  manager.  ’The  ob-  Wit^the 

ject  of  the  rating  system  is  for  every  weeks  following  the  sampling  campaign  we 
boy  to  attain  top  ranking  by  earning  increased  our  Morning  News  draw  48  and  our 
at  least  100  points  each '  month  and  Evening  Star  62,  a  total  of  lio  new  subscrib- 
maintaining  this  achievement.  The 

fiiih'ctions  considered  are  (1)  service;  ■ 

(2)  increase;  (3)  orders;  (4)  bill  HEADLINERS'  JUNE  27-29 

payment.  , 


“oTpu;  and  r^Urly.'‘rd"‘ther  foZr.  vertising  director  of  the  two  publica-  zine.  direct  maU,  outdoor,  radio 


Elach  month,  the  carrier  receives  a 


Atlantic 


rerorf  ori;;;  ^t^rwhici;  i;  poried 
on  a  chart  at  each  carrier  station. 

The  Yardstick  rating  consists  of  the  ^  ^®^  ^'^®  ^ 

t  11  w/inir-  announced  today  by  President 

louowmg.  njansfield.  Joseph  W. 

1.  Service;  Perfect  service,  3S  yardstick  ™  „  _  ... 

points;  1  complaint  (-10  pts.)  leaving  2S  yard-  Walker,  ^ews  ^itor,  Atlantic  City 
stick  pts.;  2  complainu  (-20  pts.)  leaving  IS  Ercmng  Union,  has  been  named  chair- 
yardstick  pts.;  3  complaints  (-35  pts.)  leaving  man  of  the  1941  Frolic. 


THE 

DISPATCH 

ALONE 

IS  ALL  YOU  NEED 
IN  COLUMBUS  AND 

CENTRAL 

OHIO 

FIRST  IN  NEWS 
FIRST  IN  CIRCULATION 
FIRST  IN  ADVERTISING 


trade  paper  advertising. 


Sales  Management's 
Income-Sales 
1  Index  predicts 

New  Bedford 


lit  la  Now  Eaglaad 
2ad  la  Amarlea 
for  May 


MORNING 

MERCURY 


kOSS  I^SS! 


THE  BIRMINGHAN  AGE-HERALD 


Another  tack  in  the  map  for  Goss!  This  one  goes  in 
Birmingham,  Alabama,  where  business  is  booming 
and  The  News  and  Age-Herald  are  delivering  more 
papers  each  day  than  ever  before. 

To  keep  production  in  step  with  their  all-time  high 
in  circulation.  The  Birmingham  News  and  Age-Herald 
have  purchased  8  Goss  High  Speed  Anti-Friaion  Units 
with  color  arrangements  and  2  pairs  of  High  Speed 
Anti-Friaion  Folders.  The  new  press  will  be  the  latest 
streamlined  design  and  will  be  completely  equipped 
with  Goss  Reels  and  automatic  elearic  tensions. 


This  new  Goss  press  has  fully 
CDclosed  units,  capable  of  producing  a 
quality-printed  sheet  on  a  clean  web  at  a 
maximum  speed  of  60,000  papers  per 
hour.  Total  enclosure  of  the  units  elimi¬ 
nates  ink  mist  from  the  web  and  press¬ 
room,  and  streamlining  does  away  with 
tU  pipes  and  obstruaions  on  the  outside 
of  the  press. 

The  Goss  High  Speed  Anti-Friaion 
Press  is  built  for  smooth,  safe  operation 
—  100%  anti-friaion  construaion  with 
ball  and  roller  bearings  throughout. 
Write  for  further  details  at  once! 


1535  SOUTH  PAULINA  STREET,  CHICAGO,  ILLINOIS 


SAN  FRANCISCO 
407  CaU  Bldfl. 


NEW  YORK 
330  E.  Forty- Svcond  St. 


Y  ! 

* 

1 

T*  sell  “PoUic  Hospitalit; 
-advemse  in  NEWSPAFEIII 


I 


’•4*1' 


The  most  important  part  of  a  restaurant  is 
the  kitchen.  Annual  expenditures  for  kitchen 
equipment  and  utensils,  including  ranges, 
cookers,  bakery  equipment,  refrigeration,  food 
pnparation  and  dish'washing  machines  exceed 
$35,000,000.  These  kitchens  use  425.000,000  lbs. 
oi  flour,  120,000.000  lbs.  of  coffee.  The  meat 
bill  exceeds  $175,000,000;  the  fruit  bill  $60,000.- 
OOO.  Food,  representing  40%  of  restaurant 


and  a  quarter.  Their  wages  represent  24  %  of 
dollar  expense.  A  quarter  of  a  million  cooks 
and  bakers  and  as  many  more  waiters  and 
waitresses  earn  $15  to  $50  each,  weekly. 

Five  billion  meals  served  by  restaurants  cost 
patrons  two  billion  dollars  annually. 

Of  the  food  dollar  45  %  goes  for  meat,  poultry, 
iggs  and  sea  food,  15%  for  milk,  cream,  ice 
cream,  18%  for  fruits  and  vegetables. 

LIQUOR  MARKET,  40%  of  all  alcoholic  bev- 
•rages  ore  sold  in  hotels  and  restaurants. 
Purposes  approximate  $300,000,000  annually. 

Sales  of  beer  and  wines,  aided  by  newspaper 
sdrertising,  show  marked  growth. 

I  ADVERTISING  of  hotels  and  restaurants  is 
iMtimated  to  cost  1V2%  average  intake, 
j  Owners  of  hotels  and  restaurants  place  most 


of  their  advertising  in  newspapers;  find  news¬ 
paper  advertising  always  productive. 

Besorts  spent  $3,367,004  in  leading  newspa¬ 
pers  in  1938;  $3,265,765  in  1939  (Media  Records). 
Advertising  of  local  hotels  and  restaurants  in 


large  cities  in  1940  included  1,800,000  lines  in 
New  York,  416,000  lines  in  Chicago. 

Hotel  Management  estimates  that  46%  of  all 
imeals  in  New  York  City  ore  eaten  outside  of 


ijumes.  In  other  large  cities  where  advertising 
I  in  newspapers  is  heavy,  percentages  include 
^  Francisco  37%,  Seattle  and  Denver  29%, 
I  -  — j.,  27%,  Chicago,  26%,  Detroit. 


Portland.  Ore.. '27%,  Chicago.  26%’ 
^velond,  Buffalo  and  Newark  23%, 

Study  of  the  satisfactory  records  of 
per  odvertising  results  of  hotels,  restaurants  and 
nsorts  is  reconunended  to  other  advertisers  of 
products  or  services  of  popular  interest. 
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EDITOR  &  PUBLISHER 


*  E  D  1 


LET  TOLERANCE  LIVE 

TWO  PAGES  of  the  Chicago  Timet  of  March 

20  were  largely  ^ven  over  to  an  exposition 
of  how  the  German  and  Italian  dictatorships  have 
found  in  the  Chicago  Tribune  material  for  news¬ 
paper  and  radio  propaganda  for  their  own  Axis 
cause. 

The  Times  believes  that  the  Tribune’s 
policies — its  opposition  to  the  Roosevelt  admin¬ 
istration,  its  discrimination  between  “democracy” 
and  “republic”  as  a  description  of  the  American 
form  of  government,  its  sneers  at  what  the  Times 
believes  to  be  liberal  and  progressive — ^by  all  of 
these  and  more  the  Times  believes  that  the 
Tribune  is  imperilling  press  freedom  for  all  news¬ 
papers. 

While  Editor  &  Publisher  seldom  sticks  its 
neck  into  local  newspaper  scraps,  we  believe  that 
the  present  incident  deserves  comment.  The 
Times  quotes  what  the  dictators  claim  to  have 
quoted  from  the  Tribune  on  the  lease-lend  bill, 
and  then,  fturly,  quotes  what  the  Tribune  actu¬ 
ally  said.  There  are  differences.  Some  might  be 
attributed  to  bad  translation,  but  the  majority 
are  plunly  distortions  of  the  Tribune’s  language 
to  fit  the  German-Italian  theories  of  life  and 
government.  For  that  distortion  the  Tribune  can 
not  be  held  in  any  way  responsible. 

We  have  frequently  disagreed  with  the  Chi¬ 
cago  Tribune’s  views  and  methods.  We  have 
expressed  disapproval  of  the  Tribune’s  frankly 
subjective  technique  on  some  news  when  it  ap¬ 
peared  to  us  that  all  sides  of  a  story  were  not 
being  presented  without  bias  or  color  and  that 
the  newspaper  was  using  its  news  columns  to 
form  public  opinion.  We  don’t  think  news  col¬ 
umns  should  be  used  that  way.  The  Tribune 
does  think  so,  and  has  publicly  declared  that  it 
uses  every  method  in  its  power  to  convince  its 
readers  of  the  correctness  of  the  courses  it  coun¬ 
sels. 

We  do  not  agree  with  the  Chicago  Times  that 
the  Tribune’s  attitudes  toward  the  New  Deal, 
the  lease-lend  bill,  the  war  in  Europe,  democracy 
or  republicanism,  or  liberalism  in  general  consti¬ 
tute  any  genuine  threat  to  genuine  press  free¬ 
dom.  We  should  consider  press  freedom  in  far 
greater  jeopardy  if  the  ideas  that  the  Tribune 
holds  were  not  permitted  free  expression.  We 
should  consider  the  American  Republic  or  Ameri¬ 
can  Democracy,  or  whatever  you  wish  to  call 
our  nation,  in  great  peril  indeed  if  all  the  great 
newspapers  of  the  country  chanted  the  same 
words  in  the  same  key,  trying  to  keep  pace  with 
what  they  thought  was  the  prevailing  public 
opinion  of  the  moment.  We  should  consider  the 
country  in  danger  if  newspapers  which  supported 
the  theories  supposedly  held  by  the  majority  of 
citizens  were  able  to  procure  the  agreement,  or 
alternatively,  the  silence  of  all  papers  and  all 
citizens  who  do  not  like  the  majority  theories. 
That  is  the  road  to  totalitarian  rule. 

There  is  no  difference  in  degree  of  devotion 
to  fundamental  American  ideals  between  the  Chi¬ 
cago  Tribune  owners  and  those  of  the  Chicago 
Times. 

Each  newspaper,  we  believe,  sincerely  advo¬ 
cates  what  it  believes  to  be  the  best  course  for 
the  country.  The  Times  hates  Hitlerism  and 
wants  to  have  it  conquered  and  destroyed  by 
American  help.  The  Tribune  hates  Hitlerism, 
but  does  not  believe  that  the  United  States 
should  engage  in  war  to  destroy  it.  Both  ideas 
have  strong  followings  among  the  nation’s  citi¬ 
zens.  The  voices  which  express  either  should 
bave  the  free  opportunity  to  do  so.  The  last 


Behold,  therefore,  I  will  bring  strangers  npon 
thee,  the  terrible  of  the  nations:  and  they  shall 
draw  their  swords  against  the  beanty  of  thy  wisdom, 
and  they  shall  defile  thy  brightness. — Esekiel 
XXVni;7. 


word  lies  with  the  readers  of  newspapers  under 
our  system,  and  we  want  no  change  from  that. 

So  long  as  our  newspapers  are  free  to  state 
their  opinions — no  matter  what  those  opinions 
are — we  don’t  need  to  worry  that  the  dictators 
can  find  in  them  something  to  twist  to  selfish 
advantage.  The  real  gloat  will  come  in  Berlin 
and  Rome  and  Moscow,  and  the  real  disaster 
in  this  country,  when  the  dictators’  radio  can 
announce  that  Washington  has  suspended  or 
disciplined  a  great  American  newspaper — ^no  mat¬ 
ter  what  its  name — because  it  disagreed  with 
those  who  sit  in  the  seats  of  the  mighty.  Wash¬ 
ington,  so  far  as  we  have  heard  (or  expect  to 
hear)  entertains  no  such  ideas. 

NOT  CENSORSHIP 

FEW  NEWSPAPER  PEOPLE  will  quarrel  with 

the  request  of  Secretary  of  the  Navy  Knox 
that  the  press  regard  the  movements  of  British 
vessels  in  our  waters  as  matters  not  for  publi¬ 
cation.  It  is  information  of  no  value  or  import¬ 
ance  to  the  millions  who  read  newspapers,  and  its 
publication  unquestionably  would  make  easy  the 
way  of  the  saboteur.  Newspapers  will  break  no 
trust  with  the  public  by  heeding  the  Secretary’s 
advice. 

That  extension  of  “press  courtesy”  to  the  Brit¬ 
ish  might  well  be  matched,  we  think,  by  an  equal 
consideration  for  American  military  secrets  in 
British  publications.  It  has  been  stated  that 
details  of  American  aircraft  construction  and 
equipment  which  have  been  withheld  from  Amer¬ 
ican  reporters  have  appeared  fully  in  British  fur- 
craft  magazines.  These  presumably  are  also  read 
by  the  Nazi  air  experts.  There  seems  to  be  some 
doubt  whether  the  machines  described  were  actu¬ 
ally  combat  planes  or  training  ships,  but  in  any 
case,  the  application  of  censorship  to  their  pub¬ 
lished  details  ought  to  be  uniform. 

Among  the  prize-winning  pictures  of  the  New 
York  news  photographers’  current  show'  is  a  shot 
of  the  British  warship  King  George  V.  It  is  a 
marvelous  piece  of  news  photography,  showing  a 
wealth  of  detail  far  beyond  that  usually  shown 
in  warship  pictures  even  in  time  of  peace.  There 
was  enough  shown  in  that  7  by  11  picture  to 
occupy  a  naval  constructor’s  eye  for  a  whole 
evening.  It  received  extremely  wide  distribution 
here  in  newspapers  and  in  Life  Magazine,  which 
supplemented  it  with  diagrammatic  sketches. 

In  all  likelihood  no  harm  was  done  to  British 
interests  by  publication  of  that  picture — but  we 
are  quite  certain  that  the  American  Navy  De¬ 
partment  would  not  have  approved  publication 
of  any  similar  picture  of  American  warcraft.  That 
is  not  censorship  in  the  usual  meaning  of  the 
word,  and  it  is  a  lo^cal  and  sensible  protection 
of  the  national  interest  by  withholding  of  data 
of  possible  value  to  an  enemy. 

The  public  relations  oflBcers  of  the  Army  and 
Navy  are  making  every  effort  posrible  to  co¬ 
operate  with  newspapers  in  informing  the  coun¬ 
try  of  defense  progress,  and  there  is  no  question 
that  they  are  getting  a  cordial  hand  from  editors, 
publishers,  and  reporters. 


NEWSPAPERS  AND  RADIO 

APPROXIMATELY  one-third  of  the  broadcast¬ 
ing  stations  in  the  United  States  are  either 
newspaper-owned  or  have  close  working  arrange¬ 
ments  with  local  newspapers.  The  advent  of  ire- 
quency  modulation  has  multiplied  the  availaUe 
frequencies  many  times,  and  the  number  of 
newspapers  which  have  applied  for  licenses  to 
broadcast  on  FM  frequencies  has  evidently  moved 
the  Federal  Communications  Committee  to  inves¬ 
tigate  the  entire  subject  of  newspapers  as  station 
owners. 

Hearings  will  be  public,  and  it  is  altogether 
probable  that  numerous  people  who  do  not  par¬ 
ticularly  admire  the  present  generation  of  news¬ 
paper  publishers  will  use  the  Commission’s  hear¬ 
ings  as  a  sounding  board  for  their  prejudices. 
The  question  is  one  of  major  importance  for  ail 
newspapers,  whether  or  not  they  now  possess 
broadcasting  licenses,  and  the  newspaper  case 
ought  to  be  presented  in  the  hearings  with  all 
the  candor  and  skill  that  newspapers  can  bring 
to  bear. 

Daily  newspapers  were  among  the  pioneers  of 
broadcasting.  They  undertook  it  as  a  public 
service  without  any  prophetic  vision  of  radio’s 
future  place  in  the  commercial  field.  For  many 
years  the  newspapers  which  broke  the  ice  in  radio 
poured  money  into  research,  experiment,  and 
development  of  equipment,  and  few  of  them  have 
made  radio  profits  that  could  by  any  stretch  of 
the  imagination  be  called  excessive. 

We  can  find  no  sound  reason  why  the  owner¬ 
ship  of  broadcasting  stations  by  newspapers 
should  now  be  called  into  question.  The  notion 
that  “monopoly”  in  the  field  of  local  communica¬ 
tions  might  be  against  the  public  interest  if  both 
newspapers  and  radio  stations  were  under  a  single 
ownership  has  been  chimerical.  Not  one  proven 
instance  of  abuse  of  public  confidence  by  such 
ownership  has  been  brought  to  light,  although 
the  opportunity  has  existed  for  nearly  20  years 
in  several  important  cities.  We  doubt  that  the 
Commission  will  find  any  credible  testimony 
along  that  line  in  its  investigation. 

The  technical  ability  of  newspapers  to  perform 
the  essential  services  of  radio  cannot  be  ques¬ 
tioned.  The  major  newspaper  stations  maintain 
program  standards  which  compare  favorably  with 
the  highest  in  the  field.  By  long  experience  they 
understand  the  news  function  and  have  con¬ 
tributed  mightily  to  the  prevention  of  abuses 
in  the  broadcasting  of  news.  They  have  learned 
also  to  coordinate  the  advertising  attributes  of 
printed  and  auditory  media,  to  the  gain  of  both 
the  public  and  the  advertisers. 

All  that  aside,  however,  it  is  difficult  to  under¬ 
stand  why  the  Communications  Commissiwi 
should  question,  even  by  implication,  the  right 
of  a  newspaper  to  engage  in  broadcasting.  So 
long  as  a  newspaper  complies  with  the  law  and 
serves  the  public  interest,  convenience  and  neces¬ 
sity,  we  can  see  no  reason  why  its  major  activity 
as  a  publisher  should  be  considered  as  disqualifi¬ 
cation  for  radio  ownership.  No  other  trade, 
industry,  or  profession  is  disqualified  by  either 
law  or  rule.  No  statute  exists  which  warrants 
such  discrimination,  and  it  is  probable  that  the 
Commission  can  make  no  rule  against  newspaper 
ownership  without  an  act  of  Congress.  It  seems 
likely,  too,  that  any  law  with  that  intent  would 
be  declared  discriminatory  and  unconstitutional. 
All  in  all,  the  whole  proposal  is  curious,  and 
not  quite  understandable  on  the  facts  now  in 
hand. 
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PERSONAL 

mention 


CHARLES  MERZ,  editor  of  the  New 
York  Times,  with  four  other  sons 
pof  old  Eli,  recently  was  nominated  for  Manhattan  (Kan.)  Daily  Chronicle. 


“Gathering  the  World’s  News,”  re¬ 
cently. 

Pete  M.  Young  has  ptirchased  the 
Tahlequah  (Okla.)  Democrat-Star, 
weekly,  with  his  son.  Mack  Yotmg. 
He  was  at  one  time  associated  with 
Fred  Lambs  in  ownership  of  the 


the  office  o  f 
Alunmi  Fellow 
of  the  Yale 
Corporation  a  t 
Yale  University, 
New  Haven, 
Conn.  However, 
only  one  of  the 
five  can  be 
elected  to  the 
post.  Polling  of 
Yale  alumni 
throughout  the 


CharUs  Marx 


Victor  H.  Hanson,  (ffiairman  of  the 


Herbert  Agar,  editor,  Louisville 
(Ky.)  Courier-Journal,  and  Pulitzer 
prize  winner,  will  deliver  the  annual 
series  of  Weil  Lectures  which  are  to 
be  a  feature  of  the  sixth  Institute  of 
Human  Relations  at  the  University  of 
North  Carolina,  April  6-11. 

Luis  Ignation  Silva-Carvallo,  of 
La  Union  in  Valparaiso,  Chile,  now  on 
the  Boston  Globe  city  staff  for  a  few 
weeks,  was  a  speaker  at  the  annual 
banquet  of  the  Hour  Glass  Club  (a 
Masonic  organization  of  Boston  Globe 

beffig  coXted  City  Club  "  she^  hL' 

by  mail 


FOLKS  WORTH 
KNOWING _ 

YOU  DON’T  have  to  be  a  lawyer  or 
a  ten-second  track  star  to  cover  a 
state  capital  but  it  would  help,  in  the 
opinion  of  Miss 


EHizabeth  Hurley 
who  holds  the 
distinction  of  be- 
ing  the  first 
woman  member 
of  the  Texas  cap¬ 
ital  staff  of  the 
Associated  Press 
at  Austin. 

On  leave  of  ab¬ 
sence  from  the 
Lufkin  (Tex.) 
Daily  News, 


Elizabeth  Hurley 


this  week.  been  on  the  news 

_ _  _ _  Lincoln  O’Brien,  president,  pub-  staff  for  six  and  a  half  years.  Miss 

board,  Birmingham  ’  (Ala.)  Agc-H^-  editor,  Claremont  (N.  H.)  Hurley  is  covering  the  lower  house  of 

sld-News,  was  elected  an  honorary  O’Brien  are  parents  the  Texas  legislature  and  other  capital 


member  of  the  Birmingham  Southern 
College  chapter  of  Phi  Beta  Kappa 
last  week. 

Amon  G.  Carter,  president  and  pub¬ 
lisher  of  the  Fort  Worth  Star-Tele¬ 
gram,  was  honored  when  the  Texas 
House  of  Representatives  recently 
adopted  a  resolution  appointing  him 
ambassador  of  good  will  for  the  State. 

Carey  Williams,  Greensboro  (Ga.) 
Herald-Joumal  editor,  and  publisher 
of  three  Georgia  weekly  newspapers, 
was  appointed  by  Governor  Eugene 
Talmadge  as  a  member  of  the  State 


of  a  daughter,  Susan  O’Brien,  bom 
March  12  in  Boston. 

Dean  Frank  L.  Martin  of  the  Uni¬ 
versity  of  Missouri  School  of  Journal¬ 
ism  will  be  the  principal  speaker  at 
the  14th  annual  session  of  the  South¬ 
western  Journalism  Congress  in  Abi¬ 
lene,  Texas,  April  11-12. 


departments  during  the  fomr-month 
regular  session. 

Miss  Hurley  covered  the  national 
Democratic  convention  in  Chicago  for 
the  Lufkin  News  last  srimmer,  wiring 
a  daily  feature  column  about  the 
Texas  delegation.  She  also  made  the 
first  Houston-  New  York  passenger 


Jack  C.  Bedient,  publisher,  Albion  boat  trip  for  a  feature  when  the 


(Mich.)  Evening  Recorder,  has  been 
appointed  to  the  board  of  directors  of 
Sheldon  Memorial  Hospital,  Albion, 
by  the  city  coimcil. 

John  Stewart  Bryan,  president  of 


Clyde-Mallory  Lines  last  year  ex¬ 
tended  the  passenger  gangplank  to 
the  backdoor  of  East  Texas. 

Hie  News  gained  considerable  at¬ 
tention  a  few  years  ago  when  Miss 


louitciUKc  cia  tt  iiiciuLnsr  oi  xne  oiate  r —  -  *  »»  t  j  j  i_  xx  x  j 

Board  of  Education  from  the  Tenth  Kichmond  Newsi»pers,  Inc.,  was  host  prley,  dressed  as  a  tey,  attempt^ 


Congressional  District.  He  is  a 
brother  of  Cranston  Williams,  general 
manager  of  the  ANPA. 

George  T.  Cameron,  publisher,  San 
Francisco  Chronicle,  returned  home 
Monday  from  St.  Luke’s  Hospital  to 
convalesce  from  an  abdominal  opera¬ 
tion. 

Robert  F.  Wormwood,  82,  completed 
40  years  as  editor  of  the  Biddeford 
(Me.)  Journal  on  March  19. 

Gordon  Gray,  publisher,  Winston- 
Salem  (N.  C.)  Journal  and  Sentinel, 
was  voted  the  third  most  valuable 
member  of  the  North  Carolina  legis¬ 
lature  for  the  session  which  closed 
recently.  He  was  a  member  of  the 
state  senate  from  Forsyth  county. 

Col.  Richard  Bierne,  publisher, 
Covington  (Va.)  Virginian,  is  ill  with 
an  attack  of  flu. 

Col.  J.  H.  Long,  veteran  Huntington 
(W.  Va.)  Herald- Dispatch  and  Adver¬ 
tiser  publisher,  was  summed  to  Hot 
Springs,  Ark.,  due  to  the  serious  ill¬ 
ness  of  Mrs.  Long,  who  now  is  re¬ 
ported  to  be  convalescing  satisfac¬ 
torily. 

Publishers  S.  S.  Wallace,  Jr.,  Spar¬ 
tanburg  Herald-Joumal;  Roger  C. 
Peace,  Greenville  News  and  Piedmont; 
William  A.  Elliott,  Columbia  State; 
George  A.  Buchanan,  Columbia  Rec¬ 
ord;  and  Paul  T.  McGee,  Charleston 
Sews  &  Courier  and  Post,  have  been 
appointed  by  Governor  Burnet  R. 
Maybank  as  members  of  a  sub-com¬ 
mittee  to  aid  in  promoting  an  ex¬ 
tensive  campaign  for  industrial  de¬ 
velopment  in  South  Carolina. 

Edward  T.  Leech,  editor,  Pittsburgh 
Press,  is  a  member  of  a  committee 
of  fifty  leading  business  and  pro¬ 
fessional  men  of  Pittsburgh  who  will 
direct  a  campaign  to  clean  up  the 
streets  and  sidewalks  of  the  Golden 
Triangle  section  of  the  city. 

A.  D.  Macneill,  publisher,  manag¬ 
ing  editor  and  business  manager  of 
ihe  Glace  Bay  (N.  S.)  Daily  Gazette, 
bas  been  elected  Rotary  Club  district 
governor. 

Brewster  P.  Campbell,  executive 
editor,  Kansas  City  Journal,  addressed 
the  Whittier  School  Fathers’  Club  on 


at  a  luncheon  on  March  23  to  members 
of  the  British  Purchasing  Commission 
in  Washington  following  a  toiu*  of 
Williamsburg. 


In  The  Business  Office 

GRANT  W.  EIRNST,  advertising  direc¬ 
tor  of  the  Syracuse  Post-Standard, 
has  been  named  assistant  business 
manager  by 
Jerome  D.  Bar- 
num,  publisher. 
William  Allan 
Dyer,  Jr.,  na¬ 
tional  advertising 
manager,  s  u  c  - 
ceeded  Mr.  Ernst 
as  advertising  di¬ 
rector.  G.  Ray¬ 
mond  Laing  who 
formerly  handled 
the  automotive 
classification  has 
assumed  Mr. 
Dyer’s  former 


Grant  W.  Ernst 


position.  Mr.  Ernst  has  been  a  mem- 


to  crash  the  state  penitentiary  death 
chamber  in  defiance  of  the  warden’s 
ban  against  women  reporters,  to  cover 
execution  of  a  condemned  man  from 
Lufkin.  She  succeeded  in  reaching 
the  death  chamber  but  was  discovered 
and  ousted  just  as  the  prisoner  was 
led  to  the  chair. 

Miss  Hurley  handled  the  news  desk 
during  the  months  the  News  prepared 
its  288-page  special  edition  celebrating 
opening  of  Southland  Paper  Mills, 
Inc.,  the  South’s  first  pine  newsprint 
mill,  in  Lufkin  a  year  ago. 

She  is  a  joum^ism  graduate  from 
Texas  State  College  for  Women,  Den¬ 
ton,  Texas,  and  also  did  advanced 
work  at  Columbia  University. 

ber  of  the  business  staff  of  the  Post- 
Standard  for  21  years. 

T.  A.  Mackin  succeeded  Sam  Dull 
as  national  advertising  manager  of 
the  Atlanta  Journal  March  24.  Mr. 
Dull  returns  to  the  general  staff  for 
special  assignments.  Mr.  Mackin,  who 
(Continued  on  next  page)  . 


TEEN  TEACHING 

PSYCH! 

Add  honors  for  HAROLD 
TEEN  —  America’s  favorite 
youth  comic  strip: 


I  am  using  these  strips 
(Harold  Teen)  in  my  Adolescent 
Psychology  classes.  I  believe  them 
to  be  excellent  illustrative  mate¬ 
rial.”  (signed)  W.  H.  Thompson, 

Head  of  Dept.  Philosophy  &  Psychol¬ 
ogy — University  of  Omaha. 

.  .  .  YOUNG  AMERICA  IS  AGOG 
OYER  HAROLD'S  CURRENT  LOVE  AFFAIRS 


Chicago  Tribune  -  New  York  News 


NEWS  lUILOING  N<.  fork 


TSIlUNE  TOVktH.  Ckica^io 


Three  gal-amourous  gals  —  each 
for  a  different  reason — hrave  the 
hardships  and  heartbreaks  of  a 
Hollywood  few  know — in  the  just- 
starting  story  in  Raeburn  Van 
Buren’s  daily  strip.  It’s  a  sequence 
that  sparkles  like  sequins  with 
love,  laughter  and  excitement. 
For  proofs,  please  write  to 


FEATURE 

SYNDICATE 


^  220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


PERSONALS 


Robert  B.  Doss  has  joined  the  staff  stricken  at  his  desk  March  21 
ALS  of  the  Easton  (Pa.)  Morning  Free  will  be  absent  several  weeks. 

Press  as  circulation  manager.  He  was  Ted  McKenna,  of  the  San 
continued  from  page  Zl  sales  circrilation  manager  of  the  Boise  (Cal.)  Union  editorial  staff,  and 


ricken  at  his  desk  March  21.  He  Morning  Star,  has  been  called  for 
U1  be  absent  several  weeks.  military  service  April  2,  but  was 

Ted  McKenna,  of  the  San  Diego  granted  30  days  deferment  to  give 


sales  circTilation  manager  of  the  Boise  (Cal.)  Union  editorial  staff,  and  Mrs.  Publisher  Charles  E.  Moreau  time  to 
Idaho  Statesvmn  since  joining  the  staff  McKenna  are  parents  of  a  daughter,  replace  him. 


was  a  member  of  the  Journal’s  na-  in  1937.  Prior  to  joining  the  Idaho  Sharon  Grace,  bom  March  21. 


tional  advertising  staff  several  years  Statesman  Doss  served  as  circulation 
ago,  has  more  recently  been  con-  manager  of  the  Tioin  Falls  (Idaho) 


Walter  D.  Hutchinson,  61,  on  March 


nected  with  the  sales  promotion  ad¬ 
vertising  department  of  Lever  Bros. 


Fred  J.  Gainsway,  managing  editor,  ^  retired  from  the  news  staff  of  the 
Jersey  City  Jersey  Journal,  has  been  ArlMnsas  City  (Kan.)  Traveler  with 


to  the  Journal  as  promotion  manager,  Caughell  has  been  named  classified 
after  a  brief  absence.  nrlvprticincr  manaat^-r 


added  to  the  executive  committee  of  which  he  had  been  associated  for 
j  Francis  H.  Cislini  has  been  named  the  British  War  Relief  Society  of  34  years. 

T  “  ^’i  returned  advertising  manager  and  Vernon  F.  Hudson  County,  N.  J.  Twice  in  one  day  recently  the  stork 

John  K.  Quad,  managing  editor,  visited  wives  of  staff  members  of  th^ 


alter  a  briet  absence.  New  Brunswick  (N.  J.)  Da.^y  Home  Portland  Oregonian.  Mr.  and  Mrs. 

Gordon  R.  Merrick  has  ^n  named  (Cal.)  Index-Journal.  Ma^ch  21  has  been  elected  William  P.  Gray  became  parents  of  a 

harness  imager  of  the  Fort  Collins  w.  F.  Luddy,  formerly  of  the  New  president.  New  Jersey  Associated  son  and  a  few  hours  later  Mr.  and 

(Colo.)  Express-Courier.  He  has  York  Herald  Tribune,  has  been  elected  Press,  succeeding  John  J.  Farrell  as-  ^Irs.  Frank  Gianelli  also  received  a 

^n  advertismg  manager  smce  July,  associate  director  of  the  Retail  News  sistant  managing  editor,  Newark  son. 


1939,  and  now  fills  a  position  that  has  Bureau,  New  York,  a  confidential  re^ 
been  vacant  since  the  departure  of  porting  service. 


Oscar  B.  Seyster  early  last  year. 


areau.  New  York,  a  confidential  re-  (N.  J.)  News.  Edward  F.  Bataille, 
irting  service.  editor,  Newark  Sunday  Call,  becomes 

John  Marscher,  former  advertising  secretary. 


4.  J.)  News.  Edward  F.  Bataille,  Lon  M.  Burrowes,  since  1925  chief 
liter,  Newark  Sunday  Call,  becomes  copy  editor  of  the  St.  Louis  Globe- 
cretary.  Democrat,  has  been  appointed  assistant 

Larry  MacDonnell,  of  the  Boston  ^  Managing  Editor  Joseph  J,  Mc- 


'  ■  '  director  of  the  Philadelphia  Daily  Larry  MacDonnell  of  the  Boston  ^  Managing  Editor  Joseph  J.  Mc- 

EDITOR  &  PUBLISHER  I  News  and  more  recently  a  member  of  Traveler  copy  desk,  has  been  inducted  A.uliffe.  The  position  is  a  new  one. 
Bmrry  Sshtrdsy  Stmts  1S84  s^^vertising  department  of  the  for  military  service.  Jack  Cramer,  of  the  news  staff  of 

Philadelphia  Record,  has  joined  the  Walter  (Tiny  Tim)  Foley  height  5  Portland  Oregonian  for  several 
local  advertising  st^  of  toe  Philo-  inches,  Boston  Rec^d-Amer-  resigned,  to  become  private 

‘*'.'£1!“  >c„n  M-tist,  «.d  Frank  Quinn  (height  «>  R-.S-.R»y>;ol4s.  President 

R  a  PUBLISHER  COMPANY  Inc.  William  Horn,  member  of  toe  ac-  6  feet,  4  inches)  also  Record-Amer-  J"®  Reynolds  Metals  Company  of 
n  Wmcbt  Bsowh,  Prttideni  Counting  department,  Philadelphia  ican  artist,  have  left  for  one  year’s  Richmond,  Va. 

Evening  Public  Ledger,  has  bwn  military  service  at  Camp  Edwards.  N.  D.  Bartlett,  oil  editor,  Amarillo 


ImehUimt  Tkt  Joumtliit,  memd  1907;  Ntmtftptr- 
itm,  mUttetd  lv25;  Tkt  FourtS  Esitu,  mergea  1927 
Tltki  Pauoted,  Rciiitcrad  Coatcatt  Copjrrishted 
Tbe  editor  a  PUBLISHER  COMPANY  Ibc. 

Jambi  Wricbt  Browh,  Prirident 
Jamu  Wricbt  Brown,  Jr..  Fiet-Prtndtnt 
Crarlri  T.  Stuart,  Tnasurtr 
Robert  U.  Brown,  Stcrttaty 
Gtmntiq*  if//: 

ScTcatcenth  Floor  CHd  Timei  Buildinc 
AEad  Street  eod  Broadwajr,  New  York  Gtr,  N.  Y. 

TfUtiintj: 

BRyent  9-3082, 3(aSr3054. 3055  end  3056 
A  NewtrAyRR  roR  Marrri  or  NewepAFRRt 
Artbur  T.  Robb,  Editor:  Warren  L.  Babiett, 
timmtcini  Editor;  Robert  U.  Brown,  Nnes  Editor; 
Walter  e-  Scbneioer,  Astotiou  Editor;  Stepbeb 


called  up  under  toe  Selective  ^rvice  Carrolle  Myett,  Boston  Record- 
Act  and  IS  now  servmg  at  Fort  Meade,  ^^g^can  photographer  has  been  in¬ 
ducted  for  one  year’s  military  service 
J.  Daran  Garlington,  for  several  at  Camp  Edwards. 


years  a  member  of  toe  Spartanburg 
(S.  C.)  Herald-Joumal  circulation 
staff,  has  resigned  to  enlist  as  a  cadet 


military  service  at  Camp  Edwards.  N.  D.  Bartlett,  oil  editor,  Amarillo 

Carrolle  Myett,  Boston  Record-  )  News-Globe,  served  as  pub- 

American  photographer  has  been  in-  director  of  the  annual  conven- 

ducted  for  one  year’s  military  service  Mid-Continent  section  of 

at  Camp  Edwards.  the  American  Petroleum  Institute 

Capt.  N.  Dwight  Allison,  formerly  ^  Amarillo, 

managing  editor  of  toe  San  Antonio  .  Thomas  A.  Dugan,  formerly  of  the 


IT  ^  ®  (Tex.)  Light,  and  now  of  the  36to  Prorid^ce  (R.  I.)  Star-Tribune, 

JliSSi^^RicBAii  M.  Dobie,  Jace  ””ce"  n  1;  Division  general  staff  in  Brownwood,  this  week  became  associate  editor  of 

Frane  Feblman,  Mri.  S.  L.  Dare,  Liorarion.  Randolph  Field,  Texas.  Texas,  has  been  promoted  to  major,  the  Winter  Haven  (Fla.)  Daily  Chief, 

Butler,  who  Nat  Kline,  who  covered  police  head-  John  McMitoen,  who 

^ii\K««ET.A/Jt/ii,rB»^/l///-Ff/Af-«BtiT:  have  been  in  newspa^r  and  adver-  the  Boston  Gtobe,  on  his  associate  etotor  and  ad- 

Gboegb  H.  Steate,  CtreuJatton  Manag/r;  Louis  A.  tisuig  work  m  the  northwest  for  many  vertising  manager  of  the  bi-weekly 

J...-.,  S  have  fonued  tt.e  Jen„ess-BuUe^  1^' p'veJSS  nth.  “pTSS  > 

tFaiUmtton,  D.  C.  Bureou.  General  Prebb  Abbocia-  advertising  agency  m  Portland,  Ore.  ofani-v  Dgaplfpr  of  th/a  «;nlt  Tjilr*.  Gould,  in  charge  of  Acme 


&jrET"S?«n.;5»  have  been  in  newspa^r  and  adver-  q^^te^stor  to^  BoJton^^^^^  been  made  associate  editor  and  ad- 

Gboegb  H.  Steatb,  CtreuJatton  Manag/r;  Louis  A.  tising  work  m  the  northwest  for  many  u;«  vertising  manager  of  the  bi-weekly 

S  have  fanned  .he  Jenneas-BuHe^  l^tre^SS  J’^Z  nth.tpTSS  > 


iFotUmtlon,  D.  C.  Bnrrom,  GeneoxIPoEu  Abbocia-  advertising  agency  in  Portland,  Ore. 
noB,  Jaueb  I.  Butler  End  George  H.  Manning,  Jenness  formerly  worked  on  toe  Port- 
jiSatfo^unlMO*^  ^^***  ^*’*'’*”“*  land  Oregonian  and  the  Portland 

Cbkaoo  Bureau,  92i"Z.Worcw;;^/  ond  Acci.  Journal  and  for  seven  years  was  pro- 


Stanley  Decker  of  the  Salt  Lake  ^  charge  of  Acnx 

ireau.  United  Pre.«  has  been  cnlled  Newspictures  bureau  m  Kansas  City 


bureau.  United  Press,  has  been  called 
for  a  year’s  army  training. 


two  years,  has  been  transferred  to 
bureau  manager  at  Dallas,  Tex.  His 


dtntBuiUint,3lio’NonkmckieonAor*tu,Tti.T)eor-  motion  manager  of  toe  Oregonian.  Gilbert  le  Kanzer  has  joined  toe  oiace  at  Kansas  Citv  has  been  filled 

Butler,  a  former  Montana  publisher,  edito^l  staff.  Salt  Lake  bureau,  Asso-  by  Bert  Brandt,  seJIt  from  Chicago. 
Ptcifie_  Cm/I  CorrntomdnUt:^  Cmbbell  Wation  for  several  years  was  With  toe  Seattle  ciated  ^ess.  „  ^  ,  John  Mooney  has  been  named 

Post-Intelligencer  and  toe  Los  Angeles  Roy  Cole  of  the  Pocatello  (Idaho) 


9133  Drrh  SiretL^kdlor,  CbI,  Telephone;  Thorn  Post-Intelligencer  and  the  Los  Angeles 
well  6567;  Ken  Tatlol  1215  ATorlk  ffotort  Bool. 

Loe  Amelee.  Telephone,  Hempiteed  6722. _  Examiner. 


idomtiiitt  Beprrtmtotiott:  Duncan  A, 


Examiner.  Tribune  st^  jomed  the  sail  i^xe  (ut^b)  Telegram.  He  succeeds  Frank 

Mrs.  K.  J.  Knoll,  advertising  man-  bureau  of  toe  United  Press.  K.  Barker,  recently  named  city  editor 

ager.  Times  Publishing  Company  of  William  F,  Butler,  Jr.,  who  has  of  toe  Telegram. 

Warren,  Pa.,  underwe^  an  o^ration  l^en  assistant  promotion  manager  of  Hack  Miller,  sports  writer.  Salt  Lake 


CAClIrKTVK  CTACSa.  T  1.  ««  9  i 

T>  n  1  t  D  *  II  /TJ  u  \  J°™*  Mooney  has  been  named 

Roy  Cole  of  the  Pocatello  (Idaho)  ^p^rts  editor  of  the  Salt  Lake  City 
Tribune  staff  has  jomed  toe  Salt  Lake  mtahl  Telearam  H/*  Fmnf 


te  BimS.^  Times  Publishing  Company  of 

Buiiiinto  Lot  Anitlet,  TBlcpbont  Protpect  5319,  Warren,  Pa.,  underwent  an  operation 


LonJpn  Ofut:  Vbea  Chandlee,  44  Granthtm  Road,  for  appendicitis  in  the  Warren  General  the  Worcester  (Mass.)  Telegram  and  i^hfi 

HosplUl.  «=,  c»dmo„  I,  repor«d  Ev^anp  hvv  .va^rved  P.  JS  S  S 

a-o  OBRkR  MRinichi,  OukjL  “d  Jaueb  Sben,  highly  satisfactory.  the  Telegram  city  staff.  Utah  National  Guard  in  California. 

^O.  Box  107.  Chum  King,  Cluii^  _  Louis  P.  Rutherford,  circulation  EUliott  B.  Knowlton,  formerly  re-  John  Talmadge  was  moved  into  the 


Duplat  Aotertibing  ratM  effiKtirt  Dec.  1,  1937 
86c  p«r  RgRtB  lin«  or  lerie*  of  iniertioni  r»  lollaw. 
I  [Oactl  i  j  6  13  j  26  j  M  j 

I  Sixat  lAfAteTiina  Tim**  Timet | Timet |Tiiim  I 


Louis  P.  Rutherford,  circulation  EUliott  B.  Knowlton,  formerly  re-  John  Talmadge  was  moved  into  the 
manager,  Jersey  City  (N.  J.)  Journal,  porter  on  toe  Boston  Herald  and  sports  department  from  toe  city  side, 

spoke  to  the  newspaper  circulation  Providence  (R.  I.)  Journal,  this  week  Garrott,  Jr  sports  editor 

students  at  Rutgers  University  took  a  position  with  the  Bumness  In-  Mayfield  (Ky.)  Messenger,  will  b^ 

1®-  foiroation  Bureau  of  the  Worcester  inducted  April  3  into  military  service 

Charles  E.  Godfrey,  advertising  (Mass.)  Chamber  of  Commerce.  by  the  Graves  County  Selective  Ser- 

manager,  Spartanburg  (S.  C.)  Her-  Clark  Nealon,  of  the  Houston  (Tex.)  vice  Board  at  Mayfield. 


1  PbieI  672  $276  $334  $220 1  $306  $183  March  18.  formation  Bureau  of  toe  Worcester 

KPaW  $36  j  164  131  123  |  116  103  Charles  E.  Godfrey,  advertising  (Mass.)  Chamber  of  Commerce. 

^  P^2  *S  66  ^  41*  37  manager,  Spartanburg  (S.  C.)  Her-  Clark  Nealon,  of  the  Houston  (Tex.) 

Vtf b8b'  42  I  M  28*  26*  y  22  ald-Joumal,  is  improving  after  an  Post  sports  staff,  has  been  draft^  for 

^  g  illness  of  several  weeks  in  the  U.  S.  toe  Army. 

tims  bRii(  at  other  ichadule,  nemelr,  $182  per  Veterans  Hospital,  Columbia,  S.  C.  Robert  “Red”  Forster,  Montreal 

peae;  $103  hell  peie;  $57  qaertcr  pace.  *Quarter, 
adra  end  liztaentB  pafee  mutt  be  ou  definite  copy 

CLAaeinED  RtTEt:  M  per  ttate  line  one  time,  70e  In  The  Editorial  Rooms 

per  Btete  line  four  timet. _ 

SiTUATioNt  Wanted;  60e  per  etate  lint  one  time; 

Ss  CAUGHT  IN  the  full  fury  of  the 

SunacRi^oN  Rateb:  By  mail  peytble  in  edrenco  recent  Northwest  blizzard  which 


aass.;  t.,namDer  oi  ivommerce.  by  the  Graves  County  Selective  Ser- 

Clark  Nealon,  of  the  Houston  (Tex.)  vice  Board  at  Mayfield. 

>st  sports  staff,  has  been  drafted  for  j^s^pb  Martin  has  joined  the  pho- 
e  Army.  tographic  staff  of  the  Philadelphia 

Robert  “Red”  Forster,  Montreal  Daily  News. 


In  The  Editorial  Rooms 


Standard  sporte  writer  has  been  ap-  Max  Mandelko,  former  editor.  Mit- 
pointed  press  liai^n  officer  for  No.  3  Valley  (la.)  Daily  Times,  has 

Trammg  Command  of  the  Royal  Cana-  ^be  position  as  editor  and  gen- 

eral  manager  of  the  Madison  (Nebr.) 
of  Pilot  Officer.  Mail,  weekly. 

A.  G.  Penny,  editor,  Quebec  Chron- 


claTm;;i  76  fives  tole-Tel^aph,  was  a  member  of  toe 


CBBBdB,  $4J0;  Fbmiiii.  $5. _ 

Club  Rateb;  The  dub  rate*  nre  applicAble  to 


son,  society  edi- 


jury  which  presided  over  toe  bi- 


ition.  in  Any  one 


BTB  BEmiicaDie  xo  .  r  A.t-  j 

o/fAnizAti^-irbether  tor  of  the  Grand 


ion  spent  the  en¬ 
tire  night  in  a 
stalled  coupe  24 
miles  out  of  toe 


paid  for  by  the  company  or  indiriduale.  Three  Forks  (N.  D.) 

•ubaeription.  to  wparate  addiCMet  for  one  year  each  o  w  .1 

or  ana  eSacriptioi  for  three  year^  $10;  fire  or  more  Herald  and  a 
eubteription.  in  one  froup  to  difierent  addreHei  for  woman  compan- 
oae  year  at  $3.00  each  or  indiridual  eubmiiptioni  cnanf  tKa  an- 

for  fire  year,  at  $16.00;  additional  nbecriptioo.  on  *?"  speni  ine  en 

the  lame  ban. — namely  three  dollar,  each. _  tire  night  m  a 

Member:  The  Amodatad  Bniinew  Paper.,  Adrer-  stalled  COUpe  24 
ti«at  Federatioa  of  America  Natiooal  Editorial  milac  mif  nf  fha 
Ammtioii.  National  BetterBurineM  Bureau,  and 

ttw  Audit  Bureau  of  Crculatioot  with  an  arerate  City.  Ifie  Storm 
audited  net  paid  “A.  B.  C**  erery  Saturday  dreula-  fib  us  like  a  clap 

of  thunder,”  she 
Ended  Paid  tiibutioo  wrote  on  the  fol- 

D.C31.1940 .  11,663  ^  l?Sinu^  tf 

“  1930. .  12.227  13.069  struggling  to  a 

“  1938 .  12,141  13,053  nearby  farm 


SU  Moothi 

Ended 

Net 

Paid 

Totel  pi^ 
tiibutioo 

Dec.  31, 

1940 . 

11,663 

12,473 

1930. . 

12,227 

13.069 

•• 

1938 . 

12,141 

13,053 

•• 

1937 . 

11,738 

12,779 

1986 . 

10366 

12,064 

•• 

1936 . 

10,178 

11306 

•• 

19$4 . 

9,661 

10.607 

•• 

1933 . 

8.625 

9319 

•• 

1932 . 

9337 

10,488 

•• 

1931 . 

101116 

11,120 

•• 

1939 . 

10,403 

11,417 

•• 

1929 . 

10,180 

11,564 

James  E.  Lawrence,  editor,  Lincoln 
(Nebr.)  Star,  will  be  the  main  speaka 
at  the  Nebraska  Jackson  Day  dinner 


lingual  debate  between  teams  from  be  held  at  Omaha  March  29. 


Laval  University,  Quebec,  and  Os- 
goode  Hall,  Toronto. 


Robert  Kanode,  former  editor  of 
toe  Bellevue  (O.)  Gazette  and  vrith 


W^demar  Kaempffert  of  the  New  Scripps- Howard  newspapers  for 


was  chairman 


11  years,  is  acting  as  editor  of  the 


“science  journalism”  panel  last  week-  Washington  C.  H.  (O.)  Record-Herald 
end  at  a  sj^posium  on  ^ence  ^bUe  Howard  Harper,  the  regular 
Views  Man  at  Union  College,  gjitor  recovers  from  a  throat  opera- 
ocii0ncct&dy  ■  Parlicipants  includcu 

Watson  Davis  of  Science  Service;  ^  .  ...  /  *.  e* 

David  Dietz,  Scripps-Howard  News-  Gates,  editor  of  toe  Stand- 

T^Nori  T.«l  Tntemu.  ard  OU  Company  s  Safety  magazine  at 


Mrs.  Edith  Thompson 


Watson  Davis  of  Science  Service;  ...  /  *.  e. 

David  Dietz,  Scripps-Howard  News-  ^ates,  editor  of  toe  Stand- 

papers;  Gobind  Behari  Lai,  Interna-  th 

tional  News  Service,  president  of  the  7.1’  i  w 

National  Association  of  Science  Writ-  ^  the  Saimaa  (Cal.)  Index¬ 
ers;  John  J.  O’NeUl,  New  York  Her-  “  reporter. 

aid  Tribune,  and  Robert  D.  Potter,  Roy  Murdoch,  member  of  the  Vic- 
American  Weekly.  toria  (B.  C.)  Daily  Colonist  editorial 

W.  E.  “BUI”  BaUey, managing  editor,  t 

Orange  (N.  J.)  Eueniny  Transcript,  wtive  service  with  the  aid  Battehon. 
and  formerly  managing  and  city  edi^  The  Canadian  Scottish  Regiment, 
tor  of  toe  Harlingen  (Texas)  Volley  (Continued  on  page  30) 


house  with  only  frosted  legs  as  me-  aid  Tribune,  and  Robert  D.  Potter, 
memtoes  of  a  terrifying  H-hour  American  Weekly. 
ordeal.  W.  E.  “BUI”  BaUey,  managing  editor, 

Mark  Barron,  drama  critic,  Asso-  Orange  (N.  J.)  Eweniny  Transcript, 
ciated  Press,  is  recovering  at  his  home  and  formerly  managing  and  city  edi- 
from  an  illness  with  which  he  was  tor  of  toe  Harlingen  (Texas)  Volley 


for  march  2  9.  1941 
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The  Educational  Campaign  on 

MEAT 


ITS  PURPOSE:  To  put  more  meat  on  more  tables  more  often. 

ITS  BENEFITS:  1.  To  the  consumer 

The  highest  professional  authorities  agree  that  in  this  land  of  plenty, 
many  are  being  “starved” — not  through  lack  of  food  but  through 
lack  of  nutritional  knowledge.  Better  balanced  meals  with  meat  as  the 
centerpiece  can  go  far  toward  giving  people  the  proteins,  vitamins  and 
^  )  V  minerals  they  need,  thereby  contributing  to  a  healthy,  vigorous  nation. 

^  Increased  volume  means  more  meat  handled  with  a  narrowing  of 
/  /  already  low  per  unit  cost  of  preparation  for  the  market.  Volume 

means  an  improved  availability  of  wholesome  meat. 

There  is  meat  for  ever}"  purse.  The  thrifty  cuts  contain  the  same  food 
value  as  the  more  popular  ones.  This  knowledge  in  itself  can  greatly 
ihle  benefit  the  consumer  and  increase  meat  consumption. 


Thefi  Vitamins 
in  MEAT 

I 


Meat  on  the  Table 


The  more  meat  on  the 
table,  the  more  cattle  on 
the  range. 


2.  To  the  industry  and  to  agriculture 

The  benefits  of  increased  meat  consumption  extend  back 
to  the  soil.  The  meat  packing  industry  and  the  livestock 
industry  are  inseparable.  Increased  volume,  through 
increased  per  capita  consumption,  means  a  better  and 
more  consistent  demand  for  the  farmer’s  livestock.  This 
is  important.  Even  now  nearly  30  per  cent  of  the  farmer’s 
cash  income  is  derived  from  the  sale  of  livestock  for  meat 
purposes.  A  successful  meat  campaign  can  become  a 
practical,  effective  means  of  affording  farm  relief,  and  a 
substantial  help  in  solving  the  problem  of  surplus  grass 
and  grain. 

A  M erica  N  MEA  T  INSTITUTE,  59  E.  Van  Buren  St. ,  Chicago 


VITAMIN  B  GROUP 


B|  (THIAMINE) 

B2  (MBOFUVIN) 

MtCNOOItAMS  l«» 

MICNOOflAMS  (ti 

1602 

344 

111 

294 

337 

397 

310 

414 

389 

3343 

515 

2603 

659 

1980 

375 

907 

280 

439 

This  will  incrsas*  your  local  display  linoags — Want  to  step  up 
your  retail  food  lineage?  Then  send  for  new  Meat  Retail  Ad-Maker — 20 
pages  of  meat  retail  advertising  ideas  and  mats.  It*s  free  for  the  asking. 
Many  newspapers  have  supplied  their  local  food  display  men  with  the  Meat 
Retail  Ad-Maker  with  the  result  that  local  food  accounts  have  substantially 
increased  their  meat  space  by  tieing  in  with  the  educational  campaign  on 
meat.  Send  today  for  as  many  as  you  want. 


Kidneys 

Heart 

Sweetbreads 

Brains 


Bated  on  I^-pound  edible  portion  before  cooking:  (I)  Thiamine;  1  microgram  —  H  Inter¬ 
national  Unit — (2)  Riboflavin:  1  microgram  ~  M  Sherman-Bourquin  Unit. 


This  Seal  means  thai  all  statements  involving  health 
and  nutrition  made  in  this  advertisement  are  ac¬ 
ceptable  to  the  Council  on  Foods  and  Nutrition  oj  the 
American  Medical  Association. 
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EDITOR  &  PUBLISHE 


PERSONALS 

continued  from  page  28 


Aubrey  Cookman,  Jr^  an  assistant 
state  editor  of  the  Chicago  Daily 
News,  left  last  week  for  Denver, 
where  he  has  been  called  for  one 
year’s  service  as  a  second  lieutenant 
in  the  quartermaster’s  department  at 
Camp  Lowry. 

Robert  G.  Nixon,  International 
News  Service  staff  correspondent  re¬ 
cently  transferred  from  war  service 
in  England  to  the  Washington  bureau, 
will  be  the  speaker  at  a  special  dinner 
sponsored  by  the  Indianapolis  pro¬ 
fessional  chapted  of  Sigma  Delta  Chi 
on  Tuesday,  April  1.  Donald  D. 
Burchard,  professor  of  journalism  at 
Butler  University,  is  general  chair¬ 
man  for  the  occasion. 

George  Kingston  has  joined  the  Salt 
Lake  Tribune  as  a  reporter. 

George  W.  Seidl,  military  affairs  re¬ 
porter  of  the  Salt  Lake  Tribune,  has 
joined  the  Sacramento  Bee  as  re¬ 
porter. 

Frank  K.  Baker,  for  many  years 
sports  editor  of  the  Salt  Lake  Tele¬ 
gram,  has  been  named  city  editor, 
succeeding  W.  S.  Adamson,  who  has 
been  transferred  to  the  rewrite  desk. 
John  Mooney  has  been  promoted  from 
sports  writer  to  sports  editor,  and 
Winthrop  S.  Cady  has  been  trans¬ 
ferred  from  city  rewrite  to  the  sports 
staff. 

Robert  Holden,  Logan,  Utah,  bureau 
chief  of  the  Salt  Lake  Tribune;  Harold 
Miller,  sports  writer  of  the  Saif  Lake 
City  Deseret  News;  A1  Mohan,  Davis 
county,  Utah,  correspondent  of  the 
Salt  Lake  Telegram,  and  Jack  Bran¬ 
ham  of  the  Salt  Lake  bureau  of 
United  Press,  were  inducted  into  the 
army  with  mobilization  of  the  Utah 
National  Guard,  which  moved  to  Camp 
San  Luis  Obispo,  Calif.,  March  16. 

John  H.  Wintersteen,  city-county 
building  reporter  of  the  Salt  Lake 
Tribune,  and  Mrs.  Wintersteen  are  the 
parents  of  a  daughter  bom  March  7 
art  Holy  Cross  hospital  in  Salt  Lake 
City. 

Idilton  Silverman,  science  editor. 
Son  Francisco  Chronicle,  is  author  of 
“Magic  in  a  Bottle,”  published  by  Mac¬ 
millan,  which  appeared  March  25.  In 
it  he  discussed  cocaine,  morphine  and 
other  drugs  in  turn,  giving  interest¬ 
ing  and  factual  reports  on  their  dis¬ 
covery  and  development. 

Clarence  F.  Byms,  editor.  Fort  Smith 
(Ark.)  Southwest  American  and  Times 
Record,  spoke  March  18  at  the  Arkan¬ 
sas  convention  of  the  Disciples  of 
Christ  Churches,  of  which  he  is  pres¬ 
ident,  held  at  North  Little  Rock. 

A.  M.  Richards,  Jr.,  former  city  edi- 
tor,  Vallejo  (Cal.)  Times-Herald,  has 


joined  the  Richmond  (Cal.)  Inde¬ 
pendent  as  editor,  it  was  aimoimced 
this  week  by  J.  M.  Galvin,  publisher. 
Wyman  Riley,  city  editor,  Napa  (Cal.) 
Register,  has  been  named  to  succeed 
Mr.  Richards  at  Vallejo. 

Archie  E.  McCrea,  editor,  Muskegon 
(Mich.)  Chronicle,  address^  the  47th 
annual  convention  of  the  Michigan 
Federation  of  Women’s  clubs  in  Lans¬ 
ing  March  19. 

Fred  Evans,  Jackson  (Mich.)  Citizen 
Patriot  editorial  writer,  has  returned 
to  his  duties  after  a  short  absence,  due 
to  illness. 

Robert  L.  Latshaw,  27,  Detroit  Free 
Press  sports  writer,  was  injured  and 
his  cousin,  Leo  Janiske,  30,  of  Detroit, 
was  killed  when  their  automobile 
skidded  through  a  highway  guard 
rail  near  Simcoe,  Ont.,  March  15. 
Latshaw,  the  driver,  was  en  route  to 
Buffalo,  N.  Y.,  to  cover  a  soccer  game. 

Judson  C.  O’Quinn,  chief  of  the  copy 
desk.  New  Orleans  States,  resigned 
March  27,  to  take  a  job  with  Scott 
Wilson  and  Associates,  publicity  firm. 
Succeeding  O’Quinn  is  Edmon  Ogle, 
former  assistant  to  O’Quinn,  who 
has  been  with  the  States  about  four 
years. 

William  B.  Holt,  managing  editor, 
Marshall  (Mich.)  Evening  Chronicle, 
has  been  nominated  for  mayor  on  the 
Democratic  ticket  for  the  spring  elec¬ 
tion  in  April. 

J.  H.  Harvey,  rewrite  man;  F.  S. 
Heaberlin,  city  editor,  and  Earl  Vogt, 
picture  editor,  St.  Paul  Dispatch,  all 
became  father  of  daughters  bom  to 
their  wives  in  the  last  two  weeks. 

Roy  Lee  Harmon,  of  the  editorial 
staff,  Beckley  (W.  Va.)  Post-Herald, 
has  been  appointed  director  of  the 
WPA  writers  project  for  West  Vir¬ 
ginia. 

William  Cleveland  Bowie,  editor. 
Point  Pleasant  (W.  Va.)  Register,  has 
resigned  to  enter  the  ministry  of  the 
Protestant  Episcopal  Church. 

Edward  N.  Jen^es,  editorial  writer 
and  literary  editor,  Springfield 
(Mass.)  Republican,  has  been  given  a 
six-months’  leave  of  absence  because 
of  ill  health. 

Harold  H.  Hartley,  managing  editor, 
Toledo  (Ohio)  Times,  was  guest 
speaker  at  the  Father-Son  banquet 
in  the  Methodist  Church  auditorium 
on  March  14. 

Charles  N.  Fry  has  resigned  from 
the  Pittsburgh  staff  of  the  Associated 
Press  to  join  the  publicity  depart¬ 
ment  of  the  Westinghouse  Electric 
and  Manufacturing  Company. 

ROBERTSON  HOME 

Sam  Robertson,  London  superin¬ 
tendent  of  the  Canadian  Press,  has 
returned  to  Canada  for  a  month’s 
holiday  before  resuming  his  work 
overseas.  _ 


'We  always  stay  at  the  Dennis* 

Time  and  again  these  words  are 
heard  among  persons  who  enjoy 
the  nicer  things  of  life.  Why  don’t 
you  try  it  yourself — soon?  The 
lasting  memory  of  a  marvelous  time  ^ 
will  bring  you  back  often.  Write 
today  for  our  interesting  booklet 
and  rates. 


FEATURES 

Unbroken  view  of  the 
sea  from  sun  decks, 
sun  rooms  and  Garden 
Terrace.  Game  rooms, 
parlors,  card  rooms. 
Children's  playroom, 
well  equipped  and 
supervised.  Quiet, 
well-stocked  library. 
Health  baths.  Diet 
kitchen.  Nationally 
f»Tnou«  cuisine. 


Hotel  DENNIS 


Mr.  and  Mrs.  Gargontuo  The  Great 


Another  season  for  The  Greatest  Show  on  Earth  opens 
—a  whale  of  a  season,  too,  thanks  to  Mr.  and  Mrs. 
Gargantua  the  Great,  a  stronger  performance  than 
ever,  and  physical  transformations  that  must  delight 
John  Q.  Public,  his  missus  and  the  youngsters. 

The  newspaper  men  of  the  Ringling  Bros  and  Barnum 
&  Bailey  circus — Roland  Butler,  in  the  slot;  Frank  Braden, 
story  man;  Gardner  Wilson,  and  Allen  Lester — are  fully 
aware  that  they  have  had  a  superlative  product  to  pub¬ 
licize  the  last  few  years  and  that  city  and  picture  desks, 
assigned  reporters  and  cameramen  in  New  York  City  and 
everywhere  knew  it  better  than  they.  They  realize  that 
John  Ringling  North,  with  his  brother,  Henry  Ringling 
North,  has  made  legitimate  news  of  the  Big  Show's 
activities,  that  he  has  cinched  the  huge  outfit's  right  to 
be  regarded  as  a  national  institution  and  that  the  news¬ 
paper  men  of  America,  ever  ahead  of  a  trend,  have  been 
mighty  good  to  the  circus  and  to  them.  Better  than  good, 
a  lot  better  than  good — MARVELOUS. 

The  newspaper  quartet  with  the  circus  does  not  kid 
itself.  Its  members  know  they  don't  plant  or  "get"  pub¬ 
licity.  The  newspapers  use  what  they  want— and,  Glary 
bel — they  want  plenty,  and,  as  the  newspapers  reflect 
the  opinions  of  their  millions  of  readers,  the  track's  clear 
for  The  Greatest  Show  on  Earth  always  to  be  just  that — 
The  Greatest  Show  en  Earth. 

Aside  from  this,  Butler,  Braden,  Wilson  and  Lester  look 
forward  to  this  tour,  as  in  the  past,  as  one,  long,  constant 
reunion  with  old  and  new  friends  on  the  desks,  in  the  city 
rooms,  in  the  photographers'  studios,  in  the  art  depart¬ 
ments  and  everywhere  about  the  newspaper  plants. 
They  are  glad  indeed  to  make  the  rounds  across  the 
country  again. 

And  so  they  say  to  newspaper  men  from  coast  to  coast: 
"It's  great,  seeing  you  again,  and  thanks  from  deep 
down  for — well,  you  know  what." 


ON 


I 


THE  BOARDWALK  —  ATLANTIC  CITY 

WALTER  J.  BUZBY,  INC. 


for  march  29.  1941 
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WHAT  ARE  THE  FACTS? 


**Our  concern  with  any  man  u  not  with  what  eloquence  he  teaches^  but  with  what  evidence**  AUGUSTINE 


AFTER  IHE  WAR — ^WHAT? — ^How  can  we  prevent  unemployment  and  depression  when  the  world  returns  to  on 
economy  of  peace?  Charles  M.  Uphom,  world-famous  highway  authority,  answers  this  question  in  his  current 
“Down  the  Road"  column.  Looking  ahead  to  the  end  of  defense  orders  and  wartime  production,  he  points  out 
that  a  highway-construction  program  con  keep  thousands  productively  employed  when  the  present  emergency  is 
post.  "Down  the  Road"  is  syndicated  to  872  weekly  newspapers  by  Highway  Information  Service.  Federal  legis¬ 
lation  and  other  important  highway  developments  are  also  covered  by  this  service,  with  particular  emphasis  on 
notional  defense.  News  and  feature  releases,  accompanied  by  mats,  cartoons  and  photographs,  are  free  to  editors. 
Write  to  Highway  Information  Service,  International  Building,  Washington,  D.  C. 


Business  Aided  dustry  which  in  the  “war  to  end  war”  grams  have  always  stressed  the  im-  ducer-consumer  campaigns  have  fur- 

produced  and  delivered  the  fuels  and  portance  of  aggressive  local  advertis-  nished  wider  distribution  for  the 

The  alcohohc  beverage  industry  lubricants  which  enabled  the  Allied  ing  by  utilities  and  dealers,  and  have  farmer’s  products,  helped  market  his 

-as  legalized  in  1933  as  an  ud  to  forces  to  operate  at  full  capacity.  In  supplied  newspaper  mats  for  that  surplus  crops  helped  to  improve 

AMAwol  KiiairiAQa  Hiivnnrv  o  al-_  _ a.  _ _ ! _ 1 _ _  T>__ _ !_• _ _ ^  ^ 


dustry  which  in  the  “war  to  end  war” 


ducer-consumer  campaigns  have  fur- 


WAS  legalized  in  1933  as  an  ud  to  forces  to  operate  at  full  capacity.  In 


pneral  business  r^very  durag  a  the  current  conflict,  universal  me-  purpose.  By  supplying  complete  ad-  f^nn  income,  and  brought  desirable 


depression  bom  of  the  Prohibition  chanization  has  made  petroleum  all  vertising  campaigns  at  low  cost  to  Vo^uTt'iTr**' 

Era.  Today  the  American  public  is  the  more  important,  a^  there  are  utilitiesf  the  Bu^reau  has  encouraged  to  the  family  Uble. 

buying  more  food,  more  clothing,  those  who  predict  the  victor  will  be  their  advertising  managers  to  employ 


In  many  other  ways  food  chmns 


more  of  everything.^  Since  the  Iwt  that  nation  with  an  adequate  supply,  extensive  and  continuous  advertis-  continue  to  benefit  the  community 
prohibition  year,  various  business  in-  So-called  “excess  capacity”  for  ing  campaigns  in  their  appliance  sales  and  the  countrv  at  larire  THpv 


dices  show  the  following  increases  which  the  American  industry  fre-  programs.  SOURCE — ^Edis 
through  1939:  quently  has  been  criticised  now  may  trie  Institute. 

Per  Cent  prove  one  of  Americas  biggest  mili- 

Increase  tary  assets.  It  means  adequate  sup-  Service  tO  Customer 

Postal  receipts .  28.0  plies  both  for  military  and  civilian  j  i  i* 

Bank  debits  .  26.5  needs — plenty  of  fuels  and  lubricants  And  Puolic 

^Iroad  carloadings .  16.8  for  tanks,  tm^  trains,  planes,  rriterion  fc 

National  Income  .  49.0 

Retail  Sales  .  35.0 


SOURCE  ^Edison  Elec-  pioneered  in  refrigeration  and  sani- 

"  tation.  They  established  the  system 

^  ®  uniform  price  to  all  purchasers. 

Customer  I'jjgy  vegetables 

tlic  available  the  year  ’round  in  small 

the  criterion  for  anv  re-  '^7 


rvaiiroaa  carioaamgs .  id.o  lor  lanas,  irucKS  crams,  pianes,  Cg-vi«.  the  eriterion  for  anv  re-  scores,  iney 

Natiomd  Income  .  49.0  ships,  and  for  the  machinery  of  tail  business-service  to  the  custLer  ^  trade  in  home 

Retail  Sales  .  35.0  war-products  industries.  It  means  .  ,  .  .l  nublie  communities  and  have  improved 

toluol,  and  synthetic  rubber  and  hun-  ,  ^  .  real  estate  values.  They  have  created 

SOURCE — Distilled  Spirits  Insti-  dreds  of  commercial  chemicals,  now  Service  to  the  customer  can  be  ex-  employment  and  raised  standards  of 
te.  easUy,  cheaply,  and  plentifuUy  de-  clusively  perso^nal,  cater  to  selective  ^  reducing  costs  so  that  more 

rived  from  petroleum  where  once  the  classes,  extend  special  accommoda-  ^ 
cdlroad  Periormance  in  supply  was  limited  and  expensive.  tions  and  favors  of  extra  c<Mt.  Or  it  *  •  groups 


Railroad  Periormance  in  ““ 

1940  Best  in  History  SOURCE-Amer.  Peti 

New  high  records  in  operating  effi-  A  Million  Lines  oi 
dency  were  attained  by  the  railroads  h 

in  1040.  Summarized,  their  ouLstand-  Advertising* 


ing  operating  performance  follows: 


More  than  70  electric  utility  com- 


tlUIiS  cUlU  VI  CAVica  vs  av  «  •  c» x — 

SOURCE— Amer.  Petroleum  Inst,  can  meet  popular  demand  by  giving  earners.  They  have  paid 

the  most  value  at  the  least  cost  to  P®^rer  wages,  established  advance- 
the  largest  number  of  people.  ment  opportunities,  and  otherwise  im- 

The  food  chains  of  America  have  conditions  of  em- 

sought  to  render  this  latter  kind  of  ^  ’  *y  have  brought  their 

service.  At  least  seventeen  compare-  “f*  ^  public  attention  through 


The  average  amount  of  freight  car-  panics  have  to  date  purchased  large  tive  price  studies  by  impartial  agen-  consistent  advertising  in  newspapers, 

ried  per  train  was  greater  than  ever  space  newspaper  advertising  mats  cies  have  disclosed  that  lower  prices  SOURCE — National  Association  of 

before  on  record.  from  The  Mcidem  Kitchen  Bureau,  prevail  in  their  stores.  Food  Chains 

Freight  was  transported  over  the  as  a  part  of  the  spring  electric  range  ^  ur  i  •  i  .j- 

raiU  At  An  AverAiTp  snppfl  never  sur-  nnA  Aamnni<m«  sAAn.  Scrvicc  to  thc  public  must  include  —  ,  _  __  _ 


rtiU  at  an  average  speed  never  sur-  and  water  heater  campaigns  spon-  musi  me  \r  i 

passed  and  approximately  62  per  cent  sored  by  the  Bureau.  p^ucer  as  well  as  of  to  ExpreSS  Volume 

higher  than  twenty  years  ago.  1,077  electric  range  mats  have  been  wnsumer.  It  must  have  reg  ScoreS  Big  Increase 

- - -  —u  nSn  i: _  mu-  for  the  interests  of  all  classes— the 


Freight  trwn  performance  per  hour  sold,  totaling  451,920  lines.  The  787 
was  approximately  twice  as  good  as  electric  water  heater  mats  add  up  to 


that  of  1921. 


9UIU,  tUUUlllK  lilies.  Xlie  lOI  al.  -i.  J  a.1.^ 

electric  water  heater  mats  add  up  to  customer,  the  community,  and  the 
337,756  lines-a  grand  total  of  1,864 


If  other  forms  of  transportation  are 
a  pattern,  the  airlines  of  the  United 


Freight  locomotives  attained  a  new  mats  and  789,676  lines  of  space.  Food  chiuns  have  endeavored  to  States  will  derive  a  major  portion  of 


high  mark  in  average  daily  mileage. 

Utilization  obtained  from  freight 
cars  was  greater  than  ever  before. 

Fuel  efficiency  in  freight  service 
was  higher  than  ever  before. 

Number  of  freight  cars  in  need  of 
repair  was  lowest  on  record. 

Efficiency  in  railroad  operation  has 
been  constantly  increasing  in  the  past 
twenty  years  due  to  improvements  in 
operating  methods,  better  freight  cars 
and  locomotives,  improved  signaling 
devices  and  terminals.  As  a  result 
they  are  furnishing  the  shippers  of 
this  country  with  the  most  econom¬ 
ical  and  dependable  transportation 
service  ever  provided,  and  will  con¬ 
tinue  to  do  so.  The  railroads  are 
ready  to  do  what  ever  they  may  be 
called  upon  to  do. 

SOURCE — Association  of  Ameri¬ 
can  Railroads. 


The  Modern  Kitchen  Bureau  pro-  meet  these  requirements.  Their  pro-  their  revenue  in  the  future  from  the 

■  - - carnage  of  “freight”  providing  the 

Directory  of  Authoritative 

_  ^  —  %  T  f  •  tacular  upward  trend.  On  the  basis 

Sources  of  Factual  Inlormation  of  a  26y2%  increase  in  gross  revenue 


138  So.  La  SoUe  St..  Chiooco,  HI.  pregentin?  current  data.  Intereitina 

A  neutral  Murce  of  information,  photo-  items,  on  petroleum  developments  and 


rrapbs,  facts  and  figures  concerninr  the  ■■sidelights  of  Industry,"  weekly  column 


passenger,  air  mail  and  air  express  busl-  of  industrial  features;  also  for  ■■IVtro- 


nese  of  the  sixteen  major  scheduled  United  lenm  Facta  and  Fibres,"  staUsUcal  year- 
States  Airlines  operating  domestic  and  book.  aU  free  to  editors. 


international  servioes.  Also  facts  avail¬ 
able  regarding  operation  and  malntenanre  Qnirits  Tnstitute  Tnc 

of  the  transport  planes  and  airway  fadli-  i-llStlllea  opuits  institute,  inc. 
ties,  including  communication  systems.  National  Press  Bldg.,  Washington,  D.  C. 


of  member  airllnM.  <^ne^  and  sp^fic  pactual  information,  data  and  staistles 
,  AKiS*  relating  te  the  Distilling  Industry,  reports 


free  IxxiWet  •■Little  ^own^  Facts  About  from  official  sources  on  production,  con- 
the  Air  Transport  Industry.  sumption,  enforcement.  taxaUon,  revenue. 

Association  of  American  Railroads 


994  Transportation  Bldg., 

Washington,  D.  C. 

Central  coordinating  agency  of  the  Ameri¬ 
can  railroads  and  souree  of  inform atton 


Highway  Information  Service 

International  Bldg.,  Washington,  D.  C. 
A  Highway  Press  Service.  puUieizing 


concerning  the  railroad  industry.  Has  need  of  ■‘more,  better  and  safw  roads.y 
largest  railroad  library  in  the  world.  Fea-  An  educational  column.  Down  the  Boad. 


tore  articles,  releases,  publications,  iw-  Feature  articles,  with  mau.  cartoons  and 
porta,  condensed  railroad  facts  for  ■■flUer"  photographs. 


Petroleum  and 
“Excess  Capacity" 

Defense  of  America  is  No.  1  topic 
of  conversation  in  the  petroleum  in¬ 
dustry,  which  demonstrated  during 
World  War  I  that  oil  fields  often  are 
as  effective  as  field  pieces  in  winning 
a  strug^. 

It  was  the  American  petroleum  in¬ 


copy,’  photographs,  and  monthly  cartoon  ®rures  and  a  monUily  publ^ation,  ■'Hoad 
-  •  _  ...  Builders'  News.”  Free  to  editors. 


of  railroad  oddlUes.  Free  to  editors. 


Edison  Electric  Institute 

420  Lexington  Are.,  New  Tork,  N.  Y. 
Factual  information,  data  and  statisUcs 
relating  to  the  electrical  industry. 


American  Petroleum  Institute, 
Department  of  PnbUe  Belatlons, 

80  W.  80th  St.,  New  York,  N.  T. 
National  Trade  Association  of  the  Ameri¬ 


can  Petroleum  Industry,  interested  chiefly  on  request. 


National  Association  of  Food 
Chains 

726  Jackson  Place,  N.  W., 

Washington,  D.  C. 

Factual  data  on  services  rendered  by 
chaki  food  stores  and  their  part  in  the 
national  economy  are  contained  in  the 
pamphlet.  '■The  Chain  Food  Store."  salt 


Advsrtiseaaent 


air  express  business  continues  its  spec¬ 
tacular  upward  trend.  On  the  basis 
of  a  26%%  increase  in  gross  revenue 
for  the  first  seven  months  of  1940  the 
17  domestic  and  international  airlines 
this  year  will  carry  more  than  1,000,- 
000  shipments  for  the  first  time  in 
their  history. 

Averaging  about  6%  pounds,  from 
a  few  ounces  to  9,000  pounds  in 
weight,  shipments  have  moved  over 
the  domestic  and  international  air¬ 
lines  unnoticed  by  the  millions  of  air 
travelers  who  have  flown  on  the  same 
airliners.  2,600  miles  over  night  is 
every-night  performance  for  the  serv¬ 
ice  performed  jointly  by  the  airlines 
and  the  Railway  Express  Agency. 

Delivery  of  “Rush”  orders  is  now 
made  at  practically  the  same  “tele¬ 
graphic”  speed  by  which  the  order 
was  placed.  Air  Express  has  become  as 
indispensable  as  the  telephone  to  thou¬ 
sands  of  business  houses.  SOURCE 
— ^Air  Transport  Association. 
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Rate  Practices 
Limit  Linage 

continued  from  page  3 

his  better  and  more  sympathetic  im- 
derstanding  of  your  problems  and 
rate  changes. 

Another  imdertaking  which  I  sug¬ 
gest  that  newspapers  study,  with  the 
objective  of  improving  the  advertis¬ 
er’s  frame  of  mind  toward  the  me¬ 
dium,  is  a  sincere  examination  of 
general  newspaper  rate  structures. 
This  seems  desirable  for  a  number 
of  reasons  but  I  will  mention  only 
two: 

Net  Usia9  Papers  latelliqeatly 

First,  is  the  conclusion  reached  by 
so  many  newspaper  publishers, 
agency  executives  and  some  advertis¬ 
ers  that  advertisers  generally  are  not 
using  newspapers  intelligently  and  are 
therefore  failing  to  cash  in  on  the 
benefits  the  medium  can  offer.  Linage 
is  placed  spasmodically;  there  are  too 
many  in-and-outers;  or  schedules  are 
too  skimpy — with  the  result  that  the 
advertising  has  poor  opportunity  to 
register  and  impel  action  on  the  part 
of  the  reader.  Yet  when  unsatisfac¬ 
tory  results  follow  the  running  of  such 
questionable  schedules,  the  advertiser 
(blameless  fellow!)  is  prone  to  con¬ 
clude  that  newspapers  don’t  sell  his 
merchandise. 

I  wonder  how  many  millions  of  dol¬ 
lars  have  been  diverted  to  other  media 
for  this  reason.  You  undoubtedly 
have  a  better  idea  than  I.  It  isn’t 
pleasant  to  contemplate. 

If  this  situation  exists,  and  you  re¬ 
gard  it  a  serious  one,  it  seems  rea¬ 
sonable  to  endeavor  to  correct  it 
through  revised  rate  structures  which 
will  induce  advertisers  to  use  news¬ 
papers  more  properly.  Here,  it  seems 
to  me,  is  where  quantity  and  frequency 
discounts  come  into  the  picture.  They 
act  not  only  as  a  bait,  but  also  as  a 
hook.  Not  only  are  they  conducive 
to  larger,  more  adequate  schedules, 
but  once  the  advertiser  begins  plac¬ 
ing  linage  on  such  structures,  it  be¬ 
comes  increasingly  expensive  to  drop 
out  and  forego  his  discoimts  in  the 
event  he  desires  to  discontinue  a 
schedule  in  order  to  make  available 
funds  for  some  other  purpose.  I  can 
recall  in.stances  in  our  own  organiza¬ 
tion  where  we  cancelled  newspaper 
schedules,  at  no  penalty,  to  release 
money  rather  than  take  it  out  of  some 
other  medium  where  we  would  have 
incurred  heavy  short  rates. 

A  Psychological  "Hook" 

Not  only  is  this  discount  hook  a 
tangible  one,  measurable  by  the  ad¬ 
vertiser  in  actual  dollars  and  cents. 
It  is  a  psychological  one  as  well.  When 
the  advertiser  places  his  schedule  of, 
for  instance,  50,000  lines  at  a  mini¬ 
mum  rate  of,  say,  50c,  he  is  appalled 
at  the  prospect  of  cancelling  halfway 
through  the  schedule  and  having  to 
pay  perhaps  an  extra  10c  a  line  on 
what  has  already  run — because  he  has 
come  to  think  of  space  in  that  paper 
as  being  tporth  50c  a  line.  To  pay  a 
short  rate  makes  him  question  the 
value  of  what  he  has  received  and 
like  as  not  he’ll  find  some  other  source 
to  turn  up  the  money  needed. 

Some  newspaper  publishers  may  re¬ 
gard  advertisers’  agitation  for  such 
discounts  as  a  rate  chisel,  pure  and 
simple.  I  don’t  believe  that  is  right. 
I  believe  there  is  ample  justification 
for  the  institution  of  quantity  and  fre¬ 
quency  discounts  on  the  simple  score 
^t  advertisers  using  larger  quanti¬ 
ties  of  space  deserve  some  special  rate 
consideration.  This  sound  principle 
is  observed  in  business  generally.  Its 
practicality  in  the  sale  of  space  has 
long  been  demonstrated  to  national 


advertisers  by  local  newspaper  rates. 

The  second  reason  I  want  to  suggest 
for  a  sincere  examination  of  newspa¬ 
per  rate  structures  in  general  has  to 
do  with  that  loathsome  bete  noire — 
the  national-local  rate  differential. 
The  actual  differential  varies  of 
coimse,  among  papers.  In  some  cases 
it  amounts  to  very  little  more  than 
the  equivalent  of  the  agency  com¬ 
mission.  In  others  the  differential 
runs  up  to  100%.  Perhaps  the  differ¬ 
ential  is  justified — perhaps  not.  I  don’t 
know.  I  can  say,  as  I  already  have, 
that  it  does  stick  “something  terri¬ 
ble”  in  the  craw  of  the  national 
advertiser. 

I  believe  advertisers  recognize  that 
a  100.000  line  schedule  means  more 
to  a  publisher  than  a  5,000  line  sched¬ 
ule.  The  larger  schedule  undoubtedly 
deserves  rate  consideration.  But 
when  a  differential  is  established,  and 
then  is  further  augmented  by  a  sliding 
scale  on  local  rates  over  against  a  fiat 
national  rate,  the  national  advertiser’s 
brain  lies  down  on  him  and  just  won’t 
see  the  justice  in  it. 

This  differential  situation  is  a  big 
contributor  to  the  advertiser’s  frame 
of  mind  that  I’ve  been  talking  about. 

Sheold  Empkosizo  Qoaotity 

Don’t  quantity  and  frequency  dis¬ 
counts  offer  a  logical  opportunity  to 
help  correct  that  frame  of  mind,  as 
well  as  provide  an  incentive  for  a 
more  proper  and  productive  use  of 
newspapers  by  the  national  adver¬ 
tiser?  I  think  they  do. 

In  any  such  rate  structures,  may  I 
suggest  that  care  should  be  taken  to 
make  sure  flexibility  is  maintained. 
A  group  of  important  newspapers  re¬ 
cently  offered  quantity  and  frequency 
discounts — and  it  folded  up — because, 
I  believe,  it  offered  so  little  flexibility. 
In  order  to  qualify  for  both  discounts, 
it  was  mandatory  to  place  schedules  in 
three  different  cities;  linage  had  to  be 
identical  in  all  three  cities  for  each 
insertion;  copy  had  to  be  identical;  it 
was  obligatory  to  advertise  the  same 
product  every  week  for  minimum  units 
of  thirteen  weeks  each.  Instead  of 
permitting  flexibility,  the  plan  was 
rigid  in  the  extreme,  as  well  as  com¬ 
plicated. 

To  provide  flexibility,  I  suggest  that 
discount  structures  should  center 
chiefly,  if  not  entirely,  around  quan¬ 
tity  of  linage,  with  no  regard  for 
product.  Properly  scaled  quantity 
discount  will,  I  believe,  induce  ade¬ 
quate  frequency.  When  rigid  stipu¬ 
lations  as  to  product  and  frequency 
are  laid  down,  rate  structures  become 
so  very  complex  they  are  likely  to  de¬ 
feat  their  own  purpose.  They  can 
even  serve  to  antagonize  the  adver¬ 
tiser. 

For  instance,  assume  an  advertiser 
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wants  to  spend  enough  money  in  a 
market  to  buy  13,000  lines  on  a  par¬ 
ticular  product  and  assume  he  feels  he 
should  use  500-line  size  insertions. 
But  the  paper  of  his  selection  offers 
frequency  discounts  dependent  on  ad¬ 
vertising  for  13,  26,  39,  or  52  consecu¬ 
tive  weeks.  Then  the  advertiser  has 
the  choice  of  running  an  ad  every 
week  for  26  consecutive  weeks  (leav¬ 
ing  the  market  to  his  competitor  ad¬ 
vertising-wise  for  the  balance  of  the 
year)  or  running  two  separated  13- 
week  blocks  of  advertising,  if  he  is  to 
qualify  for  discounts.  Assuming  he 
wishes  to  do  neither  of  these  things, 
but  run  an  ad  every  other  week  for 
52  weeks  (which  seems  to  him  to 
constitute  very  excellent  frequency) 
the  rate  structure  is  actually  an  irri¬ 
tation.  He  gets  no  frequency  discount. 

To  sum  up: 

Sommiog  Up 

I  am  concerned  with  what  I  believe 
to  be  an  unsatisfactory  frame  of  mind 
on  the  part  of  national  advertisers 
toward  newspapers  as  a  medium,  from 
the  standpoint  of  cost  and  perhaps  ef¬ 
fectiveness. 

I  believe  this  frame  of  mind  grows 
out  of  the  unfavorable  disparity  be¬ 
tween  the  trend  in  newspaper  rates 
and  the  rate  trend  of  other  leading 
media — augmented  perhaps  by  a  feel¬ 
ing  that  the  individual  newspaper 
publisher  isn’t  too  worried  about  the 
advertiser’s  problems — with  the  result 
that  millions  of  dollars  of  what  might 
be  newspaper  revenue  are  going  into 
other  media. 

I  believe  this  can  be  largely  cor¬ 
rected  by  a  planned  program  of  ad¬ 
vertiser  education  by  the  newspaper 
industry  which  will  give  the  adver¬ 
tiser  a  better  appreciation  of  some  of 
those  factors  in  the  publishing  busi¬ 
ness  which  affect  him,  and  by  an 
openminded  investigation  of  news¬ 
paper  rates  to  see  whether  perhaps 
some  inequalities  don’t  exist,  and,  if 
they  do,  how  they  may  be  corrected 
for  the  mutual  benefit  of  the  publisher 
and  the  advertiser. 

If  newspapers,  as  an  industry,  would 
undertake  such  an  investigation,  and, 
individually  and  as  an  industry,  in¬ 
augurate  sound  discoimt  rate  struc¬ 
tures  for  national  advertising,  it  is  my 
confident  opinion  that  such  steps 
could  bring  to  newspapers  many  times 
their  cost  in  the  shape  of  additional 
advertising  revenue. 


HEADS  PRESS  CLUB 

Lowell  B.  Nussbaum,  special  writer, 
Indianapolis  Times,  is  the  new  pres¬ 
ident  of  the  Indianapolis  Press  Club, 
succeeding  Corbin  Patrick,  music  and 
motion  picture  editor  of  the  Star,  who 
had  served  two  years.  Griffith  B.  Nib- 
lack,  reporter,  Indianapolis  News,  was 
named  vice-president. 
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G*t  th*  Most 
From  Your  Holftonos 
by  Cortifiod  Storootyping 

THE  sensitive  surface  and 
deep  molding  qualities  of 
Certified  Mats  give  the  max¬ 
imum  of  tone  gradation  that 
distinguishes  photographic 
illustration. 

^  9  Rockefeller  Plaza,  Dept  P 
New  York.  N.  Y. 


Sweetermon  Named 
B.M.  in  Dayton 

John  W.  Sweeterman  was  named 
business  manager  of  the  Dayton  (O.) 
Journal-Herald  Publishing  Company 
March  21.  Mr. 

Sweeterman,  em- 
ployed  by  the 
Journal  -  Herald 
for  the  last  13 
yeajrs,  will  con¬ 
tinue  to  devote 
his  time  to  ad¬ 
vertising  sales, 
over  which  he 
will  have  com¬ 
plete  authority. 

Beginning  as  a 
coimter  clerk  at 
the  J  ournal- 
Herald,  Mr. 

Sweeterman  advanced  through  the 
ranks,  becoming  classified  advertising 
salesman,  classified  advertising  man¬ 
ager  and  national  advertising  manager 
before  stepping  into  the  post  of  busi¬ 
ness  manager,  which  was  vacant.  He 
retains  the  duties  of  national  adver¬ 
tising  manager  in  his  new  position. 

KNIGHT  FUND  AIDED 

Akron,  March  29 — A  year  ago  John 
S.  Knight,  president,  and  John  H. 
Barry,  general  manager  of  the  Akron 
Beacon  Journal,  established  a  $25,000 
Knight  Memorial  Education  fund  to 
aid  worthy  students  complete  their 
education.  The  fund  was  established 
in  honor  of  the  late  C.  L.  Knight 
One  of  the  first  students  to  participate 
in  the  fund’s  benefits  was  Mary  Van 
Kirk,  Akron  contralto,  who  was  at¬ 
tending  the  Cleveland  Institute  of  Mu¬ 
sic  and  who  this  week  won  $1,000  and 
a  year’s  contract  with  the  Metropoli¬ 
tan  Opera  company. 
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Standard  Advortisiag  Rogistor 

The  new  1941  Standard  Register  lisii 
over  12,000nationalandsectionaladver- 
tisers.  It  gives  the  executive  personnel 
of  the  advertiser;  including  advertising 
manager,  sales  manager,  divisional  man¬ 
agers,  etc.  It  shows  the  agency  or  agencies 
placing  the  account,  in  most  instances 
with  the  agency  account  executive.  It 
outlines  the  distribution  of  the  adver¬ 
tiser's  product  and  shows  the  advertis¬ 
ing  media  used  and  time  of  year  when 
advertising  budgets  are  made  up. 

In  fact,  whether  you  sell  space,  time 
or  material,  it  gives  all  necessary  infor¬ 
mation  to  effectively  solicit  the  adver¬ 
tiser  or  agency  either  by  mail  or  in 
person.  Get  more  information  about 
this  valuable  service. 


NATIONAL  REGISTER 
PUBLISHING  CO.,  Inc. 
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There  is  an  interesting  sym¬ 
bolism  in  this  year’s  “Sugarin’ 
Time”  in  New  England.  It  ap¬ 
plies  not  alone  to  the  tapping 
of  maple  trees  which  produces 
over  50%  of  the  national  output, 
but  to  the  industrial  “sugar” 
represented  by  this  market’s  un¬ 
precedented  payroll  “harvest.” 
Surely,  such  an  area  deserves 
watching  by  those  national  ad¬ 
vertisers  who  take  no  chances 
when  allotting  appropriations 
for  “spot”  newspaper  linage. 


NEW  ENGLAND'S  FARM  INCOME  FIGURES 
GIVE  IT  ADDED  MARKET  IMPORTANCE 


For  1940,  New  England’s  farm  income  in¬ 
creased  to  $261,808,000.  The  largest  increase 
came  from  the  sale  of  crops,  which  totalled  $99,- 
897,000.  Sales  of  livestock  and  livestock  products 
last  year  were  $157,856,000.  Cash  income  per 
farm  from  farm  marketings  was  $1,907,  as  com¬ 
pared  with  $1,370  for  the  COUNTRY  AS  A 
WHOLE.  Each  New  England  State  showed  in¬ 
creased  cash  income  from  the  sale  of  crops  dur¬ 
ing  1940. 


The  “Sap  is  Risin’  ”  throughout  industrial  New 
England,  with  every  current  index  promising 
that  production  will  he  the  largest  for  the  last  10 
years. 

The  newspapers  of  New  England  can  he 
“tapped”  hy  national  advertisers  to  more  profit¬ 
able  advantage  than  ever  before.  But,  to  be  cer¬ 
tain  of  the  “cream  of  the  crop”  during  these 
“Sugarin’  Times,”  ALL  of  the  newspapers  here 
represented  should  be  used,  because  EACH  does 
a  job  that  can  not  be  duplicated. 


MAINE 

Banicor  Dally  News  (M) 

NEW  HAMrSHIRE 
Cofirord  Monitor-Patriot  (E) 

Krrnr  Sentinrl  <E) 

Manrhratrr  Union  Leadrr  (M&E) 

VERMONT 

Barrr  Times  (E) 

Kenninicton  Banner  (E) 

Brattleboro  Reformer  (E) 

BiirliiiKton  Free  Pres*  (M) 

8t.  Johnsbury  Caledonian-Reeord  (E) 

MASSAf'HUSETTS 

Beverly  EveninK  Times  (E) 

Boston  Globe  (MAE) 

Boston  Globe  (S) 


Boston  Post  (M) 

Boston  Post  (R) 

Boston  Rerord  Si  American  (ME) 

Boston  Ronday  Advertiser  (R) 

Brockton  Enterprise-Times  (E) 

Cape  Cod  Rtandard-Times,  Hyannis  (E) 
Fall  River  Herald  News  (E) 

Fltehburc  Rentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfleld  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

L«wrenoe  Ea«le-Tribnne  (ME) 
liOwell  Courier-Citizen  and  Evening 
I.eadec  (MAE) 

New  Bedford  Runday  Rtandard  Times  (8) 


New  Bedford  Rtandard  Times  and 
Mercury  (MAE) 

Newbury  port  Daily  New*  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eacle  (E) 

Quincy  Patriot  Uedicer  (E) 

Ralem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening 
Gazette  (MAE) 

Worcester  Runday  Telecram  (R) 

RHODE  IRLAND 
Pawtucket  Times  (E) 

West  Warwick  Pawtuzet  Valley  Daily  Times 
(E) 


Westerly  Run  (EAR) 

Woonsocket  Call  (E) 

CONNECTICUT 
Bridzeport  Herald  (R) 

Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (R) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (EAR) 

New  London  Day  (E) 

Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

M’aterbury  Republican  A  American  (MAE) 
Waterbury  Republican  A  American  (EAR) 
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second  prix*  in  spot 
news  class,  "Dunking 
a  Dreadnaught,"  by 
M.  J.  Ackerman  of 
Acme. 


"Held  at  Bay,"  which 
won  third  prixe  in 
spot  nows  class  for 
Ted  Kell,  New  York 
Herald  Tribune. 


Battleship  Picture 
Wins  Photo  Prize 

continued  from  page  5 


Honorable  Mention — ^Frank  Juroski,  INP, 
“Sono  Osato,  an  Action  Study." 

The  judges  were:  Paul  Schoenstein, 
city  e^tor,  Journal- American;  Wil¬ 
liam  White,  picture  editor,  Daily 
News;  Harold  Blumenfeld,  news  edi¬ 
tor,  Acme  Newspictures;  Ray  W.  Bai¬ 
ley*  picture  editor.  Sun;  Wesley  Price, 
picture  editor,  PM;  Frank  J.  Gilloon, 
sales  manager.  Wide  World  Photos; 
Richard  Crandall,  picture  editor.  Her¬ 
ald  Tribime;  J.  W.  Crayhon,  AP 
Photo  Service  news  editor;  Victor 
Talley,  rotogravure  editor.  New  York 
Times;  Norris  Harkness,  camera  edi¬ 
tor,  Sun;  Mabel  Scacheri,  camera  edi¬ 
tor,  World-Telegram;  Robert  W. 
Brown,  camera  editor.  New  York 
Times;  John  Adam  Knight,  photog¬ 
raphy  editor.  New  York  Post;  Samuel 
Grierson,  secretary  to  the  Pictorial 
Photographers  of  America;  Adolf 
Fassbender,  FJI.P.S.,  F.P.S.A.,  and 
Joseph  M.  Bing,  F.R.P.S. 

More  than  800  of  the  past  year’s 
best  news  pictures  are  displayed  at 
the  show,  which  includes  a  number 
of  special  attractions  heretofore  im- 
attempted  by  the  association.  Start¬ 
ing  March  29,  the  exhibition  will  be 
open  to  the  public  daily  and  Sunday 
from  10  a.m.  to  10:30  p.m.  until  April 
20. 

Special  exhibits  were  designed  by 
the  association’s  president,  Martin  J. 
McEvilly,  New  York  Daily  News  pic¬ 
ture  assignment  editor,  and  his  com¬ 
mittee  to  give  the  public  a  better 
conception  of  how  press  photographers 
work.  ’This  year’s  show,  the  first  held 
at  the  huge  Museum,  is  expected  to 
have  an  attendance  far  surpassing 
last  year’s,  which  attracted  120,000 
persons. 

Every  type  of  camera  used  by  press 
photographers  is  shown,  including 
old  models,  today’s  "big  Bertha”  and 
the  special  secret  miniatvu-e  leg-strap 
camera  used  to  photograph  the  exe¬ 
cution  of  Ruth  Snyder.  Other  ex¬ 
hibits  trace  the  evolution  of  flash 


synchronization  and  the  flash  bulb. 

Other  examples  of  showmanship  in 
this  year’s  exhibition  are  displays  of 
15  murals  tracing  a  news  picture’s 
history  from  the  time  of  the  photog¬ 
rapher’s  assignment,  10  murals  of 
cameramen  in  action,  and  an  exhibit 


"Jerom*  Mtyeri,  Artiit,"  by  Alan  Fithar  of 
PM,  awarded  first  prixe  in  pictorial  class. 

including  every  type  of  special  pass 
or  card  carried  by  the  New  York  pho¬ 
tographers. 

Lectures  on  picture  transmission 
equipment  shown  will  be  given  daily 
between  4  and  5  p.m.  and  all  the 
syndicates  will  provide  the  outstand¬ 
ing  news  pictures  each  day  for  dis¬ 
play  on  a  huge  bulletin  board. 

Another  feature  is  a  schedule  of 
lectures  by  leading  authorities  in  the 
field  of  press  photograi^y  and  inter¬ 
views  with  the  winners  of  the  various 
show  classes.  TTie  lecturers  include 
Mr.  McEvilly,  on  “The  Romance  of 
News  Photography,  April  2;  William 
Zerbe,  Herald  Tribune,  on  “Photog¬ 
raphy  as  an  Art,”  April  9,  and  Robert 
Cranston,  New  York  News,  on  "Color 
Photography,”  April  17.  The  award 
winners  will  be  interviewed  April  4,  7, 
14,  15  and  19.  All  these  events  are  at 
8  p.m. 


David  W.  Hazen 
Averages  Two 
Interviews  a  Day 

Portland  Oregonian  News¬ 
man  Is  Collector  of  Ameri¬ 
cana  Specializing  on  Lincoln 

David  W.  Hazen,  of  the  Portland 
Oregonian  news  staff,  has  been  invited 
to  inaugurate  the  annual  lecture  series 
at  University  of 
Portland.  It  is 
planned  to  have 
these  lectures 
right  after  the 
Easter  holidays, 
with  a  visiting 
lecturer  who  is  a 
specialist  in  his¬ 
tory  or  literature 
or  the  sciences. 

Mr.  Hazen  will 
give  four  talks 
under  the  gen¬ 
eral  heading, 

“The  Lincoln 
Who  Walks  With  Us.”  The  lecture 
subjects  are  “Just  Mr.  Lincoln,”  “Lin¬ 
coln  and  the  Editor,”  "Lincoln  and  the 
War  Governors”  and  “Lincoln  and  Old 
Oregon.”  Hazen  is  a  collector  of 
Americana,  specializing  on  Abraham 
Lincoln  and  the  Civil  War. 

In  his  newspaper  work,  Mr.  Hazen 
has  made  interviewing  his  chief  chore 
for  years.  He  has  interviewed  hun¬ 
dreds  of  prominent  Europeans  and 
thousands  of  famous  Americans,  hav¬ 
ing  averaged  two  of  these  write-ups 
every  day  for  the  past  15  years. 

From  Kaasai 

Mr.  Hazen  began  newspaper  work 
as  a  printer’s  devU  on  the  Erie  (Kan.) 
Sentinel,  and  worked  as  a  printer  on 
various  Kansas  and  Oklahoma  week¬ 
lies  before  becoming  a  reporter.  He 
attended  Baker  university  at  Baldwin, 
Kan. 

He  was  a  war  correspondent  for  14 
months  overseas  during  world  conflict 
number  one,  news  editor  of  the  old 
Portland  Evening  Telegram  five  years. 
In  1933  Mr.  Hazen  went  to  Europe  for 
the  Oregonian  to  study  conditions  in 
Germany,  Poland,  Austria  and  Czecho¬ 
slovakia;  in  all  he  has  made  three 
trips  to  Europe  and  one  to  the  Orient. 
He  has  visited  all  sections  of  the 
United  States,  getting  interviews  for 
the  Oregonian. 

Mr.  Hazen  is  the  author  of  two 
books,  “American  History  Shelves” 
and  "Giants  and  Ghosts  of  Central 
Europe.”  He  is  owner  of  the  finest 
private  collection  of  Americana  in 
Oregon.  In  1938  Uie  University  of 
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Portland  awarded  him  the  honorary 
degree  of  doctor  of  laws. 

Societies  of  which  Mr.  Hazen  is  a 
member  include  The  Players  and  The 
Explorers,  New  York  City;  University 
Club,  Portland,  of  which  organization 
he  is  historian;  Abraham  Lincoln  As- 
sociaticm,  Springfield,  HI.;  Naval  His¬ 
tory  Foundation,  Washiiigton,  D.  C.; 
U.  S.  Naval  Institute,  Annapolis,  Md.; 
Kansas  State  Historical  Society  (Life), 
and  the  state  historical  societies  d 
Virginia,  Illinois,  Iowa,  Oklahoma, 
Missouri  and  Oregon.  He  is  an  honor¬ 
ary  member  of  Yale  Alumni  Society 
of  Oregon,  Veterans  of  Foreign  Wars, 
and  United  Spanish  War  Veterans. 

SoysCanadionCensors 
Have  Little  Effect 

E.  W.  Huse,  publisher,  Wayne  Her¬ 
ald,  was  advanced  from  vice-president 
to  president  of  the  Nebraska  Press  As¬ 
sociation  at  the  sixty-eighth  annual 
meeting  held  in  Lincoln  March  21-22, 
succeeding  Ralph  Cox  of  Araphoe. 
Parke  Keays,  publisher,  Custer 
County  Chief,  Broken  ^w,  was 
named  vice-president;  and  W.  H. 
Plourd  of  the  Fullerton  Journal  was 
chosen  treasurer.  Directors  are:  Art 
Cardner,  Crete  News;  Nathan  Pont, 
Stanton  Register;  and  Byron  Vaughan, 
Blue  Hill  Leader. 

Highlight  speaker  of  the  convention 
was  G.  V.  Ferguson,  managing  editor, 
Winnipeg  Free  Press,  who  told  the 
members  that  close  and  continuing 
co-operation  between  the  United 
States  and  Canada  is  necessary  for  the 
maintenance  of  “freedom  and  our  way 
of  life  in  this  hemisphere.” 

Ferguson  declared  that  the  censor¬ 
ship  of  the  press  imposed  by  the 
dominion  has  practically  no  effect  on 
the  Canadian  press. 

“We  have  an  excellent  newspaper¬ 
man  at  the  head  of  the  censorship 
bureau,”  he  asserted,  explaining  that 
the  only  news  that  is  forbidden  is  that 
relating  to  troop  or  ship  movements. 
“For  the  rest,”  he  said,  “we  are  some¬ 
times  requested  to  avoid  printing  a 
story,  but  we  can  go  ahead  and  do  so 
if  we  wish.” 

YOUTH  OR  EXPERIENCE! 

Experience^ 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — ^the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 

Youth- 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 

of  Sigma  Dolta  Chi 

James  C.  Kh>er,  Director 
35  E.  Wacker  Drive 
Chicago,  IlL 

A  nation-wide  non-profit  eerpiee 
supported  by  Sigma  Delta  Chi, 
Frofeesionei  Journalistie  Frater¬ 
nity. 


MARCH  29,  1941 


35 


A.N.P.A.  and  A.  P.  CONVENTIONS 
MEAN  EXTRA  READER  INTEREST 
IN  EDITOR  &  PUBLISHER 


Advertising  executive*  depend  upon  the  Pre-Convention  and 
Convention  Number*,  cu  to  what  actually  happens  at  these 
important  Conventions,^ 


The  meetings  and  activities  of  publishers  have  a  vital  bearing  on  their 
advertising  ideas  and  policies.  Even  discussions  devoted  to  the  me* 
chanical  side  are  significant  to  these  men,  for  they  affect  the  quality, 
appearance,  and  reception  of  newspapers  as  advertising  media.  All 
this  Convention  news  is  read  with  keen  interest  by  key  advertising 
people  in  the  Convention  Numbers  of  Editor  &  Publisher. 


Tie  up  with  this  ^Hwin  sales  team^*  ,  ,  ,  let  it  carry  the  story 
of  YOUR  market  and  YOUR  newspaper  to  these  advertising 
buyers  when  they  are  most  receptive  to  newspaper  news. 


Pre«Convention 
Issue: 
April  19th 


Convention 

Issue: 

April  26th 

Closing  Dates 
April  16th  &  21st 


YOUR  news  can  be  just  as  important  to  account  and  agency  men  as  any 
other  newspaper  news  in  these  Convention  Numbers.  What’s  happen¬ 
ing  in  your  market  today:  the  Defense  money  picture;  changes  in  re¬ 
tail  buying;  local  advertising  successes;  what’s  new  with  your  paper, 
editorially,  circulation-wise — this  is  the  kind  of  information  buyers 
want.  You  are  the  only  one  equipped  to  really  help  these  people  make 
money  in  your  market.  And  the  best  way  to  help  them  is  a  twin-adver¬ 
tisement  in  this  “twin  sales  team.”  Write  or  >vire  (collect)  your  reser¬ 
vation  today.  Call  on  us  for  copy  cooperation  at  need. 


For  more  advertising  in  your  newspaper 
.  .  .  use  advertising  in 
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1700  TIMES  BUILDING  NEW  YORK,  N.  Y. 


36— A  DVERTISING 


EDITOR  &  PUBLISHE 


Upholsterers  Offer 
Linage  Opportunities 


By  FRANK  FEHLMAN 


have  total  strangers  come  to  their  Cleveland  Ad  Club  to  I 

homes  and  examme  furniture  that  has  i 

been  repaired  by  the  upholsterer,  but  OOSOrVO  4Utll  SlTulclciY 
toere  are  always  several  pieces  of  The  Cleveland  Advertising  Club  wit 
finished  work  m  toe  average  furniture  host  to  the  country’s  leaders  b 
repair  shop  i^ich  can  be  shown  and  advertising,  printing,  publishing  J 
can  be  expired  m  detail  associated  arts  April  4  and  5  when? 

Boastmg  about  ones  abUity  to  do  a  ^^lebrate  its  fortieth  year. 


(No.  214  in  a  series) 


job  well,  is  often  disco^ted  but  we  ^irst  on  the  program  Friday  eve- 


WE  HAVE  never  known  of  an  up-  ^  more  informative. 

holsterer  or  furniture  repairman  3  Copy  Themes 
who  won  a  gold  cup  or  a  thousand- 


more  quickly.  They  certainly  would  rea^n  why  a  first-cl^  up-  j^jjig,  April  4,  will  be  presentation  oi 

1 _ _  _ holsterer  should  not  make  forceful  _ 


noisierer  snouia  not  maxe  lorcerui  ^  3  ^  ^  John  S.  McCarreK 

statements  m  his  advert^ments  to  vice-president  and  general  mana» 
toe  effect  that  he  will  match  toe  skill  Di„i„ 


of  his  men  with  any  other  group  in 


ord.  As  a  matter  of  fact,  toe  average  such  a  campaign  can  do  A-No.  1 


person  engaged  in  this  type  of  work  work,  then  one  theme  that  should  be  Where  to  Run  the  Ads 


0  ^  ^  Copy  Themes  me  eneci  mat  ne  wui  n^icn  me  sxui  Cleveland  Plain  Dealer,  who  has  bL 

dollar  bonus  b^lus^^  of  his  ilesrec-  IF  THE  SHOP  that  is  selected  for  SJe  “  iITmJniti  ""  a  member  of  toe  club  for  28  years  a«d 

ord.  As  a  matter  of  fact,  the  average  such  a  campaign  can  do  A-No.  1  community.  ^bo  is  now  servmg  his  second  t«n 

person  engaged  in  this  type  of  work  work,  then  one  theme  that  should  be  Where  to  Run  the  Ads  president  of  toe  Amencan  Newt- 

is  probably  toe  most  inarticulate  per-  used  at  le^t  once  a  w^k  is  “exj^ri-  giNCE  MOST  upholstery  and  fumi-  S?^ntattonijil?  be^Tdf  on  b^ 
son  that  one  encounters  in  his  daily  ence.  Tell  readers  of  toe  paper  how  .^bs  originate  with  X  bv  WmiaJi  G  ChS 

rounds  of  business  research^  long  toe  advertiser  h^  been  in  busi-  ^fbave  always  found  it  ad-  X-ictor  advLrv  bJard 

Never  in  toe  history  of  this  coun-  ness.  Tell  them  a^ut  toe  number  of  ^i3^ble  to  run  this  type  of  copy  on  NeSSrs  N^wYorr”^ 

t^  have  there  been  so  many  broken  J^s  that  eato  of  toe  wor^p  has  ^be  society  pages,  toe  homemakers’  ^ebaS  speaker  Frid™^  gra 

chairs,  tables,  porch  ^in^,  beds,  ^n  m  this  Ime  of  work.  Tell  them  j^ges  or  toe  food  pages  and.  like  all  will  be  Seto  Collin^^^^^  fetx 

dining  room  tables,  kitchen  furniture  that  these  workmen  know  how  to  re-  ^  camnaiims  explained  in  this  col-  R-ennem  '-oiiins,  assistant  b  reti 

and  antiques  in  need  of  repairs,  and  pair  and  re-finish  antiqu^  _  toinp  ™  toeTSd  S'Xn It  th^general  manager  of  toe  Nev,  Yori  a  k 

toe  reason  is  not  difficult  to  under-  that  require  great  skill.  Also  explam  ^  '  u  ^  „  r.  r,  ,  l  . 

stand.  Furniture  sales  in  this  county  how  ^e  experienced  men  i^n  select  ^  day’  someone  is  thinking  news  c^^elJtetor  a^d  2em^?%  bg 
started  to  take  a  nose  dive  in  1930,  the  right  varnish  or  toe  right  finishes  bout  havinir  some  niece  of  furniture  an'i  member  of  the  mg 

and  it  has  only  been  in  toe  last  two  that  are  to  be  used  when  antiques  are  uSsterX  0^^^^^ -iSfoTe  ^aslmigton  staff  o  toe  Natio.^  Uor 

years  that  furiiiture  stores  have  re-  repaired  or  rebuilt.  S  fc^palL  Xcl  startS^  Sd 

sumed  aggressive  advertising  and  Repairing  ordinary  furniture  re-  continue  three  times  a  week— month 

made  a  bid  for  toe  extra  dollars  that  quires  just  as  much  experience  as  do  and  month  out  year  in  and  year  members  resi^  the 

are  now  appearing  in  practically  every  antiques.  The  owner  of  any  .piece  of  Of  all  toe  servfce  type  of  stores  ^ 

tow.,  city  and  hanUct  in  the  United  furniture  places  a  value  on  it  that  2,^'  0^ra”tag“nX  maSteh  «  J 

States.  sometunes  is  greatly  in  excess  of  its  __  sinele  one  that  has  so  c  *  j  u  *  l 

We  have  known  personally  several  practical  worth;  he  likes  it,  he  thinks  an  opportunity  to  increase  their  thr 

™n  who  have  apenrtheir  entire  liv»  it  is  condortable,  his  friends  have  E  “  JT^eT  L  thruSisteSJ  »■”  ^>>5  Henry  R.  Luce,  cha.mm  d  ui 


in  upholstering  and  repairing  fumi-  complimented  him  on  it,  and  even  ^^d  furniture  repair  shop, 
ture.  Their  knowledge  of  woods,  fab-  though  it  may  have  cost  little,  he  may  ■ 

rics,  glues,  and  how  to  rejuvenate  al-  place  a  high  value  on  it — a  sentimen-  'I'l-— 
most  any  kind  of  furniture  always  tal  lvalue.  X  ri]rG@  X^CllllGS 

amazes  us.  These  men  have  a  genu-  A  hundred  and  one  different  pieces  _  _ 

ine  interest  in  their  work.  To  be  sue-  of  copy  could  be  written  on  expert-  f  OriXl  ^IIIQIG 
cessful  in  this  line  of  work,  they  must  ence,  provided  toe  shop  you  are  solic-  ^ 

be  better  than  average,  and  most  of  iting  has  one  or  more  top  repairmen.  DiiWIlcIniTirv  F'lrrvi 
them  are  compelled  to  rely  on  their  .  X' UJJll&lUliy  1  liili 

customers  and  friends  for  any  new  Ff©©  Estimates  t,.  .  •  tt  • 

customers  that  are  added  to  their  ONE  OF  THE  most  difficult  things  to  „  The  three  newspapers  in  Uniontown, 

books.  get  out  of  an  upholsterer  or  fumi-  -  elective  with  the  issues  of  March 

Not  one  in  a  hundred  of  them  ever  ture  repairman  is  a  fixed  estimate  as  .  ’  being  publish^  under  the 

spent  any  money  in  toe  display  col-  to  what  he  is  going  to  charge  for  a  ®J”8le  management  of  Uniontown 

umns  of  their  local  papers.  Many  of  given  amount  of  work.  It  is  difficult  ^spapers,  nc.  r»  i 

them  run  classified  ads  week  in  and  to  tell  how  many  hours  will  be  re-  ^  ®  n  ^ 

week  out,  year  in  and  year  out.  From  quired  to  do  a  good  job.  In  some  an  afternoon  news- 

to^  classified  ads,  they  attract  a  cer-  cases,  the  ^ece  on  which  he  U  work-  Herald,  toe”  latte^X^pS 

tain  number  of  new  customers  but  mg  must  be  taken  apart  completely.  ,•  b-j  bv  the  Favette  Publitoine 

they  miss  completely  hundreds-pos-  He  may  find  a  weak  spot  here  or  a  “oXany  r^Diisnmg 

sibly  thousands— of  prospects  who  sel-  weak  spot  there.  It  may  require  an  Qf^era  of  toe  new  nubUshine  firm 

d^.  if  ever,  go  through  toe  classi-  «tra  half-hour  or  an  hour  to  rebuild,  ar^l  W.  ^atoiL 

lied  columns.  The  average  person  who  asks  for  an  u _ _ *  iu_  kt _  c* _ 


great  an  opportunity  to  increpe  their  be  Henry  R.  Luce,  chairman  d  LaV 
business  this  year  as  toe  upholsterer  Time  Inc  1  l 


Time,  Inc. 

General  chairman  of  the  fortieth 
anniversary  is  Allen  L.  Billingsley,  i 
president.  Fuller  &  Smith  &  Ross,  Inc,  I 
with  John  F.  Davis,  secretary-treas- 1  p^j 
urer,  Griswold-Eshleman  Co.,  execu- 1  gni 
tive  chairman. 


rubiishing  rirm  Texas  year  book  ^ 

The  San  Antonio  Light  recently  i-  lab 
The  three  newspapers  in  Uniontown,  sued  as  a  tabloid  section  of  toe  pape  nei 
Pa.,  effective  with  the  issues  of  March  an  80-page  1941  Texas  Yearbook. 

25,  are  being  published  under  the 


HOE 


preemon 


Officers  of  toe  new  publishing  firm 
are  S.  W.  Calkins,  president,  who  has 


The  average  pemon  who  asks  for  an  been  president  of ’the  News-Standard; 
estunate  on  work  is  more  or  less  sus-  Q’Neil  Kennedy,  vice-president,  who 


Outline  o(  Campaign  U.  jus.  wha.  U  going  0,  ^  .f“3.?NowSu:3! 

ABOUT  four  years  ago,  we  met  a  done  with  his  furniture.  Unless  he  q  j)  Harader  treasurer  and  J. 

typical  upholsterer  and  furniture  has  some  idea  as  to  what  toe  job  is  k.  Spurgeon,  who  have  been.’respec- 
repairman  in  a  small  city  of  about  going  to  cost,  he  will,  nine  times  out  tively,  secretary- treasurer  and  presi- 
60,000  people.  He  employed  three  of  10,  say:  “Well,  I’ll  think  it  over  jent  of  the  Fayette  Publishing  Corn- 
men.  Their  total  years  of  service  in  and  let  you  know.”  pany. 

this  work  was  over  70  years.  As  a  If  we  were  running  a  campaign  for  The  present  plan  is  to  continue  to 
matter  of  fact,  they  had  spent  their  a  repair  shop  of  this  type,  we  would  publish  toe  three  newspapers  in  two 
entire  lives  doing  repair  work.  always  include  at  toe  top  of  every  plants.  While  no  official  announce- 

About  six  months  after  we  met  this  advertisement  a  free  offer  which  ment  was  made,  it  is  believed  that 
upholsterer,  he  started  running  small,  might  read  something  as  follows:  ultimately  one  afternoon  and  one 


SHAVING 

MACHINES 


for  smoother  shaving ; 
of  Flat  &  Curved  Plates! 


Write  lor  illustrated  bulletin 


three-inch,  single  column  advertise-  “Free.  We  make  estimates  on  any  upholstery  morning  newspaper  will  be  pub 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.T. 


ments  that  read  very  much  like  a  "r^'thrnLe^n.  l^hed  in  the  News-Standard  plant. 

-J  .i,:- _ _  l,»  H*  ‘I*'  p*’""'  number.)  _ _ *1 _ 


Classified  ad.  In  this  copy,  he  inerted  ,j,bis  little  free  offer  will  produce 
a  small  cut  of  a  chair.  He  had  one  •  _  j-  .  .t, 

.  j  j  L  ji-  ..XT  .u  more  immediate  mquines  than  any 

standard  headline:  Never  throw  any-  .,  ^  .  .  • 

...  ...  .  u  *  »  other  one  thing  that  could  be  put  m 


thing  away  until  you  talk  to  me.”  ^ 
Below  this,  was  his  telephone  number  .  . 

_ S  _  _ A  A_  Al_  ^  a1__A  1__  tests. 


This  little  free  offer  will  produce  combination  of  these  newspa- 

more  immediate  inquiries  than  any  management  has 

other  one  thing  that  could  be  put  in  made  necessary  because  of  in- 

the  ad.  This  we  know  from  ^veral  steadily-, ncreasing  cost 


and  a  statement  to  the  effect  that  he 


of  production,”  toe  announcement  in 
the  papers  said,  “It  will  result  in  an 


Ciiiu  d  suikciiiciiL  LU  iirc  CJICVI  uiai,  iic  sdiu,  gi  win  icsuii  in  an 

would  call  and  inspect  any  pieces  that  P^  +•  n  *  #,  improved  newspaper  product  and  bet- 

........  cover  practically  every  piece  of  fur-  t^r  service  to  toe  public.” 


might  need  repairs^  niture  to  toe 

Two  years  ago  he  started  running 
the  same  advertisements  m  three  ,  _  _ .. 


niture  to  toe  average  home.  Run  spe- 


Scott 

Newspaper 

Presses 


other  markets  that  were  not  more 


cial  estimate  copy  on  chairs  on  AGENCY  OFFERS  BLOOD 

tables,  antiques,  porch  furniture,  ^  *  g  u  xt  ^  T 


uuici  dressers,  mirrors-to  fact,  anything  Jhe  s^members  of  the  New  York 

toan  20  miles  from  his  repair  shop,  that  the  shop  will  undertake  to  repair.  0®*=®  Erwm  Wa^y  &  Company 
Three  times  a  week,  year  in  and  year  ^  have  volunteered  as  blood  donors  to 


The  Utmost  in 
Dependability 


out,  this  upholsterer  has  told  people  Workmanshio 


Never  throw  anything  away  until  v«...Ha..y,  aaya  ui 

you  talk  to  me.”  Today  he  has  one  OF  THE  simplest  ways  to  con-  ^  New  Yoto  Chapter  of  the  Blood 

of  toe  most  profitable  businesses  of  Bank  Life  Saving  Service  of  toe 

its  kind  and  he  now  employs  12  re-  shop  has  a  high  standard  of  work-  ^  „  ^  personnel  has 

manship,  is  to  insert  m  each  adver-  ,  j  ,  pcisunnei  uas 

^  THU  tvna  nf  advartigina  would  nrnb  tisement  Something  like  this:  yo  unteered  1W%.  Your  enthusiasm  m 

■pus  ty^  of  advertising  would  prob-  customer  all  over  town.  Some  this  most  worthy  cause  is  very  inspir- 

ably  work  m  any  market  but  we  be-  them  may  be  your  friends.  Why  not  in-  ing  to  us  all.” 

lieve  there  are  certain  themes  that  sped  work  we  have  done  for  others?”  Erwin,  Wasey  has  a  staff  of  more 

could  be  used  to  laying  out  such  a  This  offer  cannot  always  be  fulfilled  toan  one  hundred  employes  now 

campaign  that  might  produce  results  because  few  women  are  willing  to  working  under  fire  to  London. 


the  American  Red  Cross.  “This  is  toe 
first  company,”  says  Erie  Boothe,  of 


Units 
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Walkout  on 
New  Haven 
Papers  Ends 

Guild  "Strike*  Collapses 
As  Employes  Ask  Permis¬ 
sion  to  Return  to  lobs 

Seven  workers  who  walked  out 
March  17  and  18  from  their  jobs  on 
the  New  Haven  (Conn.)  Register  and 
Journal-Courier  returned  to  work 
March  27  at  their  own  request  and 
the  abortive  “strike”  of  the  New 
Haven  Newspaper  Guild  against  the 
papers  was  ended.  One  worker  is  a 
part-time  employe. 

The  management  of  the  papers 
granted  permission  for  the  workers  to 
return  after  the  Register  had  received 
a  letter  the  day  before  written  in  be¬ 
half  of  the  employes  who  had  walked 
out,  noting  the  fact  that  since  a  hear¬ 
ing  before  the  National  Labor  Rela¬ 
tions  Board  had  been  ordered  on  a 
complaint  against  the  two  New  Haven 
papers,  these  men  wished  to  terminate 
their  walkout  and  return  to  their  jobs. 

Bronson  Not  AfFoetod 
As  a  result  of  their  stated  desire  to 
return  to  work,  the  men  were  notified 
through  Morgan  R.  Mooney,  Deputy 
Labor  Commissioner  of  Connecticut, 
that  they  were  at  liberty  to  resume 
work. 

No  federal,  state  or  city  official  or 
agency  had  interceded  with  the  news¬ 
paper  management  on  behalf  of  the 
employes  who  walked  out. 

The  labor  board  March  24  issued  a 
complaint  against  the  Register  and 
the  Courier- Journal,  alleging  unfair 
labor  practices.  Officials  of  the  two 
newspapers  stated  that  the  charges 
would  ^  denied  in  formal  answer,  and 
that  the  papers  would  be  defended  at 
the  board’s  hearing,  set  for  April  17 
at  the  board’s  headquarters  at  120 
Wall  Street,  New  York  City. 

Developments  during  the  past  week 
“do  not  change  the  status  of  the  Jour¬ 
nal-Courier  advertising  solicitor  who 
remains  dismissed  as  of  March  15,” 
the  management  stated. 

Hie  “strikers”  walked  out  March  18 
in  protest  to  the  dismissal  of  George 
Bronson,  advertising  solicitor. 

Regular  publication  of  both  papers 
continued  without  the  slightest  inter¬ 
ruption  during  the  walkout. 

NLRB  Hears  Times  Unions 
CONFLICTING  views  on  the  ques¬ 
tion  of  whether  highly  paid  news¬ 
paper  men  and  the  news  room  copy 
boys  and  clerks  employed  by  the 
New  York  Times  should  be  put  to¬ 
gether  in  a  single  collective  bargain¬ 
ing  unit  were  presented  by  rival  AFL 
and  CIO  unions  before  the  NLRB  in 
Washington  March  25. 

The  American  Newspaper  Writers 
Association  (AFL)  appeared  before 
the  board  to  argue  for  an  election  in 
the  Times  editorial  department  which 
would  be  limited  to  reporters,  writ¬ 
ers,  editors  and  photographers,  the 
group  engaged  “creatively  in  the  task 
of  writing  and  editing  news  material.” 

The  Newspaper  Guild  of  New  York, 
local  of  the  American  Newspaper 
Guild  (CIO)  demanded  that  an  edi¬ 
torial  room  election  include  also  the 
copy  boys,  clerks,  stenographers,  re¬ 
touch  artists  in  the  art  department, 
statisticians  and  every  one  else  on  the 
■‘staff”  connected  in  any  way  with  the 
assembling  and  editing  of  news. 

The  board  took  the  problem  under 
advisement  after  Chairman  Harry  A. 
Millis  made  it  clear  that  he  was  con¬ 
cerned  about  how  and  where  to  draw 


a  line  of  demarcation.  “The  higher 
the  degree  of  specialization,  the  easier 
it  is  to  draw  the  line,”  he  said.  “But 
when  you  come  down  to  combination 
jobs  what  are  you  going  to  do?  Cut 
a  reporter  in  half?” 

After  hearing  counsel  and  repre¬ 
sentatives  of  both  groups  Louis  M. 
Loeb,  counsel  for  the  Times  man¬ 
agement,  told  the  board  the  news¬ 
paper  would  bargain  with  whatever 
unit  was  designated  by  the  employes 
after  an  election.  The  hearing,  mark¬ 
ing  culmination  of  months  of  other 
hearings  in  New  York,  was  for  only 
one  day.  The  board  now  will  desig¬ 
nate  the  type  of  election  to  be  held. 

Set  Secession  Vote  Date 

THE  executive  committee  of  the 
Washington  Newspaper  Guild  March 
27  referred  to  the  entire  membership 
for  ballot  vote  April  30,  a  proposal 
for  withdrawal  from  District  of  Co¬ 
lumbia  Indiistrial  Union  Council 
(CIO),  as  a  protest  against  control 
by  radicals,  and  the  alternative  pro¬ 
posal  to  reaffirm  the  guild’s  faith  in 
the  central  body. 

The  question  came  to  the  surface 
after  weeks  of  agitation  by  the  right- 
wing  membership  of  the  local  guild 
chapter  for  withdrawal  from  the  cen¬ 
tral  body,  a  step  which  does  not  in 
any  way  affect  its  affiliation  with  the 
Congress  of  Industrial  Organizations. 

’The  issue  first  came  into  the  open 
at  a  meeting  of  the  Executive  Com¬ 
mittee  last  month.  Not  a  member  of 
the  committee  but  an  interested  spec¬ 
tator  to  the  end  was  Mrs.  Eleanor 
Roosevelt,  a  guild  member  by  virtue 
of  her  newspaper  column. 

The  Industrial  Union  Council  is  a 
local  federation  of  CIO  unions  mod¬ 
eled  after  the  Central  Labor  Unions 
which  long  have  been  a  part  of  the 
American  Federation  of  Labor  setup. 
The  Council  here,  right-wingers  com¬ 
plain,  is  dominated  by  the  United 
Federal  Workers  of  America,  whose 
philosophy  is  considered  by  them  to 
be  alien  to  the  objectives  of  ANG. 

The  Day  Strike  Continues 
THE  STRIKE  of  the  Newspaper  Guild 
of  New  York  against  The  Day,  Jew¬ 
ish  language  daily,  was  winding  up  its 
sixth  week  as  Editor  &  Publisher  went 
to  press  Thursday  with  no  indication 
from  either  side  that  a  settlement 
could  be  expected  in  the  near  future. 
Guild  members  walked  out  Feb.  14. 
All  negotiations  during  the  past  week 
have  reached  only  stalemate. 

■ 

Cameraman  Flies 
Boeing  "Fortress" 

Grant  MacDonald,  staff  cameraman 
for  Wide  World  Photos  in  Seattle, 
Wash.,  an  amateur  flier,  was  on  as¬ 
signment  last  week  taking  pictures 
aboard  a  new  Boeing  bomber  on  a 
test  flight  when  at  2,000  feet  he  was 
allowed  to  take  over  the  controls  for 
10  minutes  and  fly  the  ship,  although 
with  a  co-pilot  standing  by  at  the 
dual-controls. 

MacDonald  stated  he  only  had  “five 
hours  in  an  Aeronca  seaplane.”  He 
wrote  a  by-line  story  on  his  experi¬ 
ences  aboard  the  flying  fortress  for  the 
Seattle  Star,  March  21. 

MORE  COMIC  ADS 

Standard  Brands  is  continuing  and 
expanding  the  campaign  for  Fleisch- 
mann’s  Yeast  for  the  period  from 
April  through  September.  More  ex¬ 
tensive  use  of  comic  strip  advertis¬ 
ing  will  be  the  feature  of  the  Spring 
campaign.  214  papers  in  all  sections 
of  the  country  will  carry  these  comics 
during  April,  May  and  June.  Kenyon 
and  Eckhardt  is  the  agency. 


Executive  Changes  on 
Son  Jose,  Col.,  Dailies 

Appointment  of  Eldward  C.  Demson, 
former  Ohio  newspaperman  and  attor¬ 
ney,  as  assistant  to  the  publishers  and 
a  series  of  departmental  changes  are 
announced  by  the  San  Jose  (Cal.) 
Mercury-Herald.  Simultaneously,  res¬ 
ignations  of  three  executives  were 
announced. 

The  announcements  were  made  by 
Elystus  L.  Hayes,  San  Francisco  at¬ 
torney  and  associate  publisher  of  the 
morning  daily,  on  behalf  of  E.  O. 
Hayes  and  J.  O.  Hayes,  brothers  who 
have  been  Mercury-Herald  co-pub¬ 
lishers  for  the  past  40  years. 

“The  paper  is  not  for  sale,  nor  has 
it  been  sold,”  the  Mercury-Herald 
stated  in  an  announcement.  ’Die  series 
of  developments  had  occasioned 
rumors  of  a  property  transfer. 

Editor  &  ^blisher  also  was  told 
that  Mr.  Demson’s  activities  do  not 
involve  any  transfer  of  stock. 

Wilson  E.  Albee  was  named  acting 
managing  editor  with  George  H.  Mc- 
Murry  chief  editorial  writer  and  John 
V.  Young  city  editor.  Mr.  Albee  has 
been  with  the  paper  since  1915  and 
Mr.  Young  since  1931. 

Robert  J.  Atkins  was  appointed  ad¬ 
vertising  manager  with  Harold  J.  Hag- 
ler  national  advertising  manager  and 
Charles  J.  DeLorenzo  classified  adver¬ 
tising  manager. 

All  of  these  appointments  repre¬ 
sented  advancements  from  within  the 
Mercury-Herald  organization,  it  was 
stated.  The  resignations  of  Pearce 
Davies,  managing  editor;  Frank  L. 
Baker,  business  manager,  and  R.  J. 
McMahon,  advertising  manager,  were 
accepted.  Mr.  Hagler  advanced  to  the 
advertising  managership  from  the  post 
of  classified  advertising  manager. 

Willard  D.  Miller  remains  as  circu¬ 
lation  manager  and  direction  of  the 
mechanical  and  art  departments  has 
not  been  changed,  it  was  stated. 

Harold  C.  Hayes,  the  son  of  E.  A. 
Hayes,  remains  in  high  executive  posi¬ 
tion  as  vice-president  in  charge  of 
business  and  advertising.  Elystus 
Hayes,  the  associate  publisher,  is  a 
son  of  J.  O.  Hayes. 

Mr.  Demson’s  appointment  followed 
several  months  of  study  of  the  news¬ 
paper  property  on  behalf  of  the  Hayes 
family.  He  formerly  practiced  law  in 
Cleveland  and  in  the  past  has  been 
associated,  at  various  times,  with  the 
Cleveland  Press,  Cleveland  Plain 
Dealer,  Columbus  Citizen  and  Lake- 
wood  (O.)  Post. 

■ 

Court  Hits  License  Low 
As  Free  Press  Threat 

The  Alabama  Court  of  Appeals  has 
ordered  the  release  of  a  preacher  ar¬ 
rested  and  convicted  at  Opelika,  Ala., 
for  selling  religious  pamphlets  with¬ 
out  a  license.  The  court  held  at  the 
same  time  the  license  ordinance 
“strikes  at  the  very  foundation  of 
the  freedom  of  the  press.” 

The  preacher,  member  of  a  sect 
known  as  Jehovah’s  Witnesses,  was 
arrested  for  selling  two-for-a-nickel 
pamphlets.  He  was  fined  $50  and  cost 
in  recorder’s  court  and  this  was  up¬ 
held  in  the  circuit  court.  His  defense 
was  that  the  city  ordinance  was  un¬ 
constitutional  and  invalid  in  that  it 
“abridges  and  denies”  freedom  of 
speech  and  press,  or  worship  and  re¬ 
ligious  liberty. 

JOHN  perry' MOVES 

John  H.  Perry  Associates  formerly 
of  225  West  39th  Street  have  moved 
their  New  York  headquarters  to  more 
spacious  accommodations  in  the  Allied 
Arts  Building,  310  East  45th  Street. 


SPRING  STYLES  EDITION 

A  12-page  special  supplement  pre¬ 
viewing  American  spring  fashions  was 
published  March  19  by  the  Wilkes- 
Barre  (Pa.)  Record.  Advertisements 
of  local  stores  co-operating  in  the  spe¬ 
cial  edition  were  profusely  illustrated. 

■ 

Nebraska  Publisher 
Buys  Colii.  Doily 

Dean  S.  Lesher,  publisher  of  two 
Fremont,  Neb.,  newspapers  last  week 
disclosed  purchase  of  the  Merced 
(Cal.)  Sun-Star.  Mr.  Lesher  bought 
the  afternoon  daily  from  Peter  Mc- 
Clung,  publisher,  his  son,  Hugh  Mc- 
Clung  and  his  daughter-in-law,  Mrs. 
Ray  McClung. 

Transfer  of  the  property  was  han¬ 
dled  by  Arthur  W.  Stypes,  represent¬ 
ing  the  purchaser,  and  by  M.  C.  Moore, 
representing  the  sellers,  and  involved 
more  than  $100,000.  Radio  station 
KYOS  was  not  involved  in  the  trans¬ 
action  and  will  continue  to  be  op¬ 
erated  by  the  McClungs,  it  was  an¬ 
nounced. 

Peter  McClung  and  his  late  brother, 
Ray  McClung,  founded  the  paper  in 
1925  through  merger  of  the  Sun  and 
the  Star.  The  sale  of  the  property 
was  ascribed  to  the  long  illness  of 
Peter  McClung  and  because  of  Hugh 
McC  lung’s  radio  station  activities. 
’The  McClung  radio  interests  are  at 
Chico,  Redding  and  Merced. 

Several  months  ago  H.  E.  Thomas, 
publisher,  Marysville  Appeal-Demo¬ 
crat,  transferred  an  interest  in  the 
Redding  and  Chico  station  to  the  Mc¬ 
Clungs  for  sole  ownership  at  Marys¬ 
ville. 

Mr.  Lesher  is  president  of  the  Fre¬ 
mont  Tribune  Co.  which  publishes  the 
Fremont  Tribune,  evening,  and  the 
Fremont  Eagle,  morning.  He  entered 
newspaper  publishing  after  serving  as 
legal  counsel  for  newspapers  in  the 
Kansas  City  area.  Mr.  Lesher  is  a 
native  of  Maryland  and  graduate  of 
the  University  of  Maryland  and  of 
the  Harvard  Law  School. 

Herbert  Putnam,  managing  editor  of 
the  Tribune,  became  publisher  of  the 
Fremont  ’Tribune  and  Eagle  March  17. 
Putnam  is  interested  in  their  owner¬ 
ship  and  assumes  complete  control  of 
their  operation.  “The  change  in  ac¬ 
tive  management  of  the  Tribune  and 
the  Eagle  will  involve  no  change  in 
either  policies  or  personnel,”  he  de¬ 
clared. 

The  Lesher  family  will  move  to 
California  in  June. 

CHANGES  IN  RALEIGH 

Two  promotions  on  the  staff  of  the 
Raleigh  (N.  C.)  News  and  Observer 
have  been  announced.  Thomas  H. 
Walker  for  three  years  state  news  edi¬ 
tor  of  the  paper,  becomes  assistant 
managing  editor,  and  Herbert  O’Keef, 
who  since  1938  has  been  assistant  city 
editor,  becomes  city  editor.  These 
changes,  effective  at  once,  follow  the 
retirement  of  Charles  J.  Parker,  city 
editor,  who  resigned  to  become  direc¬ 
tor  of  the  North  Carolina  State  News 
Bureau. 

■ 

ATLANTIC  CITY  ADS 

Atlantic  City,  March  24 — A  pub¬ 
licity  and  advertising  campaign  by 
Atlantic  City  in  newspapers  and  over 
the  radio  in  the  Philadelphia  area  to 
induce  defense  industry  and  other 
executives  to  make  their  homes  here 
was  under  consideration  today.  Ex¬ 
ecutive  Manager  Thomas  L.  Husselton 
of  the  Atlantic  City  Chamber  of  Com¬ 
merce  recommended  the  drive  to  a 
special  committee  appointed  by  Mayor 
'Thomas  D.  Taggart,  Jr.,  to  develop 
commuter  business. 
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Defense  Program  Has 
Provided  2,000,000  Jobs 


EMPHASIS  in  the  defense  drive  this 
week  was  placed  upon  speedy  trans¬ 
lation  of  contracts  into  production, 
payrolls  and  purchasing  power. 

Labor  difficulties  continued  to  cloud 
the  picture  but  William  S.  Knudsen, 
director  of  the  Office  of  Production 
Management,  told  a  Senate  committee 
the  defense  program  has  put  2,000,000 
men  to  work  since  September  and  will 
provide  jobs  for  3,000,000  more  before 
the  end  of  summer. 

Committee  members  were  told  that 
priorities  will  dam  back  the  flow  of 
materials  to  non-defense  factories,  but 
there  will  be  no  stoppage  of  employ¬ 
ment  there  imtil  defense  plants 
are  ready  to  absorb  the  defense 
workers. 

Coincidentally,  the  OP.M.  appointed 
district  managers  for  field  offices  of 


the  Defense  Contract  Service  at  Cleve¬ 
land,  Atlanta,  Philadelphia,  Detroit, 
Dallas  and  Kansas  City.  Their  func¬ 
tions  will  be  to  advise  manufacturers 
holding  defense  contracts  where  they 
can  find  subcontractors  to  speed  up 
deliveries;  advise  manufacturers  with 
idle  or  available  equipment  where  to 
find  prime  contractors  who  have  work 
they  could  do;  bring  together  owners 
of  small  plants  to  handle  defense  con¬ 
tracts  by  pooling  their  facilities. 

Defense  spending  during  the  week 
included:  overcoats,  $3,583,274;  hous¬ 
ing  facilities  for  El  Camp,  Cal.,  $1,050,- 
000;  housing  facilities  for  Las  Vegas, 
Nev.,  $2,266,013;  mine-handling  and 
waterfront  facilities,  Mare  Island,  Cal., 
$1,250,000;  brass  ammunition  plant  for 
Cleveland,  O.,  $16,000,000;  housing  at 
Camp  Shelby,  Miss.,  $1,431,853. 


E  &  P  WEEKLY  ANALYSIS  OF  DEFENSE  PLANS 

freparad  by  Editor  &  Pubffsfeer  Morbaffiig  aod  kotoorek  koroaa 
J.  ff.  K—ooy,  Mgr..  1700  Timas  Ifdg..  1475  I'way,  Mow  York,  N.  Y. 


FEDERAL  WORKS  AGENCY  AND  FEDERAL  BBCCRTTY  AGENCY 
DEFENSE  PROJECTS  ANNOUNCED  JULY  1,  '40  TO  FEB.  28,  1041 

*WPA  Defenite  *VSHA  HoasinK  *PBA  Armr  *F8A  Defense 
Projecte  ProJeeU  Honslns  Tralninc 


State 


Alabama  . 

$2,576,223 

$1,717311 

$ . 

$539317 

Arizona  . 

3,798,626 

488,000 

63,084 

Arkansas  . 

884,470 

341396 

California  . 

14,809,184 

11,609300 

3,014464 

Colorado  . 

3,651,827 

544,000 

312,986 

Cormecticut  . 

2,633,338 

3,597,000 

1,305370 

Delaware  . 

407,229 

67,000 

129,754 

Dist  of  Columbia.... 

1,219,331 

297,129 

Florida  . 

11,821,952 

753,110 

1,875,000 

263,628 

Georgia  . 

4,231,400 

1,704,833 

1,414,500 

737396 

Idaho  . 

179,702 

325,300 

84,603 

Illinois  . 

3,598,279 

1,814,922 

1,043,000 

1,661,047 

Indiana  . 

2,208,309 

669,106 

Iowa  . 

713,757 

327,627 

Kansas  . 

1,943,054 

404,900 

357,976 

Kentucky  . 

2498,649 

1,935,000 

576,034 

Louisiana  . 

3,761,104 

474,103 

Maine  . 

4,961,218 

131,883 

Maryland  . 

3,045,707 

2,591352 

567,145 

Massachusetts  . 

5,312,272 

1,644,000 

1,388,784 

Michigan  . 

6,857,354 

1,180,000 

1,800,901 

Miimesota  . 

2,920,609 

352327 

Mississippi  . 

2,255,343 

148,500 

567,812 

Missouri  . 

824,254 

421,177 

Montana  . 

1,066,031 

61324 

Nebraska . 

749,730 

142,392 

Nevada  . 

624371 

16,654 

New  Hampshire . 

1361342 

129,049 

New  Jersey  . 

8324339 

300,000 

1,067,588 

New  Mexico  . 

864,993 

285,000 

76,911 

New  York . 

8,647380 

817,000 

8,408,046 

North  Carolina  . 

2,056417 

1,543,000 

510,282 

North  Dakota  . 

425,593 

108,766 

Ohio  . 

1,869394 

1,349,065 

Oklahoma  . 

1,397,587 

465300 

481,451 

Oregon  . 

1377434 

926,049 

Pennsylvania  . . 

5,596336 

2,868,222 

Rhode  Island  . 

633,967 

945,975 

174349 

South  Carolina . 

2,553,035 

1,181373 

1,059,000 

413,836 

South  Dakota . 

331373 

121,500 

92,900 

Tennessee  . 

409,581 

607311 

Texas  . 

11321,193 

812,402 

3,011,500 

1,665,787 

Utah  . 

1,037,775 

292396 

Vermont  . 

423,106 

66,316 

Virginia  . 

3,694376 

4,996,323 

1,573,000 

589,676 

Wadiington  . 

7,055407 

2,330,960 

330,000 

608,809 
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City 


Editor 
Ploys  Cupid 
On  Teletype 


Luke:  “What  about  the 


preadie 

and  where  will  the  wedding  be,  an^l 
the  license  ” 


Pop:  “That’ll  be  all  arranged  in  3e 
minutes.  Leave  it  to  me.” 


West  Virginia 
Wisconsin 
Wyoming  , 


Alaska  . 

Hawaii  . 

Puerto  Rico  .. 
Virgin  Islands 


285,082 

1,588,039  . 

162,537  . 

Ontalde  Cnntbiental  C.  S. 

5,021  . 


Atlanta,  Ga.,  March  25 — Marriages 
are  made  in  Heaven,  as  everybody 
knows,  but  here’s  one  that  was  hurried 
a  little  by  a  bald-headed  old  city  edi¬ 
tor,  playing  Cupid  on  a  telephone  and 
a  teletype  machine. 

The  principals:  Luke  Greene,  Con¬ 
stitution  state  capitol  reporter;  Miss 
Lilian  Broward,  Greene’s  fiancee,  and 
W.  M.  (Pop)  Hines,  Constitution  city 
editor. 

Supporting  cast:  Charlie  Gilmore, 
Constitution  state  senate  reporter; 
Helen  Clark,  Constitution  society 
writer,  and  others. 

It  all  happened  like  this: 

Phoae  Coll  Starts  It 
The  city  desk  phone  rang.  City  Edi¬ 
tor  Hines  answered.  Dr.  H.  G.  Huey, 
in  Homerville,  Ga.,  was  calling  Greene. 
Swinging  to  the  teletype  behind  him. 
Pop  Hines  tapped:  “Luke,  call  Dr. 
Huey  in  Homerville.”  He  swung  back 
to  his  desk  and  worked  for  five  min¬ 
utes.  Then  the  teletype  bell  began 
to  tingle,  and  Greene  came  on,  pour¬ 
ing  out  words  so  fast  they  jumbled. 

“Pop,  Doc  Huey  wants  me  to  take 
a  trip  to  Nassau  with  him.  Leaving 
tonight.  Can  I?” 

Pop  thought  a  minute.  “Okay,”  he 
wrote,  “If  you’ll  marry  Lilian  this 
afternoon,  instead  of  waiting  till  Jime, 
and  make  it  a  honeymoon.” 

The  machine  was  silent  for  a  minute. 
Then  Charlie  Gilmore  came  in  on  the 
wire.  “Luke’s  dazed,”  he  tapped. 
“When  he  comes  to.  I’ll  urge  it” 

Pop  replied,  “Okay,  urge  it.  I’ll  call 
Lilian  and  fix  it.”  Pop  called  Miss 
Broward.  She  thought  it  swell.  But 
she  believed  it  to  be  a  joke. 

“Tell  Luke  to  call  me,”  she  said. 
Luke  did.  It  later  was  disclosed  the 
bride-to-be  fainted  dead  away.  But 
he  must  have  convinced  her  it  wasn’t 
a  joke.  He  rang  in  on  the  teletype 
again. 

“Lilian  says  okay.  But  what  about 
Doc  Huey?  He  just  asked  me,  not  a 
family.” 

“Call  him  and  ask  him,”  Pop  or¬ 
dered.  Then  Gilmore  came  on  again. 
“The  license  bureau  closes  at  4:30. 
And  here  it  is  4  o’clock.” 

Liceate  a  PreblaM 
Pop  sending:  “Hell,  Fve  gotten  mar¬ 
riage  licenses  at  4  o’clock  in  the  morn¬ 
ing  for  worse  people  than  Luke.  HI 
take  care  of  it.” 

Luke  came  in  on  the  wire:  “Doc 
Huey  says  swell.  Says  catch  the  1:30 
plane  tonight  and  meet  him  in  Miami 
in  the  morning.  But  what’ll  I  do  for 
dough?” 

Pop:  “We’ll  fix  that.  Ralph  McGill 
(executive  editor)  is  here.  I’ll  talk 
to  him.” 

Luke:  “Fve  really  got  myself  into 
something.  But  Fve  gone  so  far  I  can’t 
stop  now.” 

Pop:  “Relax,  and  get  me  some  news. 
We’ve  still  got  a  paper  going  to  press.” 


1,375,030 

10,385,012 

828,451 


1,717,000 

2,267,800 


Luke:  “Okay,  okay,  but  keep  m* 
posted.” 

Pop  got  busy  on  the  phone.  In  30 
minutes,  he  tapped  on  the  teletype 
again.  “It’ll  be  at  Lilian’s  house  a 
8  o’clock.  The  Rev.  William  V.  Gant 
ner  will  officiate.  Dough  and  plane 
reservations  all  arranged.  Now  go  get 
a  haircut  and  a  shoeshine.” 

Luke:  “Okay,  okay.  That  all?” 

Pop:  “Yes.  No.  One  more  thin^ 
Helen  Clark  in  the  society  department 
says  she  has  a  place  for  you  to  Ihe 
when  you  get  back.” 

Luke:  “Okay.” 

A  half  hour  passed.  Luke  strode 
breathlessly  into  the  city  room,  1 
sheepish  grin  on  his  face. 

“Pop,”  he  confessed,  “that  marriage 
license.  Fve  lost  it.” 

In  another  hour,  the  license  bureau 
office  was  reopened  by  a  sympathetic 
official,  and  the  license  replac^.  Tlie 
wedding  followed  on  time. 


714,192 

1,047,674 

110,325 


42,660 

245,275 


$199,317,729  $19,854,309  $38,760,252  $39,203,954 

•  WPA  {Works  Projeets  Administration);  USHA  (United  States  Houeinc  Authoritr)' 
PBA  (Public  Buildlnn  AdministraUon ) ;  FSA  (Federal  Security  Aeency). 

Source:  Office  of  Government  Reports,  Washington,  D.  C.,  and  46  B’way.  New  York,  N  Y 


NEWSPAPER  PROPERTIES 


loogM— Sold— Appraised 
Consolidation  i — Margars 


NIWSPAPIt  APPtAISAL 
CORPOtATION 


Lk  Farina  LIkaly,  Frss. 

IM  Fark  Ava.  Naw  York 


SURVEY  OF  BLITZ  AREA 

A  survey  of  the  movement  of  ptqju- 
lation  in  England  and  Wales  has  bca 
completed  by  Lord  &  Thomas  Ltd, 
London,  and  released  in  Great  Bri¬ 
tain.  It  traces  the  shifting  of  Great 
Britain’s  war-harried  popiUation  and 
the  establishment  of  new  blitz-made 
markets.  The  survey  is  entitled,  The 
Redistribution  of  Population  in  Eng¬ 
land  and  Wales  as  a  Result  of  the 
War.” 


SPECIAL  EDITION 

The  Sacramento  (Cal.)  Union,  90di 
aruiiversary  edition,  was  publiihed 
March  23,  containing  144  pages.  The 
Union  is  the  oldest  daily  newspaper 
in  California  and  west  of  the  Rockies. 


SMASH  DELAYS 


SPEED  ACTION 


by  using 

POSTAL  TELEGRAMS 


WHENEVER  SPEED  IS  ES¬ 


SENTIAL  —  count  on  the 
nation-wide  Postal  Tele¬ 
graph  system  for  friend- 
ly»  personal  service  at 
low  cost.  Just  phone 
Postal  Telegraph. 
Charges  for  telegrams 
telephoned  in  appear  on 
your  phone  bill. 
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Formula  for 
Infra-Red  Coating 
On  Bulbs  Told 

Considerable  interest  has  been 
aroused  by  the  development  in  this 
country  of  infra-red  photography  dur¬ 
ing  blackouts.  Editor  &  Publisher  has 
reported  the  use  of  this  type  of  camera 
by  two  newspapers,  in  Minneapolis 
and  Seattle.  (E.  &  P.,  March  15,  page 
14,  and  March  22,  page  34.)  In  these 
eases  light-tight  filters  were  used  on 
die  bulb  reflectors. 

Kenneth  Murray  in  an  article  in  the 
March  issue  of  Mechanix  Illustrated 
liescribes  a  method  of  coating  flash 
bulbs  with  an  infra-red  solution  which 
diminates  the  use  of  filters.  He  states: 

'^e  following  formula  will  be  found 
suitable  for  coating  flash  bulbs  or  the 
filter  glass  for  a  flashfllter  unit: 

Eosine,  Color  Index  768 .  4  gm. 

Tartrazine,  C.  I.  640  .  6  gm. 

Acid  Violet,  C.  I.  698 .  4  gm. 

Napthaline  Green  V,  C.  I.  735  10  gm. 

Gelatine  (Nelson’s  Hard) ....  200  gm. 

Cljcerine  .  100  C.C. 

Water,  to  .  1000  c.c. 

“Soak  the  gelatine  for  an  hour  in 
one-half  the  fluid  volume  of  water, 
dien  warm  to  100  ”  F.  until  it  dissolves. 

Each  of  the  dyes  must  be  dissolved 
separately  in  a  small  quantity  of  water 
—the  Acid  Violet  being  added  a  little 
at  a  time,  dissolving  each  addition 
before  adding  more.  The  water  may 
be  warmed,  but  to  not  more  than 
12S*  F.  Dilute  each  dye  solution  with 
a  little  of  the  gelatin  solution  and 
dilute  the  glycerine  with  an  equal 
quantity  of  warm  water.  Mix  the  in¬ 
gredients  prepared  as  above,  one  at 
a  time,  and  add  the  remainder  of  the 
water.  Any  air  bubbles  should  be 
removed  by  filtering  through  clean 
muslin. 

“Keep  the  dyed  gelatin  solution  at 
96*  F.  and  immerse  the  bulbs  one  at  a 
time.  As  each  bulb  is  slowly  with¬ 
drawn,  turn  it  cap  downward  for  a 
few  seconds,  then  invert  it,  in  order  to 
secure  an  even  coating.  Allow  the 
bulbs  to  dry  for  at  least  24  hours  be¬ 
fore  returning  to  the  original  con¬ 
tainers  for  storage.” 

■ 

Baltimore  Editorial 
Writer,  86,  Dies 

Henry  Fletcher  Powell,  86,  one  of 
the  oldest  active  newspapermen  in 
the  United  States  and  for  many  years 
in  editorial  writer  for  the  Baltimore 
Hewt-Post,  died  March  24  at  his  home 
in  Baltimore,  after  a  brief  illness. 

Nearly  60  years  ago  he  was  city 
editor  of  the  old  Baltimore  Evening 
Newt.  He  left  Baltimore  in  1891  to 
take  a  post  as  night  city  editor  of  the 
Boston  Herald,  returning  to  Baltimore 
in  1907  to  join  the  staff  of  the  old  Star. 

Mr.  Powell  prided  himself  in  being 
a  newspaperman  of  file  old  school. 

Re  disdained  the  use  of  a  typewriter, 
writing  his  editorials  in  longhand  with 
pencil — the  last  newspaperman  in 
Baltimore  to  follow  this  practice. 

He  was  one  of  the  founders  of  the 
Baltimore  Press  Club,  now  28  years 
old. 


DECISION  APRIL  2 

Ottawa,  March  25 — ^Magistrate  Glenn 
t  Strike  informed  Editor  &  Publisher 
this  afternoon  that  his  verdict  in  the 
case  of  the  Crown  versus  the  Citizen 
Publishing  Co.  would  not  be  handed 
<iown  until  Wednesday,  April  2.  The 
Ohizen  had  been  diarged  under  the 
Defense  of  Canada  Regulations  with 
publishing  an  editorial,  “At  the  Busi- 
End  of  the  Bren,”  which  was 
deemed  prejudicial  to  recruiting,  the 
lafety  of  the  state,  and  the  efficient 
prosecution  of  the  war. 


¥ 
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CARL 

SANDBURG 

look%  at  the  current  scene  through  wise  and  tolerant 
eyes, — with  a  keen  and  kindly  rrjind  in  which  is  stored  a 
rich  background  of  experience  and  historical  research. 
He  presents  his  observations  in  a  500  to  1,000  word  piece 
each  week.  Give  your  readers  the  compelling  articles 
of  the  nation’s  most-talked-about  man  of  letters. 
Capture  the  circulation  prestige  of  presenting  in  your 
columns  the  writings  of  America’s  distinguished  poet, 
philosopher  and  Pulitzer  prize-winning  Lincoln  biog¬ 
rapher.  Write  or  wire  today! 

CHICAGO  TIMES  ^uMjdkcdF 


40-S  YNDICATES 


EDITOR  &  PUBLISHER 


Wife’s  Counsel  Great  Aid 
To  AP  Artist  in  His  Work 


By  STEPHEN  J.  MONCHAK 


DON  FLOWERS,  who  draws  the 
sleek-chassied  lassies  that  appear 
in  “Modest  Maidens,”  a  girlie-gag 
panel,  and  “Oh,  Diana,”  a  six-day 
strip  for  the  AP  Featote  Service,  ad¬ 
mits  he's  a  lucky  fellow.  His  “idea 


Mrs.  Flowers  posing  for  her  husband 


man”  lives  with  him.  Don  doesn’t 
have  to  budge  from  his  apartment  in 
New  York’s  smart  East  Fifties,  just 
aroimd  the  comer  from  cafe  society’s 
plushiest  pubs  where  the  gay  young 
things  hold  sway,  to  find  out  what 
they  are  saying  and  wearing  this  sea¬ 
son.  He  knows.  He  married  one  of 
them. 


Don  started  his  art  career  on  the 
Kansas  City  Star,  where  he  was  for 
five  years  a  st^  artist,  following 
which  he  served  a  few  months  in  the 
art  department  of  the  Chicago  Ameri¬ 
can.  He  joined  the  AP  as  an  artist 
on  November  15,  1929. 


Why  Fldler  Dropped  Suit 

TO  KEEP  the  record  straight  we 

found  out  this  week  why  Jimmie 
Fidler,  McNaught  Syndicate  Holly¬ 
wood  columnist,  decided  not  to  refile 
his  $250,000  libel  suit  against  the  Hol¬ 
lywood  Reporter,  motion  picture  trade 
dculy,  last  week.  The  Reporter  first 
agreed  to  print  a  retraction,  which  it 
did  on  Feb.  3  stating  “McNaught  ad¬ 
vises  us  that  our  yarn  was  all  wrong” 
and  that  Jimmie  Fidler’s  earnings 
were  up  10%. 

Fidler  thought  that  was  insufficient 
because  it  did  not  mention  the  Los 
Angeles  Times,  so  on  March  5  the  Re¬ 
porter  printed  a  second  retraction,  this 
time  stating  “Jimmie  Fidler  has  been 
renewed  for  another  year  on  the  LA 
Times.”  In  addition  to  the  second 
retraction  the  Reporter  sent  Fidler  a 
letter  promising  to  check  with  him  or 
his  attorney  before  using  his  name 
ill  the  future.  Fidler  decided  not  to 
refile  after  receiving  the  letter,  but 
before  the  second  retraction  he  re¬ 
marked: 


“I  didn’t  want  the  money.  I  don’t 
care  what  they  print  about  me.  But 
a  man’s  got  to  protect  his  business.” 


She  Modeled  Profettionolly 

Jane  Flowers  is  an  important  rea¬ 
son  for  the  success  of  Don’s  features. 
He  learns  about  women  from  her. 
And  often  she  is  his  model  as  well 
as  his  official  adviser  on  affairs  femi¬ 
nine.  He  has  been  drawing  the  panel 
since  1930,  the  strip  since  1931. 

Mrs.  Flowers  modeled  professionally 
when  she  and  Don  first  went  to  New 
York,  via  Kansas  City,  in  1929,  from 
Alton,  Ill.,  and  Custer  City,  Okla.  A 
tall,  graceful  brunette,  she  was,  and 
still  is,  in  demand  by  photographers 
and  advertising  artists. 

However,  after  Don’s  drawings 
brought  him  promotion  from  a  staff 
job  to  his  present  contract  position 
with  the  AP,  Mrs.  Flowers  placed 
herself  on  the  reserve  list  at  the 
model  agency.  Now,  occasionally,  she 
if,  drafted  for  a  modeling  commission, 
but  she  concentrates  on  being  stand- 
in  for  her  husband’s  pen-and-ink 
glamour  girls. 

Not  that  she  poses  for  every  figure 
he  draws.  For  over  10  years  he  has 
been  turning  out  drawings  of  his 
modish  maidens.  But  there  are  still 
times,  he  says,  when  he  is  stuck  for 
a  certain  attitude  or  gesture  or  ex¬ 
pression,  and  that’s  where  she  comes 
in. 

Joined  AP  in  1929 

Don  has  no  formula  for  dreaming 
up  the  gags  he  puts  into  the  mouths 
of  his  quip-witted  ladies.  “I  just 
writhe  around  and  groan  and  suffer 
’till  I  produce  the  week’s  quota,”  he 
says.  “Then  I  submit  the  rough 
sketches  to  Jane  for  censorship.  "When 
she  says  ‘  ’tain’t  funny,’  the  gag  goes 
out.” 

Don’s  work  permits  him  little  time 
for  relaxation.  But  when  he  does  re¬ 
lax,  the  sky’s  the  limit.  He  gets  out 
one  of  his  powerful  telescopes  and 
settles  down  to  a  session  with  the 
stars.  A  serious  student  of  astronomy, 
he  is  a  regular  patron  at  the  Haydn 
Planetarium. 


Since  the  country 
begen  arming,  J.  R. 
Williams,  who  draws 
"Out  Our  Way"  for 
NEA  Service,  has 

bean  devoting  many 
of  his  cartoons  to  the 
effect  of  defense 
orders  on  machine 
shops.  He  is  shown 
here,  center,  with  a 
fellow  comic  artist, 
Merrill  Blosser,  left, 

inspecting  an  air¬ 

plane  engine  in  the 
Los  Angeles  plant  of 
the  Douglas  Aircraft 
Corp.  Blosser  draws 
"Freckles  and  His 

Friends." 


brought  out  as  a  book  and  a  news¬ 
paper  serial  at  the  same  time  back 
in  the  1920’s,  King  persuaded  Little- 
Brown  to  release  “Random  Harvest” 
to  newspapers  immediately  instead  of 
waiting  for  months,  when  newspaper 
interest  would  have  died. 

“Random  Harvest”  will  be  released 
by  King  around  May  1,  it  was  said 
this  week.  Although  Hollywood 
bought  the  picture  rights  for  $40,000 
before  book  publication,  it  will  be 
months  before  the  book  will  screen. 


"Random  Harvest"  as  Serial 

SERIAL  fiction  for  newspapers  may 

assume  new  importance  as  the  re¬ 
sult  of  a  deal  announced  this  week  by 
King  Features  Syndicate  with  Little- 
Brown  Company,  publishers  of  “Ran¬ 
dom  Harvest,”  James  Hilton’s  latest 
best-seller.  For  years  book  publish¬ 
ers  have  refused  to  release  best-sell¬ 
ers  to  newspapers  imtil  the  books 
were  old  stuff  to  the  public.  A  case  in 
point  was  “Gone  With  the  Wind.” 

Not  until  GWTW  had  sold  over  a 
million  copies  and  was  on  the  drug 
store  shelves  in  cheap  editions  would 
the  publishers  listen  to  newspaper  of¬ 
fers.  Then,  when  the  movie  of  GWTW 
was  released,  they  became  amenable. 
By  that  time,  however,  no  newspaper 
wanted  to  publish  the  book  and  no 
syndicate  would  make  a  bid,  editors 
figuring  that  if  there  was  anybody  left 
in  the  country  who  hadn’t  read  the 
book,  they  were  too  illiterate  to  care 
about  it  in  newspapers. 

When  “Random  Harvest”  was  pub¬ 
lished,  Jan.  23,  KFS  executives  saw 
it  as  another  best-seller.  “Lost  Hori¬ 
zon,”  Hilton’s  first  book,  sold  over 
300,000  copies  and  “Goodby  Mr. 
Chips,”  his  second,  nearly  half  a  mil¬ 
lion.  Both  made  great  motion  pic¬ 
tures.  It  was  a  cinch,  KFS  executives 
thought,  that  Hilton’s  third  book 
would  also  be  well  received  by  a 
Hilton-conscious  America.  That  ex¬ 
pectation  was  correct.  Before  the  book 
was  out  a  month  it  had  passed  100,- 
000  in  its  sales,  and  had  shoved  “For 
Whom  the  Bell  Tolls”  from  first  place 
in  the  best-seller  lists. 

Long  before  that  King  Features  had 
“sold”  Little-Brown  on  a  departure 
from  the  usual  publishing  policy.  Us¬ 
ing  the  argument  that  simultaneous 
newspaper  publication  helps  rather 
than  hinders  book  sales,  and  pointing 
for  proof  to  the  same  publisher’s  “All 
Quiet  on  the  Western  Front,”  which 
swept  the  country  when  it  was 


NEA  Covers  Africa,  Asia 


ARRIVAL  last  week  in  French 
Africa  of  Ben  Lucien  Burman  and 
Mrs.  Burman  (Alice  Caddy),  and  of 
Harrison  Forman  this  week  in  Asia, 
on  NEA  Service  roving  assignments, 
has  been  announced  by  Donn  Sutton, 
editor  of  the  syndicate. 

Burman,  the  noted  author  and  free¬ 
lance  writer,  will  write  spot  news 
and  features  from  Equatorial  Africa, 
the  only  remaining  territory  under 
Free  French  control,  while  his  wife, 
who  has  illustrated  his  articles  on 
negro  life  and  life  in  the  South,  will 
do  the  sketches  for  the  articles.  First 
Burman  release  for  national  distribu¬ 
tion  is  expected  shortly,  Wfr.  Sutton 
said.  *• 

Forman,  famed  explorer,  camera 
man,  author  and  lecturer  whose  ad¬ 
ventures  read  like  dime  thrillers,  will 
write  and  film  the  war  zones  and  other 
parts  of  Asia,  according  to  Mr.  Sut¬ 
ton.  Forman  is  working  jointly  foi 
NEA  and  Acme  Newspictures. 


Joy  Allen  Facing 
2  Months  in  Prison 

Jay  Allen,  American  correspondent 
for  North  American  Newspaper  Alii- 
ance  and  the  Nation,  is  being  impris¬ 
oned  for  at  least 


Jay  Allen 


two  months  on  a 
charge  of  illegal¬ 
ly  crossing  the 
line  between  oc¬ 
cupied  and  un¬ 
occupied  France, 
informed  sources 
at  Vichy  indi¬ 
cated  March  22, 
according  to  an 
Associated  Press 
dispatch. 

No  definite  sen¬ 
tence  has  been 
passed  by  the 


Germans,  it  was  stated  at  Vichy.  The 
inference  was  that  Allen  would  be 
held  until  the  information  he  was 
charged  with  gathering  while  in  the 
occupied  zone  had  become  stale. 

Allen  is  at  the  German  operated 
Chalons  prison,  where  he  spends  the 
nights  in  a  locked  cell.  During  most 
of  the  day  he  has  the  freedom  of  the 
prison  yard,  and  German  officials  said 
he  would  be  well  treated. 

Allen  would  never  come  to  trial,  it 
was  indicated,  but  would  merely  be 
detained  for  “investigation”  and  no 
charge  other  than  illegal  entry  of  the 
occupied  zone  would  be  made  against 
him. 


Ledger  Has  New  Strip 

A  NEW  family  comic  strip,  “Raising 

Kane,”  by  Frank  Webb,  of  Holly¬ 
wood,  will  be  released  May  10  by  the 
Ledger  Syndicate,  we  learned  this 
week  from  George  F.  Kearney,  syndi¬ 
cate  manager.  The  strip,  in  six  col¬ 
umns,  will  be  accompanied  by  an 
added  feature,  “Frank  Webb’s  Car¬ 
toon  College,”  in  which  the  artist  will 
continue  the  drawing  lessons  he 
sV.rted  for  Bell  Syndicate  under  the 
title  “How  to  Make  Faces.” 

Webb  is  a  firm  believer  in  the  the¬ 
ory  that  almost  anyone  can  learn  to 
draw  if  given  simple  directions.  In 
his  feature  for  Bell,  Webb  taught 
thousands  of  children  to  draw.  His 
drawing  feature  for  the  Ledger  Syn¬ 
dicate  will  be  a  two-column  panel. 
At  32,  Webb  is  one  of  the  younger 
cartoonists  in  the  trade.  He  got  his 
start  with  Walt  Disney.  He  since  has 
worked  on  the  Hollywood  Citizen- 
News,  the  Los  Angeles  Examiner  and 
the  Los  Angeles  Times. 


Library  Filming 
Inquirer's  Pages 


The  Free  Library  of  Philadelphia 
this  week  began  the  demonstration  of 
that  city’s  first  newspaper  file  on 
microfilm.  A  combined  enlarging  and 
projecting  apparatus  has  made  it  pos¬ 
sible  for  readers  to  see  recent  back  is¬ 
sues  of  the  Philadelphia  Inquirer  by 
merely  turning  a  knob. 

The  Inquirer  is  the  first  Philadel¬ 
phia  newspaper  whose  issues  haw 
been  photographed  on  miniature  film, 
page  by  page,  to  permit  their  use  in 
the  new  apparatus  which  is  also  beiig 
used  in  the  Inquirer’s  own  library 
Called  the  Recordak,  the  apparatus 
throws  an  image  of  a  single  page  or  a 
part  of  page  on  a  glass  “screen”  andj 
can  be  adjusted  to  enlarge  the  print 
to  virtually  any  size. 


New  Serial  Announced 
A  NEW,  first-run  Blue  Ribbon  Fiction 
serial,  “Hard  Case,”  by  Luke  Short, 
young  author  of  westerns,  will  be  re¬ 
leased  April  14  by  the  Chicago  Tri¬ 
bune-New  York  News  Syndicate,^  it 
has  been  announced.  In  49  daily  in¬ 
stallments,  “Hard  Case’  is  a  story  of 
the  old  west  with  “a  lovable  runt  as 
the  hero.” 
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ARMY  WORKS  FAST 

The  Manhattan  (Kan.)  Chronicle 
has  seen  proof  of  how  fast  Uncle 
Sam’s  Army  works.  Just  three  days 
after  he  had  succeeded  A1  Makins  as 
managing  editor  of  the  Chronicle) 
Grant  Salisbury  received  notice  to| 
report  immediately  to  the  Army  Ai' 
Corps  at  Muskogee,  Okla. 
reported  to  Fort  Riley,  Kan.,  Marc! 
12.  Herbert  Hollinger  is  the  ncv 
managing  editor. 
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Minn.  Wage-Hour 
Decision  Differs 
From  Dallas  Case  I 

Administrator  Fleming  , 

Claims  Support  in  Over¬ 
time  Payment  Controversy 

Washington,  D.  C.,  March  24 — A 
(Jecision  described  by  Administrator 
Philip  B.  Fleming  as  “at  direct  vari¬ 
ance  with  the  opinion  of  Judge  Roy 
Atwell  in  the  Dallas  News  case,”  has 
been  handed  down  by  Judge  Matthew 
A  Joyce  in  the  U.  S.  District  Court 
of  Minnesota. 

In  the  Dallas  News  case,  Judge  At¬ 
well  ruled  that  an  agreed  wage  which 
contemplates  work  hours  in  excess  of 
ient  the  fixed  standard  and  includes  a 

Uli-  predetermined  payment  therefor,  is 

>ris-  acceptable  under  the  wage-hour  law. 

least  The  government  had  contended  that 

on  a  overtime  pay  must  be  computed  on 

gal-  the  “regular  rate”  of  pay,  hour  for 

the  hour.  The  Dallas  decision  has  been 

oc-  carried  to  the  Fifth  Circuit  Court  of 
un-  Appeals  at  New  Orleans, 

ince,  “The  Minnesota  decision,”  said  Ad- 
irces  ministrator  Fleming,  “definitely  sus- 
ndi-  tains  our  position  with  respect  to  the 
1  22,  payment  of  overtime  compensation, 

I  an  and  effectively  checks  the  many  ficti- 

>res8  tious  devices  designed  to  defeat  the 

purposes  of  the  Act.  If  employers  are 
sen-  permitted  to  resort  to  sudi  methods 
been  to  escape  payment  of  overtime  com- 
pensation,  the  great  benefits  intended 
The  by  Congress  when  the  Fair  Labor 
}  be  Standards  Act  was  passed,  would  be 
^  denied  to  the  workers  of  the  nation.” 
i  the  Under  attack  was  the  system 
adopted  by  Carleton  Screw  Products 
'ated  Company  of  Minneapolis,  Minn.  En- 

i  the  joining  operation  of  the  plan.  Judge 

Joyce  said:  “The  fact  that  employer 
j  and  employe  ‘agree’  to  a  rate  of  pay 

^  which  does  not  represent  that  at 

which  the  employe  is  really  employed 
caimot  preclude  the  operation  of  Sec- 
>1,  d  tion  7,  for  private  agreements  which 
y  be  are  inconsistent  with  wage  and  hour 
f  no  statutes  must  yield  to  the  broader 
f  the  public  policy  declared  in  those  acts.” 
;ainst  ■ 

FCC  'Go  Ahead'  on 
Commercial 
Iphia  Television  Seen 

on  of 

^  ®  Washington.  D.  C.,  March  257-An 
i  and  order  authorizing  full  commercial  use 
of  television  within  60  days  was  fore- 
:k  ^  cast  here  this  week  after  hearings  be- 
W  fore  the  Federal  Communications 
Commission  came  to  a  close, 
adel-  Last  year,  the  Commission  denied 
haw  application  for  limited  commercial  use 
film  of  the  new  media  for  transmission,  as- 
ise  in  sorting  that  the  art  had  not  progressed 
beini  to  a  point  at  which  it  would  be  safe 
orary  to  “freeze”  technical  standards.  Radio 
iratus  Corporation  of  America  was  ready 
»  or  >  then  to  place  receivers  on  the  market 
and  and  begin  transmission;  in  fact  had 
print  placed  full-page  advertisements  in 
newspapers,  relying  upon  a  previous 
authorization  from  BXIC,  offering  sets 
for  sale. 

The  argument  made  at  last  year’s 
onick  hearing  was  that  RCA  would  be  in  a 
Uncle,  position  to  fix  transmission  standards 
daysi  and  monopolize  the  market.  Other 
ins  as  manufacturers  were  unwilling  to  “go 
jnicle  along”  on  the  standards  proposed, 
ce  to  Observers  at  the  hearings  which  be- 
y  Ail  gan  last  week  and  have  now  been 
lakins  concluded,  professed  to  see  a  changed 
Mard  attitude  on  the  part  of  FCC  members, 
nev  Inquiries  addressed  to  witnesses  and 
I  attorneys  for  the  industry  were  the 
I  basis  for  this  belief. 


Trial  of  Hottelet 
Delayed  by  Gestapo 

Hope  that  Richard  C.  Hottelet, 
Unit^  Press  reporter  in  Berlin,  would 
be  given  an  early  trial  on  the  charge 

of  “suspicion  of _ 

espionage  for  an 
enemy  power” 
diminished 
Thursday  when 
latest  advices  on 
the  case  were  re¬ 
ceived  at  the 
U.P.  offices  in 
New  York. 

Investigations 
by  the  Gestapo 
are  still  under 
way  and  it  is  un¬ 
derstood  in  Ber-  Richard  HoHelet 
lin  that  they  will 

continue  “for  some  time.”  Hottelet, 
who  was  promised  a  trial  “within 
three  weeks”  after  his  arrest  on  March 
15,  is  held  in  Alexanderplatz  Prison. 

An  attorney  has  been  retained  to 
defend  Hottelet,  the  U.P.  has  learned. 
■ 

DUPLEX  OmCIAL  DIES 

Battle  Creek,  Mich.,  March  27 — 
Marcus  Farley,  57,  vice-president  and 
secretary  of  the  Duplex  Printing  Press 
Co.,  died  here  this  morning  of  a  heart 
attack.  Mr.  Farley  was  born  May  12, 
1883,  in  Trenton,  N.  J.,  and  was  grad¬ 
uated  from  Lehigh  University  in  1906. 
He  was  a  civil  engineer  for  the  New 
York  Board  of  Water  Supply  and 
engineer  in  charge  of  construction  at 
Yaphank,  Long  Island  in  1917.  He 
married  Mabel  Stone,  daughter  of  I.  L. 
Stone,  founder  of  The  Duplex  Co.,  in 
1920  and  shortly  afterwards  became 
connected  with  the  company.  He  is 
survived  by  Mrs.  Farley  and  two  sons. 


Court  Upholds 
Reporter's  Right  to 
Protect  Informant 

Philadelphia  Judge  Notes 
1937  Low  .  .  .  Ledger  Writer 
Testifies  in  Probe 

The  right  of  a  newspaper  reporter 
to  protect  his  sources  of  information 
was  upheld  March  20  by  Judge  James 
C.  Cnimlish  in  Quarter  Sessions  Court 
at  Philadelphia. 

The  issue  arose  during  the  trial  of 
a  State-licensed  weighmaster,  charged 
with  conspiracy  to  defraud  by  means 
of  weight  slips  issued  by  him  for 
coal. 

Trial  of  the  weighmaster  was  one 
of  the  far-reaching  results  of  a  sen¬ 
sational  expose  of  the  short-weight 
coal  racket  in  Pennsylvania  by  L.  S. 
Willis,  reporter  for  the  Philadelphia 
Evening  Public  Ledger.  Willis  spent 
several  months  investigating  the 
racket  and  at  one  time  disguised  him¬ 
self  as  a  coal  truck  driver  to  get  his 
information.  His  life  was  threatened 
as  a  result  of  the  articles. 

Called  to  testify  for  the  Common¬ 
wealth  in  the  trial  of  the  weighmas¬ 
ter,  Willis  revealed  non-confidential 
information  about  one  of  the  coal 
yards  involved  in  the  case,  but  re¬ 
fused  to  disclose  confidential  infor¬ 
mation  when  questioned  by  defense 
counsel. 

After  G.  A.  Wilderman,  defense 
counsel,  and  Assistant  District  Attor¬ 
ney  Ephraim  Lipschutz  argued  the 
question.  Judge  Crumlish  held  that  a 
state  law  of  1937  gave  reporters  the 
right  to  protect  news  sources. 


“O’ER  THE  RAMPARTS 
WE  WATCH....” 


I^OR  more  than  42  years, 
the  International  Circu¬ 
lation  Managers’  Association 
has  acted  as  guardian  of 
newspaper  publishers’  inter¬ 
ests  throughout  the  country. 

As  an  organization,  I.C. 
M.A.  is  always  on  the  alert 
to  comhat  elements  that 
might  he  harmful  to  the 
newspaper  industry.  In  ad¬ 
dition,  it  disseminates  to  all 
mcmhers,  through  an  An¬ 
nual  Book  of  Proceedings, 
and  Monthly  Bulletin,  in¬ 
valuable  information  and 
suggestions  which  help  them 
achieve  greater  individual 


efficiency. 

Because  of  its  many  con¬ 
structive  activities,  I.C.M.A. 
has  won  the  endorsement  of 
the  ANPA,  the  ABC,  all  sec¬ 
tional  circulation  organiza¬ 
tions  and  publishers’  asso- 


That’s  why  more  than  700 
publishers  of  newspapers, 
both  large  and  small,  insist 
that  their  circulation  man¬ 
agers  enjoy  the  benefits 
which  only  I.C.M.A.  offers. 
And  that’s  why  you  should 
invite  your  circulation  man¬ 
ager  to  join  today! 


If  yoa  dewlre  information  eonceminfc  all 
the  benefits  offered  by  I.C.M.A.,  write  to 
L.  W.  McFetridffe,  Seey.-Treas.,  e/o  “The 
World,**  Tulsa,  Okla. 


ACTIVE  OFFICES  IN 

Tulsa,  Cleveland,  Toronto,  Roehester,  St.  Louis,  Binningbam 
Detroit,  Cineinnati,  San  Francisco,  Dallas,  Flint 


WHV? 


.  .  .  With  some  63  syndicated 
Hollywood  Columns  avail¬ 
able  .  .  .  WHY  in  a  few  short 
months,  has  John  Truesdell's 
Hollywood  Column  been 
bought  by  such  outstanding 
newspapers  as  these? 

Chicago  Daily  News 

Detroit  Free  Press 

Cleveland  News 

Newark  Star  Ledger 

Richmond  Times  Dispatch 

Miami  Daily  News 

Springfield  State  Journal 

St.  Louis  Post  Dispatch 

Cincinnati  Enquirer 

Akron  Beacon  Journal 

Boston  Post 

St.  Paul  Dispatch  & 

Pioneer  Press 

Columbus  Dispatch 

Atlanta  Journal 

Oakland  Tribune 

Montreal  Photo  Journal 

.  .  .  There  MUST  be  and  IS 
a  reason  ...  a  good  reason. 
Write,  wire,  or  phone  How¬ 
ard  Denby,  Editor,  ESQUIRE 
FEATURES,  INC.,  919  N. 
Michigan  Ave.,  Chicago,  and 
he  will  tell  you.  .  .  . 


WHl! 
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WILLJAM  H.  NUTTEIR,  widely  known 

as  “Halliday  Witherspoon,”  one  time 
Boston  (Mass.)  Traveler  war  corres¬ 
pondent,  and  author,  died  at  his  home 
in  Dedham,  Mass.,  March  18,  at  the 
age  of  66.  He  represented  the  Trav¬ 
eler  in  the  Mexican  War  and  later 
went  to  France  twice  for  the  old 
Boston  Journal. 

Harold  H.  Martin,  64,  pioneer  auto¬ 
mobile  advertising  salesman  for  the 
Boston  (Mass.)  Transcript,  died  at 
the  Boston  City  Hospital  March  19. 
When  he  retired,  in  1938,  he  had 
completed  43  years  with  that  news¬ 
paper. 

Lewis  Edward  Smith,  67,  for  many 
years  publisher  of  the  Pulaski  (Va.) 
News  Review,  died  March  19,  follow¬ 
ing  a  heart  attack. 

Sidney  Bert  Cooksley,  38,  former 
New  York  Times  reporter  and  con¬ 
tributor  of  poems  to  the  Saturday 
Evening  Post,  died  in  Hollywood, 
March  18. 

The  Rev.  Dr.  Samuel  Walter  Gratt- 
LiN,  71,  White  Plains,  N.  Y.,  Methodist 
missionary  who  wrote  a  weekly  col¬ 
umn  advocating  cooperation  between 
capital  and  labor  for  the  Washington 
(D.  C.)  Star,  died  in  Greenwich, 
Conn.,  Hospital,  March  20. 

William  Douglas,  69,  who  two  gen¬ 
erations  ago  was  manager  of  Toronto 
Evening  News,  died  at  his  home  in 
Toronto,  March  21.  He  was  director 
for  some  years  of  the  Moil  and  Empire, 
of  which  his  father,  the  late  W.  J. 
Douglas,  was  managing  director  for 
22  years. 

Charles  H.  Cowles,  64,  retired 
Michigan  and  Oklahoma  newspaper 
publisher,  died  at  his  home  in  De¬ 
troit,  March  21,  after  a  four  year 
illness.  He  began  his  career  on  the 
Saginaw  (Mich.)  Courier-Herald, 
owned  by  his  father  and  later  worked 
on  the  Bay  City  (Mich.)  Tribune. 
Until  his  last  illness  he  was  with  his 
brother,  Fred  G.  Cowles,  owner  of 
the  McAlester  (Okla.)  News-Capital. 

Austin  E.  Neal,  72,  for  many  years 
a  columnist  on  the  Kansas  City  Kan¬ 
san,  died  March  15  in  a  Kansas  City 
hospital.  He  suffered  a  broken  hip 
Feb.  25  when  he  fell  on  the  ice  while 
returning  home  with  a  turkey  for  a 
family  birthday  dinner  for  his  wife. 

Morton  Burdett  Birge,  66,  editorial 
writer  on  the  Boston  Daily  Record 
until  his  retirement  a  year  ago,  died 
March  23  at  his  home  in  Harwich, 
Mass. 

Mrs.  Ruth  Bodwell  Burke,  59,  Bos¬ 
ton  Post  reporter  who  wrote  imder  her 
maiden  name,  Ruth  C.  Bodwell,  died 
at  her  home  in  Hyde  Park  March  23. 

John  F.  Brophy,  a  reporter  for  the 
New  York  Times  for  the  last  38  years, 
died  March  22  in  the  Holy  Family 
Hospital,  New  York,  after  a  brief  ill¬ 
ness  of  heart  disease  aggravated  by  a 
kidney  ailment.  He  was  bom  in 
Brooklyn  55  years  ago. 

H.  Hoover  Mobley,  70,  city  editor, 
Alexandria  (La.)  Town  Talk  for  the 
past  24  years,  and  well  known  in 
southern  newspaper  circles,  died 
March  26  at  his  home  in  Alexandria, 
following  a  heart  attack.  He  was  also 
correspondent  for  New  Orleans  Times- 
Picayune  and  States  for  a  number  of 
years. 

■ 

RAISES  SUB  RATES 

Ifie  Bluefield  (W.  Va.)  Daily  Tele¬ 
graph,  morning,  except  Monday,  ef¬ 
fective  March  15,  has  increased  its  mail 
subscription  rate  from  $6.50  to  $7.50  a 
year,  plus  a  State  consumers’  tax  of 
15  cents,  making  the  yearly  rate 
$7.65. 


EDITOR  &  PUBLISHER 


WRITERS  DINNER 


ANNUAL  LINAGE  CORRECTIONS  AND  ADDITIONS 


Wendell  L.  Willkie,  Governor  Her¬ 
bert  H.  Lehman,  former  Governor 
Alfred  E.  Smith,  former  Postmaster 
General  James  A.  Farley,  Manhattan 
District  Attorney  Thomas  E.  Dewey 
and  other  state  and  national  figures 
were  guests  March  20  at  the  41st  an¬ 
nual  gridiron  show  of  the  Albany 
(N.  Y.)  Legislative  Correspondents 
Association.  John  Mooney,  legislative 
correspondent  of  the  Albany  Knicker¬ 
bocker  News,  presided  as  president  of 
the  association.  Mrs.  Lehman  dined 
the  writers’  wives  during  the  party. 


City  A 

Pnb- 

Total 

Display 

State 

Paper 

Ushed 

Linage 

National 

Local 

Classified 

L<«ai 

Bridgeport  (Coon.)  . . . , 

..Herald  . . . . 

..(S) 

1,331,362 

51.307 

1,249,423 

30,632 

Fort  Lauderdale  (Fla.).Afmj . 

. .(es) 

2,936,864 

270,946 

2,249,341 

189,249 

22744 

47,041 

70,070 

71,441 

11540] 

36,401 

136jli] 

function  City  (Kan.).. 
Marquette  (Mich.)..., 

..Union  .... 

...(e) 

1,617,112 

180,110 

1,280,006 

109,956 

..Mining 
Journal  . 

..(m) 

3,404,436 

502,824 

2,611,196 

220,346 

Mexico  (Mo.) . 

.  Ledger  . . . 

...(e) 

1,963,934 

172,326 

1,678,628 

41,538 

Poplar  Bluff  (Mo.) . . . . 

..American 

Republic 

...(e) 

1,676,853 

189,663 

1,218,196 

153,192 

(Haremont  (N.  H.) . . . . 

..Eagle  .... 

...(e) 

1,913,443 

359,646 

1,409,730 

107,667 

Binghamton  (N.  Y.).. 

.Preu  .... 

...(e) 

9,873,062 

1,118,174 

7,174,688 

1,444,038 

Ada  (Okla.)  . . 

..News  _ _ 

Sunday 
edition  . 
Total  . 

...(e) 

1,534,461 

235,422 

1,116,317 

121,486 

6244 

Port  Arthur  (Tex.)... 

...(S) 

.  .(e*) 

714,546 

2,250,007 

65,408 

300,830 

612,080 

1,728,397 

37,058 

158,544 

6244 

•  News  .... 

. . (es) 

4,799i,634 

683,088 

3,153,262 

963,284 

Vancouver  (B.  C.)... 

..Sun  . 

...(e) 

8,701,028 

1,968,736 

4,473,924 

2,226,504 

31.864 

■■■■1 

Press  photographers  from  coast  to  coast 

like 


G-E 


MAZDA  Midgets 


Read  what  they  say  9  0  0  On  the  first  anniversary  of  Midget  G-£  MAZDA  Photo- 

^as/?  lamp  No.  5,  we  asked  a  few  of  the  many  photographers  who  have  streamlined  their 


flash  photography  with  this  amazing  lamp  how  they  liked  it.  Here  are  their  replies: 


Soys  Jake  Hooston,  CHARLOTH  (N.C.)  OBSERVER:  "Per¬ 
sonally,  I  think  it  is  the  greatest  improvement 
made  in  flash  bulbs  to  date.  I  use  them  100%  for 
every  type  of  assignment." 

Soys  Clint  Merphy,  ST.  LOUIS  POST  DISPATCH:  "I  think 
the  best  reply  to  your  query  as  to  what  I  think  of 
the  No.  5  bulb  is  that  we  use  them  almost  to  the 
exclusion  of  other  bulbs.  It  would  be  repetitious 
to  recite  their  advantages.” 

Soys  Bill  Trayta,  COLUMBUS  DISPATCH:  "I  like  the 
G-E  Midget  best  because  of  its  absolute  uniformity 
of  flash,  its  complete  adaptability  to  every  phase 
of  news  photography  and  last,  but  not  least,  its 
compactness." 

Soys  Merwyn  BrmrtoH,  CHICAGO  HERALD  AMERICAN: 

"It’s  speed  that  counts  in  our  work.  The  conven¬ 
ient  size  and  dependability  of  the  G-E  No.  5  makes 
it  first  choice  with  us  for  good  pictures.  For  every 
type  of  news  assignment  we  use  the  G-E  No.  5, 


because  they’re  easy  to  carry  and  they  put  a  wallop 
of  light  where  we  want  it." 

Soys  Johmiy  Hoyts,  DALLAS  TIMES  HERALD:  "G-E  No.  5 
surely  is  a  life-saver  .  .  .  especially  on  the  ambu¬ 
lance  run,  where  there’s  no  room  for  excess  bag¬ 
gage.  With  three  plate  holders  in  one  pocket  and 
a  handful  of  No.  3*s  in  the  other.  I’m  set  for  8  good 
pictures  under  any  conditions." 

Says  Gem  Ltsttr,  HoHywoed  pablicHy  export:  "While 
working  in  crowded  night  clubs,  previews,  prem¬ 
iers,  on  location  trips  under  circumstances  when 
you  can’t  run  back  to  your  supply  case  very  often 
.  . .  and  when  many  pictures  have  to  be  shot 
simultaneously  ...  a  pocket  full  of  No.  3’s  with 
the  magazine  back  on  a  Graphic  work  out  to 
perfection.” 

Try  G-E  No.  5  on  your  next  tough  assignment,  and  u>e 
suspect  that  the  pictures  you  get  wtll  make  you  an 
enthusiastic  booster,  too! 


New  No.  50! 


a  brand  n«w  O-E  MAZDA  Photoflath  Lamp  for  Img*  aroas  and  color  photo*.  Oivot  you 
two-third*  tho  light  of  No.  75  in  o  bulb  not  much  lorgur  than  the  No.  21.  A*lc  your  supplier . 


GENERAL  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 
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Many  Experts  to  Speak 
At  Oklahoma  U.  Clinic 


KORMAN,  OKLA.  —  Preparations  for  Folks  magazine  published  by  General 
the  Fifth  Annual  Clinic  and  Short  Motors,  will  talk  on  “Photography  and 
Course  in  News  Photography  have  Makeup  for  House  Organs.”  Gene 
been  completed  by  the  School  of  Jour-  Thomas,  chief  photographer,  Oklahoma 
nalism,  University  of  Oklahoma,  Nor-  Publishing  Company,  will  talk  on 
ipan,  for  a  three-day  session,  April  “Managing  a  Newspaper  Photographic 
17-19.  Outstanding  technicians  and  Department.”  Jess  Gibson,  chief  pho- 
newspaper  photographers  from  many  tographer,  Houston  Chronicle,  “Proper 
lections  of  the  coimtry  will  speak.  Care  of  the  Cameraman’s  Equipment.” 
Two  notable  scientific  achievements  Truman  Poimcey,  photographer-re¬ 
in  the  develojMnent  of  modem  news  porter,  Dallas  Morning  News,  “Tlie 
photography  technique  will  be  the  Reporter  Carries  the  Camera.”  Paul 
cardinal  features.  The  two  achieve-  Peters,  chief  photographer,  Houston 
nents  are  the  stroboscopic  light,  origi-  Post,  “More  Art  in  News  Pictures.” 
nally  known  as  the  Speedray,  and  the  Alphia  Hart,  staff  photographer.  Daily 
“Black-out”  camera  which  employs  Oklahoman,  “Mini-Camera  in  News 
the  infra-red  film.  Dick  Samo,  ace  Photography,”  C.  E.  Fehrenback,  chief 
cameraman,  New  York_  Daily  Mirror,  photographer.  Continental  Oil  Com¬ 
pany,  “Color  Photography  for  Pub¬ 
licity.”  Paul  Threlfall,  head  photog- 


will  demonstrate  the  Speedray  cam¬ 
era.  George  Luxton,  chief  photogra- 
jrfier,  Minneapolis  Star-Journal,  will  rapher,  Wichita  (Kan.)  Beacon,  “More 
demonstrate  the  “black-out”  ~  -  •  —  —  •  ••  ••• 

Governor  Will  Spook 

The  conductor  of  this  department, 
as  director  for  this  Cfiinic  and  Short 
0>urse,  announces  the  program.  The 
sessions  will  be  opened  April  17  by 
(lovemor  Leon  C.  Phillips,  of  Okla¬ 
homa,  and  Dr.  W.  B.  Bizzell,  president 
of  the  university.  H.  H.  Herbert,  dean 
of  the  School  of  Joiumalism,  will  wel¬ 
come  the  delegates. 

Lt.  Col.  A.  W.  Stevens,  director  of 
the  School  of  Aerial  Photography  of 
the  Air  Corps  at  Lowry  Field,  Denver, 
will  lecture  on  “Hie  Importance  of 
Aerial  Photography  in  National  De¬ 
fense  and  News  Coverage,”  the  night 
of  April  18.  Gene  Peach,  city  editor, 

Oklahoma  Daily  Times,  will  also  speak 
that  evening  on  “More  Thought  in 

News  Pictures  for  Daily  Papers.”  -  -  »  -  i  - 

Senator  James  C.  Nance,  publisher  of  sional  ^d  ser^-professional  c^era-- 
a  chain  of  Oklahoma  newspapers,  will  Mmy  editors  and  publimers  of 

speak  at  the  conference  banquet  on  J^e  sm^l  newspaper  m  thm  locality 
“Co-operation  Between  Publisher  and  also  expr^sed  a  desue  to  be 

Cameraman.”  Woodrow  Wentzy,  as-  Present.  The  enAusiasm  and  keen  m- 
sistant  in  journalism,  will  preside  at  already  shovm  by  the  persons 

the  evening  sessions.  section  of  this  coimtry  is  in- 

_  ’  dicative  of  an  increased  use  of  pho- 

Experts  oe  Program  tography  for  the  smaller  newspapers, 

me  tedmical  section  of  the  program  program  is  designed  to  provide 
following  ex^^:  work-a-day  and  practical  instruction 
J.  Wmton  Lemen,  Eastman  Kodak  ^  those  who  are  unable  to  obtain 
Company,  will  lecture  on  and  dem-  such  information, 
onstrate  “The  Materials  and  Chentis-  .  .  « 

try  for  News  Photographers,”  Calvin  Corpus  Christi  Sp>6cial  Edition 
Wheat  and  Richard  Manz,  of  the  Agfa  THE  Corpus  Christi  (Texas)  Caller 
Company,  will  demonstrate  the  tech-  and  Times  is  deserving  of  compli- 
nique  in  “Correct  Negative  and  Print-  ments  for  its  unusual  use  of  photo 
ing  Process  for  Best  Results  in  News  layouts  in  its  special  edition  of 
Photography.”  H.  P.  Rockwell,  Jr.,  March  12.  Almost  30  pages  of  photos, 
Weston  Electrical  Corporation,  will  most  of  them  made  by  the  staff  pho- 
lecture  on  ‘Thoto-Exposure  Meter  tographer,  were  reprc^uced  with  ex- 
Tedinique.”  Glenn  C.  Anderson,  Gen-  cellent  quality.  The  rest  of  the  pic- 
eral  Electric  Co.,  Photo  Exix>s\ire  tures  were  supplied  by  the  Navy.  The 
Meter  Division,  will  discourse  on  the  occasion  was  the  commissioning  of 
uses  of  the  “Exposure  Meter  in  News  the  Naval  Air  Station  by  Secretary  of 
Photography.”  Raymond  Trees,  Hei-  the  Navy  Frank  Knox, 
land  Re^arch  Corporation,  Denver,  u  , 

will  talk  on  the  “Modem  Speed  Flash  Ingenious  Football  Photo 
Synchronization.”  Joe  Sprague,  Fol-  THE  much  publicized  picture  sent  out 
mer-Graflex  Corporation,  will  talk  on  hy  the  NEA  Syndicate,  showing  a 
the  “Modem  Camera  for  News  Pho-  football  coach’s  dilenuna,  illustrated 
tographers.”  Don  Mohler,  General  by  means  of  empty  shoes  in  tiie  places 


‘black-out”  camera. 


Speed  in  News  Pictures.”  William 
Wyatt,  the  one-man  photographic  de¬ 
partment  for  the  Tulsa  Tribune,  “A 
One-Man  News  Photo  Department,” 
and  Ralph  Kite,  photographer,  De 
Queen  (Ark.)  Bee,  “News  Photogra¬ 
phy  for  the  Small  Newspaper.”  George 
Luxton  and  Dick  Samo  will  have  an 
extra  period  in  which  each  will  dis¬ 
cuss  the  photographic  conditions  on 
their  newspapers  in  addition  to  their 
main  topics,  and  the  writer  of  this 
column  will  discuss  “The  Proper 
Method  of  Analyzing  an  Assignment 
for  Obtaining  the  Best  Pictorial  Re¬ 
sults.” 

Early  registrations  coming  from  11 
of  the  southwestern  states  indicate  an 
unusually  large  attendance.  Judging 
from  the  registrations,  75%  of  those 
expecting  to  attend  will  be  profes- 


AIR  EXPRESS  GIVES  YOU 
AIRPORT- 
TO-OFFICE 
SERVICE! 


says  James  W.  Brown,  Jr. 
Publisher  of  Editor  &  Publisher 


And  counts  plenty  .  .  .  when 
every  ticking  second  brings  a  dead- 
line  looming  closer!  Our  3-mile-a- 

minute  speed  in  the  sky  .  .  .  for  bulky  plates,  presentations,  printed 
matter  . . .  make  Air  Express  the  swiftest,  surest  way  to  send  or  receive 
shipments  .  .  .  anywhere! 

We  give  special  pick-up  and  special  delivery  at  no  extra  charge 
within  our  regular  vehicle  limits  in  all  cities  and  principal  towns. 
Nation-wide  air-rail  connections  to  oft-airline  points.  International 
coverage,  too.  So  any  time  you  want  “hurry-up”  service  just  say: 
Ship  by  Air  Express.  We’re  on  the  mark  ...  set  to  go  ...  at  a  phone  call 
to  Railway  Express,  Air  Express  Divisio.n. 


'Fastest  Way'  Means 
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Memphis  Promotion 
Of  High  Quality 


By  T.  S.  mVIN 

IF  YOU  FOLLOW  newspaper  promo¬ 
tion  at  all,  you  must  surely  have 
been  impressed  lately  with  the  qual¬ 
ity  of  the  current  advertising  in  trade 
papers  of  the  Memphis  (Tenn.)  Com¬ 
mercial  Appeal  and  the  Press-Scimi¬ 
tar. 

It  will  be  hard  for  us  to  forget  at 
least  one  of  the  ads.  The  headline 
says,  “As  long  as  I  live  I  hope  to  read 
daily  The  Commercial  Appeal  and 
the  Bible.”  And  the  illustration  is  an 
api>ealing  photograph  of  a  sweet  old 
lady,  “Mother”  Berry,  now  90  years 
old,  mother  to  the  girls  of  Missis¬ 
sippi’s  historic  Blue  Mountain  Col¬ 
lege.  She  has  been  reading  the  Com¬ 
mercial  Appeal  for  65  years.  Her 
father,  a  Confederate  general,  read 
it  before  her.  She  has  only  a  few 
more  years  to  live,  but  as  long  as  she 
lives,  she  says,  she  will  continue  to 
read  ;t. 

PlaRt-te-Presp«r  Them* 

Another  ad,  “They  planted  and  they 
prospered,”  tells  the  story  of  Mr.  and 
Mrs.  Herman  Gerdes.  Only  a  few 
years  back  poverty-stricken  share¬ 
croppers,  today  they  own  an  80-acre 
farm,  debt-free,  and  have  money  in 
the  bank.  Their  success  started  in 
1936  when  they  enrolled  in  the  Com¬ 
mercial  Appeal’s  Plant-to-Prosper 
competition,  designed  to  stimulate 
farm  diversification  and  self-suffi¬ 
ciency.  They  are  the  winners  of  the 
1940  Plant-to-Prosper  award. 

Another  ad  tells  how  the  Press- 
Scimitar,  through  an  editorial  cam¬ 
paign,  brought  about  the  building  of 
Memphis’  new  million-dollar  General 
Hospital.  And  another  tells  how  the 
Press-Scimitar  brought  TVA  power 
to  Memphis. 

“We  are  trying,”  writes  Promotion 
Manager  Pierre  Martineau,  “to  get 
away  from  the  customary  avalanche 
of  linage  and  circulation  figures,  and 
the  present  trend  toward  busy  smoke¬ 
stacks.  Regardless  of  the  excellence 
or  lack  of  excellence  of  our  copy,  we 
think  that  people  are  far  more  inter¬ 
ested  in  the  life  and  breath  of  a 
newspaper  than  in  the  ordinary  sta¬ 
tistical  summaries. 

“Our  problem  is  a  bit  complicated 
by  the  fact  that  we  have  two  news¬ 
papers,  both  with  distinctly  different 
backgrounds.  We  are  trying  to  get 
across  the  thought  that  each  is  great 
in  its  own  way:  the  Commercial  Ap¬ 
peal  is  over  100  years  old,  is  a  tradi¬ 
tion  in  the  South,  a  bond  between  the 
Old  South  and  the  New  South,  and 
an  inspiration  because  of  this  back¬ 
ground.  The  Press-Scimitar,  on  the 
other  hand,  is  aggressive  and  progres¬ 
sive  in  what  it  is  trying  to  do  for  its 
community. 

Important  in  Field 

“Even  if  our  accomplishments  in 
Memphis  might  not  measure  up  in  a 
physical  way  to  buildings  and  hospi¬ 
tals  in  New  York,  they  are  extremely 
important  to  Memphis.  And  that, 
after  all,  is  our  field.” 

Of  course,  there  is  a  definite  and  an 
important  place  in  any  newspaper 
promotion  program  for  linage  and  cir¬ 
culation  figures  and  for  “the  busy 
smokestacks.”  Our  complaint  is  that 
too  often  newspaper  promotion  never 
rises  above  the  smokestacks.  Statis¬ 
tics  serve  their  purpose  but  they  are 
soon  pushed  aside  and  forgotten  in 
the  avalanche  of  new  statistics. 

But  a  “Mother”  Berry,  a  Mr.  and 
Mrs.  Gerdes,  a  new  hospital — these  .are 
the  life  and  breath  of  a  newspaper  far 
more  tangible  than  mere  linage  or  cir¬ 


culation  figures.  These  cannot  be 
pushed  aside  nor  forgotten  if  the  pro¬ 
motion  people  who  tell  the  story  do 
so  with  sufficient  skill.  We  may  for¬ 
get  that  Memphis  is  the  world’s  larg¬ 
est  cotton  market.  But  we  shall  never 
forget  a  sweet  old  lady,  Bible  in  one 
hand.  Commercial  Appeal  in  the  other. 
Promotion  of  this  kind  is  in  the 
Scripps-Howard  tradition,  and  Mr. 
Martineau  seems  to  be  doing  quite 
handsomely  by  the  tradition. 

An  Unusual  Service 

THE  Atlanta  Journal  has  just  issued 

a  study  which  provides  an  unusual 
and,  we  believe,  a  valuable  service  for 
retail  advertisers.  It  is  an  analysis 
of  the  types  of  newspaper  advertising 
copy  run  by  the  six  leading  retail 
advertisers  of  Atlanta  during  the  year 
1940.  It  measures,  in  linage  and  per¬ 
centage  figures,  the  institutional  copy, 
the  regular  merchandise  copy,  the  sale 
copy  and  the  combined  merchandise 
and  sale  copy  run  in  the  Journal  and 
the  Atlanta  Constitution. 

“We  had  a  statistician  check  the 
linage  for  six  Atlanta  stores  that  ap¬ 
peared  in  both  the  Journal  and  the 
Constitution  during  1940,”  writes 
Promotion  Manager  Richard  Joel.  “It 
took  the  young  woman  nearly  four 
months  to  complete  the  job,  and  we 
feel  that  the  results  are  accurate.  We 
feel  that  few  stores  have  any  idea  as 
to  the  amount  of  each  type  of  copy 
they  use  during  the  period  of  a 
month.  In  this  study  we  try  to  tell 
them  something  they  have  never 
known  before.” 

It  seems  to  us  that  the  retail  stores 
involved — and  other  retailers  whose 
general  merchandising  and  advertis¬ 
ing  operations  are  similar — should  be 
able  to  apply  the  findings  of  this  .study 
to  some  practical  advantage.  It  shows, 
for  instance,  that  by  far  the  greatest 
volume  of  advertising  is  sale  copy, 
the  smallest,  institutional.  Should  this 
be?  Should  there  be  so  great  a  spread 
between  them? 

Despite  the  fact  that  this  is  a  re¬ 
search  job  in  which  no  promotional 
or  selling  copy  appears  at  all,  it 
emerges  as  a  fine  promotion  for  the 
Journal.  This  is  b^ause  the  greater 
volume  of  the  linage  of  the  stores 
involved  is  shown  to  appear  in  the 
Journal,  so  that  its  leadership  story 
in  this  section  of  retail  advertising  is 
quietly  but  rather  effectively  put 
.across. 

Chamber  ol  Commerce 

THERE’S  a  good  idea  in  a  letter  we 

have  from  C.  H.  Sundberg.  research 
director  for  the  Branham  Company, 
newspaper  representatives.  Branham 
lecently  issued  a  market  data  folder 
for  the  Spartanburg  (S.  C.)  Herald- 
Journal.  “The  chamber  of  commerce 
thought  so  much  of  this  folder.”  Mr. 
Sundberg  writes,  “they  ordered  1500 
copies  to  use  in  their  own  work  in  pro¬ 
moting  Spartanburg.”  Closer  relation- 
.'■hip  wherever  possible  between  a 
newspaper’s  promotion  and  its  com¬ 
munity’s  chamber  of  commerce  pro¬ 
motion  should  prove  mutually  benefi¬ 
cial.  Maybe  it’s  something  you  ought 
to  look  into. 

ThonksI 

SOMEBODY  in  the  office  got  to  the 

mailbag  before  us,  so  our  report  of 
this  promotion  comes  second-hand. 
The  St.  Petersburg  (Fla.)  Times  has 
a  neat  way  of  saying  “Thanks  for  the 


schedule.”  They  send  a  jar  of  “In¬ 
dian  Rocks”  kumquat  pecan  marma¬ 
lade  (yum,  yum)  with  the  thank-you 
label  attached.  The  label  takes  the 
opportunity,  also,  to  get  the  Times’ 
sales  story  across  again — “a  concen¬ 
trated  market  of  60,000  with  a  high 
buying  power  plus  250,000  Winter 
visitors  who  spend  $40,000,000  dol¬ 
lars.” 

Yum,  yum! 

Meet  Habby 

WE’RE  DELIGHTED  with  the  first 

of  a  series  of  promotional  folders 
that  comes  this  week  from  the  St. 
Louis  (Mo.)  Globe -Democrat.  It  pre¬ 
sents  Habby,  one  of  a  crew  of  till¬ 
tapping  bogeymen  who,  it  seems, 
haunt  the  advertising  scene.  Habby 
and  his  cronies — Torty,  Circay,  Evap- 
py,  Supy  and  Suspy — look  as  though 
they  had  wandered  off  the  Walt  Dis¬ 
ney  lot.  And  although  the  Globe- 
Democrat  warns  that  they  are  a  bad 
bunch,  it  promises  fun  to  get  to  know 
them. 

Certainly  this  is  far  happier  pro¬ 
motion — and  we  believe  far  more  ef¬ 
fective  promotion — than  the  name¬ 
calling  sort  of  stuff  the  Globe-Demo¬ 
crat,  we’re  sorry  to  say,  has  been 
going  in  for  lately. 

The  folder  is  neatly  done  in  color. 
Its  use  of  extra-large  type  is  particu¬ 
larly  effective. 

In  the  Bag 

A  HANDSOME  over-size  broadside 

from  the  New  York  Herald  Tribune, 
“Hats  Make  Headlines,”  promoting 
Katherine  Vincent,  the  fashion  editor, 
and  the  millinery  news  and  features 
appearing  in  the  paper.  An  unusually 
attractive  and  arresting  layout. 

A  map  of  “the  retail  city  of  San 
Francisco”  put  out  by  the  San  Fran¬ 
cisco  Examiner.  Boundaries  of  this 
city  “are  determined  by  people  and 
transportation”  and  retail  stores  recog¬ 
nize  it  by  covering  it  with  their  regu¬ 
lar  delivery  system.  The  retail  city 
is  shown  in  color.  Makes  a  good  sup¬ 
plement  to  the  market  data  stuff  in 
the  space  buyer’s  file. 

The  Cleveland  Press’  sixth  annual 
analysis  of  Ohio  liquor  sales,  covering 
the  full  year  1940.  Shows  dollar  sales 
by  county,  district  and  State;  and 
gallon  sales — wholesale,  retail  and 
total — of  individual  brands  by  types, 
district  and  State.  Carries  a  large 
color  map  showing  wet  and  dry  areas 
in  the  State.  As  always,  an  invaluable 
and  impressive  job. 

A  swell  promotional  folder  from  the 
Herald  Feature  Service  of  Melbourne, 
Australia,  announcing  Alex  Gurney’s 
new  cartoon  strip,  “Bluey  &  Curley.” 
a  couple  of  lads  in  the  second  A.  I.  F. 
Shows  that  the  lads  down  under  are 
quite  on  top  when  it  comes  to 
sprightly,  colorful  promotion. _ 
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•  Th«  only  journal  qiving  th# 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  end 
connmercial  broadcasting  in 
Australia  end  New  Zealand. 

If  you  ere  planning  sales  cam¬ 
paigns  or  ere  interested  in 
these  territories  read 

NEWSPAPER  NEWS 

Pukllslwe  MMtkIy 

SukorlptiM  rat*  SI. SO  a«r  y«ar 
••St  fr** 


Chicago  Times  Reports 
Profit  at  $138,914 

Chicago,  March  25— The  1940  report 
of  the  Chicago  Times,  Inc.,  to  share- 
holders  and  employes  reveals  that  net 
profits  were  $138,914.10,  representing 
more  than  double  the  net  profits  of 
1939,  according  to  S.  E.  Thomason, 
Times  publisher  and  president. 

Net  revenue  for  the  year  was 
$5,072,185.34,  an  increase  of  $477,53950 
over  1939.  Of  this  increase,  advertis¬ 
ing  revenues  provided  $287,649.02;  dr- 
dilation,  $149,790.90;  and  miscellan¬ 
eous  revenues,  $40,099.98.  Significantly 
enough,  1940  operating  expenses  of 
$4,708,799.61  were  $382,936.90  more 
than  in  1939. 

Mr.  Thomason  also  reported  the 
Chicago  Times  Syndicate,  organized 
in  April,  1939,  is  a  subsidiary  wholly 
owned  by  the  Times  company.  “Ad¬ 
vances  have  been  made  to  ffie  sub¬ 
sidiary  from  time  to  time,”  he  stated, 
“and  at  the  end  of  1940  our  investment 
in  the  syndicate  was  $30,533.75.” 

■ 

NEWSPAPER  INSTITUTE 

The  second  annual  newspaper  in¬ 
stitute  sponsored  by  Sandusky  News¬ 
papers,  Inc.,  at  Sandusky,  O.,  ended 
last  week.  It  was  an  effort  to  show 
pupils  in  journalism  classes  in  high 
school  how  newspapers  are  operated. 
Each  journalism  class  is  given  one 
day,  in  which  they  are  assigned  as 
reporters,  desk  men  and  photographers 
for  the  Sandusky  Star-Journal.  The 
institute  was  started  last  year  on  the 
suggestion  of  Harold  Detlefsen,  school 
and  church  news  reporter.  News  Di¬ 
rector  Paul  Heiberger  arranged  for 
the  students  to  work  on  the  paper  on 
three  consecutive  Thursdays  this 
year. 
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Freer  News  Flow 
Reeded  Between 
U.  S.- Australia 

Binder,  Chi.  News  Foreign 
Editor,  Suggests  Use 
Oi  Wireless 

Need  for  a  freer  flow  of  news  be¬ 
tween  the  U.  S.  and  Australia  and  New 
Zealand  by  means  of  low-cost  wireless 
transmission, 


eign  editor,  “and  we  in  the  United 
States  will  have  to  make  some  pretty 
important  decisions  about  them  and 
our  own  position  in  the  Pacific.” 

Referring  to  the  excellent  caliber  of 
the  metropolitan  papers  in  Australia 
and  New  Zealand,  Mr.  Binder  said 
they  are  attempting  to  cover  the  news 


with  those  having  the  lowest  brought 
the  following  conclusions,  Mr.  Thomp¬ 
son  said: 

(1)  All  of  the  highly  read  adver¬ 
tisements  were  talking  about  the 
reader  and  not  about  the  company. 
(2)  In  most  of  the  poorly  read  ads  the 
company  was  talking  about  itself.  (3) 


N.  Y.  Court  Dismisses 
Coses  of  5  Carriers 


The  Appellate  Division  of  the  Third 
Department  in  Albany,  N.  Y.,  recently 
handed  down  a  decision  dismissing 
cases  of  five  former  carriers  of  the 
j  ,  „  -  c  ,  u-  u  •  Rochester  Democrat  and  Chronicle 

adequately,  despite  the  ^ed  for  con-  If  you  have  anything  to  say  which  is  Rochester  Times -Union  who  had 

servation  of  newsprint.  This  shortage,  of  interest  to  the  reader,  you  can  get  claims  for  benefits  under  the  Un- 

of  course,  is  not  nearly  as  acute  as  m  better  than  average  reading  even  employment  Insurance  Act. 

England,  he  added.  though  you  don’t  use  an  illustration.  ai,  /  u  j  •  l 

When  asked  about  the  effect  of  (4)  If  you  take  the  trouble  to  “have  *  these  boys  durmg  the  time 
newspaper  editorial  unions  in  Aus-  something  unusual  happening”  in  your  carriers  had  been  regular 

tralia,  Mr.  Binder  said  trade  unionism  illustration,  you  don’t  need  big  type  j  ndants  at  an  institution  of  learning 

to  get  better  than  average  reading.  the  day  time  and  all  of  them 

(5)  The  more  unselfish  your  advertis¬ 
ing  seems  to  be,  the  more  consistently 
it  will  be  read.  (7)  Pictures  of  wid¬ 
ows  and  orphans  get  average  or  lower 
than  average  attention,  but  seem  to 
run  economics  a  close  second  as  a  “re¬ 
pellent  of  readers.” 


is  so  firmly  entrenched  in  all  branches 
of  work  there,  journalists  are  union¬ 
ized  like  every  other  type  of  workers. 
“They  even  can  have  dues  collected 
by  the  courts,  if  a  member  defaults,” 
he  added. 


Carroll  Binder 
continents  “down 


Daily  News  for¬ 
eign  editor,  in  an 
interview  with 
E  D I T  o  R  &  Pub¬ 
lisher  upon  his 
return  from  the 
under”  recently. 
Mr.  Binder,  who  has  the  happy  fac¬ 
ulty  of  knowing  when  to  have  the 
ri^t  man  at  the  right  spot  to  report 
an  important  news  story  abroad,  re¬ 
cently  turned  his  attention  to  Austra¬ 
lia  and  New  Zealand  as  countries 
which  may  figure  prominently  in  the 
news  in  the  months  ahead.  He  “as¬ 
signed”  himself  to  the  story  and  went 
by  Clipper  plane  to  Australia.  He  and 
W.  W.  Waymack,  editor  of  the  editorial 
pages  of  the  Des  Moines  Register  & 
Tribune,  are  now  back  in  the  U.  S. 
after  an  intensive  study  of  Australia 
and  New  Zealand’s  part  in  the  war. 

Discussing  the  close  co-operation 
between  those  countries  and  U.  S., 
Hr.  Binder  told  Editor  &  Publisher  it 
is  important  that  the  work  of  diplo¬ 
mats  and  naval  envoys  be  supple¬ 
mented  by  a  freer  flow  of  news  both 
ways.  “Australia  gets  a  lamentable 
small  budget  of  news  about  the  United 
States,”  he  said,  “and  we  get  a  still 
smaller  budget  of  news  about  Austra¬ 
lia.  One  of  the  principal  reasons  for 
this  is  the  exceedingly  high  cost  of 
cable  communications.” 

He  pointed  out  that  certain  obstacles, 
in  the  past,  have  been  placed  in  the 
way  of  radio  transmission  of  news, 
which  would  be  only  a  fraction  of  the 
present  cable  rate.  He  added,  how¬ 
ever,  discussions  are  now  taking  place 
to  modify  this  situation. 

“I  found  a  great  deal  of  sympathy 
for  my  proposal  that  American  news 
and  dispatches  of  American  foreign 
correspondents  be  permitted  to  reach 
the  Australian  newspapers  by  low 
wireless  rate,”  said  Mr.  Binder.  “I 
hope  the  growing  appreciation  in  both 
countries  of  the  need  for  closer  ties 
will  lead  to  the  abandonment  of  pres¬ 
ent  restrictions  on  low-cost  radio 
transmission.” 

Difference  in  Coble  Rotes 

It  was  explained  the  cable  rate  for 
news  from  within  the  British  Empire 
is  substantially  lower  than  that  for 
news  coming  the  same  distance  from 
^thout  the  Elmpire.  This  situation 
litnits  Australian  papers  to  mostly 
British  news,  although  some  news¬ 
papers  do  maintain  correspondents  in 
U.  S.,  who  send  news  highlights  from 
this  country. 

He  termed  the  two  countries  as  the 
“arsenal  of  the  Pacific,”  stating  Aus¬ 
tralia  and  New  Zealand  are  already 
inking  great  contributions  to  the 
British  cause.  “If  Japan  actively  en¬ 
ters  the  war,  they  will  be  much  more 
involved,”  said  the  Daily  News  for- 


order  that  these 
continents  will 
have  a  better 
understanding  of 
their  mutual 
problems  and  in-  ■ 

terests,  was 

stressed  by  Car-  W hlCh  OI  TtieSe 
roll  Binder,  Cht- 

Boy-Girl  Set-Ups 


Attracts  the  Men? 

Which  of  the  following  pictures  used 
in  advertisements  will  be  seen  by  the 
highest  percentage  of  men? 

(1)  Boy  and  girl  seated  on  sofa, 
kissing. 

(2)  Boy  and  girl  skiing,  girl  laugh¬ 
ing  at  boy’s  spill. 

(3)  Boy  and  girl  in  bathing  suits, 
running  along  the  beach. 

The  answer,  according  to  Herbert 
A.  Thompson,  research  director  of 
the  Arthur  Kudner,  Inc.,  is  the  ski¬ 
ing  picture.  At  the  Eastern  Round 
Table  Meeting  of  the  Life  Insurance 
Advertisers  Association  held  in  New 
York  recently,  he  explained  that 
the  winter  sports  idea  had  three  sure¬ 
fire  hits  in  combination;  costume, 
humor,  and  something  unusual  hap¬ 
pening. 

These  hits,  Mr.  Thompson  explained 
are  examples  of  the  factors  working 
in  combination  which  govern  the  suc¬ 
cess  of  any  advertisement.  Factors 
working  in  combination  are  what 
make  analysis  of  advertising  so  dif¬ 
ficult,  said  Mr.  Thompson,  who  has 
analyzed  over  18,000  advertisements 
at  a  cost  of  about  $70,000. 

Horses  Have  Appeal 

“If  a  picture  shows  a  girl  in  a  riding 
habit  astride  a  horse,  which  will  men 
look  at  first,  the  girl  or  the  horse?” 
Mr.  Thompson  asked.  The  answer  is 
the  horse.  According  to  his  reader- 
ship  reports  animals  outrank  women 
in  pictures  in  attracting  men’s  atten¬ 
tion.  Women,  however,  will  look  at 
the  riding  habit  first. 

From  an  examination  of  150  adver¬ 
tisements  Mr.  Thompson  and  his  staff 
arrived  at  the  following  conclusions: 

(1)  Borders  make  no  difference  in 
whether  an  advertisement  is  seen. 
(2)  White  space  was  used  as  often  in 
advertisements  with  low  rating  as  in 
those  with  good  ratings.  (3)  Long 
copy  appeared  with  equal  frequency 
in  good  ads  as  in  poor  ones.  Also  did 
short  copy.  (4)  Unusual  shapes  or 
designs  do  not  seem  to  increase  at¬ 
tention.  (5)  Big  type  did  not  guar¬ 
antee  that  a  headline  would  be  seen. 
(6)  Type  spaces  did  not  seem  to  affect 
the  attention  as  long  as  the  type  was 
readable. 

“An  advertisement  may  command 
high  attention  or  observation  and 
still  fail  to  do  a  job  for  the  man  who 
is  paying  the  bill,”  Mr.  Thompson 
said.  “One  Travelers’  Insurance  ad¬ 
vertisement  was  observed  by  over  80% 
of  the  readers — but  40%  thought  that 
it  advertised  Kodaks.” 

A  comparison  of  insurance  adver¬ 
tisements  having  the  highest  rating 


L  S  U  Apologizes  to 
"Censored"  Students 

Apologies  have  been  extended  by 
Louisiana  State  University  to  the 
seven  students  dismissed  in  1934  after 
they  refused  to  submit  to  censorship 
imposed  by  the  late  Huey  P.  Long. 

The  seven  were  staff  members  of 
the  Reveille,  campus  newspaper, 
which  planned  to  publish  a  com¬ 
mendation  of  Abe  Mickal,  university 
football  star  who  had  turned  down 
Senator  Long’s  efforts  to  make  him  a 
Senator  in  the  State  Legislature, 
“electing”  him  on  the  football  field. 

Three  members  of  the  staff  quit 
when  Long  tried  to  impose  a  censor 
on  the  paper  to  stop  publication  of  the 
article  and  four  others  supported  their 
position  and  were  subsequently  dis¬ 
missed. 

“It  clearly  appears  from  a  study  of 
the  facts  involv^,”  said  the  university 
board  in  extending  apologies,  “that 
in  their  dismissal  a  great  injustice 
was  done  these  students  who  had 
taken  a  courageous  stand  in  express¬ 
ing  their  views  in  the  so-called 
‘Reveille  incident,’  throughout  which 
these  students  refused  to  sacrifice 
their  principles  to  expediency.” 

The  seven  are  David  R.  McGuire, 
Jr.,  recently  a  reporter  for  the  New 
Orleans  States  but  now  secretary  to 
Congressman  Hale  Boggs  in  Washing¬ 
ton;  Jesse  H.  Cutrer,  Bogalusa,  La., 
business  man;  Carl  Corbin,  New  Or¬ 
leans,  who  recently  resigned  a  repor- 
torial  job  with  the  Times  Picayune  to 
join  the  Hattiesburg  (Miss.)  Ameri¬ 
can;  Cal  Abraham,  Baton  Rouge,  for¬ 
mer  bureau  manager  for  United  Press 
at  Lima,  Peru,  now  employed  at  Lees- 
ville.  La.;  Stanley  Schlosman,  Mar¬ 
shalltown,  la.,  now  employed  by  a  fur 
company  at  Monroe,  La.;  Sam  Mon¬ 
tague,  New  Orleans,  an  army  officer, 
and  L.  Rea  Godbold,  Brookhaven, 
Miss.,  insurance  salesman. 


FORM  PHOTOGS'  GROUP 

More  than  30  news  photographers 
from  many  parts  of  Oregon  recently 
organized  the  Oregon  Press  Photog¬ 
raphers’  Association  at  a  meeting  at 
the  University  of  Oregon,  Eugene. 
Ralph  Vincent,  staff  photographer  of 
the  Portland  Journal  was  elected  pres¬ 
ident;  Jack  Bladine  of  the  McMinn¬ 
ville  Telephone -Register,  vice-presi¬ 
dent,  and  George  H.  GodJFrey,  head  of 
the  University  of  Oregon  news  bureau, 
secretary-treasurer. 

BEATTIE  GOES  BACK 

Edward  W.  Beattie,  Jr.,  United 
Press  war  correspondent,  who  has 
been  in  the  U.  S.  on  furlough  for 
three  months,  flew  to  Bermuda  and 
transferred  to  the  Excambion  there 
March  22  on  his  way  back  to  London. 


were  under  the  age  of  21  years. 

At  the  hearing  before  the  Unem¬ 
ployment  Insurance  Referee  and  be¬ 
fore  the  Unemployment  Insurance 
Appeal  Board,  the  newspapers’  attor¬ 
ney  opposed  the  order  on  two  conten¬ 
tions;  first,  that  all  were  independent 
contractors,  not  employes;  second,  that 
they  could  not  claim  benefits  because 
all  had  filed  their  claims  subsequent 
to  Jime  30,  1939. 

Both  the  Referee  and  the  Unemploy¬ 
ment  Insurance  Appeal  Board  held 
against  the  papers  on  each  of  these 
contentions.  The  Appellate  Division, 
however,  ruled  with  the  papers  in  re¬ 
spect  to  the  second  contention — name¬ 
ly,  these  carriers  were  not  entitled  to 
benefits  because  each  had  filed  his 
claim  subsequent  to  June  30,  1939. 

This  made  it  unnecessary  for  the 
Appellate  Division  to  rule  as  to 
whether  these  carriers  were  employes 
or  independent  contractors.  However, 
the  Court  did  say,  “The  distinction 
between  the  facts  in  this  case  and 
those  in  the  Scatola  case  is  not  marked, 
but  a  discussion  and  reference  thereto 
is  not  necessary.”  In  the  Scatola  vs. 
Bronx  Home-News  case,  both  the  Ap¬ 
pellate  Division  and  the  Court  of  Ap¬ 
peals  held  that  the  carrier  was  an 
employe. 

■ 

Iowa  Press  Seeks 
Wage-Hour  Exemption 

Des  Moines,  la.,  March  24 — A  reso¬ 
lution  was  passed  by  the  Iowa  Press 
Association  last  week  at  Hotel  Fort 
here  asking  congress  to  exempt  from 
wages  and  hours  restrictions  all  local 
community  newspapers.  including 
dailies,  with  less  than  5,000  circula¬ 
tion. 

The  resolution  also  asked  for  exemp¬ 
tion  from  the  restrictions  for  papers 
with  75%  of  their  circulation  within 
40  miles  of  the  publication  office. 

The  act  at  present  exempts  week¬ 
lies  and  semi-weeklies  with  circula¬ 
tion  under  3,000. 

The  association  chose  as  its  new 
president  Fred  W.  Hill,  editor  and 
publisher  of  the  Hamburg  Reporter. 
He  succeeds  H.  Ward  Barnes,  editor. 
Eagle  Grove  Eagle.  James  W.  Mc- 
Cutcheon,  editor  and  manager.  Mount 
Vernon  Hawkeye-Record  and  Lisbon 
Herald,  was  chosen  vice-president, 
succeeding  Hill  in  that  position. 
Treasurer  is  Carl  E.  Sexauer,  editor 
and  publisher,  Ogden  Reporter 
Three  veteran  Iowa  newspaper  men 
Friday  night  were  named  master  edi¬ 
tor-publishers  at  the  twenty-sixth  an¬ 
nual  convention.  Those  named  were 
Frank  Jaqua,  Humboldt  Republican; 
E.  P.  Harrison,  Oakland  Acorn;  and 
C.  N.  Marvin,  Shenandoah  Evening 
Sentinel. 


ABC  MEETING  APRIL  26 

The  April  meeting  of  the  Audit  Bu¬ 
reau  of  Circulations’  board  of  direc¬ 
tors,  originally  planned  for  April  21, 
has  been  postponed  until  April  26  in 
New  York  City,  it  was  announced  this 
week. 
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Harvey  Deuell  Leaves 
Estate  of  $239,856 

Harvey  V.  Deuell,  managing  editor, 
If.  Y.  Daily  News,  left  a  net  estate  of 
$239,856.14  when  he  was  killed  in  an 
automobile  accident  Oct.  29,  1939,  ac¬ 
cording  to  an  appraisal  of  his  property, 
made  by  the  State  Tax  Commission, 
filed  this  week  with  Surrogate  Dele- 
hanty  in  Manhattan.  Under  his  will 
and  also  by  a  deed  of  trust,  this  passes 
over  among  his  widow,  Eleanor  Good- 
nough  Deuell;  mother,  Mary  Isidore 
Deuell;  uncle,  Edward  P.  Mott;  two 
aunts,  Jessie  H.  Mott  and  Elizabeth  D. 
Walsh,  and  a  cousin,  Georgine  Walsh. 

George  T.  Townley  of  220  East  42nd 
street  and  the  National  City  Bank  are 
the  executors  of  the  estate,  the  gross 
value  of  which  amounted  to  $282,975.62 
and  consisted  of  the  following: 

Fifty  shares  (preferred)  News  Syn¬ 
dicate  Company,  $5,000;  300  shares 
Comstock  Tunnel  &  Drainage  Com¬ 
pany,  $60;  cash,  on  deposit,  with  Na¬ 
tional  City  Bank  of  Newburgh,  N.  Y., 
$503.35;  life  insurance  payable  to 
estate,  $58,028.60;  life  insurance  pay¬ 
able  to  his  widow  and  mother,  $23,- 
931.26;  bond  and  mortgage,  jointly 
owned  by  him  and  his  wife,  $3,900; 
ca^,  on  deposit,  with  East  Midtown 
Bank,  joint  account  with  his  wife, 
$4,877.25;  National  City  Bank,  joint  ac¬ 
count  with  his  wife,  $23,873.17,  and 
Cornwall  (N.  Y.)  National  Bank,  joint 
accoxuit  with  his  wife,  $1,065.10. 

Interest  in  realty,  jointly  owned  by 
him  and  his  wife,  $18,000;  personal 
effects  and  chattels  at  Cornwall,  N.  Y., 
$4,807;  United  States  bonds,  $315;  due 
from  News  Sjrndicate,  as  salary  and 
bonus,  $23,480.89;  interest  in  link 
patent,  $^;  refimds,  $261.28,  and  deed 
of  trust  on  Aiig.  1,  1938,  established 
March  10,  1937,  by  Chicago  Tribime 
Employes  Trust  Agreement,  the  in¬ 
come  to  be  paid  to  the  decedent’s 
widow  during  her  lifetime,  after  which 
the  property  is  to  revert  to  Mr. 
Deuell’s  estate,  he  having  the  power 
to  will  the  principal,  $105,166.07. 

JAMES  L.  MEEKS 

James  Leonard  Meeks,  65,  out¬ 
spoken  Alabama  publisher  and  editor, 
died  March  21  at  his  home  at  Florence 
after  an  illness  of  several  months.  He 
was  publisher  of  the  Florence  Times 
and  the  Tri-Cities  (Sheffield)  Daily, 
and  a  member  of  the  Alabama  Bridge 
Commission.  As  owner  of  the  two 
dailies  in  the  Muscle  Shoals  area,  he 
had  been  a  vigorous  supporter  of  the 
Tennessee  Valley  Authority  program 
and  of  public  ownership  of  utilities. 
His  father,  William  M.  Meeks,  pur¬ 
chased  the  Gadsden  Times  in  18^  and 
continued  as  publisher  until  1906  when 
two  sons,  James  Leonard  and  Charles 
E.,  took  over.  It  was  sold  in  1927. 
Survivors  include  Mrs.  Meeks,  one 
son,  J.  L.  Meeks,  Jr.,  Florence  news¬ 
paperman;  three  daughters,  and  three 
brothers. 

SUIT  POSTPONED 

Houston,  Texas,  March  24  — The 
American  WeeklT/s  $38,467.80  suit 
against  the  Houston  Post  Publishing 
Company  scheduled  for  trial  today 
before  Judge  T.  M.  Kennerly  in  Fed¬ 
eral  Court  has  been  continued  indefi¬ 
nitely  for  re-setting.  The  Weekly 
alleges  that  no  payments  were  made 
after  April,  1939,  for  more  than  a 
year  while  the  magazine  was  being 
delivered  to  the  Post. 

NEW  AD  DIRECTOR 

John  Jerome,  formerly  national  ad¬ 
vertising  manager,  has  been  named 
advertising  director  of  the  Minneapolis 
Times-Trihune,  succeeding  Louis  R. 
Mohs,  who  has  been  appointed  circu¬ 
lation  manager  of  the  Times-Tribune. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED* 
(Cash  with  Order) 

I  time  —  .50  par  line 
4  tlmat  —  .40  par  line 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  par  line 

2  times  —  .80  par  line 
4  times  —  .70  per  line 


OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  par  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Business  Opportunity 


Mld-Tezaa  daily  newspaper,  essential  to 
business  and  professional  firms;  profit* 
able;  Est.  1003;  exclusive  in  field;  ex¬ 
cellent  Btandine;  book  and  job  printing 
departments.  City  of  200,000.  $10,000,* 

000  government  plant  under  way  to  add 
K  million  weekly  to  payrolls.  Owner 
wants  working  editorial  partner.  $15,000 
cash  required  for  substantial  interest. 
Box  2514,  Editor  &  Publisher. 


Businuss  Opportunity  Wantud 


Xiooklng  for  opportunity  investment  of  $10,* 
000  and  services  will  acquire.  Pnfer 
weekly  or  small  daily.  Qive  location, 
population  and  recent  issues.  Box  2712, 
Editor  A  Publisher. 


Cireulution  Premotii 


Snooesaful  subscription  eon  tests  for  over 
80  rears.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 


Miscoiil 


Oet  More  Retnms  on  Tour  Promotion  Dol¬ 
lar.  Brochures,  booklets,  catalogs  by  Lau¬ 
rel  Improved  Photo  Offset  cut  costs, 
clinch  sales.  500  quality  (SVi'aH')  re¬ 
productions  $2.63;  additional  lOO's,  22c. 
Lower  prices  quantity  runs.  All  sixes. 
Color  work.  Request  free  manual.  Laurel 
Process,  480  Canal  St.,  M.  Y.  C.,  WAIker 
5-0526. 


Nuwspopur  Brokurs 


Capable  handling,  buying,  selling,  mergera 
No  leases  or  trades.  Highest  references. 
LEN  FEIOHNER  AGENOY,  Nashville,  Hich. 


Daily  and  Weekly  Newspaper  Properties 
L.  P.  Likely,  Newspaper  Broker 
Times  Building  New  York 


Nuwtpopurs  Wautud 


Daily  and  weekly  newspapers  in  all  sec¬ 
tions  of  U.  S.  east  of  the  Mississippi 
wanted  for  buyers  with  $5,000  to  $500,* 
000  cash  for  down  payments.  Harwell  A 
Fell,  Birmingham,  Ala. 


Wanted:  Lire  weekly  newspaper.  Please 
state  price,  site  of  town  and  equipment, 
and  send  copies.  Box  2704,  Editor  A 
Publisher. 


Public  Notice 


'Editor  and  Publisher”  is  a  service  station 
on  the  Journalistic  highways  of  the  world. 
In  our  permanent  library  and  museum 
files  will  be  found,  easily  available,  im¬ 
portant  basic  data  anent  newspaper  mar¬ 
kets,  ownership,  administration,  man¬ 
agement,  personnel,  features,  circulations, 
advertising  rates,  linage  statistics  and 
mechanics  of  production,  as  well  as  a 
wealth  of  informative  material  regarding 
national  advertiser  and  agency  ^rvice. 
A  specialist  on  the  daily  newspaper, 
"EDITOR  A  PUBLISHER”  now  in  iu 
fifty-seventh  year,  occupies  an  exclusive 
field.  Subscribers  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Newspapers  Per  Sale 


California,  County  Seat  Evening  Dally — 
rowing  field;  requires  $25,000  down; 
alance  easy.  A.  W.  Stypes,  Mills  Bldg., 
San  Francisco. 


OFFORTDMITT  KNOCKINa 

Profitable  daily,  southeastern  section,  ex¬ 
clusive  in  ci^  of  over  10,000.  Prosperous 
community.  Paper  showing  handsome  net 
profits  every  year.  Excellent  equipment. 
For  quick  action  priced  at  $50,000,  half 
of  which  must  be  spot  cash.  Show  os  and 
you  can  have  full  details. 

LEN  FEIOHNER  AGENCY 
Nashville,  Michigan 


8500 — Unopposed  NW  dally.  Gross  $60,000. 
Price,  $75,000.00;  $25,000.00  cash.  Mid¬ 
south  County  Seat  unopposed  weekly. 
Nets  $4500.  Cash  down,  $6250.00. 
MURRAY  E.  HILL.  NASHVILLE,  TENN. 


Halp  Waatad 


Advertlaing  BCanager  Wanted  by  growing 
daily  in  10,000  midwest  city.  Unnsual 
opportunity  for  experienced  man  who  can 
produce  results.  Salary  and  bonus  based 
upon  results  obtained.  Send  photograph, 
complete  details  of  experience  and  suc¬ 
cess  elsewhere.  All  replies  confidential. 
Box  2684,  Editor  A  Publisher. 


Artists  Wanted.  National  syndicate  inter¬ 
ested  in  contacting  artists  capable  of 
producing  regularly  strips  of  adventure 
or  comic  type.  Box  2694,  Editor  A 
Publisher. 


Display  Salesman  and  lAyont  Man — fast 

f rowing  semi-weekly  possibly  going  daily. 

ast  growing  Southern  city  of  200,000. 
Possibilities  excellent  for  good  man.  Box 
2648,  Editor  A  Publisher. 


District  Manager  wanted  for  city  work  in 
large  Eastern  city.  Must  have  ear.  Send 
complete  record  of  experience  to  Box 
2720,  Editor  A  Publisher. 


Reporter  and  newscaster.  Write  fully,  ex¬ 
perience,  salary,  etc.  Enclose  photo.  Box 
2688,  Editor  A  Publisher. 


Specialty  syndicate  wants  to  contact  road 
man  on  established  daily  feature.  Proved 
money-maker.  Interview  during  conven¬ 
tion  week.  Box  2606,  Editor  A  Publisher. 


Wanted  immediately:  experienced  display 
salesman  for  growing  East  Coast  weekly 
newspaper,  going  bi-weekly  at  once.  Ex¬ 
cellent  opportunity  for  permanent  con¬ 
nection.  10%  commissions  (no  limits). 
No  drawing  account.  Good  salesman  can 
make  plenty.  Address  Box  2600,  Editor 
A  Publisher. 


Sitaatieas  Waatad 
Adabistrative 


Auditor;  knows  costs,  credits,  purchases. 
Fifteen  years  with  large  dailies.  Broad 
accountiag  experience.  Thorough  analyst. 
Norman  E.  Veasey,  120  H  Brooks  Avenue. 
San  Diego,  Oalifomia. 


EKperlencod  General  Manager,  now  em¬ 
ployed,  wishes  to  change.  Experienced  in 
circulation,  advertising  and  general  busi- 
nees  promotion.  If  yon  are  having  trouble 
with  your  paper,  consult  with  me.  My 
record  proves  I  can  make  it  pay  more. 
Recommendation  and  banking  references 
furnished  upon  request.  Write  Box  2678, 
Editor  A  Publisher. 


AVAILABLE  BECAUSE  OF  BIEROER 

Editor  and  Managing  Editor  large 
eastern  daily  past  fourteen  years. 
Previously,  Washington  correspon¬ 
dent,  editorial  writer  and  desk 
man.  For  several  years,  successful 
advertising  manager  and  public 
relations  head  of  one  of  the  coun¬ 
try’s  largest  businesses  with  $L* 
500,000  annual  advertising  budget. 
Complete  familiarity  all  advertis¬ 
ing  technique  as  well  as  editorial 
problems.  Unnsual  experience  qual¬ 
ifies  for  jiost  as  publisher,  editor, 
general  manager  or  for  public  re¬ 
lations  post  large  corporation, 
advertising  agency  or  radio. 

Willing  to  make  substantial  in¬ 
vestment  weekly  or  small  daily 
showing  profit.  Listed  "Who's 
Who  in  America.”  Reputation  as 
writer  and  student  of  public  af¬ 
fairs.  Public  speaking  experience. 
References  from  outstanding  citi- 
sens  of  home  state  and  nationally- 
known  executives. 

Willard  E.  Bowman 

576  Lincoln  Avenue,  Orange,  New  Jersey 
Telephone  ORange  4-4587 


Production  or  Assistant  Business  Manager. 
Fifteen  years’  experience  consultant  pro¬ 
duction  expert.  (3an  produce  greater  ef¬ 
ficiency,  lower  costs  all  departments.  In- 
valusble  remodeling  old  plant  or  building 
new  plant.  Box  2675,  Editor  A  Pub¬ 
lisher. 


SitaoNoas  Waatad 

_  Aivarlisiag _ 

Advertising  Expert:  15  years-  advsrtm^ 
and  promotion  experience,  newspapers^ 
agency.  Interested  in  position  reqni^ 
hard  working,  aggressive  man  with  a. 
eentive  ability  at  good  pay.  Ass  U 
Box  2508,  Editor  A  Pnblisber.  ^ 

ADVERTISINO  MANAoii 

One  of  the  best  in  Florida 
Expert  on  layouts  and  copy.  Thoroift 
knowledge  of  merchandise  and  merehtt. 
dislng.  Also,  newspaper  publishing  n 
perienee.  Excellent  salesman,  plessau 
personality.  Clean,  honest,  dependskk 
sober,  live  wire  "Go-getter.”  South  S. 
tarred,  town  10  to  100,000.  Highest  tn 
references.  Addrert:  ^ 

Albert  J.  ganl,  P.O.  Box  68,  Basasota,  Fh. 

ADVERTISINO  MANAGER 


Thirteen  years  experience.  Successful  ise 
ord.  Age  87,  single,  college  grsdate 
Aggressive  and  competent  result-prodssa 
Top  references.  Box  2662,  Editor  k 
Publisher. 

ADVERTISING  MOIL— BUSINESS  mB 
Or  Combination 

Sales-minded,  thorough  all  around  larn. 
small  city  experience.  Now  east;  msrrisi 
responsible.  Box  2721,  Editor  A  Pnblfab 
er. 


Advertising  Manager  seeking  better  oppse 
tunity,  now  employed.  Experienced  as  ptb 
lisher,  advertising  manager  and  salesmss. 
Twelve  years’  experience  on  second  ps. 
pers.  Age  38,  married.  Now  in  hi^ 
competitive  field.  Box  2674,  Editorl 
Publisher. _ 


Advertising  salesman.  NEWSPAPER  DI8 
PLAY  selling,  copywriting,  layout.  Hadis, 
motion  picture,  stage,  merchandise  exb 
bit,  auto  and  style  show  promotor,  eaiess, 
script  writer.  Author.  Creative  idsss. 
Aggressive.  Cultured.  Educated.  Exceilsst 
appearauce.  Automobile;  will  trsTsL 
Eight  years’  experience.  Age  80,  6  ft  1 
in.  Member  U.S.N.R.  V-6  not  subject  Is 
military  service.  Box  2485,  Editor  8 
Publisher. _ _ 

Advertising  SalM  Promotion  —  six  yssis' 
experience,  newspaper,  magssine,  rsdia 
Exceptional  background;  college.  A.l 
copywriter.  Age  28;  draft-exempt.  Bsi 
2608,  Editor  A  Publisher. 

OlasaUed  Manager  with  good  record  d 
revenue  gains  under  nnoaual  cirein- 
stanees,  seeks  connection;  75,000- KM,- 
000  paper;  wide  general  experience;  assl 
lent  references.  Write  Box  2600,  E.  A  F. 

Display  man,  30,  with  11-year  success  rse 
ord  wants  change.  Sales,  lay-out  copy 
Best  references.  Box  2687,  Editor  8 
Publication. _ 


I’M  READY  IF  YOU  ARE! 

Are  yon  looking  for  an  advertlslnf 
executive,  a  young  man  who  hM 
earefuUy  prepared  himself? 

Equipped  and  capable  of  taking  eomplsls 
charge  of  any  newspaper  advertniai 
department.  Thirty-two  years  of  sfs, 
married,  and  with  outstanding  recM 
which  merits  investigation.  Can  furaisk 
references  from  representative  midwssl 
newspapers  and  corporations.  Now  sa- 
ployed. 

Box  2605  Editor  A  Publisksr 


Young,  married,  eager,  c^^ble.  Now  en- 
ployed  display  department  Southwestsn 
paper,  40,000  circulation,  $47.50  weeklj. 
Six  and  one-half  years’  experience.  Sea 
position  larger  paper  where  can  work  ts 
top.  Box  2644,  Editor  A  Publisher. 


Sifaotieat  Waatad 
_ Circolaiiaa _ 

Circulation — Young  (86)  capable  executive 
now  employed,  seeks  better  opportunitj. 
Can  fill  any  circulation  position.  Pretest 
salary  over  $50.  Future,  is  first  consideis- 
tion.  Outstanding  record  on  leading  mo^  . 
ing  and  Sunday.  Prefer  east.  InqniriM  { 
respected.  Full  history.  Box  2680,  Editel 

A  Publisher. _ _  j 

Circulation  manager.  Home  delivery  expert 
Good  record  of  achievement.  Eficieat 
economical  methods,  acquired  by  yean 
of  experience.  Conscientious  worker. 
Moderate  salary  requirements.  Box  2577, 

Editor  A  Publisher. _ _ 

Circulation  Manager,  now  doing  successfal 
job  on  afternoon  daily,  desires  change. 
TVenty  years  successful  record  on  mors- 
ing,  afternoon  and  Sunday  papers  in  fosr 
big  cities.  Economical,  good  organiser 
and  promoter.  A-1  references  past  enr 
ployers.  Address  Box  2668,  Editor  • 

Publisher. _ _ 

Now  employed  on  same  Eastern  Metropoli¬ 
tan  newspaper  for  the  past  twelve  years, 
and  want  lucrative  employment  on  smaller- 
city  newspaper  preferably  in  New  Eng¬ 
land.  Good  record  of  work  starting  in 
classified,  then  job  printing  and  now  circu¬ 
lation,  am  particularly  interested  in  s 
circulation  managership  or  post  of  dis¬ 
trict  manager,  where  permanency  and 
opportunity  is  possible.  Age  83,  married, 
two  children.  Have  intelligence  and  s 
pleasing  personality — abstainer  and  stead? 
worker.  Can  handle  responsible  job. 
Write  Box  2708,  Editor  A  Publisher. 
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SIHi««i*RS  WoHd 
Eiitorial 

A  e»P*Ue  Saportar-Deikmui,  34,  now  work- 
ioc  on  WMhinfton  wiro  (errice  want* 
job  on  imnll  daily  at  reporter,  detkman, 
editor,  11  years'  editorial  experience. 
Moderate  salary.  Draft  exempt.  Box 
2691.  Editor  A  Publisher. _ 

A  nswspsporman  seeks  that  opportunity; 
Ire  years  reporting,  editing,  publicity; 
three  years  advertising,  research.  Jour¬ 
nalism  graduate;  draft-proof;  nominal 
salary.  Oo  anywhere.  Box  2715,  Editor 
A  Publisher, _ 

A  KEAl.  EDITOB 

I  am  inserting  this  ad  on  behalf  of  an 
editor  who,  in  my  opinion,  it  absolute 
tops.  Powerful  writer;  splendid  eitisen. 
Interested  in  locating  with  small  or  me- 
diam-tised  newspaper  or  good  trade  pub¬ 
lication,  preferably  Pacific  Ooast.  Write 
or  wire  and  I  will  put  this  excellent  man 
in  toneb  with  you. 

Box  2687 _ Editor  A  Publisher 

on  Makeup— Newspaperman.  15-Tear 
background,  all  phases,  now  available. 
Box  2689.  Editor  A  Publisher. _ 

Accurate,  Terse  Newswrlter:  city,  sports, 
features  and  copydetk;  24.  Thomas  John- 
son.  Box  1842,  Reno,  Nevada. _ 

Alert  Reporter,  trained  by  associate  editor¬ 
ship  on  advertisii^  magasine,  wants 
newspaper  work.  B.A.,  24,  unmarried. 
Box  2474.  Editor  A  Publisher. _ 

All  'round  Reporter,  24,  four  years'  ex¬ 
perience  city  daily,  police,  feature,  sports, 
promotion,  daily  column.  Draft  1-B.  At 
liberty  because  of  merger.  Box  2552, 
Editor  ft  Publisher. _ 


Ospal 

joi 


ALL-AROUND  SPORTS  MAN 

Age  88,  college  graduate;  three  years  writ¬ 
ing,  desk  work.  Mow  doing  radio  sports. 
Drsft-exenmt.  Oo  anywhere.  Box  2565, 
Editor  ft  Publisher. _ 

Artist-Photographer  on  metropolitan  daily 
desires  change  to  smaller  publication. 
Very  versatile.  Box  2558,  Editor  ft  Pub¬ 
lisher; _ 

,  Ms  newspaper  woman,  twelve  years' 
Jonmslistie  and  government  publicity  ex¬ 
perience.  Unusual  references.  Oo  any- 
where.  Box  2669,  Editor  ft  Publisher, 

Oartoonist:  first-class.  Editorial,  sport, 
humor.  Syndicate,  magasine  experience. 
Age  32,  draft-exempt.  Box  2556,  Editor 
ft  Publisher, _ 

Chemist*  Journalist;  eight  years  varied 
chemical-bacteriological  background;  BS 
in  pre  med  and  sciences,  pins  college 
honors  publications  and  languages  on 
tide,  reportorial  work  vacations,  inciden¬ 
ts!  interpretative  stints  since.  Have 
Preneh  and  Oerman,  getting  Spanish. 
Safe  "research"  post  headed  for  mt. 
Un-anehored  (but  sober,  too).  Box 
2585,  Editor  ft  Publisher. _ 

OtW  Editor  on  daily  in  town  of  30,000. 
Five  years  reportorial  experience;  three 
years  on  present  paper.  Age  26;  two 
years'  college.  Order  No.  2,900  on  Board 
with  8,800  registrants.  Take  either  desk 
er  reporter's  job.  Box  2356,  Editor  ft 
Publisher, _ 

Comic  Scries  wants  opportunity.  Single,  84 
— go  anywhere.  See  samples.  Box  2645, 
Editor  ft  ^bllsher, _ 

Copy  Editor,  34,  able,  experienced.  Eastern 
U.  8.  A.  Box  2714,  Editor  ft  Publisher. 


known  as  news  and  circulation 
builder,  staff  developer — 

seeks  position  of  newt  executive  in 
city  of  85-80,000  with  paper 
facing  fight.  Age  88.  Record  in 
"Who’s  Who." 

fior  2595 _ Editor  ft  Publisher 

fidittr-Reperter,  versatile,  alert:  eight  years* 
sxperience  with  leading  dailies;  age  81, 
■yried;  three  years'  Array  exempts  me 
from  draft;  go  anywhere:  salary  nominal. 
Available  immediately.  Box  2557,  Editor 
ft  I^blisher, 

Editor-Reporter:  Experienced  daily  report¬ 
ing  and  sports.  TVo  years  weekly  man¬ 
ning  editor.  24,  college,  car.  Marrying 
in  July.  Box  2710,  Editor  ft  Pnblisher. 


SltaofioRs  Waited 

Editorial  (CoM'd) 

Newspaperman — eleven  years  reporter,  ar¬ 
tist.  cameraman.  Well-eqnipp^  for  all 
assignments;  editing,  art,  features.  Sound 
production  knowledge.  Well-educated,  in¬ 
formed.  Highly  recommended.  Employed, 
but  seek  brighter  future.  Age  82,  mar¬ 
ried,  child.  Box  2718,  Editor  ft  Publish- 
er. _ _ 

Pletaro  Editor — eighteen  years  in  stills, 
movies,  news,  pictorial,  advertising.  As¬ 
signment  and  caption  writing.  Box  2551, 
Editor  ft  Publisher. 

Press  Association  Editor,  25,  married,  ex¬ 
perienced  metropolitan  copydesk.  wants 
swap  proven  writing-executive  ability  for 
permanency  medinm-sised  daily  desk  po- 
sition.  Box  2635,  Editor  ft  Publisher. 

Reporter;  occasional  contributor  to  divers 
public  prints;  25,  married.  Would  like  to 
eliminate  the  "occasional."  Sports,  col¬ 
umn,  human  interest  stuff.  Oreen — but 
able.  Box  2652,  Editor  ft  Publisher. 

Reporter-business  experience.  Age  28;  col¬ 
lege.  Use  camera,  rover  general,  sports, 
featnres.  Will  travel.  Box  2568,  Editor 
ft  Pnblisher. _ 

Sixteen  years  on  old  metropolitan  daily, 
copy  desk,  editorial,  reporting;  prefer 
smaller  paper  New  England  or  East. 
Box  2594.  Editor  ft  Pnblisher. _ 

SPORTS  WRITER 

Age  27,  desires  change  from  berth  as  as¬ 
sistant  sports  editor  of  A.M.  daily  in 
eastern  city  of  175,000.  Prefer  larger 
city,  but  will  consider  anjr  good  oppor¬ 
tunity.  Nine  years’  experience  covering 
all  events.  Capable  deskman  and  makenp 
editor  with  experience  directing  assign¬ 
ments  and  correspondents.  Draft  deferred. 

Box  2719,  Editor  ft  Pnblisher 

Successful  Cartoonist,  seeks  new  syndicate 
tie-up.  Editorial,  world  events,  daily  pan¬ 
el;  specials.  87.  family.  Box  2701,  Edi- 
tor  ft  Pnblisher. _ 

University  journalism  honor  graduate,  22. 
best  recommendations,  wants  newspaper, 
magasine,  or  syndicate  job  with  oppor- 
tnnlty.  Box  2689,  Editor  ft  Pnblisher. 

Woman  Editor-Reporter,  24,  college  gradu¬ 
ate,  experienced,  ambitions;  now  em¬ 
ployed  on  daily;  wish  change.  Box  2636, 
Editor  ft  Pnblisher. _ 

Tonng  Man,  27,  now  employed  as  editor 
eastern  daily,  seeks  advancement.  Four 
years'  experience.  College  graduate.  Will 
go  anywhere.  No  draftee.  Box  2584, 
Editor  ft  Publisher. _ 

Tonng  Woman,  college,  seven  gears’ 
ence  newspaper, 


EDITOR-REPOBTER-PHOTOORAPHER 
Anywhere.  Best  references.  College.  87, 
married.  Box  2682,  Editor  ft  Publisher. 

Editorial,  news  writer,  age  86,  sixteen  years' 
experience.  Secretary  to  Governor  past 
four.  Now  eon^leting  compilation  of 
pnblie  papers.  Capable  managing  news 
department.  Ososider  pnblie  relatioos. 
Bex  2673.  Editor  ft  Publisher. _ 

Ferswr  Danish  Newspapetwoman,  experi¬ 
enced  in  reporting,  feature  writing,  edit¬ 
ing,  wants  job  on  newspaper  or  maga- 
ima.  Modest  salary.  Box  2572,  Editor 
ft  Publisher. 


Skop  o<^  THE  EQUIPMENT  MART  -Asd  Sm 


Mew  Equipment  and  Suppliet  —  Vted  Maelunery  BargahtM 
For  the  Printing-Fublishinf  Field 


Cowposlig  Koow  Iqilpmif  Per  Sole  Meclieilcel  Iqilpwit  Waifa< 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over,  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

FOB  SALE 

Used  Machinery  in  Chiod  Operating  Condition 

1 —  Model  3  Linotype 

7 — Model  5  Linotsrpes 

2 —  Model  22  Linotypes 

2 — Model  DSM  Intertypes 

2 — Model  B  Intertypes 

2 — Model  A  Intertypes 

1 — Model  eSM — Intertype 

Please  submit  best  cash  offer  for  all  or 
any  part.  All  offers  subject  to  prior  sale 
and  subject  to  approval  of  machinery  by 
pnrehaser  after  inspection.  Box  2685, 
Editor  ft  Publisher. 

Ouaranteed  Rebuilt  Linotypos  ft  Intertypes 
See  HOOD-PALOO  CORP..  First 


225  Varick  Street 


New  York,  N.  T. 


lege,  seven  years  expen- 
eiditing,  public  relations. 
Sslsry  mo'derste.  Availsbie  immediately. 
Box  2588,  Editor  ft  Publisher. 

SltooMaM  Woato^ 

_ Mecfcauical _ 

Composing  Room  Foreman — good  organiser 
and  executive;  results  on  time  and  with¬ 
in  budget;  not  subject  to  draft;  refer- 
ences.  Box  2717,  Editor  ft  Publisher, 

Composing  Boom  ExecntlTe — now  employed, 
desires  change.  Low-pan  coat  guaran¬ 
teed;  modem  methods.  Best  references. 
Box  2684,  Editor  ft  Pnblisher. _ 

Composing  Boom  Foreman  with  record  for 
getting  results.  Metropolitan  daily,  shop¬ 
per,  circular  experience.  Why  not  invea- 
tigatet  Box  2581,  Editor  ft  Pnblisher. 

Foreman  Pressroom  widely  experienced 
metropolitan  newspapers,  outstanding 
ability  reduce  time,  costs,  develop  high¬ 
est  qnality  newspaper  printing.  Travel 
ywhere  personal  interview,  disenss 
finite  jneeeBsfnI_ printing 


Osunal  Reporter  available  due  to  merger 

t®*  eastern  dailies.  Sportswriting  ex- 
Mrience.  University  graduate.  Age  22. 
Draft  1-B.  Box  2610,  Editor  ft  Publisher. 

iturs  and  capable  newspaper  man  desires 
esiployment  as  editorial  writer,  executive, 
w  Mlumnist.  850.  Box  2576,  Editor  ft 
Publisher. 


de:  .  _ 

methods.  Box  2606,  Editor  ft  Pnblisher. 

Lino-Intertype  Machinist,  15  years’  experi¬ 
ence,  know  mixers,  qnadders,  Mohr  saw, 
teletypesetter;  35,  family;  sober,  no  float¬ 
er;  now  employed;  competent  take  charge. 
Only  permanent  sit  considered.  Box  2695, 
Editor  ft  Publisher. 

Mechanical  Superintendent,  well-qualified  to 
supervise  printing  very  attractive  news¬ 
paper  that  will  help  increase  linage  and 
prestige;  also,  improve  reader  response. 
Unusual  understanding  modern  problems 
these  changing  times.  Have  had  twenty- 
seven  years’  experience  modern  Metro¬ 
politan  and  Foreign  dailies.  Splendid 
references.  Married,  age  43.  Replies  held 
confidential.  Box  2647,  Editor  ft  Pub¬ 
lisher. 

Mesrspaper  floor,  straight-matter  machine 
man;  union,  married,  draft-exempt,  par¬ 
tially  employed.  References — go  any¬ 
where.  Box  2602,  Editor  ft  Pnblisher. 

Sixty  years  of  age — alert,  never  allowed 
precedent  or  routine  to  clog  my  head. 
Active,  in  the  best  of  health.  Kept  in 
condition  through  the  gym.  Looking 
for  a  position  where  an  exceptionally 
wide  knowledge  of  editorial  and  me¬ 
chanical  departments  of  a  publishing 
enterprise,  especially  reproduction,  photos, 
art,  roto,  photoengraving  and  stereo  conld 
be  employed.  Best  of  references  as  to 
character  and  close,  efficient  management. 
Can  hobble  anywhere.  Box  2716,  Editor 
ft  Publisher. 


1.  Draft  a  four-time  ad  Mttha  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospKtive  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  12d>0  Thursday,  noon. 

Eft  P  PERSONNEL  SERVICE 


1700  TlmM  Bldg. 


N.  T.  a 


Newipapor  Equipment  Bought  or  Sold 
Geo.  O.  Heffelman,  406  W,  Pico,  Log  Ajigoloa 

One  used  Scott  press  unit,  cut-off  22%',  to 
enlarge  present  sextuple  press.  Box 

2702,  Editor  A  Publisher. _ 

Wanted:  Color  Units  for  three  colors  and 
black  to  attach  to  Metropolitan  Unit 
presses  of  23  9/16”  cut  off,  speed  80,000 
per  hour.  Prefer  steel  cylinders  with 
ball  or  roller  bearings. 

Address  Box  2697,  Editor  ft  Pnblisher. 

PliotB-lBgraylag  Igaipw wt  For  Sola 


Photo-' 

E  T 
110  Fulton  St. 
New  York,  N.  Y. 


and  Mstals 

CO. 

538  S.  Clark  8t. 
Chicago,  Ill. 


Model  C  Intertypes,  late  models:  Linotypes, 
Models  5-8-14;  Hoe  Mat  Roller;  Cylinder 
Presses;  Paper  Cutters;  Automatics. 
Northern  Machine  Works,  Marshall  and 
Jefferson  Streets,  Philadelphia,  Pa. 

Wanted — Fonts,  molds,  magaxines,  motors, 
escapements,  magasine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  ft  Bacon,  To- 
wanda,  Penns. 


MaebaRical  Eqaipmait  Far  Sala 

1  Scott  Press;  5  units;  cut-off  25  5/16"; 
double  folder  with  (Tntler-Hammer  convey¬ 
ors;  2  AC  G.-E.  motors,  100  and  150  H.P., 
8  phase,  60  cycle,  220  volts,  latter  ar¬ 
ranged  for  single  or  dual  operation. 

1  Pony  Antoplate,  cutoff  25  5/16" 

1  Pony  Antoplate,  cutoff  23  9/16" 

1  Wood  stereotype  metal  furnace,  6  ton, 
2  pumps,  gas,  with  Eclipse  blower  and 
American  Blower  exhaust  fan. 

1  Hoe  flat  casting  box,  5  twelve  em.  eols. 

1  Hoe  flat  easting  box,  8  twelve  em.  eele. 

1  Junior  Antoplate,  cutoff  23  9/16". 

All  equipment  in  first  class  operating  con¬ 
dition;  available  as  result  of  diseontinn- 
snee  of  Ledger  plant;  priced  low  for 
cash  or  on  reasonable  terms. 

NEWARK  STAR-LEDGER 
Newark.  N.  J. 

Gosa  24-page  "Acme”  Straightline  Web 
Newspaper  Press;  Wesel  Daniels  Rotary 
Type  High  Planer,  full  page  sise;  Dry 
Mat  Rollers ;  Model  B  Cleveland  Folder ; 
Hill-Cnrtis  TrimO  Saw;  72  pt.  Caslon 
Bold  Ludlow  Mats  and  Steel  Cabinet. 
Many  other  excellent  Savings.  Thos. 
W.  Hall  Co..  120  West  42nd  St.,  New 
York. 


CHEMOO 

Photo-Engraving  Equipment 
complete  film  plants 
Ohemco  Photo  Products  Company 
230  W,  41st  Street _ New  York  City 

Frasg  Koobi  Igalpaiaat  Far  Sal# 

Hoe,  Heavy-Duty  Presses,  with  high-speed 
folders,  23  9/16"  cut-off,  availsbie  in 
3,  4,  5  or  6-unit  capacities,  with  or 
without  color,  and  underneath  or  end- 
roll-feed  arrangement.  Box  2419,  Editor 

ft  Publisher. _ 

Pony  Antoplate  22%*  plates  81,850 
Goss  4  Unit,  Reels,  AG  drive  817,500 

_ Write  Box  491,  Boise,  Idaho _ 

Super  Duty  Duplex  Octuple  press  with 
color  deck.  In  excellent  condition.  Also 
Intertypes  and  other  equipment.  For 
details  write  E.  B.  Twelker,  6734  84th 
Northwest,  Seattle. 

_ Wood  Typg  Far  Sala _ 

WOOD  TYPE  FOB  NEWSPAPERS 
American  Wood  Type  Manufacturing  Oo.. 
270  Lafayette  St.,  N.  Y.  0.  Write  for  catalog. 


Is  the 
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John  T.  Airy  is  the  new 
Advertising  Manager  of 
the  Charleston  (W.  Va.) 
MAIL,  placed  there  by  the 
Personnel  Service.  News¬ 
papers  are  constantly  refer¬ 
ring  to  the  classified  col¬ 
umns  of  Editor  &  Publisher 
or  calling  on  the  Personnel 
for  advertising  department 
personnel. 


John  T.  Airy 
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SHOP  TfiLK  AT  THIRTY 


WHEN  we  wrote  last  week  about 

actual  and  possible  newspaper  cov¬ 
erage  of  the  lease-lend  bill,  we 
expected  to  find  some 
The  Other  people  who  held  dif- 
Side  Is  ferent  opinions.  We 
haven’t  been  disap- 

Hcard  From  pointed.  Some  of 
them  seem  to  be  dis¬ 
agreeing  with  ideas  that  were  not 
advanced  and  which  never  will  be 
advanced  on  this  page.  Some  of  them 
call  us  for  giving  space  to  the  views 
and  theories  of  Dr.  Herbert  S.  Agar, 
editor  of  the  Louisville  Courier- 
Journal,  who  has  been  going  about 
the  land  saying  unkind  things  about 
the  behavior  and  the  possible  future 
of  daily  newspapers.  That’s  all  to 
the  good. 

The  first  flint  to  draw  sparks  was 
our  partial  agreement  with  Dr.  Agar 
that,  in  the  light  of  events,  the  lend- 
lease  bill  was  inadequately  described 
by  newspapers.  Agar  claimed  that  it 
ought  to  have  been  tagged  from  the 
start  as  a  “bill  to  beat  Hitler.’’  After 
the  bill  had  passed,  and  after  Agar 
had  made  his  statement.  President 
Roosevelt’s  address  to  the  white  House 
Correspondents  Association  more  than 
implied  that  the  bill  had  exactly  the 
object  that  Agar  had  attributed  to  it. 

As  we  said,  that  was  after  the  fact. 
The  newspapers  had  had  to  make 
their  daily  editions  through  two 
months  of  debate,  chronicling  the 
facts  as  they  were  revealed  on  the 
floor  of  Congress.  One  of  our  friendly 
antagonists  declares  that  the  news¬ 
paper  function  goes  no  farther  than 
that —reporting  the  news  as  it  hap¬ 
pens,  headlining  it  accurately,  and 
explaining  what  has  happened  in  the 
editorial  columns.  A  newspaper  which 
goes  beyond  that  range  and  ventures 
into  prophecy  is  in  dangerous  and  un¬ 
charted  waters,  he  believes;  it  becomes 
not  a  leader  and  guide,  but  a  propa¬ 
gandist  for  what  its  editors  think 
might  happen,  or  ought  to  happen. 
In  that  argument,  he  differs  not  at 
all  from  the  reasoning  we  set  forth 
last  week.  He  does  not  concede  that 
any  reputable  newspapers  have  be¬ 
come  propagandists,  and  believes  that 
if  any  have,  they  ought  to  be  spanked 
publicly  on  this  page. 

Another  editor,  like  the  first  a  man 
of  many  years’  metropolitan  experi¬ 
ence,  submits  evidence  that  his  edi¬ 
torial  page  has  taken  the  lease-lend 
bill  at  its  face  value  and  that  it  does 
not  commit  the  nation  to  steps  beyond 
those  specifically  voted  by  Congress. 
He  holds  that  sober  consideration 
must  be  given  to  any  additional  steps 
which  would  involve  the  country  in 
measures  that  the  people  have  not  ap¬ 
proved  and  might  not  approve  if  given 
a  chance  to  express  an  opinion. 

We  sincerely  applaud  his  honesty, 
his  patriotism,  and  his  devotion  to  the 
national  ideals  and  institutions.  We 
respect  his  desire  to  keep  out  of  his 
editorial  page  any  utterance  which 
might  foment  a  war  spirit.  There  are 
hundreds  like  him  writing  and  editing 
editorial  pages  in  this  country,  and 
there  are  probably  millions  who  share 
his  views  in  every  city,  village,  and 
farm.  They  don’t  want  war.  They 
don’t  think  that  the  dictators  have 
any  idea  of  landing  invading  armies 
on  our  shores.  Until  that  threat  is 
much  more  apparent  than  it  is  today, 
they  want  Europe  to  settle  Europe’s 
political  problems,  with  all  the  ma¬ 
terial  help  that  we  can  give  to  nations 
which  share  our  respect  for  the  in¬ 
dividual  man  as  a  citizen  and  not  a 
slave  of  the  state. 


By  ARTHUR  ROBB 

At  that  point,  we  believe  newspaper 
editorial  pages  and  public  leaders  have 
a  right  to  look  beyond  the  immediate 
facts,  and  to  acquaint  the  public  so 
far  as  they  are  able  with  the  possible 
consequences  of  any  action  taken  with 
relation  to  those  facts.  The  present 
is  not  static.  We  are  moving  with 
every  tick  of  the  clock  from  the  past 
into  the  future.  A  long  line  of  yes¬ 
terday’s  facts  have  marched  right 
through  the  minute  at  which  this  is 
being  written,  and  are  moving  into  a 
similar  long  line  of  unknown  to¬ 
morrows. 

Unknown?  Yes,  if  we  think  of 
tomorrow  with  relation  to  the  known 
and  understood  events  that  have 
passed.  Unpredictable?  Not  entirely 
so,  if  we  can  reason  from  the  known 
facts,  through  historical  circumstances, 
through  known  personal  equations,  to 
the  possibilities  and  probabilities  of 
tomorrow. 

•  *  * 

ANOTHER  of  our  critics  suggests  some 

analogies.  If  there  had  been  news¬ 
papers  at  the  time  of  Christ’s  cruci¬ 
fixion,  he  asks,  would 
How  to  they  have  been  jus- 

Roport  tlfled  in  proclaiming 

that  the  leader  of  one 
Crucifixion?  of  the  world’s  great 
religions  had  died  on 
Calvary?  Would  they  have  been  jus¬ 
tified  in  saying  any  more  than  that 
a  man  had  been  accused  before  the 
Roman  procurator  of  Jerusalem  by  the 
leaders  of  his  own  faith  of  blasphemy, 
disturbing  the  peace,  and  political 
agitation,  and  that  he  had  been  exe¬ 
cuted  with  the  cross  over  his  head 
bearing  the  legend  “King  of  the  Jews.” 

Our  answer  to  that  would  be  that 
there  were  men  in  Jerusalem  on  that 
first  Good  Friday  to  whom  the  exe¬ 
cuted  Man  had  already  given  testi¬ 
mony  that  He  was  much  more  than  a 
self-called  King  of  the  Jews  and  that 
he  had  himself  testified  that  “My 
Kingdom  is  not  of  this  earth.”  We 
think  an  enterprising  journalist  of 
that  day  might  have  sought  out  the 
facts  behind  the  actions  of  the  San¬ 
hedrim  and  of  Pontius  Pilate  and 
given  them  to  the  people.  He  might 
have  shared  the  fate  of  Jesus  for  thus 
antagonizing  the  mob  and  the  politi¬ 
cians — but  his  timely  revelation  might 
have  saved  this  world  a  terrible  weight 
of  woe  down  20  centuries,  even  to  this 
very  war  in  Europe. 

Our  friend  asks  again — would  you 
have  had  the  newspapers  of  this  coun¬ 
try  explain  the  attack  on  Fort  Sumter 
in  terms  of  a  four-year  conflict  which 
would  end  with  the  emancipation  of 
Negro  slavery?  The  issue  at  the  Sum¬ 
ter  attack,  he  says,  was  not  slavery, 
but  the  right  of  a  state  to  secede  from 
the  Union.  And,  in  a  narrow  sense, 
he  is  right.  The  day  after  the  fall 
of  Sumter  was  not  the  time  to  discuss 
the  rights  or  wrongs  of  slavery,  nor 
the  struggle  of  Southern  agriculture 
to  maintain  its  political  dominance 
against  the  rising  industrial  pK>pula- 
tion  of  the  North. 

But,  we  in  turn  submit  to  our 
readers,  is  it  not  possible  that  the  war 
might  have  been  averted,  the  issue 
of  states’  rights  settled,  the  emancipa¬ 
tion  of  the  slaves  accomplished  as  the 
slave  trade  was  ended,  by  law,  rather 
than  by  war,  if  the  country’s  press 
had  seen  the  story  less  topically,  less 
heatedly,  during  the  previous  25  years? 
States’  rights  did  not  constitute  the 
“irrepressible  conflict”  that  statesmen 
and  journalists  talked  about.  The 
surface  issue  was  slavery,  repugnant 
to  the  North  on  social,  spiritual,  emo¬ 


tional  and  economic  grounds,  as  it  was 
to  many  of  the  South’s  best  thinkers 
long  before  the  war.  The  deep  issue, 
which  was  not  understood  by  most 
people  at  the  time,  was  both  political 
and  economic — the  threatened  loss  of 
the  power  that  the  South  had  wielded 
for  most  of  the  nation’s  history  in 
Congress  and  White  House,  to  a  region 
that  was  already  teeming  with  popu¬ 
lation  and  tariff -protected  industry, 
and  bursting  with  political  vitality. 

«  *  * 

BEFORE  APRIL,  1861,  we  were  too 
busy  with  passing  events,  with  the 
words  and  slogans  of  political  cam¬ 
paigns  to  realize  the 
No  Timo  consequences  of  set- 
tling  the  Republic’s 
differences  of  opinion 
Cool  Thinking  by  gunfire.  No  man 
in  New  York,  Rich¬ 
mond,  Washington,  or  Charleston 
could  have  predicted  the  consequences 
of  four  years  of  civil  war.  No  editor 
would  have  had  an  audience  if  he 
had  tried  to  predict  them  in  the  tense 
days  between  the  election  of  Abraham 
Lincoln  and  the  fall  of  the  fort  in 
Charleston  harbor.  The  day  for  cool 
thinking  had  passed.  Men’s  loyalties 
to  their  respective  States  or  to  the 
Union  blocked  off  thinking  on  broader 
lines.  Even  the  great  Horace  Greeley, 
a  hater  of  both  war  and  slavery, 
counseled  “let  the  erring  sisters  go,” 
only  to  reverse  himself  shortly  and 
declare  that  the  union  must  not  be 
broken. 

It  would  have  been  a  shock  to  Lin¬ 
coln,  Grant,  Lee,  Davis,  Sumner,  and 
even  Thaddeus  Stevens,  if  the  curtain 
of  time  had  been  lifted  and  they  were 
permitted  to  gaze  ahead  80  years  at 
today’s  partial  fruits  of  their  travail. 
None  of  them,  nor  any  contemporary 
editor,  could  have  foreseen  the  con¬ 
quest  of  the  West,  the  rise  of  corporate 
business  to  dimensions  that  made  it 
sometimes  more  powerful  than  the 
Union  itself.  They  could  not  have 
envisioned  a  United  States  so  indus¬ 
trially  powerful  that  80  years  after  the 
opening  of  the  civil  war,  it  would 
become  the  “arsenal  of  the  civilized 
world,”  in  a  war  that  dwarfed  their 
conflict.  They  could  not  have  fore¬ 
seen  that  two  successors  to  the  chair 
of  Lincoln  would  throw  the  force  of 
the  United  States — the  one  with  2,000,- 
000  men  in  arms,  the  other  with  un¬ 
counted  billions  in  armaments — into 
the  cockpit  of  Europe  to  fight  for  the 
freedom  of  mankind.  Yet.  today’s 
historian  can  trace  an  unbroken  chain 
of  circumstances  down  those  80  years. 
•  •  • 

WE  ARE  NOT  critical  of  the  Greeleys, 
Raymonds,  Medills,  and  Halsteads  of 
those  days  for  not  having  that  pre¬ 
science.  A  prediction 
Cruel  like  that  would  have 

Waste  of  ^longed  to  Poe  or 

Jules  Verne.  We 
strength  aren’t  even  critical  of 
them  for  not  having 
shed  more  light  than  heat  on  the 
underlying  causes  of  the  civil  war 
and  for  not  having  sought  a  peaceful 
solution  more  diligently.  They  used 
all  the  journalistic  skills  at  their 
command.  They  followed  the  news¬ 
paper  customs  of  their  day.  They 
were  guided  by  their  convictions  and 
their  consciences,  and  no  more  can 
be  asked  of  any  man.  Yet,  historians 
today  are  convinced  that  the  civil 
war  was  an  unnecessary,  cruel,  waste 
of  the  national  strength — a  waste  from 
which  parts  of  the  coimtry  have  not 
yet  recovered. 

Our  point  this  week  is  that  today’s 


journalism  has  at  its  command  mi 
and  machinery  undreamed  of  80  ye 
ago.  We  have  standards  of  gene 
education  which  could  not  have 
expected  of  the  mass  of  immig 
that  had  poured  through  our  po 
between  1830  and  1860.  We  have  Um 
journalistic  engine,  we  have  near* 
130,000,000  people  who  can  read  new^ 
pap)ers,  and  who,  all  assertions  to  t^ 
contrary,  look  to  newspapers  for  guid. 
ance. 

The  extent  and  the  methods  of  o« 
participation  in  the  present  war 
determine  for  those  millions  the 
rent  of  their  own  lives  and  that  d 
their  children  for  many  decades  b 
come.  We  think  they  want  to  knag 
before  a  moment  comparable  to 
fall  of  Fort  Sumter  a  little  of 
the  future  holds  for  them.  They 
probably  in  overwhelming  numl 
in  favor  of  the  idea  of  helping  G 
Britain  to  defeat  all  that  Hitler  s 
for.  We  doubt  that  many  of  them  han 
read  the  legal  wording  of  the  leai^ 
lend  bill,  or  realize  the  possibilitisA 
holds  for  immediate  action  by  thb 
country,  without  the  “further  s 
consideration”  that  one  of  our  fri 
sees  as  vital. 

We  think  it  is  vital,  too.  Make  h 
mistakes  about  that.  It  seems  to  ui; 
however,  that  the  bill  grants  a  suS. 
cient  freedom  of  action  to  the  Pre^ 
dent  to  commit  actions  which  will  bt 
regarded  as  acts  of  war  by  potentU 
enemies.  We  can  call  them  “short  d 
war,”  but  if  one  of  the  other  fe 
thinks  they  are  war,  he  makes  tki 
fateful  decision  for  us.  And  then  st 
are  irrevocably  in  the  battle.  We 
not  think  that  point  has  been 
ciently  developed  by  the  news 
which  have  favored  enactment  of  tki 
legislation.  And,  emphatically,  we  4 
not  believe  that  they  have  sought  k 
deceive  their  readers  by  not  deveki* 
ing  it.  They  are  guided  by  the  phi> 
osophy  of  our  editor  friend  who  be¬ 
lieves  that  it  is  the  job  of  newspa 
to  report  events  and  not  to  wa 
into  prophecy  that  might  be  100  p« 
cent  wrong.  We  believe  there  an 
limits  to  that,  too,  but  it  does 
seem  that  most  newspapers  have  ap¬ 
proached  them. 

Finally,  some  of  our  correspon 
drew  the  conclusion  from  last  w 
piece  that  we  approve  use  of  h 
lines  and  news  stories  to  further 
progress  of  activity  that  newspa 
favor  editorially.  We  don’t,  and 
made  it  plain  last  week  that 
editors  and  publishers  who  are 
phasizing  policy  in  news  and  h(!a 
are  doing  so  with  grave  mispivi 
Few  regard  it  as  sound  policy, 
only  defense  is  a  weak  one — that 
conditions  under  which  the  worlds 
living  today  warrant  the  sacrifice 
old  principles  in  order  to  put 
entire  force  of  the  newspapers  be 
the  campaign  to  rescue  democ 
To  us,  the  argument  is  the  same 
no  stronger  than  the  one  that  de 
cratic  processes  of  government 
to  be  sacrificed  temporarily  duri 
war  in  order  to  prosecute  a  .succ 
war.  Surface  indications  may 
in  that  direction,  as  they  seem  to  ^ 
today  in  the  growing  agitation 
legal  or  voluntary  curbs  on  the  ri^ 
of  labor.  There  may  appear  to 
no  better  immediate  course  than 
torial  headlines  emphasizing  desi 
national  objectives;  abuses  by  la 
unions  and  managMnent  may  even 
ally  compel  iron  rule  of  both  by  g' 
emment  in  the  general  interest, 
well  as  the  sacrifice  of  many  oil 
democratic  privileges  and  princip 
We  do  believe,  with  all  of  our  h 
and  intelligence,  that  both  democ 
and  free  journalism  will  survive 
more  strongly  the  closer  they  adh*^ 
to  principles  which  have  been  prov< 
by  more  than  a  century’s  experiei 
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